t 


During  1955,  advertisers  placed  52,486,005  lines  of  advertising  in  the 
Tribune — a  new  all-time  high.  They  built  the  Tribune’s  lead  over  the 
second  Chicago  newspaper  to  30,198,060  lines. 

Leadership  such  as  this  points  up  forcefully  the  Tribune’s  unmatched 
ability  to  get  maximum  action  in  the  booming  Chicago  market.  No  matter 
what  you  sell,  the  Tribune  can  help  you.  Get  the  full  story  from  a  Tribune 
representative. 

THI  WORLD'*  OKSATIST  MIWSrAtlR 


Your  pressmen’s  job  can  be  made  easier  with  the 
WOOD  Metropolitan  4-Color  unit.  Here  is  clean 
styling,  proved  engineering  and  precision  workmanship 
that  provides  facilities  for  color  printing  that  set 
a  new  high  standard  of  quality. 

The  many  outstanding  features  of  WOOD  color 
units  commend  themselves  to  publishers  who  want 
"top”  quality  color  printing  in  every  edition. 

WOOD  4-Color  units  give  more  than  mere  "satisfaction" 
because  they  produce  everything  you  might  expect 
from  a  truly  fine  printing  press. 


at  its  best  ^ 
with  the 

WOOD 

METROPOLITAN 
4-COLOR  UNIT 


FEATURES 

•  Minimum  back-lash— better  register 

•  Adaptable  for  use  with  standard  black  and  white  units 

•  Reliable  and  Economical 

•  Completely  accessible  for  easy  servicing 

•  Utmost  compactness 

•  Greater  flexibility— color  of  your  choice 

•  Low  maintenance  cost 

•  Precision  workmanship  for  lasting  service. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD.  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue.  New  York  17,  N.  Y. 
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What^s  the  B 


Yes  .  .  .  What  is  it  ? 


It’s  a  newly  developed  20  minute  educational 
presentation  proving  the  sales  power  of  Your 
Newspaper — ^the  newspaper  read  by  all  who 
buy  today,  tomorrow  and  every  day — the  only 
medium  that  completely  self-merchandises 
product  and  campaign  to  all  distributors,  to 
all  dealers,  to  all  retail  sales  personnel  every 
day. 

We  cordially  invite  Newspaper  Publishers 
and  their  Associates  to  view  a  showing  of 
“What’s  The  Big  Idea?”  April  26 — 2:30  P.M., 
Jade  Room,  Waldorf  Astoria  Hotel,  New 
York  City. 


IMERICAN  ASSOCIATION  OF  NEWSPAPER  REPRESENTATIVES 

INCORPORATED 

Vers  In;  ATLANTA  •  BOSTON  •  THE  CAROLINAS  •  CHICAGO  •  DALLAS  •  DETROIT  •  LOS  ANGELES  •  NEW  YORK  • 

PHILADELPHIA  •  SAN  FRANCISCO 
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SELL  SYRACUSE 


and  the 


IS-county 


SYRACUSE 


[  I  Wail  Trading  Zone 


SALES  MANAGEMENT  has  ranked  Syracuse 
as  the  nation's  No.  I  Test  Market,  after  an 
audit  of  the  test  operations  of  503  national 
advertisers  over  a  nine-year  period.  That's 
authentic  research.  Here's  something  else 
authentic:  The  Syracuse  Newspapers  deliver 
100%  saturation  coverage  of  metropolitan 
Syracuse  .  .  .  plus  effective  circulation  in  14 
surrounding  counties. 

If  you  want  to  sell  Syracuse  and  the  rest  of 
Central  New  York,  where  1.3  million  people 
spend  $1.9  billion  a  year  .  .  ,  you  can't  buy 
any  other  combination  of  media  that  will  do 
a  comparable  Job  at  a  comparable  cost. 


IM  HEAITLARD 

•( 

KW  YORK  STATE 


CIRCULATION:  Combined  Daily  228,754 
Sunday  Heraid-American  221 ,533 
Sunday  Post-Standard  103,260 


lAJliat  Our  l^eaderd 


AISPA^s  Role  «port« 

_  _  T  L  _x-i  did  not  act  disgracefully-n, 

TO  THE  editor:  I  heartily  ^id  Miss  Kelly,  an  actres.1 
disagree  with  Mr.  Isaacs’  state- 

ment  (E&P  April  7,  page  73)  ^ven  in  their  attempt, 
that  the  ANPA  has  ducked  their  questions  he»i 

frequent  opportunities  to  raise  ^^ove  the  din,  the  new, 
the  standards  of  jouraalism.  ^ers  did  not  scream. 

The  yelling  was  done  by  « 
of  Advertising  are,  in  my  opin-  newsreel  photographer, 
ion,  doing  a  tremendous  job  ^^^er,  and  at  report 

showng  publishers  how  to  stoy  considered  were  in  thew, 

in  business  in  the  face  of  high  photographing  of  Mi 

costs  and  keen  competition  from  Kelly.  Their  angry  cries,  whi 
other  media.  non-musical,  were  justifiable. 

Samuel  Gompers  said,  ‘  The  j,igh  time  somebody , 

worst  crime  against  working  g^ng 

people  18  a  company  which  fails  arranging  such  conferenm 
to  operate  at  a  profit.”  In  pre-  ^^is  case  ship  and  mo; 
venting  more  newspapers  l^rom  ^gg  ^  ^g  _  ^^at  sep,n 

ping  out  of  business  the  ANPA  g^ggj^^g  g^ouja  be  arranged  f 
IS  doing  the  basic  job  of  raising  reporters;  2.  still  photogr 
standards  of  journalism.  It  ^ers;  3.  newsreel  and  T 
would  seem  that  dying  newpa-  cameramen, 
pers,  or  dead  ones,  have  little  jg  ut^rly  impossible  1 

opportunity  to  raise  either  toe  g,i  obtain  satisfacto, 

standards  of  jpmalism  or  the  vaults  at  the  same  tin 
standards  of  living  of  its  em-  jg„n,ed  together  in  a  th 


•  vcasiasiAwa  tit  a  UH 

p  ^es.  room,  such  as  this  was,  bed: 

For  the  past  10  years  pub-  jg  inevitable.  The  miracle 
hshers  have  seen  profits  dwindle  ^gg  physically  J 

while  costs  have  skyrocketed,  jured  1 

If  Mr.  Isaacs  attends  the  ANPA  FniTw  Fvakq  4e»nl 

convention  this  month  I  am  sure  York  Times.  7 

he  will  hear  much  intelligent  ) 

and  constructive  discussion  - — — — H| 

about  this  problem  and  very  ^  k  # 

little  “bemoaning  of  newsprint  J  L 

costs”  or  “damning  of  labor”.  -'AXCIr  £•  UK2[ 

I  believe  it  is  right  that  the  THE  girl  went  to  the  fom 
publishers  at  the  ANPA  should  ladies’  room— .Vew  York  Hm 
primarily  be  concerned  with  Tribune. 
economic  questions.  Most  pub-  • 

lishers  support  and  attend  Prime  Ribs  of  State  Fi 

meetings  of  other  organizations  Blue  Ribbon  Beer  with  fn 
such  as  the  APME,  ASNE  and  Oklahoma  Mushroom  SauM 
API  where  the  subjects  Mr.  ^Veto  York  Times. 

Isaacs  feels  should  be  dis¬ 
cussed  at  the  ANPA  are  more  * 

thoroughly  and  appropriately  Ohioans  and  potatoes  alwa 

studied.  should  be  planted  on  oppc 


^liort  OaL 

The  girl  went  to  the  forwi 


Ohioans  and  potatoes  alwi 
should  be  planted  on  oppoa 
Richard  K.  Warren  garden  for  b 

growing.  —  McConnellm 
Publisher,  (Ohio)  Morgan  County  Htri 

Bangor  (Me.)  Daily  News.  • 

*  Here  nothing  happened  to  d 

Vocal  Lensmen  Gabors.  Didn’t  set  their  nil 

To  THE  Editor:  I  am  amazed  «ny  papers  yesterday 

to  read  the  statement  in  your  Walter  Winchell  column  a,  a 
editorial  (April  7)  that  ‘The  Angeles  (Calii 

mob  scene  at  the  sailing  of  Herald-Express. 

Grace  Kelly  was  a  disgrace  to  * 

every  profession  represented  While  a  grand  jury  b 
at  the  press  conference.”  weeping  powers  of  inves 

If  you’ll  consult  your  own  tion,  it  cannot  punish. — J 
reporter  who  was  there  you  will  Island  (N.Y.)  Daily  Press. 


Here  nothing  happened  to 
Gabors.  Didn’t  set  their  ni 


AN  ALL-STAR  CAST 


Anthony  Cavendish 


Elizabeth  Toomey 


Giorio  Swanson 


Massimo  Xsconi 


Leo  Stoecker 


Schuppe  w  Claude  Hippeau  *  F.  forth  Ar  S.  Tovouloris 


THESE 


STAFF  CORRESPONDENTS 
and  PHOTOGRAPHERS  •  •  •  and  others 
ARE  COVERING  THE  WEDDING  OF 


for  cli#Bls 


Priace  Rainier  of  Monaco 


United  Pteis 


THI  3-i 


WorM  Covorofo 
fig  lyline  Features 
Repionol  News 
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NEARLY- HONEST  JOHN 


Cd 


P  *  ir  1, 
umn 


/ 

/ 


.  ..witll 
circuldtion 
LEADERSHIP 


47,115 

TOTAL  DAILY 
CIRCULATION  LEAD 
OVER  2ND  PAPER 


City  Zone  teod—  10/546 
City  A  RTZ  teod—  16/958 


advertising 

LEADERSHiP 


8,564,311 


LINES 

TOTAL  ADVERTISING  LEAD 
OVER  2ND  PAPER 


Recoil  lead  3/3 1 7,727  Fines 
Generol  Leod  1,243/330  lines 
Cfossified  leod  ^  4,009,364  Fines 


1  230/338  Dolly 
397  135  Sundoy 


THE  (Dr^oottidti. 

RMTIANO  I,  (MEOON 


Sourcts:  ABC  Publishers'  Statements  for  6  mos. 
ending  September  30, 1955;  Media  Records  total 
advertising,  less  AW  and  TW,  1955, 

REPRESENTED  NATIONALLY  BY  MOLONEY.  REGAN  &  SCHMITT,  INC. 


/Say  Corwin  d  L^olumn 

■k  ir  ir  -k  ir  ir 

Six  main  classifications  of  those  writing  letters-to-the-editor 
are  listed  by  Publisher  Raljdi  P.  Matthews,  Sapulpa  (Okla,) 
Herald:  1)  They  want  to  cuss  out  the  editor;  2)  They  want 
to  kill  a  story  or  have  a  “puff”  type  story  put  in;  3)  Thev 
want  the  editor  to  “give  somebody  or  some  condition  hell,  bitt 
don’t  mention  my  name;”  4)  They  ask  for  information  about 
someone  whose  name  appeared  in  the  paper  40  years  ago; 

5)  They  ask  for  a  copy  of  the  paper  and  enclose  2c  for  po^age 
and  payment;  6)  They  send  in  a  news  item  saying  that  “Mn. 
Smith  gave  birth  to  an  infant  son  last  week”  wi^out  saying 
which  Mrs.  Smith.  .  .  .  The  letters-to-ed  column  of  the  Doilj 
Texan,  University  of  Texas,  which  has  been  engaged  in  a 
“censorship”  row,  normally  is  headed  with  Voltaire’s  quotation: 
“I  may  not  agree  with  what  you  say,  but  I  will  defend  to  tbj 
death  your  right  to  say  it.”  On  March  28,  the  line  came  out 
“I  may  agree  with  what  you  say,  but  I  will  disagree  to  the 
death  with  your  right  to  say  it.” 

— Editor  Hodding  Carter,  Greenville  (Miss.)  Delta  Democra- 
;  Timet,  was  a  member  of  the  crew  on  a  42-foot  schooner  that  saild 
Easter  from  Philadelphia  for  Spain,  hoping  to  make  3,600  miln 
under  sail  in  a  month  or  more  ...  Leonard  L.  Davis,  weO' 

!  known  ex-newspaperman  who  is  now  Assistant  to  the  BotH 
'  Chairman  of  the  Radioear  Corp.,  Pittsburgh,  has  been  made  u 
,  editor  of  the  sprightly  new  journal  of  the  Pittsburgh  Press  Chh. 

\  whose  magnificent  lounge  I  visited  a  few  months  ago  .  .  .  Early 
I  edition  of  the  Pentacola  (Fla.)  Journal  came  out  with  a  headliat 
j  beginning  “Churchmen  Finds  Uncertainty,”  so  a  ‘‘corTectioo” 

I  proclaimed  “Churchman  Find  Uncertainty.” 

j  — Answering  a  suggestion  copied  here  March  24  that  ad 

venture  strips  not  be  called  comics  but  drama  strips,  James 
P.  Rosemond,  assistant  to  the  publisher,  Cincinnati  Times-Sua. 
writes:  “We  solve  the  comic  page  problem  by  carrying  one 
page  headed  ‘Adventure — Romance’  and  the  other  page  is 
headed  ‘The  Funny  Side’  (with  a  Small  Fry  corner).  1  launched 
this  idea  as  executive  editor  of  the  Syracuse  Herald-] ourmi 
It  is  getting  over  well  here.”  .  .  .  Twelve  men  are  generally 
emphasized  by  teachers  of  journalism  history,  according  L 
a  survey  by  Prof.  Lawrence  W.  Murphy,  University  of  lUinot 
School  of  Journalism  and  Communications.  While  a  total  oi 
110  men  and  women  were  named  in  classes,  those  most  general!' 
mentioned  were  Ben  Franklin,  John  Peter  Zenger,  Horae 
Greeley,  James  Gordon  Bennett  1,  Charles  A.  Dana,  Josepi 
Pulitzer,  William  Randolph  Hearst,  E.  W.  Scripps,  Henry  Wattei 
son,  Henry  J.  Raymond,  William  Rockhill  Nelson,  E.  1.  Godkii 

— When  Saul  Bellow,  author,  told  the  San  Francuco  Book  ui 
Author  luncheon  that  a  fiction  writer’s  over-insistence  on  fiel 
and  detail  may  obscure  the  more  important  truth  the  writer  i 
trying  to  express.  Herb  Caen,  San  Francisco  Examiner  columu 
and  master  of  ceremonies,  quipped:  “As  a  newspaper  columnia 
1  agree  there’s  an  overemphasis  on  accuracy.” 

— Nancy  Randolph  reports  in  her  “Chic-Chat”  society  column 
in  the  New  York  Daily  News  that  the  paper’s  cartoonist,  C.  D 
Batchelor,  is  a  rabdophilist,  meaning  the  guy  collects  walking 
sticks.  He  has  350  acquired  in  15  years,  many  of  them  gik 
from  such  celebrities  as  Carl  Sandburg  .  .  .  Ward  Morehous 
has  an  amusing  article  about  Tallulah  under  title  of  “Even 
body’s  Dah-hling”  in  the  May  issue  of  Pageant  ...  It  tool 
the  Oklahoma  City  Times  a  year  to  get  rid  of  a  $100  prize 
first  offered  by  (Ility  Editor  Ralph  Sewell  in  a  contest  las 
Summer  to  determine  the  first  day  of  100-degree  heat.  N* 
such  day  arrived  and  it  was  changed  to  the  first  one-inch  snow 
finally  won  by  one  of  20,000  contestants  .  .  .  Editor-Publishei| 
Thomas  M.  Alewine,  Brandon  (Miss.)  News,  wisely  writes: 
“By  the  way,  why  not  lead  Ray  Erwin’s  Column  of  8  pt.  Bodoni 
so  that  we  bi-focal  fellows  don’t  have  so  much  trouble  picking 
up  the  next  line  of  what  we’re  reading?” 
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^  M/\YBE...BUr  > 

it’2  wortu  twice  that 
MUCH  TO  get  WELL 
V.  20  QUICKLY  I  y 


WAQMT  THAT 

anJ  awful  price 

TO  pay 

FOR  MEOICIME  ? 


When  your  pharmacist  hands  you  a 
small  bottle  of  one  of  the  “new”  medi¬ 
cines  and  tells  you  the  cost,  it  may 
seem  like  a  high  price  to  pay  for  a 
prescription. 

But  when  you  consider  what  these 
new  medicines  your  doctor  prescribes 
can  do— in  getting  you  well  quicker, 
back  on  the  job,  earning  money  again 
—you  realize  what  good  value  you’re 
getting. 

Due  to  the  constant  advances  in 


medical  science  and  the  development 
of  more  potent  drugs,  a  siege  of  sick¬ 
ness  costs  a  person  less  today  than  ever 
before  in  history. 

Twenty  years  ago,  for  example,  hos¬ 
pital  patients  stayed  an  average  of  14 
days,  as  compared  with  9  days  average 
now.  An  appendicitis  operation  used 
to  mean  a  hospital  stay  of  3  weeks— 
now  it’s  usually  5  days.  Hernia  cases 
were  usually  hospitalized  21  days— now 
they’re  often  home  in  a  week.  And 


Cop>Ti(ht  19S6 — Parke,  Dtrii  &  Company 


pneumonia  patients,  if  they  survived, 
had  to  stay  3  to  6  weeks.  Now  they’re 
usually  home  in  a  week— if  they  leave 
it  at  all! 

Any  way  you  look  at  it— in  terms  of 
saving  days  of  hospital  time,  the  fewer 
visits  needed  from  your  doctor,  or  your 
return  to  income-producing  work  much 
sooner  —  the  money  you  spend  for 
prompt  and  proper  medical  care  can 
well  turn  out  to  be  one  of  the  really  big 
bargains  of  your  life. 


Makers  of  medicines  since  1866 
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editorial 

Tax  on  Special  Editions 

Periodical  Press  Association  claims  Canadian  magazines 
have  been  having  diflBcult  times  financially  because  of  the 
inroads  of  “special  Canadian  editions”  published  by  U.  S.  magazines. 
For  that  reason,  PPA  is  in  complete  sympathy  with  the  proposal  of 
Walter  Harris,  Canadian  Minister  of  Finance,  for  a  20%  tax  on  the 
advertising  content  of  all  Canadian  editions  of  U.S.  magazines.  This 
does  not  affect  the  importation  of  copies  of  regular  editions  of  U.S.- 
published  magazines. 

Such  a  tax  can  have  one  of  two  effects  on  these  special  editions: 
1.  The  ones  that  are  weak  in  Canadian  circulation  and  in  advertising 
revenue  will  suspend;  2.  Those  that  are  strong  in  both  factors  will 
merely  increase  their  advertising  rates  to  take  care  of  the  added  cost 
because  they  know  they  can  command  the  higher  price. 

In  1955,  two  of  the  special  editions  carried  36%  of  the  total 
advertising  reported  in  magazines  in  Canada,  according  to  PPA.  If 
U.S.  publishers  of  these  two  special  editions  elect  to  absorb  the  tax 
and  continue  to  publish,  Canadian  magazine  publishers  will  not  be 
very  much  better  off  and  in  addition  will  be  in  the  position  of  having 
approved  in  principle  special  taxation  of  advertising  revenue.  If 
Canadian  advertisers  like  U.S.-edited  publications  so  much  better  at 
the  present  time  there  is  great  likelihood  they  will  continue  to  buy 
space  in  those  publications  at  the  vastly  higher  rate  which  would 
leave  proportionately  less  for  the  truly  Canadian  magazines. 

In  other  words,  Canadian  magazines  may  find  themselves  in  no 
better  financial  position,  as  the  result  of  this  tax,  and  quite  likely  in 
a  worse  predicament.  The  whole  idea  of  a  tax  on  advertising  of  any 
kind  is  badly  conceived.  In  our  opinion,  Canadian  publishers  of  all 
sorts  should  oppose  this  measure  as  one  likely  to  do  them  more  harm 
than  good  in  the  long  run. 

Another  Job  for  Advertising 

A  DVERTISING  sometimes  gets  blamed  for  a  lot  of  things,  but 
rarely  is  given  credit  for  jobs  well  done. 

Westinghouse  Electric  Corporation  has  just  come  through  a  dis¬ 
astrous  strike  of  156  days  which  stopped  production  and  injured 
sales.  Executives  of  the  company  are  aware  of  the  necessity  for  an 
all-out  promotion  and  sales  push  to  bring  sales  back  to  where  they 
ought  to  be.  As  a  result,  the  largest  all-media  ad  campaign  in  its 
70-year  history  will  begin  next  week  with  spearheading  newspaper 
ads. 

Management  knows  the  importance  of  this  drive.  But  how  about 
the  average  worker?  It  is  an  even-money-bet  that  when  Westing- 
house  workers  see  the  advertising  and  promotion  campaign  of  their 
company  they  will  give  little  thought  to  the  fact  that  it  is  pulling 
their  own  chestnuts  out  of  the  fire  just  as  it  is  rescuing  the  corpora¬ 
tive  chestnuts. 

These  are  the  individual  jobs  and  the  company’s  sales  that  were 
eliminated,  and  all  but  destroyed,  by  a  shutdown  that  lasted  almost 
six  months.  Only  a  heavy  volume  of  advertising  can  bring  them  back 
and  make  them  secure  again  in  a  relatively  short  period  of  time. 

Wrong  Technique 

^■"’HE  International  Union  of  Operating  Engineers  banned  news- 
paper  reporters  from  its  annual  convention  in  Chicago  in  protest 
over  what  it  called  unfair  reporting.  If  the  charge  was  true,  which 
we  doubt,  the  union  certainly  picked  the  wrong  method  of  correcting 
the  situation.  Closed  door  sessions  merely  confirm  a  suspicion  that 
the  union  has  something  to  hide  and  is  upset  because  alert  newspa¬ 
permen  were  in  the  process  of  reporting  it. 


And  the  peace  of  God,  tchich  patMi 
all  understanding,  shall  keep  ynu 
hearts  and  minds  .  .  . 

— Philippians,  IV -1, 

Editor  &  Publisher 

The  Oldest  Publishers'  end  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journslist 
established  March  22,  1884;  Newspaperdoci 
established  March,  1892;  The  Fourth  Estatt, 
March  I,  1894;  Editor  &  Publisher,  Decembe 
7,  1901;  Advertising,  February  I,  1925. 
Chairman  of  the  Board 
James  Wright  Brown 
President  and  Editor 
Robert  U.  Brown 
Publisher  and  Treasurer 
Charles  T.  Stuart 
General  Manager 
James  W.  Brown,  Ji. 

Executive  Editor,  Jerome  H.  Walker;  Featurti, 
James  L  Collings,  Ray  Erwin,  Erwin  Knoll; 
Advertising  News,  Robert  B.  McIntyre;  M«- 
keting  and  Research  Manager,  Courtland  C. 
Smith;  Librarian,  Janet  Haslett. 

Assistant  Treasurer,  Arline  Demar;  Advtrfn- 
ing  Manager,  Leach  Laney;  Advertising  Pro¬ 
duction  Manager,  Bernadette  Borries;  Promo¬ 
tion  Manager,  George  Wilt;  Circulatm 
Director,  George  S.  McBride;  Circulatioi 
Manager,  George  H.  Strate;  Classified  Ad¬ 
vertising  Manager,  Evelyn  Z.  Kolojay. 
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E&P  Index 


Q  and  A  Panel 


Advartiiing  Naws  ... 

leeks  in  Raviaw  . 

Circulation  . 

Classifiad  Clinic  .. 

Uiterlal  . 

Jaumallsm  Education 

LtHars  . 

Ntwspapar  Law  . 

Ptrsonals  . 

PSotography  . 

Plant-Equipmant  . 

Promotion  . 

Ray  Erwin's  Column 

Shop  Talk  . 

Skort  Takes  . 

Syndicates  . 


Answers  from  E&P  Panel  Members: 

I  have  heard  that  the  number  of  machines  has  a  bearing  on  the 
number  of  pages  you  can  produce  but  this  is  absolutely  rimculous. 
While  1  was  on  a  chain  of  newspapers  we  had  a  small  plant  with 
only  two  machines  and  printed  eight  pages  daily  with  no  overtime, 
and  handled  considerable  job  work  along  with  it;  at  times  we  would 
run  as  high  as  12  pages.  The  two  machines  were  three-magazine 
Model  14’s,  so  you  can  readily  understand  we  did  not  have  much  dis¬ 
play  type  on  these  machines. 

2  Generally  speaking,  occasionally  used  etpipment  is  cheaper  than 
hand  composition  practices.  The  number  of  machines  required 
to  put  out  a  given  number  of  pages  would  vary  with  the  nature  of 
the  pages.  Certainly  with  good  deadlines  and  t\vo-  or  three-shift  oper¬ 
ation,  five  machines  should  be  able  to  produce  better  than  a  10-page 
a  day  newspaper. 

Anything  which  can  be  keyboarded  should  be;  Ludlow  composi¬ 
tion  is  better  than  foundry  type;  better  extra  machines  than  maga¬ 
zines  swinging.  Economize  on  manpower;  go  overboard  on  adequate 
machinery. 

^  Our  policy  has  always  been  to  add  a  machine  when  the  business 
justifies  it.  For  instance,  we  have  a  four-machine  plant  and  we 
produce  an  average  of  about  60  pages  a  week.  Two  of  these  ma¬ 
chines  are  ccpiipped  with  automatic  typesetting  units. 


Grass  Roots  Flavor 


A  GIVE-AWAY  department  is  announced 
by  columnist  Lois  Matson  of  the 
Kiftter  (Minn.)  Courier:  Friendship, 
warm  and  sincere;  Neighbors,  helpful 
and  kind;  Laughter,  joyful  and  gay; 
Tears,  few  and  far  between.  Anyone 
interested  please  apply  at  the  Kiestei 
Courier.  We’d  enjoy  visiting  with  you. 


Hls  FRIENDS  often  asked  much-trav¬ 
eled  Earl  Tucker  of  the  Thomaaville 
(Ala.)  Times  why  he  hasn’t  written  a 
column  about  men’s  civic  clubs.  Well, 
for  one  thing,  he  replies,  they’re  pretty 
much  the  same  the  country  over,  es¬ 
pecially  the  meal,  which  consists  of  ham 
or  chicken,  potatoes,  English  peas  and 
a  little  sprig  of  parsely.  “After  attend¬ 
ing  over  500  of  these  meetings,  I  still 
don’t  know  whether  to  eat  the  parsley, 
leave  it  on  the  plate,  or  put  it  in  the 
lapel  of  my  coat.  I’ve  tried  doing  all 
three.  Wonder  how  it  would  taste  cooked 
up  like  turnip  greens?’’ 


Questions  on  problems  in  the  newspaper  business  will  be  submitted  to 
panels  of  experts  who  serve  anonymously  for  this  department.  To  date  the 
Q  and  A  Panel  has  discussed  special  situations  in  all  phases  of  newspaper 
publishing.  These  inquiries  are  welcomed.  They  should  be  addressed  to 
Q  and  A  Panel,  EDITOR  &  PUBLISHER,  1475  Broadway,  New  York  36,  N.  Y. 


Harry  Oliver,  now  68,  who  left  Holly¬ 
wood  movie  work  to  begin  publishing  his 
famous  little  Desert  Rat  Scrapbook  ten 
years  ago  at  lOCO  Palms,  Calif.,  tells 
how  to  be  a  desert  editor:  “when  you’ve 
been  here  a  few  years  you  find  yourself 
talking  to  yourself  .  .  .  after  a  few  more 
years  you  find  yourself  talking  to  the 
lizards  .  .  .  then  in  another  couple  of 
years  you  find  the  lizards  talking  to  you 
•  .  .  when  you  find  yourself  stealing 
their  amazing  tales,  you  are  about 
ready  to  start  a  desert  paper.’’ 


Lately  his  weekly  office  has  been 
plagued  with  drunks,  explains  Ham  Clay 
Ir.,  editor  of  the  Farmington  (Minn.) 

Tribune:  “When  some  people  imbibe  too 
freely  they  head  for  the  newspaper 
i»ffice  and  want  us  to  write  a  ‘piece’ 
blasting  an  enemy.  We  usually  tell  them 
to  come  back  tomorrow  when  we’ll  all 
be  feeling  better.  In  50  years  we  never 
have  had  one  of  them  return  the  next 
•lay  to  ‘give  ’em  hell’  through  the  paper.’’ 

Compiled  by  Kerwin  E.  Hoover. 
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BROADCAST  CENTER,  fh«  new  home  of  WSBT  and  WSBT-TV,  the 
South  Bend  (Ind.)  Tribune’s  stations,  is  a  half-million-dollar  function 
structure  designed  by  Pereira  &  Luckman.  It  occupies  most  of  the 
quarter-block  at  Jefferson  and  Lafayette,  two  of  South  Bend’s  princi¬ 
pal  streets. 


M.  S.  Handler’s  hobbies  are  history  and 
politics.  He  pursued  them  as  a  graduate  student 
at  three  major  universities,  Chicago,  Harvard, 
and  the  Sorbonne.  For  20  years  he  has  pursued 
them  at  the  source  in  a  dozen  different 
European  and  Middle  Eastern  countries. 

Today,  as  chief  of  The  New  York  Times  bureau 
at  Bonn,  he  is  reporting  one  of  the  big  stories 
of  modern  history,  the  development  of  Western 
Germany  as  an  independent  nation. 

Mike  Handler  is  a  native  New  Yorker  who  was 
brought  up  in  Chicago  and  who  grew  up  in 
Europe.  He  began  his  newspaper  career  with 
the  International  News  Service  in  Paris  in 
1933.  Two  years  later  he  switched  to  the 
United  Press. 

For  five  years,  until  1940,  Mike  Handler 
reported  French  politics,  the  disintegration 
of  the  French  Army  and  the  Third  Republic, 
the  French  surrender.  In  1941  he  covered 
the  air  blitzkrieg  against  London,  traveled 
the  northern  convoy  route  to  Moscow. 

For  five  years,  until  1946,  he  covered  the 
Russians  in  Moscow  and  on  their  front  lines. 

He  visited  Finland,  Rumania,  Iran,  Egypt, 
Palestine,  He  reported  the  Nuremberg  trials. 
He  covered  the  first  session  of  the  United 
Nations  General  Assembly  in  London.  He 
reopened  the  United  Press  Berlin  bureau. 

Mike  Handler  joined  The  New  York  Times  in 
1948  as  Balkan  correspondent.  From  Belgrade, 
he  made  several  trips  to  Bulgaria.  The 
Iron  Curtain  kept  him  out  of  the  rest  of  his 
territory.  In  Belgrade  he  reported  Tito’s 
break  with  Moscow,  became  expert  in  Yugoslav 
affairs.  Twice  he  has  lectured  on  that 
country  before  the  NATO  defense  college. 

There  are  hundreds  of  reporters, 
correspondents  and  editors  like  Mike  Handler 
on  The  New  York  Times  staff  all  over  the 
world,  men  and  women  who  know  their 
business  well.  They  join  forces  every  day  to 
produce  a  newspaper  that  is  interesting, 
informing,  fascinating  as  life  itself,  different 
from  any  other.  They  put  more  into  it. 
Readers  get  more  out  of  it.  So  do  advertisers. 


Man  about  Europe 
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Every  Saturday  Since  1884 


Editor  &  Publisher 
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lAPA  Board  Condemns  Trujillo 


In  line  with  the  previous 
action,  the  board  also  requested 
a  subcommittee  of  the  Freedom 
of  the  Press  Committee  be 
named  to  investigate  the  regu¬ 
lation  of  the  press  in  the  Do¬ 
minican  Republic  and  to  prepare 
a  report  for  the  next  annual 
meeting  for  consideration  of 
whether  two  newspapers  in  that 
country  —  El  Caribe  and  La 
Naeion — should  be  continued  as 
lAPA  members. 

Stanley  Ross  Ousted 

Furthermore,  the  lAPA  board 
rescinded  the  “associate  mem¬ 
bership”  of  Stanley  Ross  of 
New  York  City  because  of  his 
alleged  association  with  Trujillo. 
In  presenting  the  case  against 
Ross,  Jules  Dubois,  chairman  of 
the  lAPA  Freedom  of  the  Press 
Committee,  reported  that  Mr. 
Ross  was  the  founder  of  El 
The  lAPA  Caribe  for  Trujillo  and  read 
dean  pres-  from  letters  in  which  Mr.  Ross 
lim  of  his  asked  Trujillo  to  finance  the 
of  ^  that  in  purchase  of  the  Spanish  -  lan- 
iblic  under  guage  newspaper  in  New  York, 
0  not  exist  uiario  de  Nueva  York.  A 
of  an  in-  second  part  of  the  same  resolu- 
tion  called  for  an  investigation 
ice  y  gov-  ownership  of  El  Diario 

de  Nueva  York,  with  which  Mr. 
s  in  Bermuda  Ross  is  now  associated,  to  de- 
kt  the  head  termine  whether  it  is  Trujillo- 
financed  and  whether  any  lAPA 

*ci  ""’•’’'I’®  action  is  called  for. 
cl  Mercurio, 

K  manager.  (Continued  on  page  10) 


And  All  Stooges  of  Dictators 


Resolution  Hits  international 
Terrorism’  in  Five  Press  Cases 

By  Bobert  U.  Brown 


lAPA  Board 

(Continued  from  page  9) 


On  learning  of  the  action, 
Mr.  Ross  sent  a  cable  to  the 
lAPA  directors  in  which  he 
declared  that  the  charge  that 
El  Diario  or  he  has  any  con¬ 
nection  with  Trujillo  is  “pre¬ 
posterous.”  Among  the  paper's 
stockholders,  he  said,  there  is 
only  one  Dominican  and  “he 
hasn't  touched  Dominican  soil 
for  25  years.” 

In  other  formal  resolutions 
at  its  closing  sessions  Sunday 
at  the  Castle  Harbour  Hotel, 
the  lAPA  board: 

1.  Condemned  the  brutal  at- 
ack  on  Victor  Riesel,  columnist 
on  labor  affairs  in  New  York, 
and  urged  the  authorities  to 
exert  every  effort  to  bring  the 
gruilty  parties  to  justice; 

2.  Protested  the  proposed  20  % 
tax  on  advertising  in  Canadian 
editions  of  U.S.  magazines  as 
“discriminatory  and  punitive”  in 
a  communication  to  Prime  Min¬ 
ister  St.  Laurent; 

3.  Recommended  the  next  Gen¬ 
eral  Assembly  undertake  a  study 
of  the  competition  of  the  “offi¬ 
cial  press,”  those  papers  that 
live  by  support  from  govern¬ 
ments,  with  the  independent 
press; 

4.  Approved  the  recommenda¬ 
tion  of  its  executive  committee 
and  urged  the  General  Assembly 
to  award  a  Hero  of  Freedom 
of  the  Press  Medal  to  Pedro 
Beltran,  publisher  of  La  Prensa, 
Lima,  for  his  defiance  of  the 
Peruvian  government’s  attempt 
to  intimidate  him  and  his  paper; 

5.  Sent  a  protesting  cable  to 
the  president  of  Venezuela  about 
the  censorship  of  eight  years 
standing  in  that  country; 

6.  Called  attention  of  the  Or¬ 
ganization  of  American  States 
to  the  repeated  violations  of 
the  Bogota  Charter  by  many 
dictatorial  regimes,  and  par¬ 
ticularly  the  government  of  Co¬ 
lombia. 
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General  Assembly  Plan 

Closure  of  two  more  papers 
by  the  Colombian  government 
while  the  lAPA  board  was  in 
session  brought  further  protests 
to  President  Rojas  Pinilla. 

Vicepresident  Guillermo  Mar¬ 
tinez  Marquez  of  El  Pais,  Ha¬ 
vana,  reported  to  the  meeting 
that  tentative  plans  call  for  the 
General  Assembly  meeting  to 
follow  immediately  a  two-day 
meeting  of  the  board  of  direc¬ 
tors  on  Oct.  26,  27  at  the  Hotel 
Nacional,  Havana.  The  last  day 
of  the  Assembly  is  tentatively 
scheduled  to  be  held  at  Varadero 
Beach. 

In  his  report  to  the  board 


DEPARTING  from  Now  York  by  Pan  Amorican  Clipper  for  directors  meeting  in  Bermuda  are  (standinf 
I.  to  r.  in  front):  Guillermo  Martinez  Marquez,  El  Pais.  Havana,  Cuba;  Francisco  Ichaso,  Diario  de  la  Marins, 
Havana;  Franck  Magloire,  Le  Matin,  Haiti;  John  T.  O'Rourke,  Washington  (D.C.)  Daily  News;  and  Carlsi 
Mantilla,  El  Comercio,  Quito,  Ecuador.  On  the  steps,  I.  to  r.:  Mrs.  O'Rourke,  Mrs.  Mantilla;  Robert  U. 

Brown,  Editor  &  Publisher;  Mrs.  Brown;  George  Healy,  New  Orleans  Times  Picayune;  and  Mrs.  Hesly. 

Friday,  .April  6,  President  James  executive  committee  as  the  law-  roll  of  any  dictator  anywhere. 

G.  Stahlman  of  the  Nashville  ful  owner  and  legitimate  rep-  The  General  Assembly  in  Mon- 
Banner  reviewed  with  gratifica-  resentative  of  that  paper  with  tevideo,  in  1951,  declined  to 
tion  and  satisfaction  some  of  lAPA.  admit  representatives  of  the 

the  accomplishments  of  lAPA  “Through  intercession  on  the  Peronist  press  and  it  is  time 
during  the  first  six  months  of  part  of  the  chairman  of  the  that  we  re-assessed  the  connec- 
his  office.  executive'  committee,  John  tions  of  several  still  on  the 

Among  those  he  noted  were  Reitemeyer,  and  Director  Herb-  lAPA  rolls, 
the  return  of  La  Prensa  of  ert  Matthews  of  the  New  York  “We  have  one  referral  to  the 
Buenos  Aires  to  its  rightful  Times,  an  effort  by  the  Domini-  lAPA  Tribunal  involving  i 
owner;  the  re-opening  of  El  can  government  to  have  Omes  newspaper  in  Managua,  Nicar- 
Intransigents  of  Salta  and  pre-  deported  from  the  U.S.,  where  agua,  and  from  my  perusal  of 
sentation  of  lAPA’s  “Hero  of  he  is  now  in  exile,  was  thwarted  evidence  which  has  come  to 
the  Press”  medal  to  its  pub-  by  the  State  Department’s  de-  light  as  a  result  of  the  Ornei 
lisher,  Michel  David  Torino;  nial  of  the  request  for  his  de-  case,  I  am  constrained  to 
release  of  Pedro  Beltran,  editor  portation.  The  arrogant,  inso-  lieve  that  at  least  one  or  more 
of  La  Prensa,  Lima,  Peru,  after  lent  effort  of  Rafael  Herrera,  members  of  the  lAPA  are  be- 
26  days  in  prison;  abolition  of  the  acting  publisher  of  El  holden  to  President  Trujillo  of 
censorship  in  Brazil.  Caribe,  to  bulldoze  or  chisel  his  the  Dominican  Republic,  either  1  g 

Serious  Situations  membership  in  the  for  outright  financial  assistance^  ^ 

Among  the  serious  situations  the  basis  of  Domini-  or  subrosa  employment  as  H 

continuing,  Mr.  Stahlman  noted  W.is  not  only  ludicrous  representative  of  the  Dornimcaoi 
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“the  press  of  the  hemisphere  J>ut  I^rticularly  offensive  at  government,  for  commercial  ex-i 


sees  little  hope  for  a  restoration  to  the  president,  and  he  ploitation  or  other  purposes. 

has  been  so  informed,”  Mr.  •  ■  -■ 


“It  is  my  recommendation 
that  these  cases  should  be  ex-i 

usi: 


of  free  expression  in  Colombia  r,.  , ,  4.  t  j 

so  long  as  Rojas  Pinilla  retains  Stahlman  stated. 

his  grip  upon  the  reins  of  Inquiry  into  Stooges  amined  and  if  the  facts  sub- 

government.”  “This  obnoxious  case  moves  stantiate  the  report  which  I  and 

The  status  of  a  member  paper,  me  to  the  suggestion  that  the  others  have  received,  the  guilty 
El  Caribe  of  Cuidad  Trujillo,  lAPA  should  take  the  proper  should  be  expelled  from  mem- 
Dominican  Republic,  has  been  steps  to  prevent  this  organize-  bership  in  the  lAPA  by  the 
a  problem  with  its  owner  and  tion  from  becoming  the  haven  n®*t  General  Assembly.  The 
publisher-in-exile,  German  Or-  or  the  sounding  board  for  any  lAPA  must  never  be  used 
nes,  recognized  by  the  lAPA  journalist  stooge  on  the  pay-  (Continued  on  page  71)  ) 

c  D 


EDITOR  SC  PUBLISHER  for  April  14,  19S6 


10 


IjNew  Processes  Put  Burden 
j  lOn  Personnel  Supervisors 


4 


Technological  Advances  Depend 
On  Efficiency  of  People  Hired 


replies  he  received  from  them 
and  adding  his  own  observations, 
Mr.  Mintun  said  he  had  arrived 
at  these  conclusions: 


By  Stan  Wilwer 

St.  Petersburg,  Fla. 

The  increasing  importance  of  personnel  departments  in 
solving  newspaper  manning  problems,  especially  those  arising 
from  the  introduction  of  new  machines  and  processes,  was 
stressed  during  a  three-day  conference  here  of  the  Newspaper 
Personnel  Relations  Association.  Theme  of  the  conference 
April  5-7,  which  attracted  60  personnel  executives  from  news¬ 
papers  coast  to  coast,  was  “Men  and  Methods:  The  Next 
Profit  Horizon.” 


James  A.  Stickley,  general 
manager  for  administration  of 
the  Providence  (R.I.)  Journal 
and  Bulletin,  sounded  the  key¬ 
note  of  the  conference  when 
he  said:  “The  degree  to  which 
these  new  processes,  as  they 
are  developed,  will  cut  costs  and 


Mintun,  mechanical  superinten¬ 
dent  of  the  Pitteburgh  (Pa.) 
Press,  and  Donnell  Shortell, 
mechanical  superintendent  of 
the  St.  Petersburg  Times. 


The  Need  for  People 
Mr.  Mintun  said:  “In  develop- 
improve  our  efficiency,  will  be  better  ways  of  operating 

measured  not  only  by  the  tech-  mechanical  side  and  the 

nological  character  of  the  ma-  related  departments  of  news- 
chines  but,  equally,  by  the  effi-  papers  we  have  found  that  there 
ciency  of  the  men  we  hire  to  jg  one  side  of  the  business  we 
man  them  and  the  co-operation,  have  done  very  little  about. 


in  their  use,  of  all  the  men  and 
women  who  produce  our  news¬ 
paper.” 

Look  at  New  Processes 
Nelson  Poynter,  editor  of  the 


People  are  needed  to  do  all 
these  things.  Publishers  have 
found  that  installing  new  ma¬ 
chines  and  adopting  new  meth¬ 
ods  is  just  the  start.  People 

St  Petershura  Times  which  was  lecting  foremen,  mechanical  su- 

X-  XL-  _  x-i  •  XL-  machines  and  to  do  these  new  perintendents  need  help  in  train- 


1.  It  is  important  to  screen 
new  mechanical  employes  by 
tests  and  standard  hiring  pro¬ 
cedures.  He  said:  “Because  it 
is  impossible  in  most  shops  to 
screen  and  test  at  the  journey¬ 
man  level,  it  becomes  even  more 
important  to  do  a  thorough  job 
on  apprentices,  copy  boys  and 
other  beginners.  Long-practiced 
slipshod  methods,  which  we 
must  now  eliminate,  of  hiring 
apprentices  is  one  of  the  big 
reasons  why  our  journeymen 
are  less  skilled  today  than  they 
were  20  years  ago.” 

2.  The  selection  of  foremen 
is  a  field  in  which  mechanical 
superintendents  need  definite 
scientific  help.  Papers  all  over 
the  country  are  searching  for 
good  men  to  operate  mechanical 
departments.  There  is  a  lot  of 
potential  supervisory  material 
right  in  our  own  back  rooms 
if  we  only  knew  how  to  select 
it.  To  do  this  we  need  a  pro¬ 
cedure  to  test  emotional  sta¬ 
bility,  psychological  and  general 
aptitudes. 

3.  In  addition  to  help  in  se- 


host  to  the  conference,  told  the 
delegates:  “There  is  nothing 
wrong  with  the  newspaper  busi¬ 
ness  that  getting  the  right 
staffer  for  the  right  job  won’t 
solve.  Imaginative  recruiting 
programs  are  part  of  the  an¬ 
swer  and  you,  as  personnel 
directors,  are  very  important  in 
this  picture. 

Association  President  Warren 
G.  Wheeler  Jr.,  personnel  di¬ 
rector  of  the  South  Bend  (Ind.) 
Tribune,  said:  “We  came  here 
to  take  a  look  at  new  processes 
and  to  think  about  the  prob- 
‘  lems  they  are  creating  for  us 
®  ^^®  personnel  field.  Our  choice 
**  *  Ik  Peter.sburg  was  influenced 
f  by  the  fact  that  the  St.  Peters- 
“  burg  Times  is  a  veritable  labor, 
atory  of  new  methods. 

“For  the  first  time,  also,  we 
have  taken  here  a  searching 
look  at  the  manner  in  which 
in  personnel,  can  be  of 
assistance  to  newspaper  me¬ 
chanical  departments  and  we 
have  been  told  that  some  real 
challenges  exist  there.” 

Personnel  problems  in  the  me¬ 
chanical  departments  were  dis¬ 
cussed  in  key  talks  by  J.  Harold 
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processes.  The  results  attained 
are  in  direct  proportion  to  the 
thinking  and  planning  at  the 
personnel  level.” 

Mr.  Mintun  said  that  in  pre¬ 
paring  his  remarks  he  had 
asked  for  the  opinions  and  coun¬ 
sel  of  several  mechanical  super¬ 
intendents  in  newspapers  over 
the  country.  Considering  the 


ing  foremen. 

Safety  Programs 

4.  Safety  programs  in  me¬ 
chanical  departments  should  be 
set  up  and  administered  by 
someone  outside  the  depart¬ 
ments  affected,  preferably  per¬ 
sonnel. 

5.  Personnel  departments 
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BYRON  HARLESS,  St.  P«t«rsbur9  TimM  industrial  ptyckolo9ist,  ex¬ 
plains  personnel  testing  pro9ram  to  NPRA  dele9ates.  In  front  row 
are  Howard  Graham  and  Jamas  Guthrie,  San  Bernardino,  Calif.  Sun 
Tele9ram;  Charles  Weaver,  Guy  Gannett  Publishin9  Co.;  Thomas 
Barrett,  Hartford  Courant;  Paul  Bell,  Los  An9sles  Times  and  Mirror- 
News,  and  Ed  Peix,  New  York  Times. 
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‘Cold  Type’ Film 
Given  Premiere 

St.  Petersburg,  Fla. 

“Cold-type”  processes  in  use 
at  the  graphic  arts  laboratory 
of  the  Union-Tribune  Publish¬ 
ing  Co.  in  San  Diego,  Calif., 
are  shown  in  a  30-minute  color 
motion  picture  given  its  premi¬ 
ere  here  April  6. 

The  film,  produced  by  the 
photographic  staff  of  the  San 
Diego  newspapers,  shows  the 
methods  by  which  two  adver¬ 
tisements  are  produced,  by  use 
of  Fotosetter,  Ozalid,  Filmotype 
film  correction  devices  and  the 
Dow-ANPA  rapid-etch  ma¬ 
chines. 

The  Union-Tribune  labora¬ 
tory,  in  separate  quarters  from 
the  Union-Tribune  buildings, 
has  been  in  operation  less  than 
six  months.  The  film  was  pre¬ 
sented  by  Walter  Swanson  of 
the  Union-Tribune  organiza¬ 
tion. 


should  set  up  employe  relations 
programs  in  mechanical  depart¬ 
ments.  The  lack  of  communica¬ 
tion  between  the  average  new-s- 
paper  and  the  back  shop  em¬ 
ployes  is  criminal.  A  solution 
should  be  sought  in  the  planning 
of  a  personnel  program  both 
for  worker  happiness  and  prod¬ 
uct  improvement. 

Mr.  Poynter  welcomed  the 
delegates  at  a  luncheon. 

The  Times  editor  said  pub¬ 
lishers  must  realize  that  they 
must  create  salaries  and  work¬ 
ing  conditions  “competitive  with 
the  20,000  other  ways  of  making 
a  living.” 

“The  newspaper  industry  has 
one  tremendous,  intangible  asset 
on  which  we  must  capitalize," 
he  said.  “There  is  a  fascination 
about  it.  The  telephone  opera¬ 
tor,  the  janitor  and  the  mechanic 
would  rather  be  a  newspaper 
janitor,  operator  or  mechanic 
than  any  other  kind. 

Imaginative  Recruitment 

“What  can  be  done  to  attract 
qualified  persons  to  the  news¬ 
paper  game  ?  That  is  your 
biggest  personnel  question  mark. 

I  suggest  that  we  need  an  im¬ 
aginative,  industry-wide  recruit¬ 
ment  program.  We  should 
have  our  eyes  on  the  young 
men  and  young  women  who 
someday  will  be  sitting  at  our 
editorial  room  desks  and  me¬ 
chanical  benches  as  early  as 
their  junior  high  school  days.” 

Mr.  Stickley,  chairman  of  the 
panel  discussion  of  “Personnel’s 
Place  in  Improving  Newspaper 
Methods  and  Equipment,”  point- 
(Continued  on  page  68) 
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GENERAL  MANAGER  REPORTS: 


AP  Members,  Service 
Continue  Gains 


Domestic  newspaper  member¬ 
ship  in  the  Associated  Press 
continued  to  grow  in  1956,  with 
a  net  gain  of  seven  leased 
wire  members,  despite  discon¬ 
tinuance  of  publication  by  five 
newspapers  in  this  category. 

The  gain  was  revealed  in  the 
annual  report  of  Frank  J.  Star- 
zel,  general  manager,  dated 
Dec.  31,  1955,  and  released  this 
week. 

At  last  year’s  end,  1,748 
morning,  afternoon  and  Sunday 
newspapers  were  repi-esented  in 
the  membership.  Radio  and  tele¬ 
vision  membership  increased  by 
125  to  a  total  of  1,501.  Wire- 
photo  gained  61  new  partici¬ 
pants.  The  latter  expansion  was 
largely  among  small  and  me¬ 
dium  newspapers  and  TV  sta¬ 
tions  electing  to  receive  the 
leased  wire  picture  report  by 
the  Photofax  (facsimile)  meth¬ 
od.  Of  the  new  network  points, 
52  selected  Photofax. 


“There  was  a  need  also  for 
long-range  strategry  in  covering 
the  constantly  threatening  world 
trouble  spots  and  more  peace¬ 
ful  contests  such  as  the  Olym¬ 
pic  games.” 

Speaking  of  the  general  news 
service,  Mr.  Starzel  said: 

“More  than  ever  before,  the 
news  report  of  the  Associated 
Press  in  1955  consisted  of  copy 
which  no  other  service  had. 
Spontaneous  news  still  is  the 
backbone  of  the  average  news¬ 
paper — and  the  AP  news  re¬ 
port — and  the  major  stories  are 
hotly  competitive..  But  the 
trend,  in  which  the  AP  has 
led,  is  toward  the  exclusive 
story,  the  wrapup  and  the  back- 
ground-interpretive. 


Demands  Grow 


“Solid  accomplishments  were 
recorded  during  1965  by  the 
Associated  Press  staff  and  mem¬ 
bership,”  reported  Mr.  Starzel, 
who  then  added: 

“Demands  upon  the  news  ser¬ 
vice  continued  to  grow  at  an 
accelerated  pace  and  were  met 
with  gratifying  distinction.  Ex¬ 
pansion  of  membership  and  par¬ 
ticipation  in  the  organization’s 
varied  services  maintained  the 
fast  rate  of  other  recent  years. 

“The  rising  tide  of  expenses 
was  met  on  two  fronts:  through 
membership  expansion  and 
through  greater  operational  ef¬ 
ficiency.  The  association’s  finan¬ 
cial  position  was  strengthened 
without  resort  to  assessment  in- 


“Enthusiastic  cooperation  by 
the  membership,  in  all  facets  of 
our  operations  but  particularly 
in  production  of  the  spot  news 
report,  was  a  noteworthy  con¬ 
tribution  to  the  organization’s 
progress. 


Pledge  of  Impartiality 

“Arguments  over  the  explan¬ 
atory-interpretive  news  article 
appeared  to  subside  during  the 
year.  This  could  be  interpreted 
two  ways:  1.  Those  who  had 
been  critical  tended  to  become 
convinced  that  the  average 
reader  needed  help  in  explain¬ 
ing  and  putting  news  events  in 
perspective;  2.  Our  writers  be¬ 
came  more  proficient  in  telling 
‘what  it  means.’  It  probably  was 
a  combination  of  the  two. 

“As  it  prepared  for  the  cam¬ 
paign  and  election  year  ahead, 
the  management  and  staff  re¬ 
affirmed  its  dedication  to  the 
basic  principles  of  the  organiza¬ 
tion.  The  news  will  be  pursued 
aggressively  and  without  fear 
or  favor.  There  will  be  no  slav¬ 
ish  word  counting  to  see  if 
new's  coverage  balances  by  ac¬ 
tual  weight,  and  we  will  not 
be  swayed  by  partisan  pres¬ 
sures  or  recriminations.  But 
the  AP  news  report  will  be  as 
fair,  honest  and  impartial  as 
dedicated  new’smen  can  make 
it.” 


1956  Plans 

“It  was  of  necessity  a  year 
of  intensive  planning  to  meet 
the  challenge  of  1956,  notably 
the  forthcoming  primaries,  con¬ 
ventions  and  campaigns  of  a 
presidential  election  year.  Staff 
dispositions  and  alignments, 
communications  arrangements 
and  a  general  program  of  news 
coverage  were  determined  well 
in  advance. 


Annual  Meeting  Near 
The  conclusion  to  Mr.  Star- 
zel’s  22-page  printed  report, 
w'hich  was  distributed  as  a 
preface  to  the  annual  member¬ 
ship  meeting,  April  23  at  the 
Waldorf  Astoria  Hotel,  read: 

“It  would  be  less  than  realis¬ 
tic  to  imply  that  all  of  our 
efforts  during  19  6  5  were 
crowned  with  success.  We  also 
had  the  inevitable  disappoint¬ 
ments,  the  temporary  failures, 
and  our  share  of  errors  of 
commission  or  omission.  There 
was  heartening  encouragement, 


however,  from  the  fact  that  we 
recovered  quickly  from  our  lap¬ 
ses  and  consistently  benefited 
even  from  adverse  experience. 

“Any  far-flung,  widely  scat¬ 
tered  organization  of  human  be¬ 
ings  is  bound  to  have  its  mo¬ 
ments  and  hours  of  tribulation. 
It  is  not  always  smooth  sailing 
on  any  sea.  The  organization’s 
vitality  is  tested  by  coming  to 
grips  with  these  setbacks 
promptly  and  effectively.  This 
attitude  and  esprit  de  corps  in 
the  Associated  Press  is  a  tre¬ 
mendous  asset  to  the  member¬ 
ship. 

“The  executives  in  the  gen¬ 
eral  office,  in  the  bureaus  at 
home  and  abroad,  and  in  the 
field  have  joined  with  the  en¬ 
tire  staff  in  vital  contribution 
to  the  year’s  record.  To  all  of 
them  I  express  my  deep  appre¬ 
ciation,  as  I  do  to  the  directors 
and  the  membership  for  their 
understanding  and  consistent 
support.” 

Wide  World  Expands 

Wide  World,  AP-owned  pic¬ 
ture  subsidiary,  had  its  greatest 
expansion  in  1955  since  it  was 
acquired  in  1941,  its  operations 
being  increased  approximately 
20%  during  the  year.  New 
branch  offices  were  opened  in 
Detroit  and  Los  Angeles,  in  ad¬ 
dition  to  those  in  Chicago  and 
Philadelphia.  Wide  World  es¬ 
tablished  a  color  library. 

The  APME  awarded  citations 
to  77  newspapers,  one  radio  sta¬ 
tion  and  one  television  station 
for  outstanding  participation  in 
the  news  and  newsphoto  re¬ 
ports. 

In  the  general  news  service, 
the  general  manager  reported 
the  trend  is  toward  the  exclu¬ 
sive  story,  the  wrapup  and  the 
background-interpretive. 

“The  changing  needs  of  news¬ 
paper  production  had  much  to 
do  with  the  development  of 
more  non-spontaneous  copy  in 
the  AP  report,”  stated  Mr.  Star- 
zel’s  report.  “With  earlier  dead¬ 
lines,  many  newspapers  need 
more  copy  which  can  be  set 
the  day  before  or  at  least  very 
early  on  the  day  of  publication. 
An  advance  that  is  exclusive 
and  therefore  safe  to  set  and 
lock  up  is  an  obvious  answer 
to  this  demand.” 

AP  Newsfeatures  reported  a 
rise  in  usage  by  members  of 
80%  over  the  previous  year. 


DuPont  President 
Bureau  Speaker 


eise 


Crawford  H.  Greenewalf 
president  of  E.  I.  DuPont  de 
Nemours  &  Co.,  will  be  the 
speaker  at  the  annual  dinner 
of  the  Bureau  of  Advertij. 
ing,  American  Newspaper 
Publishers  Association,  April 
26. 

Irwin  Maier,  publisher  of 
the  Milwaukee  (Wis.)  Joex- 
nal  and  dinner  committee 
chairman,  said  reservations 
in  hand  indicate  there  mil 
be  a  capacity  attendance  of 
nearly  2,000  at  the  dinner, 
which  takes  place  in  thej 
grand  ballroom  of  the  Wei- 
dorf-Astoria  as  the  final 
event  of  ANPA  convention 
week. 


Red  China  Admit* 


Reuters  Reporter 


Red  China  opened  its  gates 
to  a  western  correspondent  this 
week  and  David  Chipp’s  firstl 
copy  from  Peiping  moved  on  thej 
Reuters  circuit  April  11. 

On  file  for  three  months,  th« 
application  for  a  visa  for  Mr 
Chipp  was  granted  suddenly 
according  to  Charles  B.  Lynch, 
Reuters  agency  chief  in  Nev 
York.  He  was  relieved  from  hi; 
post  at  Rangoon  immediately 
After  visiting  London  briefly  hi 
proceeded  to  Peiping  via  Honj| 
Kong. 

Mr.  Chipp  filed  a  color  storj 
on  a  ceremonial  burial  whic: 
the  Chinese  Communists  ga\| 
this  week  to  the  victims  of 
plane  crash  at  the  time  of  th| 
Bandung  conference  in  1955. 

There  is  no  direct  censorshii 
of  copy  from  Peiping.  Up  tf 
now  virtually  all  of  the  nevf 
from  there  was  obtained  vi: 
radio  monitor  and  refugees  i: 
Hong  Kong. 


9-Col.  Format  in  Calif. 

San  Marino,  Cslill 
The  San  Marino  Tribune  oil 


April  5  became  the  first  ninew™^ 


column  format  daily  in  Call 
fornia.  Column  width  is  lO'i 
picas,  without  column  iniles. 


This  Week  Added 

Syracuse,  N.Y. 

Arrangements  have  been  com¬ 
pleted  for  distribution  of  This 
Week  magazine  in  the  Sunday 
Post-Standard,  beginning  about 
July  1,  Publisher  Stephen  Rog¬ 
ers  said  this  week. 


Other  newcomers  to  9-colunl 
list: 

Salem  (Ore.)  Capital  Jotcl 
nal  and  Oregon  Statesman, 
April  7  weekend. 

Rockford  (Ill.)  Morning  Sfaj 
and  Register-Republic,  with  H 
pica  column;  67-inch  newsprit} 
roll. 
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Major  Foreign  Policy 
Address  for  ASNE 


Casey  Jones  NEA  Surveys 
To  Miss  ASNE  50  Editors 


Fellowship  Race  Issue 

A  TTiftw  Hnilv  nswannnor  cwtifnra 


Washington 
President  Eisenhower  is  pre¬ 
paring  a  major  foreigri  policy 


address  for  his  appearance  be¬ 
fore  the  annual  dinner  meeting 
of  the  American  Society  of 
Newspaper  Editors  here  Satur- 
day  night,  April  21. 

The  Chief  Executive  accept¬ 
ed  the  in'vitation  of  ASNE  some 
time  ago  but  special  import¬ 
ance  was  given  to  his  planned 
qieech  this  week  when  Press 
^etary  James  C.  Hagerty 
announced  the  general  theme  to 
reporters  covering  the  tempo¬ 
rary  White  House  at  Augusta, 
Ga. 

Stevenson  on  Program 
Adlai  Stevenson  'will  be  the 
editors’  luncheon  guest  on  Sat¬ 
urday.  All  sessions  are  sched¬ 
uled  at  the  Hotel  Statler. 

Other  details  of  the  program 
arranged  by  Jenkin  Lloyd  Jones’ 
committee  were  posted  as  fol- 
tews: 


vestigation  of  the  Press  a 
Threat  to  Freedom?  Irving  Bil¬ 
liard,  St.  Louis  Post-Dispatch; 
Vermont  Royster,  Wall  Street 
Journal. 

The  Press  Looks  at  the  Prob¬ 
lem  of  Integration — Erwin  D. 
Canham,  Christian  Science  Mon¬ 
itor;  Lenoir  Chambers,  Nor¬ 
folk  Virginian-Pilot;  Herbei-t 
Brucker,  Hartford  Courant; 
Harry  M.  Ayers,  Anniston 
(Ala.)  Star;  John  Q.  Mahaffey, 
Texarkana  Gazette  &  News. 


Friday,  April  20 
9  a.m. — Has  there  been  a 
Give-Away  of  Natural  Re¬ 
sources?  Senator  Richard  Neu- 
berger  of  Oregon,  Senator  Bar¬ 
ry  M.  Goldwater  of  Arizona. 

A  Critique  of  Newspaper  Ty¬ 
pography.  Harry  Lee  Waddell, 
McGraw  Hill  Publications 


Syracuse,  N.Y. 

Alexander  F.  (Casey)  Jones, 
1951  president  of  the  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors,  tUs  year 
will  miss  his 
first  ASNE 
meeting  in  more 
than  a  score  of 
years. 

Executive  edi¬ 
tor  of  the  Syra¬ 
cuse  Herald- 
Journal  and 
Herald  -  Amer¬ 
ican  (Sunday), 
Mr.  Jones  left  April  11  with 
Mrs.  Jones  for  a  month-long 
vacation  in  Spain,  Italy,  Switz¬ 
erland  and  France. 
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Wednesday,  April  18 
10  a.m. — Board  of  Directors. 
1  p.m.  —  Registration  desk 
opens. 

6  p.m. — Informal  reception 
(or  members  and  wives  only. 


Luncheon 

“The  Changing  Reader,’’  ad¬ 
dress  by  Dr.  Grayson  L.  Kirk, 
Columbia  University. 

(Fashion  Show  luncheon  for 
ASNE  wives  and  their  guests. 
Hotel  Willard. 


Thursday,  April  19 
9  a.m. — Invocation,  Dwight 
Marvin,  Troy  (N.Y.)  Record. 


Afternoon 

“Why  Do  We  Do  These 
Stupid  Things?”  by  Louis  Seltz¬ 
er,  Cleveland  Press. 

News  Photography — Vincent 


Convention  opened  by  Presi-  S.  Jones,  Gannett  Newspapers 


dent  Kenneth  MacDonald,  Des 
Moines  Register  &  Tribune. 

Reports  of  officers  and  com¬ 
mittee  chairman:  Secretary 
George  W.  Healy,  New  Orleans 
fmes-Picayune ;  J.  R.  Wiggins, 


Technical  Assistance,  Milton 
Freier,  UP  Newspictures. 


Saturday 

(7:.30  a.m.  —  breakfast  for 
ASNE  members,  given  by  SDX 


Paris  in  the  Spring 

Asked  if  there  was  “any  spe¬ 
cial  reason”  for  going  to  Eu¬ 
rope  now,  Mr.  Jones  replied: 
“No,  only  because  those  coun¬ 
tries  are  particularly  beautiful 
in  the  Spring.  And  because  the 
political  pot  will  be  boiling  this 
Summer  and  I  want  to  be  back 
in  time  for  the  political  conven¬ 
tions.” 

Reminiscing  about  the  So¬ 
ciety,  Mr.  Jones  commented  that 
ASNE  has  “grown  tremendous¬ 
ly  in  the  last  20  years.”  “It 
used  to  be  just  a  small  group 
of  carefree  spirits,”  he  said. 

“I  will  be  especially  sorry  to 
miss  the  meeting  because  I  am 
a  great  admirer  of  Ken  Mac¬ 
Donald,  the  president,  and  I 
will  miss  seeing  the  other  mem- 


Fifty  daily  newspaper  editors 
of  the  South  have  participated 
by  furnishing  their  views  in  a 
NEA  Service  symposium  on  the 
problems  of  racial  integration. 

“The  participating  editors 
not  only  replied  to  specific 
questions  but  in  most  cases 
elaborated  at  length  upon  their 
views,”  said  Boyd  Lewis,  vice- 
president  and  executive  editor 
of  NEA  Service.  “The  replies 
came  from  every  section  of  the 
South,  from  the  relatively  quiet 
Border  states  to  the  deeply- 
disturbed  states  of  the  Deep 
South,  where  the  Negro  popula¬ 
tion  is  heavy. 

“The  dominating  note  in  these 
responses  is  moderation — and  a 
plea  for  time  to  achieve  the 
ends  sought  under  the  recent 
Supreme  Court  decision,”  he 
continued.  “Many  stated  that 
undue  pressure  for  quick  com¬ 
pliance  had  set  back  progress 
in  educating  and  accepting  the 
Negro.  Only  a  few  would  place 
their  state  ahead  of  their  na¬ 
tion — if  forced  to  a  choice — and 
very  few  saw  any  possibility 
of  armed  resistance  to  desegre¬ 
gation  of  schools. 

“The  replies,  which  it  has 
been  our  pleasure  to  record  and 
our  difficult  duty  to  compress 
into  dispatches,  reflects  proud¬ 
ly  upon  the  type  of  editorial 
guidance  being  given  Southern 
newspaper  readers  at  this  mo¬ 
ment  in  history,”  said  Mr. 
Lewis. 

The  dispatches  were  prepared 
by  Bruce  Biossat,  NEA  staff 
correspondent. 


bers,”  he  declared.  • 

Discussing  today’s  problems  Press  Objection  Kills 


Washingtem  Post  &  Times  Her-  Washington  Professional  Chap-  ^itorial  deparV  Closed  Meeting  Bills 


dd,  treasurer;  Lee  Hills,  De-  ter.  National  Press  Club  Ball-  stressed. 


iroit  Free  Press,  membership;  room.) 

Lloyd  Felmly,  Newark  News,  9:45  a.m. —  (Election  of  of- 
nominations ;  Carl  Lindstrom,  fleers  of  Society  by  Board  of 
Hartford  Times,  Bulletin;  Jen-  Directors.) 


“There  is  nothing  that  good  re¬ 
porters  can’t  cure.” 


hn  Lloyd  Jones,  Tulsa  Tribune, 


-St 


in  C»1 
is  19' 
niles. 


9-colun. 


al  Jon 
nan,  ovel 


ing  Sti' 
with  11 

ewsprii 


Address:  President  MacDon- 
tld. 

How  Can  We  Improve  Our 
I  Political  Coverage?  Roy  A.  Rob¬ 
erts,  Kansas  City  Star;  A.  H, 
Kirchhofer,  Buffalo  Evening 
Hews;  George  Cornish,  New 
York  Herald  Tribune;  Gould 
Lincoln,  Washington  Star; 
Charles  Lucey,  Scripps-Howard 
Newspapers. 

1  Luncheon 

2  p.m. — Is  Congfressional  In- 


“Page  One  Color” — William 
P.  Steven,  Minneapolis  Star 
and  Tribune. 


For  All  to  See 

He  declared:  “I  have  always 


felt  that  any  editor  who  tells 
other  editors  how  to  get  out  a 


How  Goes  Freedom  of  Infor-  newspaper,  when  his  own  prod- 


mation — J.  Russell  Wiggins, 
Washington  Post  and  Times 
Herald.  Rep.  John  E.  Moss  of 
California.  Harold  L.  Cross, 
ASNE  special  counsel. 


Luncheon 

Address  by  Adlai  Stevenson. 


Evening 
Banquet  Speaker: 


President 


Eisenhower. 


uct  shows  the  need  of  the  best 
kind  of  thinking  and  action,  had 
best  keep  his  mouth  shut.  For, 
in  our  business,  what  you  stand 
for  is  there  for  everyone  to  see 
every  day. 

“I  firmly  believe  that  if  we 
all  try  to  be  the  best  editor  we 
know  how  at  home,  the  news¬ 
paper  business  does  not  face 
any  particular  hazards  that  can 
not  be  overcome.” 


Albany,  N.  Y. 

Committees  of  the  New  York 
State  editors  and  publishers 
were  successful  in  having 
“closed  meeting”  bills  defeated 
in  the  I.<egislature. 

Two  bills  sponsored  by  Sen¬ 
ator  Wheeler  Milmoe,  who  is 
the  publisher  of  a  rural  weekly, 
would  have  permitted  town  and 
village  boards  of  zoning  appeals 
to  act  in  executive  session. 

The  Committee  on  News  Sup¬ 
pression  and  the  Friends  of  the 
Free  Press  Committee  of  the 
State  Society  of  Newspaper 
Editors  prevailed  upon  legis¬ 
lative  leaders  to  pigeon-hole  the 
bills.  The  New  York  State  Pub¬ 
lishers  Association  also  opposed 
the'  measures. 
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ANPA  Resumes  Talks 
With  Gov’t  Lawyers 

An  “exploratory  meeting”  be-  vicepresident  of  the  Philadel- 


tween  attorneys  for  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation  and  representatives 
of  the  Anti-Tnast  Division  is 
scheduled  for  Monday  in  Wash¬ 
ington. 

This  will  be  the  first  formal 
talk  between  ANPA  and  the 
government  office  since  the 
complaint  was  filed  last  May, 
charging  ANPA  with  participa¬ 
tion  in  a  conspiracy  to  regulate 
prices  and  practices  in  the  ad¬ 
vertising  business. 

Last  November,  ANPA  filed 
its  formal  denial  of  the  gov¬ 
ernment’s  allegations  and  in 
January  the  American  Associa¬ 
tion  of  Advertising  Agencies, 
one  of  the  six  co-defendants, 
signed  a  consent  decree  which 
requires  it  to  abandon  certain 
regulatory  practices  among  its 
membership. 

ANPA  and  four  other  media 
associations  in  the  periodical 
fields  have  continued  to  resist 
the  Division’s  charges.  The 
principal  basis  for  linking 
ANPA  to  the  alleged  conspiracy 
is  its  system  of  according  recog¬ 
nition  to  advertising  agencies 
which  comply  with  its  standards 
for  financial  responsibility,  ad¬ 
herence  to  published  rates  and 
commissions,  etc. 

Last  Year’s  Big  Topic 
The  pending  litigation  was 
the  uppermost  subject  of  dis¬ 
cussion  at  last  year’s  ANPA 
meeting  in  New  York.  Direc¬ 
tors  wei'e  authorized  to  raise 
funds  to  employ  special  counsel 
and  take  all  steps  to  oppose  the 
action. 

In  the  interim.  Judge  Stanley 
N.  Barnes,  chief  of  the  Anti- 
Trust  Division  who  brought  the 
action,  has  been  appointed  to 
the  federal  bench  in  California. 

The  law  firm  of  Brown,  Cross 
&  Hamilton  of  New  York  was 
retained  to  work  with  General 
Counsel  Elisha  Hanson  and  his 
son,  Arthur  B.  Hanson,  in  pre¬ 
paring  the  defense.  The  firm  of 
Cravath,  Swaine  &  Moore  also 
has  been  brought  into  the 
ANPA  side,  with  Judge  Bruce 
Bromley  and  Harold  R.  Medina 
Jr.  of  that  firm  as  active 
counsel. 

Slocum’s  Comment 
The  meeting  Monday  after¬ 
noon  will  precede  by  a  few  days 
the  pre-convention  meeting  of 
the  ANPA  Board  of  Directors. 
Richard  W.  Slocum,  executive 


phia  (Pa.)  Bulletin  and  ANPA 
president,  described  the  con¬ 
ference  as  “an  opportunity  for 
exchange  of  views  to  determine 
what  points  of  difference  still 
remain  after  a  passage  of  time.” 

Mr.  Slocum  expressed  confi¬ 
dence  the  suit  could  be  brought 
to  satisfactory  settlement  with¬ 
out  the  government  exacting  a 
consent  decree  from  the  pub¬ 
lishers’  group,  particularly,  he 
said,  since  the  Government 
“must  realize  that  an  early 
solution  of  differences  is  in  the 
public  interest.” 

Riesel’s  Sight 
Still  Periled; 
Seek  Attacker 

Columnist  Victor  Riesel’s  con¬ 
dition  is  good,  but  his  sight  is 
still  in  danger  from  acid  bums, 
physicians  at  St.  Clare’s  Hos¬ 
pital,  New  York  City,  reported 
this  week. 

The  labor  writer  was  able  to 
confer  at  his  bedside  with  asso¬ 
ciates  and  authorities  seeking 
clues  to  the  identity  of  the 
assailant  who  threw  sulphuric 
acid  into  his  face  April  5, 
(E&P,  April  7,  page  10).  Mr. 
Riesel  recognized  acquaintances 
and  distinguished  colors.  His 
facial  bums  were  regarded  as 
“not  too  severe.” 

New  York  police  and  federal 
investigators  interviewed  union 
officials  and  associates  of  the 
columnist  and  studied  recent 
releases  of  his  “Inside  Labor” 
column  which  attacked  alleged 
union  racketeering. 

“In  a  situation  like  this,  in 
order  to  be  logical  you  must 
look  closely  into  any  area  of 
conflict  in  the  man’s  life,”  Mr. 
Riesel  said  April  11.  “The  only 
areas  of  conflict  in  my  per¬ 
sonal  and  professional  life  have 
been  with  the  racketeers  and 
the  Communists.” 

District  Attorney  Frank  S. 
Hogan  said  all  possible  motives 
are  being  considered  in  the 
search  for  the  assailant. 

An  initial  reward  of  $10,000 
for  information  leading  to  the 
arrest  of  the  acid  thrower, 
posted  by  the  Hall  Snydicate, 
which  distributes  Mr.  Riesel’s 
column,  and  the  New  York 
Mirror,  his  local  outlet,  was 
swelled  to  '$45,000  by  contribu- 


ANPA  Proposes  UP  Explains 
Change  in  Dues  j 

A  proposal  to  change  the  •/ 


proposal  to  change 
dues  base  for  members,  result-  Tl  >  T)  i 

ing  in  a  10%  increase  in  reve-  1K.0  S  XudriEirK 
nue,  will  come  before  the  an-  .  t. 

nual  meeting  of  the  American  .  Press  gave  an  explana- 

Newspaper  Publishers  Associa-  week  for  its  action  in 

tion  April  26  killing  a  quotation  attributed  to 

The  revision  involves  aban-  President  Eisenhower  in  Merri- 
donment  of  the  30-year-old  ^ 

system  of  figuring  dues  on  the 

basis  of  the  minimum  gross  out  Mard 

averaged  national  advertising  f  prior  to  release  date 
rate,  plus  the  number  of  com-  ^*?®  because  the  r« 

posing  room  machines  in  the  t^®,  reported  conversatio. 

member’s  shop.  The  advertis-  "ot  knovm,  said  Lyle  C 

ing  base  would  be  retained  but  son  UP  vicepresident.  Mi, 
circulation  would  be  substituted  Wilsons  comment  followed 

for  machines  in  the  second  part  ?? 

of  the  computation.  ^  Dingell  (D-Mich.)  fa 

_ 1 _  which  he  expressed  the  hojK 

tions  from  labor  unions,  other  that  the  President  would  si- 
newspapers,  professional  groups  fim  or  deny  the  quotation. 


and  private  individuals. 

The  columnist  received  mes¬ 
sages  of  sympathy  from  prom¬ 
inent  officials,  including  Presi- 


‘I  Had  to  Say  Yes’ 

UP’s  White  House  reporter 
quoted  Mr.  Eisenhower  as  har- 


dential  assistant  Shuman  '"f  umdentified  perso^ 

Adams  and  Vicepresident  P®^-  29  announcement 


Richard  M.  Nixon.  Gov.  Averell 
Harriman  visited  him  in  his 
hospital  room. 

Mr.  Riesel’s  column  is  being 
continued  by  members  of  his 
staff. 

“Whether  I  see  fully  again — 
or  at  all — I’ll  go  back  to  the 
column  and  if  they  think  they 
had  cause  to  blind  me  before 
now,  they’ll  have  a  dozen  more 
reasons  to  kill  me  when  I  get 
back  to  the  column,”  he  said. 


Union  Ousts 
Press  Corps 


that  he  was  willing  to  run  fn 
re-election:  “I  had  to  say  ytt 
because  they  told  me  they  didn't 
have  time  to  build  up  anothe 
candidate.” 

The  Washington  (D.C.)  Dailt 
News  published  the  item  “be¬ 
cause  we  hate  to  see  thing! 
that  we  know  happened  get 
printed  somewhere  else  first' 

Corridor  Remark 
Mr.  Wilson,  general  Washing¬ 
ton  manager  of  the  UP,  made 
the  following  statement: 

“On  inquiry,  I  learned  thit 
the  remark  had  been  overhetidl 
as  the  President  and  sevenl 


Chicago 

Reporters  covering  the  con¬ 
vention  of  the  International 
Union  of  Operating  Engineers 
had  to  work  on  the  fringes 
Thursday  after  they  had  been 
banished  from  the  meeting  hall 
in  the  Conrad  Hilton  Hotel. 


persons  passed  down  a  Whitt 
House  corridor. 

“It  was  not  possible  to  deter 
mine  to  whom  the  President 
was  talking,  nor  what  he  had 
said  just  before  and  just  after! 
the  quoted  remark.  Wheth* 
that  remark  was  facetious  or 
serious  was  unknown.  It  wa! 
possible  that  Mr.  Eisenhowe 


The  ouster  of  reporters  fol-  was  repeating  something  soitit 
lowed  an  address  in  which  the  other  person  had  said.  The  re 
union’s  chaplain  charged  that  mark  was  wholly  out  of  con- 
the  news  reports  “have  led  text, 
people  to  believe  you  are  an 
organization  of  hoodlums, 
thieves  and  crooks.” 


The  banished  press  corps  in¬ 
cluded  Ken  McCormick,  Detroit 
Free  Press;  Meyer  Zolotareff, 
Chicago  American;  George 
Bliss,  Chicago  Tribune;  Robert 
Lewin,  Chicago  News;  Charles 
Pierce,  Chicago  Sun^Times; 
Harry  Toland,  Philadelphia 


“I  killed  it  because  we  lacked 
the  additional  facts  which  would! 
have  placed  the  remark  in  prop-] 
er  perspective.” 


Gannon  New  Manager 
Harold  Gannon,  with  Media 
Records,  Inc.,  20  years,  last 
four  as  assistant  manager 
the  San  Francisco  office,  has 


Bulletin;  Bernie  Bookbinder,  been  named  manager  following 
Long  Island  Newsday;  and  Dick  the  resignation  of  Ed  Raleigb, 
Montaba,  United  Press.  effective  April  15. 
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IT’S  SPRING  AGAIN 


ROCK  ’N’  ROLL 

Burck,  Chicaoo  (Ml.)  Sun-Timas 


BirT#ose.  Portland  Oraaonian 


Hangman ’s  Memoirs  Put 
Editor’s  Neck  in  Noose 


By  Bethami  Probst 

London 

The  Empire  News  and  Sun¬ 
day  Chronicle,  after  paying  a 
reported  £40,0C0  ($120,000)  for 
the  memoirs  of  Britain’s  chief 
hangman,  is  publishing  the  se¬ 
ries  under  the  threat  of  govern¬ 
ment  prosecution. 

Home  Secretary  Gwilym 
Uoyd-George  told  Parliament 
last  week  he  may  charge  Em¬ 
pire  News  Editor  G.  Grafton 
Green  and  the  newly-retired 
hangman,  Albert  Pierrepoint, 
with  violating  the  Official  Se¬ 
crets  Act. 

They  would  face  penalties  of 
up  to  two  years  in  prison  with 
hud  labor  or  a  £50  ($140)  fine 
and  three  months  imprisonment. 
The  Official  Secrets  Act  forbids 
public  servants  from  revealing 
information  obtained  in  their 
official  capacity,  without  au¬ 
thority. 

Some  Bluepencilhng 
Mr.  Green  told  E&P:  “I 
didn’t  suppress  anything  in  the 
first  instilment  March  18  or 
the  second.  Since  then,  however, 
I've  cut  out  all  references  to 
»hat  went  on  in  the  condemned 
cell  or  on  the  scaffold. 

“It’s  a  difficult  job  knowing 
vhat  to  cut  because  the  Home 
Office  could  argue  that  almost 
anything  Pierrepoint  says  about 
4e  death  penalty  arises  from 
information  he  picked  up  during 
his  25  years  as  chief  public 
executioner.” 


Pierrepoint  honored  the  verbal  three  passages  were  printed, 
promise  he’d  g^ven  the  editor  prosecution  would  be  considered, 
three  years  earlier.  Mr.  Green  told  the  Home  Of- 

“He  told  me  then  I  could  have  fice  its  stand  was  “unreason- 
his  story  when  he  resigned,  and  able”  and  “incomprehensible” 
he  stuck  by  his  word  although  and  printed  the  entire  article, 
I  told  him  he  could  have  taken  including  the  objected-to  reve- 


Sales  —  more'  than  2V4  mil¬ 
lions — have  been  rising  “sub¬ 
stantially”  and  steadily,  week 
by  week,  since  the  series  began, 
he  added. 

Last  week’s  (April  8)  article 
about  “the  handsomest  mur¬ 
derer  I  ever  hanged”  was  able 
to  squeeze  in  details  of  the 
execution  only  by  quoting  from 
a  book  by  a  witness.  The  chief 
participant  (next  to  the  hand¬ 
some  murderer)  complained 
that  “I  am  forbidden”  to  com¬ 
ment  even  on  rumors  that  death 
was  not  instantaneous. 

Until  the  first  instalment  ap¬ 
peared,  there  was  no  indication 
that  the  plum  of  the  hangman’s 
reminiscences  might  turn  into  a 
prune. 

Many  Sought  Them 

After  executing  433  men  and 
17  women,  Pierrepoint  resignied 
Feb.  25  “for  private  reasons”  in 
the  midst  of  a  nationwide  de¬ 
bate  about  capital  punishment, 
which  the  House  of  Commons 
has  recently  twice  voted  to 
abolish.  (The  bill  must  still  go 
to  the  Lords.) 

Most  of  the  leading  papers 
jumped  into  the  fight  for  his 
timely  memoirs  and  several 
foreign  publications  also  made 
offers. 

“But  I  had  an  in,”  Mr.  Green 
told  E&P.  He  walked  away  ■with 
the  exclusive  rights,  although 
outbid  by  the  5% -million-circu¬ 
lation  Sunday  Pictorial,  because 


the  larger  offer.” 


lation  that  Pierrepoint  had 


Mr.  Green  declined  to  say  how  pulled  the  lever  while  Christie 


much  he  paid. 

Reader  Interest 
An  introductory  article  re¬ 
vealed  that  the  hangman  earned 
only  some  £200  ($560)  a  year 
from  executions.  His  main  oc- 


was  in  mid-stride  because  he 
was  afraid  the  murderer  would 
collapse  on  the  scaffold. 

Scotland  Yard  Visitors 


uuiy  ^  ^  ^ 

from  executions.  His  mam  oc-  yard  men  visited  the  edi- 

cupation  IS  pub-owner  but,  when  Pierrepoint  on  behalf 

travelling,  he  frequently  pre- 

tends  to  be  a  salesman  of  jyjjQjjg 

children’s  toys  and  he  almost 

always  uses  an  assumed  name  discretion 

Since  Pierrepoint  s  father  and  blue-pencil  as  if  he 

uncle  were  public  executioners  ^ 

before  him,  his  fame  is  wide-  g^^^  ^  ^ 

j  •  *  *  u-  u  1.  Pierrepoint’s  father  published 

Reader  interest  was  high  by  .■  oc 

....  T,.  •  i  V  J.  11  his  hangman  s  memoirs  oo 

the  time  Pierrepoint  began  tell-  ...  .  .  .. _ 

ing  his  own  story — how  he  de-  .  ; 

cided  at  12  to  continue  the  Coincidence  and  foresight 

family  tradition  “because  (the  brought  Pierrepoint’s  inemoirs 
job)  needs  a  steady  man  who  is  Lord  Kemsley  s  Empire 
good  with  his  harfds”,  how  he  News.  One  of  Pub-Owner 
and  his  uncle  had  improved  the  Pierrepoint’s  “regulars’’  had  a 
apparatus  and  technique  of  ^bo  worked  for  a  Kemsley 

hanging,  how  he  had  never  psper  in  Manchester.  More  than 

found  his  job  repugnant  but  three  years  ag^i,  the  son— - 
had  often  worried  how  much  Arthur  Brooks  •  introduced 
“drop”  to  give  in  each  case.  Hangman  Pierrepoint  to  Mr. 

In  the  uproar  which  greeted  Green,  a  verbal  bargain  was 
this  first  installment,  Mr.  Green  struck  and  Brooks  and  a  col- 
decided  to  submit  future  articles  laborator  (both  paid  by  the  Em- 


to  the  Home  Office. 


pire  News)  began  the  more 


The  second  article — “I  hanged  than  hundred  interviews  which 
(Sex  Murderer)  John  Christie  culminat^  in  a  50,000-word 
in  less  time  than  it  took  the  manuscript, 
ash  to  fall  off  a  cigar  I  had  Ironically,  the  man  who 
half-smoked” — came  back  to  the  started  it  all — Mr.  Brooks — 
editor  in  the  hands  of  two  gov-  now  works  for  the  Daily  Mir- 
emment  officials,  accompanied  ror,  stablemate  of  the  scooped 
by  the  written  warning  that  if  Pictorial. 
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ANOTHER  DAVID? 

Marcus,  Naw  York  Timos 


International 
To  Build  Mill 
In  Arkansas 

Plans  for  immediate  construc¬ 
tion  of  a  newsprint  and 
bleached  kraft  board  mill  were 
announced  this  week  by  John 
H.  Hinman,  chairman  of  the 
Board  of  Directors  of  Inter¬ 
national  Paper  Company. 

Mr.  Hinman  said  the  new 
$57,000,000  mill  will  be  located 
near  Fine  Bluff,  Ark.  It  will 
have  an  annual  capacity  of  130,- 
000  tons  of  newsprint  and  165,- 
000  tons  of  bleached  kraft 
board. 

International  i  s  presently 
completing  a  115,000-ton  news¬ 
print  mill  at  Mobile,  Ala.  This 
mill,  which  is  scheduled  to  start 
up  in  September,  will  be  the 
first  newsprint  mill  ever  oper¬ 
ated  by  the  company  in  the 
South. 

The  chemical  pulp  mill  and 
the  bleached  kraft  machine  in 
the  Pine  Bluff  Mill  are  expected 
to  be  in  operation  by  the  third 
quarter  of  1957,  followed  about 
the  end  of  the  year  by  the 
groundwood  mill  and  the  news¬ 
print  machine. 

Alexander  Calder,  chairman 
of  Union  Bag  and  Paper  Co., 
told  stockholders  of  that  com¬ 
pany  this  week  that  he  expected 
a  decision  “within  six  months” 
on  a  newsprint  project  in  the 
South. 

The  Klein  Committee  advised 
Congress  in  a  formal  report 
that  publishers  face  a  40,000- 
ton  newsprint  deficiency  this 
year  but  smaller  newspapers 
have  been  assured  by  the  Ame¬ 
rican  Newspaper  Publishers  As¬ 
sociation  that  none  will  suffer 
suspension  for  want  of  print 
paper. 

The  House  group  reported  19- 
55  production  was  up  22%  over 
1954  and  consumption  was  6.3% 
higher,  but  that  supply  and  de¬ 
mand  data  for  1956  are  such 
that  individual  consumers  are 
certain  to  experience  difficulties 
in  obtaining  toimage. 


Mills  In  2  Yr.  Pact 

Montreal 
Employes  of  mills  owned  by 
Canadian  International  Paper 
Co.  and  New  Brunswick  Inter¬ 
national  Paper  Co.  are  covered 
in  a  new  two-year  agreement 
negotiated  here  this  week.  They 
will  receive  a  general  increase 
of  12  cents  an  hour  next  May  1 
and  a  5%  boost  on  May  1,  1957, 
plus  improved  welfare  benefits. 


Make  a  Note — 

Yanks  v»  Dodgers 

Sports  editors  and  baseball 
writers  of  the  Scripps- 
Howard  Newspapers  peered 
into  the  future  this  week  and 
picked  the  New  York  Yan¬ 
kees  and  Brooklyn  Dodgers 
as  the  1956  World  Series  op¬ 
ponents. 

The  same  group  last  year 
correctly  predicted  the  out¬ 
come  of  the  pennant  race  in 
the  American  League  in  the 
top  five  team  positions  and 
in  the  National  Leag^ue  in  the 
first  three  positions. 


W.A.  Sprague 
In  New  Post 
On  Parade 

Arthur  H.  “Red”  Motley, 
president  and  publisher  of 
Parade  magazine,  has  announced 
the  appoint¬ 
ment  of  Wallace 
A.  Sprague  to 
the  newly  cre¬ 
ated  post  of 
assistant  pub¬ 
lisher. 

Mr.  Sprague’s 
duties  will  in¬ 
volve  the  coordi¬ 
nation  of  pub¬ 
lisher  relations 
and  all  internal 
operations  as  well  as  responsi¬ 
bilities  in  the  newsprint  pro¬ 
curement  field. 

Managing  editor  of  the  maga¬ 
zine  since  1949,  his  most  re¬ 
cent  responsibility  has  been 
working  as  liaison  with  the  edi¬ 
torial  department  of  Parade’s 
52  distributing  newspapers.  He 
became  associated  with  Parade 
in  1946  as  assistant  managing 
editor. 

A  native  of  Washington 
state,  Mr.  Sprague  grew  up  in 
Salem,  Oregon.  He  is  the  son  of 
Charles  A.  Sprague,  publisher 
of  the  Oregon  Statesman  and  a 
former  governor  of  Oregon. 

He  graduated  magna  cum 
laude  from  Oberlin  College  in 
Ohio  in  1938  and  received  a 
M.A.  in  modem  European  his¬ 
tory  from  Harvard  in  1939. 

During  the  war  Mr.  Sprague 
served  in  the  Navy  as  a  public 
relations  officer  and  afterwards 
in  the  Office  of  Naval  Intel¬ 
ligence.  In  1944-45  he  was  as¬ 
signed  as  liaison  officer  for  the 
naval  staff  in  London  with  the 
British  intelligence  services.  He 
is  now  a  commanded  in  the 
United  States  Naval  Reserve. 


Sprague 


Enquirer,  Inc. 
Will  Redeem 
Debentures 


Open  Meeting 
Pledge  Helps 
Elect  Mayor 


Cincinnati 

Directors  of  Cincinnati  En¬ 
quirer,  Inc.,  have  decided  to  re¬ 
deem  by  May  10  the  $1,500,000 
in  6%  convertible  debentures 
that  are  outstanding.  Holders 
have  30  days  in  which  to  accept 
the  company’s  offer  or  to  con¬ 
vert  debentures  into  common 
stock  at  $10  a  share — 100 
shares  to  each  $1,000  debenture 
— up  to  the  redemption  deadline. 
Debentures  would  be  redeemed 
at  104%  of  the  principal,  plus 
accrued  interest. 

Halsey,  Stuart  &  Co.,  Chi¬ 
cago,  holds  $1,476,000  in  deb¬ 
entures,  the  Lee  Evans  Round 
Table  Association  and  other 
groups  within  the  Enquirer, 
another  $24,000.  If  converted 
into  stock  the  shares  must  go 
into  the  Enquirer’s  voting  trust 
until  it  expires  Aug.  2,  1957. 

Roger  H.  Ferger,  president 
and  publisher,  said  that  man¬ 
agement  had  sufficient  financial 
backing  to  retain  control  of  the 
paper.  He  said,  “Due  to  the 
wide'  publicity  given  to  an  an¬ 
nouncement  by  Mr.  Stuart  that 
he  intended  to  offer  the  deben¬ 
tures  for  sale,  and  the  many 
inquiries  concerning  them,  it 
was  deemed  advisable  by  the 
directors  to  bring  the  matter  to 
a  conclusion.  It  was  determined 
that  the  best  way  to  do  this 
was  to  call  the  debentures  for 
redemption.” 

The  debentures  are  due  Aug. 
1,  1962. 

Meanwhile,  the  Enquirer  Edi¬ 
torial  Employees  Professional 
Association,  t  h  r  o  ug  h  Ralph 
Weiskittel,  president,  announced 
it  had  dropped  investigation  in 
the  case  of  James  H.  Ratliff 
Jr.,  a  member  of  the  office 
union,  who  was  fired  from  the 
staff  and  also  as  secretary  of 
the  company,  but  re-elected  as 
a  director. 


Garland,  Ter 
William  H.  Bradfield  Sr, 
publisher  of  the  Garland  DaS^ 
News,  has  been  elected  mayor 
of  this  city  of 


30,000  after  t 
record  tumont 
of  voters. 

He  defeated 
an  incumbeot 
city  councilman, 
J.  R.  Storey,  in 
a  two-way  ra« 
for  the  mayor’i 
post.  The  pub¬ 
lisher  based  his 
campaign,  in 
part,  on  a  pledge  for  “open 
doors  and  open  records”  in  mu¬ 
nicipal  affairs.  The  Daily  News 
editorially  opposed  closcd-docr 
meetings  which  were  held  by 
the  city  council  at  a  local  rei- 
taurant  and  country  club, 
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Formerly  a  Printer 

A  former  foreman  in  the 
composing  room  of  the  Dadm 
Times  Herald,  Mr.  Bradfield} 
bought  the  weekly  Garland 
News  in  1931.  The  News  be¬ 
came  a  semi-weekly  in  1945,  i1 
tri-weekly  in  1950,  and  a  daily 
in  1952. 

Mr.  Bradfield  is  chairman  of 
Garland  State  Bank’s  board  of 
directors  and  has  been  active  ii 
church  and  civic  affairs.  Bel 
served  10  years  on  the  Garland] 
school  board.  He  is  a  past  presi¬ 
dent  of  the  North  and  Easi 
Texas  Press  Association  and 
member  of  Sigma  Delta  Chi. 
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Assaulted  Fotog 
Gets  Last  Licks 


DeLisser,  Inc.,  Now 
Gallagher-DeLisser 

William  F.  Gallagher,  presi¬ 
dent,  DeLisser,  Inc.,  New  York, 
publishers’  representatives,  this 
week  announced  that  effective 
immediately  the  name  of  the 
firm  is  changed  to  Gallagher- 
DeLisser,  Inc. 

Mr.  Gallagher  has  been  with 
the  company  since  1935  and  has 
served  as  its  president  since 
1941.  The  newly  reorganized 
firm  was  founded  in  1919. 


A  New  York  photographer 
assaulted  several  months  aH 
hy  a  TV  announcer,  got  in  lasj 
licks  this  week. 

On  Feb.  28  Tony  Calvacct 
50-year-old  cameraman  of  the 
New  York  Post,  accused  Neiif 
Van  Ells,  31,  a  CBS  announcarj 
of  punching  him  and  damagii|| 
his  camera  when  he  tried  ti 
make  a  picture  of  Mr.  Van  Elbl 
and  his  estranged  •wife,  Phyl| 
lis  McGuire,  emerging  from 
restaurant. 

This  week  in  Manhattan  Spef 
cial  Sessions  Court  the  annoon 
cer  arranged  to  make  restita 
tion  for  “medical,  surgical  aDii| 
other  expenses.”  The  photogru- 
pher’s  left  cheekbone  was  fra^ 
tured. 
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Advertiser  •  Bfewspaper 


Section  Edited 

By  Robert  B.  Meintyrs 


How  One  Daily  Hopes 
To  End  Trade  Stamps 


spend  with  him  .  .  .  and  the 
money  you  spend. In  return,  for 
a  dollar  spent,  I  gyet  10  stamps 
.  .  .  worth  about  2  cents.  To 
me  this  is  not  economy.” 

Cites  Denver  Experience 


What  can  a  newspaper  do  to 
eliminate  the  use  of  trading 
stamps  in  grocery  stores? 

The  Corpus  Chriati  (Tex.) 
Caller-Times  hopes  it  has  an 
answer. 

A  few  months  ago  Sweeney 
and  Company  of  San  Antonio 
started  issuing  stamps  in  their 
stores  located  in  Corpus  Christi. 
Conway  C.  Craig,  Caller-Times 
publisher,  wrote  a  letter  to  all 
other  grocers  in  the  city  asking 
them  not  to  be  stampeded  into 
taking  on  the  stamps  and  point¬ 
ing  out  that  the  newspaper 
would  try  to  persuade  Sweeney 
and  Company  to  eliminate  them 
from  their  stores. 

Letter  Sent 

A  letter  was  sent  to  Mr. 
Sweeney  but  he  took  the  atti¬ 
tude  that  the  Caller-Times  was 
afraid  it  was  going  to  lose  ad¬ 
vertising  because  of  the  trad¬ 
ing  stamps,  and  accordingly  he 
refused  to  meet  the  Caller- 
Times’  request. 

Before  long  other  groups  of 
stores  in  Corpus  Christi  added 
stamps  and  it  became  evident 
that  a  stamp  “war”  was  shap¬ 
ing  up  in  the  city.  Some  stores, 
however,  anxious  to  head  off 
the  pending  battle,  approached 
the  newspaper  for  help  in  elim¬ 
inating  the  stamps. 

As  part  of  the  strategy,  the 
Caller-Times  held  a  meeting  of 
all  advertising  men  who  han¬ 
dled  copy  for  the  stores  that 
distributed  stamps.  A  second 
meeting  was  held  to  which  were 
invited  the  managers  of  stores 
both  using  and  not  using 
stamps. 

April  21  Goal 

An  agreement  was  reached 
to  eliminate  stamps  and  other 
give-away  promotions  by  April 
21,  and  to  eliminate  other  give¬ 
away  deals  until  July  1. 

Before  and  during  these 
meetings  the  Caller-Times  ran 
large  -  space  insertions  “puh- 
lished  in  the  public  interest.” 
One  page-ad  was  headlined : 
“Mrs.  Homemaker!  You’re  a 
thriftier  person  when  you 
REFUSE  TO  SAVE  TRADING 
STAMP  S.”  Copy  stressed, 
among  other  things,  that  “When 
stamp  saturation  occurs,  you 
must  expect  to  pay  the  cost  of 
those  stamps,”  and  that  “Stamps 
will  add  fuel  to  current  flames 
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of  inflation.”  The  page,  all-type 
ad  closed  by  urging  women  to 
“.  .  .  make  the  notation  at  the 
top  of  your  shopping  list:  ‘Re¬ 
fuse  To  Accept  Stamps’!” 

A  second,  but  smaller,  ad  had 
the  housewife  explaining : 
“Trading  stamps  cost  my  gro¬ 
cer  2*2  to  S%  of  the  money  I 


A  third  ad  cited  “Look  What 
Happened  in  Denver  and  Figure 
It  Out  For  Yourself!”  Copy 
told  how  in  Denver  recently 
there  was  a  “stamp  war’,’  with 
merchants  vieing  with  one  an¬ 
other  in  the  issuance  of  prem¬ 
ium  coupons.  One  group  of 
stores  broke  away  and  attacked 
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I  GRAND  UNION  CO. 
I  East  Paterson,  N.  J. 

E  Cham  of  345  retail  food 
B  stores  in  seven  eastern 
I  states  and  Canada. 

I  Newspaper  Budget: 

§  $2  Million 

=  ♦  *  ♦ 

g  “Grand  Union  feels  that 
g  the  local  selling  job  is  best 
M  done  by  newspapers,”  says 
m  Carl  W.  Shaver,  director  of 
B  sales. 

g  ‘‘We  know  that  our  busi- 

P  ness  is  local  business,  and 
g  for  this  reason  we  must 
g  have  flexibility  in  our  ad- 
■  vertising  and  promotion 
H  programs. 

S  “Conditions  governing 

g  prices  or  affecting  the  sup- 
B  ply  of  a  commodity  in  one 
g  area  may  be  altogether 
P  different  in  another  area. 

M  “It  is  mandatory  that 

B  each  area  receive  its  own 
B  distinctive  advertising  and 
g  only  the  local  newspapers 
M  can  do  the  job.” 

B  Carl  began  his  business 

B  career  in  the  newspaper 
m  field;  started  on  the  weekly 
g  Cuyahoga  Falls  (Ohio) 
g  News  when  he  was  17  years 
B  old;  later  went  on  to  work 
m  for  the  Akron  (Ohio) 
g  Times-Press,  the  Niles 
g  (Ohio)  Times. 

B  For  14  years  Carl  was  a 

fl  partner  in  Marts  and 
g  Lundy,  Inc.,  New  York 
g  public  relations  firm.  He 
g  left  in  1952  and  joined 
g  Grand  Union  as  assistant 
g  to  the  president  and  direc- 
I  tor  of  public  relations. 
m  At  the  same  time  he 

g  served  as  president  of 
g  North  American  Equip- 
g  ment  Co.,  a  Grand  Union 
P  subsidiary. 


Carl  W.  Shaver 


The  fact  that  “all  busi-  g 
ness  is  local”  is  no  secret  g 
to  Grand  Union,  says  Carl,  s 
Leaders  of  the  food  chain  g 
preach  this  message  P 
throughout  the  entire  or-  B 
ganization.  As  a  result,  g 
Grand  Union  relies  heavily  g 
upon  newspapers,  both  M 
dailies  and  weeklies,  to  help  g 
local  store  managers  do  a  g 
sales  job  in  each  com-  g 
munity.  B 

Furthermore,  Carl  notes,  g 
the  Grand  Union  is  con-  g 
scious  that,  in  addition  to  | 
price,  it  must  sell  the  g 
“personality”  of  its  stores  = 
to  each  community.  B 

“No  other  medium,”  he  ^ 
adds,  “helps  to  do  this  as  3 
well  as  newspapers.”  y 

— R.B.  McI.  3 
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the  plan  with  three  full  pages 
of  advertising.  These  ads,  the 
Caller  -  Times’  copy  stressed, 
pointed  out:  “Here  are  some  of 
the  points  presented  from  our 
experience:  Our  Stores  Make 
Less  than  2%  Profit:  Stamps 
Cost  2%!  ...  You  can’t  give 
away  something  for  nothing. . .” 

Supplementing  the  Caller- 
Times’  ads  were  editorials  in 
the  paper  pointing  out  the 
weaknesses  of  stamps  and  em¬ 
phasizing  that  the  problem  is 
a  “matter  of  substantial  pub¬ 
lic  interest.  It  can  only  be 
solved  by  the  consumer  him¬ 
self.” 

The  Caller-Times  is  keeping 
its  fingers  crossed  and  hopes 
that  no  one  jumps  over  the 
traces  between  now  and  April 
21.  But  even  if  someone  does 
decide  to  promote  stamps,  the 
daily  feels  he  will  not  get  much 
response  because  the  advertis¬ 
ing  and  editorials  carried  have 
had  a  marked  effect  in  selling 
the  general  public  against  trad¬ 
ing  stamps. 

• 

Inland  Reps  Hold 
2-Day  Sales  Parley 

Chicago 

Inland  Newspaper  Represen¬ 
tatives,  Inc.,  recently  held  a 
two-day  sales  meeting  here  as 
part  of  the  firm’s  3()th  anni¬ 
versary  celebration.  A  major 
portion  of  the  program  was  de¬ 
voted  to  new  ideas  for  promot¬ 
ing  local  markets  of  newspa¬ 
pers  represented  in  25  states. 

M.  E.  Batterton,  assistant 
Western  manager  of  the  Bureau 
of  Advertising,  ANPA,  partici¬ 
pated  in  the  program,  advising 
the  managers  and  salesmen 
from  six  of  the  company’s  nine 
offices  on  the  current  sales  tools 
available  through  the  Bureau. 

Present  at  the  meeting  were 
James  H.  Morrow,  president, 
Chicago;  S.  B.  Brigham,  vice- 
president,  and  A.  E.  Grunow, 
New  York;  John  G.  Behmke,  F. 
P.  Mignin  and  E.  M.  Dembek, 
Chicago;  Fields  Baldwin,  Kan¬ 
sas  City;  E.  E.  Hale,  Atlanta; 
Russell  W.  Grigsby,  Jr.,  St. 
Louis,  and  Peter  B.  Pantos, 
Omaha. 

• 

Home  Show  Linage 

A  total  of  105,742  lines  was 
racked  up  in  a  56-page  Home 
Show  section  published  by  the 
Ft.  Worth  (Tex.)  Star-Tele¬ 
gram  to  mark  the  opening  of  its 
annual  Home  Show  which  ran 
eight  days. 
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‘Operation  Snowflake’ 
Truly  Linage  Blizzard 


By  Robert  B.  McIntyre 


You  can’t  attribute  all  of 
last  winter’s  blizzards  to  the 
weather. 

United  States  Steel  Corpora¬ 
tion’s  1955  “Operation  Snow¬ 
flake,”  developed  around  a  12- 
page,  full-size  newspaper  sup¬ 
plement  distributed  last  fall  to 
some  11,000  dailies  and  week¬ 
lies  (E&P,  Sept,  17,  ’55,  page 
7),  resulted  in  a  blinding  bliz¬ 
zard  of  5,153,690  lines  of  paid 
advertising  for  1,248  dailies  and 
449,680  lines  for  510  weeklies. 


Results  of  the  flnal  tally  by 
the  Advertising  Checking  Bu¬ 
reau,  Inc.,  were  announced  this 
week  by  U.S.  Steel,  and  show 
that  the  supplement,  part  of 
the  company’s  annual  promotion 
to  sell  major  steel  appliances 
at  Christmastime,  produced  a 
total  of  7,208  ads  in  dailies  and 
856  ads  in  weeklies. 


tions  in  dailies  and  111  men¬ 
tions  in  weeklies. 

Not  shown  on  the  chart  be¬ 
low,  but  also  tallied  by  ACB, 
were  flgures  breaking  down  the 
total  linage  used  by  participat¬ 
ing  utilities,  banks,  distributors, 
and  appliance  retailers. 

Utilities  ran  a  total  of  1,824 
ads  comprising  1,265,883  lines 
in  dailies  and  572  ads  in  week¬ 
lies  for  a  total  of  288,448  lines. 
Banks  paid  for  203  ads,  or 
76,032  lines,  in  dailies,  and  16 
ads  in  weeklies  totaling  5,430 
lines.  Distributors  ran  219  ads, 
or  257,760  lines  in  dailies  and 
flve  ads  totaling  3,810  lines  in 
weeklies. 


might  be  expected.  A  total  of 
4,962  ads  amounting  to  3,564,. 
015  lines  appeared  in  daily 
newspapers,  while  weeklies  took 
in  263  ads  for  151,992  lines  of 
paid  advertising. 

Thus  “Operation  Snowflake," 
after  a  stormy  start  two  yean 
ago,  has  paid  off  in  a  veritable 
blizzard  of  retail  Christinai 
linage. 


Editorial  Support 

Backing  up  this  paid  adver¬ 
tising  were  2,852  editorial  men- 


Heavy  Retail  Linage 

Appliance  retailers  turned  in 
the  heaviest  linage  of  all,  as 


‘OPERATION  SNOWFLAKE’  LINAGE  ANALYSIS 


(Compiled  by  Advertiiina  Cheekina  Bnrean) 


STATE 

TOTAL 

PAPERS 

EDITOR 

1  I  A  L 

A 

OVERT 

I  $  I 

N  G 

TOTAL 

Mentio 

DAILY 

WEEKLY 

DAILY 

WEEKLY 

Daily 

Weekly 

in  Lines  Mention 

Lines 

Ads 

Lines 

Ads 

Lines 

LINES 

Alabama  . 

14 

19 

16 

7,641 

_ 

_ 

92 

81,973 

39 

82,201 

121,716 

Arizona  . 

7 

17 

— 

— 

— 

— 

62 

36,100 

20 

7,812 

42,412 

Arkansas  . 

21 

24 

76 

43,274 

— 

— 

102 

76,289 

26 

19,664 

138.127 

California  . . 

86 

34 

211 

92.621 

1 

110 

341 

274.946 

60 

22,028 

389,604 

CToIorado  . 

18 

8 

37 

16.636 

3 

740 

140 

81,666 

18 

7,820 

106,661 

Connecticut  . 

13 

3 

— 

— 

— 

37 

30,678 

6 

2.025 

32,703 

Delaware  . 

3 

— 

1 

900 

— 

— 

26 

19,190 

— 

_ 

20.090 

District  of  Columbia  .  .  . 

3 

— 

— 

— 

— 

— 

6 

6.680 

— 

— 

6.680 

Florida  . 

28 

6 

32 

17.186 

— 

— 

85 

63,823 

6 

3,446 

74,404 

Georgia  . 

20 

4 

70 

26,821 

— 

— 

171 

96,299 

4 

3.690 

126.710 

Hawaii  . 

1 

_ 

4 

1,666 

— 

7 

6,447 

— 

7,002 

Idaho  . 

6 

3 

19 

10,649 

— 

— 

20 

14,619 

3 

945 

26.113 

Illinois  . 

62 

67 

169 

86,168 

9 

4,976 

460 

314,644 

164 

92,860 

497,687 

Indiana  . 

60 

— 

130 

66,066 

— 

— 

332 

235,839 

— 

— 

300.894 

Iowa  . 

37 

14 

148 

61,323 

— 

328 

244,127 

17 

9,676 

316,026 

Kansas  . 

36 

43 

30 

17.660 

— 

— 

182 

102,662 

67 

24,843 

145,166 

Kentucky  . 

14 

— 

6 

2.870 

— 

— 

59 

39,904 

_ 

_ 

42,774 

Louisiana  . 

14 

6 

43 

26,807 

1 

166 

83 

63.326 

8 

4,603 

93,301 

Maine  . 

7 

2 

8 

2,415 

10 

3,769 

11 

7,696 

8 

7,786 

21,664 

Maryland  . 

9 

2 

44 

21,800 

— 

— 

92 

81,027 

3 

830 

103,667 

MaSsacbusetts  . 

27 

4 

70 

32,231 

16 

3,868 

271 

130,668 

8 

8.860 

176,602 

Michigan  . 

42 

8 

91 

39,613 

2 

293 

210 

164,747, 

8 

2,887 

206,940 

Minnesota  . 

21 

13 

77 

30,140 

8 

660 

192 

168,688 

22 

6,830 

191,103 

Mississippi  . 

12 

3 

30 

10,065 

_ 

— 

37 

42,942 

3 

1,198 

54,206 

Missouri  . 

S3 

32 

67 

31,231 

3 

890 

168 

100,068 

46 

14.834 

147,023 

Montana  . 

9 

3 

— 

— 

2 

3.200 

16 

6,837 

6 

4,276 

14,312 

Nebraska  . 

19 

16 

12 

6,446 

— 

— 

73 

50,641 

17 

7,072 

64,069 

Nevada  . 

4 

1 

14 

6,710 

— 

— 

12 

11,461 

2 

990 

18,161 

New  Hampshire  . 

6 

1 

16 

8,997 

— 

— 

22 

13.806 

1 

2,300 

26,102 

New  Mexico  . . 

8 

1 

— 

— 

— 

— 

16 

18.648 

1 

1,880 

19,928 

New  Jersey  . 

23 

3 

68 

26,797 

— 

— 

112 

82.896 

4 

1,868 

110,661 

New  York  . 

69 

3 

106 

42,492 

3 

276 

276 

202.202 

2 

690 

246.660 

North  Carolina  . 

23 

16 

32 

14,027 

1 

no 

111 

83,043 

19 

18,192 

110,872 

North  Dakota  . 

10 

19 

10 

2,860 

7 

2,120 

67 

31,866 

30 

13,261 

49,687 

Ohio  . 

82 

8 

240 

101,679 

— 

— 

601 

406,824 

9 

7,630 

616,038 

Oklahoma  . . 

46 

32 

32 

7,177 

— 

— 

222 

164,638 

62 

30,421 

202,136 

Oregon  . 

7 

— 

47 

21,676 

— 

— 

6S 

61,649 

— 

— 

88.826 

Pennsylvania  . . 

104 

26 

288 

118,528 

26 

11,189 

671 

487,886 

60 

27,784 

694.737 

Rhode  Island  . 

4 

— 

16 

4,736 

— 

— 

27 

21,166 

— 

26.900 

South  Carolina  . . 

10 

6 

13 

4,912 

1 

100 

62 

89,918 

10 

6,187 

61,117 

South  Dakota  . 

11 

8 

6 

3,006 

— 

— 

42 

34,689 

10 

4,021 

41,666 

Tennessee  . 

21 

— 

12 

8,419 

— 

— 

78 

73,862 

— 

— 

82,271 

Texas  . 

96 

39 

210 

107,722 

9 

6,937 

626 

392,120 

49 

26,619 

632,398 

Utah  . 

6 

3 

7 

2,236 

1 

76 

64 

31,806 

2 

820 

34,936 

Vermont  . 

6 

1 

16 

7,199 

— 

44 

38.167 

2 

3,140 

48,606 

Virginia  . . 

24 

7 

69 

38,121 

10 

6,769 

126 

72.841 

20 

8,769 

124,990 

Washington  . 

18 

2 

78 

28,179 

4 

1,664 

104 

94,846 

11 

9,082 

138.270 

West  Virginia  . 

26 

— 

76 

86,824 

— 

— 

172 

128,686 

— 

— 

164,409 

Wisconsin  . 

30 

12 

106 

40,773 

— 

— 

288 

184,768 

12 

6,880 

281,411 

Wyoming  . 

6 

4 

21 

12,920 

1 

276 

31 

17,244 

4 

1,044 

81,488 

TOTALS  . 

...  1,248 

610 

2.862 

1,290,026 

111 

46.016 

7.208 

6,163,6190 

866 

449,680 

6,989,411 

I 


Background 

“Operation  Snowflake”  wu 
first  announced  late  in  the  sum¬ 
mer  of  1954  (E&P,  Aug.  28,  ’54, 
page  26).  It  got  off  the  ground 
in  November  of  that  year  with 
a  two-page,  four-color  spresd 
in  Saturday  Evening  Post  plot 
trade  press  ads.  A  12-pag( 
supplement  was  distributed,  to¬ 
gether  with  a  complete  kit  of 
mats,  to  enable  daily  newspt- 
pers  to  sell  more  local  adver¬ 
tising  to  appliance  dealers, 
banks,  distributors,  and  utili¬ 
ties. 

Howevei',  the  promotiia 
caused  a  furor  in  newspaper 
circles  because,  while  it  revolved 
around  a  12-page  newspaper 
supplement,  the  supplement  had 
been  prepared  by  the  Saturday 
Evening  Post  which  snagged 
the  only  national  advertisinj 
money  spent  by  U.S.  Steel  io 
the  form  of  the  full-color,  two- 
page  spread. 

In  mid  February  of  1955, 
members  of  the  PNPA-IAMA 
voted  by  a  show  of  hands  to 
have  nothing  to  do  in  the  future 
with  “any  pi'omotion  featuring 
another  medium”  (E&P,  Feb. 
26,  ’55,  page  58). 

Direct  Slap 

This  was  a  direct  slap  at 
“Operation  Snowflake.”  Out  of 
11  newspapers  reporting  that 
they  had  used  the  “Snowflake" 
supplement,  only  one  newspaper 
at  the  time  said  it  had  routed 
out  the  Saturday  Evening  Poet 
logotype. 

Newspapers  have  generally 
frowned  on  the  practice  of 
local  advertisers  inserting  “As 
advertised  in  Life”  slugs  in 
their  ads  on  the  grounds  that 
to  do  so  provides  the  magazine 
with  priceless  ammunition  to 
use  against  newspapers  in  na¬ 
tional  selling. 

So  it  was  perhaps  only  natu¬ 
ral  that  newspapers  tended  to 
resent  and  rebel  against  U.S. 
Steel’s  12-page'  supplement  is¬ 
sued  by  a  national  magazine 
and  bearing  on  its  front  page 
the  words,  “As  advertised  in 
Saturday  Evening  Post.” 

But  while  some  dailies  re- 1 
sented  the  supplement  in  1954, 
others  welcomed  the  chance  to 
pick  up  some  extra  Christmas 
(Continued  on  page  26) 
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MEW  ^85, 000, 000 

CHRYSLER  PLWT 

'  PlMHED 


CLEVELAND— THE  NATION'S  No.  1  MARKET* 
—AND  STILL  GROWINGI 

BIG!  According  to  an  impartial  survey,  Cleveland’s  spendable 
income  tops  the  nation— an  astounding  $7577  per  household. 

What  a  happy  hunting  ground  for  the  wise  advertiser! 

BIGGER!  The  rich  Cleveland  market  with  over  3-1/2  billion 
dollars  of  retail  sales  continues  to  grow — with  the  announce¬ 
ment  that  Chrysler  will  build  an  $85,000,000  plant  in  near¬ 
by  Twinsburg.  By  1957  it  is  expected  to  have  added  3500 
workers  to  the  more  than  one -half  million  now  employed  in 
the  Cleveland  area. 

BIGGEST!  You  reach  two  rich  markets  in  the  Cleveland 
Plain  Dealer — the  only  newspaper  covering  Greater  Cleveland 
as  well  as  the  26  adjacent  counties.  Get  your  share  of  Cleve¬ 
land’s  booming  business— get  into  the  Plain  Dealer. 

*Ftrst  in  Consumer  Spendable  Income  per  Household  according  to  CON~ 
SUMER  MARKETS  1955,  published  by  Standard  Rate  &  Data,  Service,  Inc. 

CLEVELAND  PLAIN  DEALER 

Cresmer  &  Woodward,  Inc. 

New  York  •  Chicago  >  Detroit  •  San  Francisc6  •  Los  Angeles  •  Atlanta 
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Ad  Council  Steps  Up 
Effort;  Praised  by  Ike 


Says  PR  Saves  LoS  Angeles 
Press  Money  Dailies  Up 


Washington  *  1 

Daily  newspapers  and  press  /VCl  11.3.108 
associations  “want”  the  help  of 
public  relations  men  because 
the  papers  and  press  associa¬ 
tions  find  it  impossible  to  have 
staffs  large  enough  to  cover 
every  story. 

This  is  the  opinion  of  Wil¬ 
liam  F.  Treadwell,  president  of 
the  American  Public  Relations 
Association. 

Speaking  at  the  12th  annual 
conference  of  the  Association 
here  last  week,  Mr.  Treadwell 


Washington 


A  20%  increase  in  donated 
space  and  time  is  needed  to 
promote  public  undertakings 
this  year,  the  Advertising 
Council  was  advised  last  week 
by  Board  Chairman  Louis  N. 
Brockway  at  the  12th  annual 
conference  here. 

If  this  objective  is  realized, 
about  $150  million  in  adver¬ 
tising  will  back  continuing 
drives  and  bring  emphasis  to 
several  additional  campaigns, 
a  gathering  of  more  than  250 
business  leaders  was  told  by 
Mr.  Brockway,  Young  &  Rubi- 
cam,  Inc.,  executive  vicepresi¬ 
dent.  The  Council  is  currently 
responsible  for  public  service 
advertising  amounting  to  $125 
million  annually,  he  said. 

Ahead  are  intensive  efforts 
to  get-out-the-vote  in  this  Presi¬ 
dential  election  year,  and  to 
further  mental  health  work. 
Interpretation  of  NATO  (North 
Atlantic  Treaty  Organization) 
to  the  American  public,  and  in¬ 
struction  in  the  duty  of  young 
men  to  give  military  services 


are  high  on  the  new  agenda. 

The  conference  heard  a  team 
of  high-ranking  federal  officials 
in  closed  sessions.  Included 
were  Secretary  of  State  John 
Foster  Dulles,  Secretary  of  the 
Treasury  George  M.  Humphrey, 
“Assistant  President”  Sherman 
F.  Adams,  the  Secretaries  of 
Army,  Navy,  and  Air  Force, 
Director  Theodore  C.  Streibert 
of  the  U.  S.  Information  Serv¬ 
ice,  Economic  Adviser  Gabriel 
Hauge  of  the  White  House 
staff  and  others. 


Advertising  rates  of  all  four 
Los  Angeles  Metropolitan  news¬ 
papers  have  been  increased  on 
both  the  retail  and  national 
levels. 

The  boost  of  2 ‘/a  to  5  cents 
a  line  from  former  rates  means 
an  increase  of  approximately 
4’/^  per  cent. 

The  evening  Herald-Erprsu 
said  this  week  it  notified  all  its 
advertisers  April  1  that  in- 


said  newspapers  and  press  as-  creased  costs  of  producing  news- 


Helping  the  Government 
President  Eisenhower  under¬ 
scored  the  importance  of  the 
Council’s  role  by  dropping  in 
on  the  meeting  to  greet  the 
business  men  and  extend  his 
thanks  to  them  for  working 
out  a  project  he  had  suggested 
a  year  ago  to  help  the  Govern¬ 
ment  solve  some  of  its  prob¬ 
lems  in  the  foreign  field. 

“Duiing  this  past  year,”  the 
President  recounted,  “the  Ad¬ 
vertising  Council  got  together 
a  team  of  experts  and  went  over 
the  whole  series  of  factors  in- 


sociations  want  and  need  the 
help  of  PR  men,  “but  they  don’t 
want  a  lot  of  weak  facts  that 
don’t  add  up  to  a  news  story.” 

Mr.  Treadwell  said,  the  press 
would  “go  broke”  without  the 
government  information  officers 
to  “cover  and  report”  activities. 


papers  including  labor  costs  and 
the  drastic  newsprint  hike  madt 
the  move  necessary.  Effective 
date  is  July  1. 

The  Herald-Express  had  not 
increased  its  advertising  costs 
since  1950  but  in  that  time  had 
twice  increased  the  subscriber's 
price. 

The  Mirror-News  notified  its 
advertisers  on  March  1,  effective 
June  1  that  rates  in  all  retail 
brackets  would  go  up  35  cents 
an  inch  and  on  the  national 
level  the  increase  would  be  five 
cents  a  line. 

Mirror-News  said  its  increase 
“is  based  on  a  36%  circulating 
increase  in  two  years”  and 
added  the  recent  $4  per  ton 
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volved  in  these  problems  and 
came  up  with  some  very  fine 
suggestions. 

“The  one  I  want  to  mention 
particularly — a  product  of  their 
imagination — was  the  exhibit  of 
People’s  Capitalism.  I  don’t 
know  how  many  of  you  have 
seen  it,  but  to  me  it  is  the  kind 
of  message  that  America  ought 
to  be  carrying  abroad. 

“I  would  have  liked  to  have  ,  , 

seen  some  kind  of  adjective  put  “triggered”  the 

between  ‘people’s’  and  ‘capital¬ 
ism,’  something  of  the  order 
of — if  not  ‘democratic’ — some¬ 
thing  of  the  order  of  ‘competi¬ 
tive’  or  something  of  that  kind. 

But  in  any  event,  the  exhibit 
itself  shows  that  the  system  in 
a  very,  very  short  time,  meas¬ 
ured  by  historical  units,  is  a 
very  telling  thing. 

“I  actually  could  hope  that 
the  truth  that  it  exemplified 
and  shows  could  be  brought 
home 

well  as  to  those  abroad  for 
whom  it  was  designed.  Because 
I  think  too  often  we  forget 
some  of  the  features  of  our 
own  system  that  have  been  so 
responsible  for  the  place  this 
nation  has  reached. 

“So  before  I  leave  that  part 
of  what  I  wanted  to  say  to  you,  • 

my  thanks  to  the  agencies  for  .  ■  .  .  , 

the  time  and  talent  they  have  Wllltham  Appointed 
contributed  and  are  continuing  Appointment  of  J.  Stewart 
to  contribute  through  the  media  Whitham  as  sales  representa- 
— enlisting  the  space  on  radio  tive  in  the  New  York  Territory 
and  television — and  for  the  good  was  announced  by  John  H.  Mc- 
work  of  all,  particularly  to  the  Intyre,  president  of  McKittrick 
business  men  supporters  of  Directory  of  Advertisers,  Inc. 
what  the  council  has  been  doing,  Mr.  Whitham  was  formerly  as- 
with  the  Government  as  its  sociated  with  Fawcett  Publics- 
principal  beneficiary.”  tions. 


action. 

The  Los  Angeles  Times,  theg 
morning  newspaper  of  the 
Times-Mirror  company,  said  its 
increase  would  be  virtually  the 
same  as  the  Mirror-News.  The 
Times  said  increased  fixed 
charges  for  labor  and  newsprint 
and  additional  circulation  fig¬ 
ures  were  used  for  the  boost. 

The  Times  and  Mirror  said 
their  last  rate  increase  was  two 


years  ago.  Effective  date  for  the 
to  our  own  people’  as  Times’  new  rates  is  July  1. 

The  Los  Angeles  Examiner, 
the  Hearst  newspaper  in  the 
Los  Angeles  morning  field, 
joined  in  the  rate  increase  on 
the  same  basis  as  the  other 
newspapers,  giving  increased 
costs  and  circulation  as  its 
reason. 


I’M 
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Let  those  who  benefit  tell  you  about  Blue  Cross 


ivo  hospital  trips 
ivithin  5  weeks, 


but  the  bills  were 


no  problem  thanks 


“First  my  wife  went  in  for  an  operation,  then  my  son  had 
an  emergency  appendectomy.  Those  few  short  weeks  could 
have  cost  me  over  $900  just  in  hospital  expenses.  But  Blue 
Cross  saw  me  through.  It  certainly  brings  a  real  service  to 
people  in  my  community!” 


Sioux  City,  lotva 


For  further  information  on  tlie  function  and  aims 
of  Blue  Cross,  send  for  the  Blue  Cross  Press  Kit.  Write 
Blue  Cross  Commission,  Dept.  EP-912,  425  North  Mich¬ 
igan,  Chicago  11,  Illinois. 


There  is  a  basic  reason  why  Blue  Cross  members  feel 
as  they  do  about  this  protection— why  48,000,000  people 
belong  today.  The  pioneer  in  prepayment  of  hospital 
care,  Blue  Cross  offers  a  special  kind  of  service. 

Blue  Cross  acts  as  a  friend,  standing  by  to  help  in 
time  of  need.  It  has  one  chief  aim— to  bring  people 
care  actually  needed,  and  not  just  “so  much  a  day!”  A 
member  simply  presents  his  Blue  Cross  card  at  the 
hospital.  Blue  Cross  settles  the  bill  directly  with  the 
hospital.  There  are  not  even  any  claims  to  file. 

This  realistic  protection  is  made  possible  by  the 
unique  relationship  between  Blue  Cross  Plans  and  the 
hospitals  through  the  American  Hospital  Association. 
It’s  a  “partnership”  in  which  the  hospitals  provide  the 
care  and  Blue  Cross  the  means  to  obtain  it.  Extending 
its  service  across  the  nation.  Blue  Cross  is  helping  com¬ 
munities  throughout  America  to  better  health  for  all. 


NATIONWIDE  ...  THE  ONLY 
ORGANIZATION  FOR  PREPAYMENT 
OF  HOSPITAL  CARE  OFFICIALLY 
APPROVED  BY  THE 
AMERICAN  HOSPITAL  ASSOCIATION. 


Blue  Crmn  and  Bynthoi  r^gtat^red  by  the  American  Hmpital  .Aaaociation 


And  here’s  how  folks  feel  about  Blue  Shield 


burden . . .  but  ive 


“Wp  had  a  toam  of  four  physicians  on  my  wife's  case  when 
she  had  her  operation  last  year.  Credit  for  saving  her  life 
sure  belongs  to  them.  Naturally,  the  expense  ran  pretty  high. 
Rut  having  Blue  Shield  certainly  took  the  worry  out  of  those 
bills  for  us!” 


had  BIUESHIEU)! 


Says  ROBERT  0.  BRUCE, 

Winter  Haven,  Florida 


Countless  experiences  like  Mr.  Bruce’s  prove  over  and 
over  again  how  successfully  Blue  Shield  is  meeting  the 
individual’s  need  in  easing  the  expenses  of  family  sur¬ 
gical,  medical  and  maternity  care.  In  fact,  each  work¬ 
ing  day  12,000  new  members  join  Blue  Shield  for  its 
valuable  protection.  Over  33,000,000  now  belong! 

This  phenomenal  rate  of  groivth  points  to  the  sig¬ 
nificance  of  Blue  Shield  not  only  as  a  service  to  the 
individua-1  hut  to  the  nation  as  a  whole.  Through  Blue 
Shield,  Americans  are  showing  their  inherent  ability 
to  solve  a  common  problem  without  government  help. 

Like  the  medical  profession  which  sponsors  it.  Blue 
Shield  seeks  to  do  more  than  serve  continually  growing 
numbers  of  people.  There  is  a  constant  effort  to  expand 
in  benefits  as  well  toward  a  final  goal  of  bringing  all 
needed  physician  services  within  easy  reach  of  every 
American  family. 
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To  better  acquaint  people  with  Blue  Shield’s  purpose 
and  operation,  a  special  Press  Kit  has  been  prepared. 
To  get  it,  write  Blue  Shield  Commission,  Dept.EP-912f 
425  North  Michigan,  Chicago  11,  III. 


SPONSORED  BY  THE  MEDICAL 
PROFESSION  .  .  .  THIS  FAMOUS 
ORGANIZATION  HELPS  PEOPLE  MEET 
SURGICAL  MEDICAL-MATERNITY  COSTS. 


®  Service  mark*  rrgiat^r^  hy  Blu^  Shi^H  \fetiiral  Carr  Plan*, 


my  tvife’s 
surgery  bills  would 


have  been  a  terrible 


RETAIL  SURVEY 


Photographic  Dealer 
Eager  For  Ad  Help 


Chart  II — Advertising  Media  Producing  Best  Results 
Per  Dollar  Spent  in  Dealers'  Opinions 

Percentage  Of  Each  Indicating  Preferenc* 
All  Annual  Volume  of  Stores 

Reporting  Under  $50,000  to  Over 
Stores*  $50,000  $100,000  $100,000 

Newspapers  .  39%  27%  43%  4«% 

Direct  Mail  .  27%  33%  27%  24% 

Television  .  22%  #  #  35% 

Radio  .  16%  21%  16%  12% 

Billboard  .  5%  #  #  # 

Stuffers  .  1%  3%  0%  1% 

Percentages  are  based  on  the  number  of  stores  using  each  medium 
and  listing  it  as  the  best  or  one  of  the  best  producers  of  results  per 
dollar  spent.  One  in  every  four  of  the  reporting  stores  offered  no 
opinion  on  this  point,  however,  and  the  percentages  therefore  art 
lower  than  if  all  had  voted. 

^Indicates  that  the  number  of  stores  using  the  particular  medium 
was  too  small  to  be  used  as  a  basis  for  developing  figures  on  prefer¬ 
ence  for  that  medium. 

*lncludes  some  stores  that  did  not  classify  themselves  as  to  size. 


media  do  not  rank  too  high 
when  looked  at  in  terms  of 
value  per  dollar  spent,”  the 
survey  continues.  “Stuffers,  for 
example,  are  used  by  77%  of  problems  and  gets  along  with- 
the  reporting  stores,  but  are  out  advertising;  others  say  the 
ranked  first  by  only  1%  of  only  measure  they  have  of  ad- 
those  who  use  them.  TV,  on  the  vertising  effectiveness  is  the 
other  hand,  is  used  by  very  way  their  business  drops  when 
few,  yet  among  those  few,  22%  they  stop  their  ads.” 
consider  it  tops.”  The  survey  solicited  points  of 

.  «A  view  on  individual  media  and 


media,  and  resulb 


The  Boston  Globe 
gained  2,886,318  lines 
in  19.')5  in  every 
major  classification 
of  Advertising. 


Get  Complete 
Details  From . . 


A  NEW  MEXICO 
JOURNALIST  SAYS 


"Your  'Support  the  Church'  series 
has  been  published  in  the  Record 
for  more  than  5  years.  We  believe 
these  pages  have  made  the  citizens 
of  our  community  more  church  con¬ 
scious.  I  am  sure  we  will  continue 
the  pages  indefinitely." 


Cresincr  &  Woodward,  Inc. 

New  York,  San  Francisco,  Los  Angeles 

Scolaro  Meeker  &  Scott  Chicago,  Detroit 
The  Leonard  Co.  Miami  Beach,  Florida 


MR.  ROBERT  H.  BECK, 

PUBLISHER 

ROSWELL  DAILY  RECORD 
ROSWELL.  NEW  MEXICO 
Let  ua  send  you  proofs  and  full  information  about  America’s  No.  1 
religious  feature.  Beautiful  art-work  and  appealing  copy.  Now  running 
regularly  in  over  950  newspapers.  Write  Dept.  MU,  Keister  Advertising 
Service,  Strasburg,  Virginia. 


‘•"•poll, 


*  ri». 


For  Over  26  Years  Portland  Retail  Grocers  Have  Been 

saying..."The  Oregoii  Journal  Is  Our 


First  Food 


#/ 


Customer -action  tells  the  story  in  Portland  food 
stores,  and  it’s  The  Oregon  Journal  every  time. 
Outstanding  food  news,  features  and  advertising 
keep  readers  "sold”  on  their  hometown  newspaper. 
This  combination  has  won  The  Journal  these  posi¬ 
tions  locally,  regionally  and  nationally: 


You  can't  sell  Portland  without. . . 

T/ie  OREGON  JOURNAL 


EVENING  AND  SUNDAY  •  HOME-OWNED,  CONTROLLED,  EDIT! 


Rcprestntfd  Notionolly  by  O'Moro  &  Ormsbee,  Inc. 

Offices  In  New  York,  Chicago,  Oelroil,  Son  Froncisco,  Los  Angeles 
Membe/  of  Metropoliton  Comic  ond 
PPcific  Sundoy  Mogozine  Croups 
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ANACompiles 
Rate  Cards  of 
1,250  Dailies 

A  substantial  increase  in  the 
number  of  newspapers  which 
have  submitted  their  local  rate 
cards  to  the  Association  of  Na¬ 
tional  Advertisers  in  order  that 
its  members  can  check  dealer 
invoices  for  cooperative  adver¬ 
tising  was  announced  this  week 
by  the  ANA. 

The  1956  Edition  of  the  ANA 
newspaper  local  rate  card  serv¬ 
ice  is  the  only  source  which 
makes  available  in  a  single  file 
reproductions  of  the  local  rate 
cards  of  more  than  1,250  daily 
newspapers  published  in  all  48 
states  and  the  District  of 
Columbia.  A  supplement  to  the 
1956  Edition  is  already  being 
prepared  which  will  bring  the 
total  number  of  such  cards  to 
more  than  1,400.  In  all,  this 
represents  an  increase  of  more 
than  500  newspapers  over  the 
1955  edition. 

Updated  Annually 

This  ANA  service  is  brought 
up  to  date  annually.  The  cur¬ 
rent  edition  represents  the  rate 


cards  effective  as  of  Jan.  1  of 
this  year.  The  service  is  avail¬ 
able  to  participating  newspa¬ 
pers  as  well  as  to  ANA  mem¬ 
bers  on  a  cost  defraying  basis 
of  $25  annually  and  to  all  others 
for  $75  annually. 

Well  over  100  ANA  members 
are  currently  using  this  service. 
A  number  of  such  members 
have  enthusiastically  commented 
on  its  value.  Typical  among 
their  comments  are,  “.  .  .  this 
information  is  a  real  time  and 
labor  saver  ...  it  represents 
the  saving  of  several  clerks’ 
time  in  checking  cooperative 
advertising  rates.”  Another  na¬ 
tional  advertiser  stated  that  his 
company  has  limited  its  coop¬ 
erative  advertising  program  to 
newspapers  because  local  rate 
information  is  available  from 
that  medium. 

Endorsed  by  NAEA 

The  Newspaper  Advertising 
Executives  Association,  which 
originally  spearheaded  collec¬ 
tion  of  the  cards  for  this  serv¬ 
ice  because  it  felt  that  elimina¬ 
tion  of  cooperative  advertising 
abuses  was  to  the  self  interest 
of  newspapers,  continues  to 
warmly  endorse  the  service. 
Donald  M.  Bernard,  president 
of  the  NAEA  when  this  service 
was  launched,  has  stated, 


By  using  these 

COKEY  "HOMETOWH”  Newspapers 

you  con 

BUY  INTO  THE  GREATER 
LOS  ANGELES  MARKET 

of  /owoff  cosf  por  safe! 


ALHAMBRA  POST  ADVOCATE 
BURBANK  DAILY  REVIEW 
CULVER  CITY  STAR  NEWS 
GLENDALE  NEWS  PRESS 
MONROVIA  NEWS  POST 
REDONDO  DAILY  BREEZE 
SAN  PEDRO  NEWS  PILOT 
VENICE  EVENING  VANGUARD 


15  "Hemelewn''  Newspapers  Covering  Greater  Los  Angeles  — 
Springfield,  Illinois  — Northern  Illinois  —  and  San  Diego,  California 
...  All  the  lociri  news  plus  the  COPLEY  Washington  Bureau  and 
the  COPLEY  News  Sevrice. 

REPRESENTED  NATIONALLY  BY  WEST- HOLLIDAY  CO.,  INC. 


“Thanks  to  (this)  fine  work 
.  .  .  This  area  of  doubt  (con¬ 
cerning  cooperative  advertising) 
has  been  almost  completely 
eliminated  .  .  .” 

The  plan  to  collect  the  set  of 
rate  cards  was  origrinated  by 
the  ANA  Cooperative  Advertis¬ 
ing  Committee  and  carried  for¬ 
ward  by  the  ANA  Newspaper 
Committee  through  its  series  of 
meetings  with  the  Advertiser 
Relations  Committee  of  the 
NAEA. 

In  addition  to  member-news- 
papers  of  the  NAEA,  numerous 
state  newspaper  associations 
have  successfully  urged  their 
members  to  make  their  local 
rate  cards  available  to  this 
service. 


^Snowflake  ’ 

{Continued  from  page  18) 

linage.  One  large  metropolitan 
daily  in  Pennsylvania  was  dead 
set  against  “Operation  Snow¬ 
flake”  until  local  retailer-re- 
quests  for  the  paper  to  partici¬ 
pate  opened  its  eyes. 

Different  Basis 

U.S.  Steel  renewed  “Opera¬ 
tion  Snowflake”  in  1955,  but  on 
a  considerably  different  basis. 
For  one  thing  the  company  re¬ 
lied  on  newspapers  predomi¬ 
nantly  to  provide  the  all-im¬ 
portant  local  sales  impact  at 
the  consumer  level  and  added 
its  own  linage  to  that  of  dis¬ 
tributors  and  dealers.  Last 
year’s  12-page  standard-size 
supplement,  which  resulted  in 
the  5,500,000  lines  of  paid 
newspaper  advertising  reported 
this  week,  not  only  contained 
editorial  material  written  by  a 
top  newspaper  syndicate  editor, 
but  it  evenly  divided  editorial 
and  advertising  “clip  sheets.” 
It  was  designed  to  comple¬ 
ment  the  advertising  of  re¬ 
tailers,  distributors,  manufac¬ 
turers,  banks  and  trade  asso¬ 
ciations. 


DEANE  WEINBERG  &  CO. 


ORIGINATORS  Of 
NEWSPAPERBOY  INSURANCE 
73  7  Seward  Street 
Los  Angeles  38;  Calif. 


CARRIER  POLICIES 
CUSTOM-MADE 
TO  YOUR  REQUIREMENTS 


The  advertising  material  h 
1955  was  a  selection  of  out. 
standing  ads  chosen  from  1954'i 
White  Christmas  campaign  by 
a  representative  of  the  Burtai 
of  Advertising,  ANPA,  Th«i* 
examples  illustrated  copy  whieb 
pointed  out  good  ways  to  de-  ^ 
velop  powerful  advertising  im. 
pact.  The  final  advertimo| 
page  gave  sample  ads  recon- 
mended  by  the  National  Ap¬ 
pliance  and  Radio-TV  Dealen 
Association  and  the  SM 
Kitchen  Cabinet  Manufacturtm 
Association. 

Both  advertising  managers 
and  editors  were  offered  coupons 
to  request  additional  copies  of 
the  supplement  and  mats  of  edi¬ 
torial  illustrations  and  the  sup¬ 
plement  cover.  The  cover  fea¬ 
tured  a  statement  by  the  Bureau 
of  Advertising  based  on  ib 
analysis  of  newspaper  linage  on 
1954’s  “Operation  Snowflake." 

A  major  factor  behind  U.S. 
Steel’s  reliance  on  newspapen 
for  1955’3  “Operation  Snow¬ 
flake”  was  undoubtedly  the  soli¬ 
citation  made  in  behalf  of  news¬ 
papers  by  Norman  J.  Greer, 
account  manager  in  the  sales 
department  of  the  Bureau. 

In  his  presentation,  Mr.  Greer 
showed  U.S.  Steel  examples 
gleaned  from  a  total  of  145 
newspaper  sections  published 
on  “Operation  Snowflake”  dur¬ 
ing  1954  as  a  record  of  what 
newspapers  accomplished  for 
Steel.  Ads  from  both  big  and 
small  dailies  and  weeklies  were 
included. 

Regardless  of  what  side  of  ths 
fence  you  may  be  on  concern¬ 
ing  who  gets  the  national  ad¬ 
vertising  money  in  a  promotion, 
you’ve  got  to  admit  that  “Op¬ 
eration  Snowflake”  has  proven 
itself  to  be  a  well-thought-out 
program  offering  a  number  of 
logical  ways  that  newspapers 
can  participate  in  the  retail 
linage  hlizzard. 

Five  million  lines  of  paid  ad¬ 
vertising  can’t  be  wrong. 

• 

Boelinie  to  Promote 
L.A.  Audit  Service 

Carlos  Mantills,  president  of 
the  Office  of  CertiUed  Circula¬ 
tion,  Inc.,  an  inter- American 
circulation  auditing  service,  has 
appointed  Guillermo  Boehme  as 
promotion  manager.  His  task 
will  be  to  promote  the  principle 
of  circulation  audits  to  Latin 
American  publications. 

Mr.  Boehme,  a  Bolivian  of 
German  parentage,  has  had 
wide  experience  in  joumalisn 
and  advertising,  in  the  U.S.  and 
Latin  America.  For  the  last  five 
years  he  worked  in  the  pro¬ 
motion  efforts  of  Caterpillar  , 
Tractor  in  Latin  America.  j 
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Allan  Green 

For  all  of  us,  something  to  cheer  about 


ASSISTANT  cheer  leader  Allan  Green  is  a  sophomore  in  the 
College  of  Letters,  Arts,  and  Sciences  of  the  University 
of  Southern  California. 

He’s  also,  through  foresight,  one  of  the  youngest  of  the 
46,175  people  who  hold  shares  in  Union  Oil,  the  40th  largest 
industrial  company  in  the  country.  And  his  55  shares  entitle 
him  to  a  report  on  our  65th  year  of  business. 

In  1955  our  customers  paid  us  the  record  amount  of 
$368,760,900. 

$59,286,200  of  this  amount,  or  16.1%,  was  paid  our  8,839 
employees  as  wages  and  for  benefits  to  protect  them  and  their 
families. 

Taxes  took  3.6%.  This  does  not  include  the  $65,875,000 
we  also  collected  from  customers  as  fuel  taxes  for  govern¬ 
mental  agencies. 

We  spent  72%  with  more  than  fifteen  thousand  other  com¬ 
panies  and  individuals  with  whom  we  do  business. 


This  left  8.3%  of  the  $368,760,900  as  net  profit.  Slightly 
more  than  half  of  these  earnings  were  paid  in  cash  dividends 
to  Allan  Green  and  our  other  46,174  share  owners,  who  also 
received  one  additional  share  of  stock  for  each  ten  held. 

The  balance  of  net  earnings,  equal  to  3.9%  of  the  cus¬ 
tomers’  dollars,  we  reinvested  in  the  business  for  necessary 
expansion  and  modernization  of  facilities. 

Whether  or  not  you  own  stock  in  this  or  any  other  company, 
it  seems  to  us  that  this  report  is  of  vital  concern  to  you. 

For  so  long  as  companies  like  Union  Oil  have  the  incentive 
to  compete  and  make  a  profit,  Allan  Green  and  others  like 
him  will  have  the  incentive  to  hold  shares  in  that  company. 

This  is  the  best  possible  economic  climate  for  continuing 
prosperity.  Which  is,  for  all  of  us,  something  to  cheer  about. 
*  *  *  * 

VOUR  COVIMENTS  ARE  INVITED.  IVrite:  The  President,  Union  Oil 
Company  oj  California,  Union  Oil  Building,  Los  Angeles  17,  California. 


Union  Oil  Company 


OF  CALIFORNIA 
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AD  AGENCIES 

Balance  Between  Print, 
Broadcast  Media  Urged 


“Only  a  few  years  ago,  vir¬ 
tually  every  advertising  agency 
in  the  nation  was  ‘print- minded.’ 
Today,  many  of  those  agencies 
have  struck  a  balance  between 
print  and  broadcasting.’’ 

The  speaker  was  Donald  H. 
McGannon,  president,  Westing- 
house  Broadcasting  Company, 
who  last  week  told  members  of 
the  Fifth  District  of  the  Adver¬ 
tising  Federation  of  America 
in  Canton,  Ohio,  that  he  sees 
a  change  taking  place  within 
many  of  the  nation’s  adver¬ 
tising  agencies. 

Mr.  McGannon  said  that  the 
agencies  which  are  growing 
fastest  today  are  those  which 
maintain  this  balance  at  the 
top  management  level.  He 
pointed  out  that  most  agencies 
have  already  established  radio- 
TV  departments,  but  he  said 
that  from  his  view  this  should 
be  only  a  partial  fulfillment  of 
any  agency’s  objective. 

“In  order  for  an  advertising 


organization  to  be  strongly 
competitive,’’  he  said,  “it  must 
have  broadcast-minded  execu¬ 
tives  at  the  top  management 
levels.  Unless  both  print  and 
radio-TV  are  equally  repre¬ 
sented,  the  agency’s  philosophy 
will  be  dominated  by  one  rather 
than  being  shared  equally.” 

Mr.  McGannon  noted  that  the 
dominance  of  print  within  most 
agencies  is  understandable.  He 
said,  “Advertising  grew  up  dur¬ 
ing  the  years  when  the  news¬ 
papers  and  magazines  of  our 
nation  held  top  positions  in  the 
field  of  communications.  Today, 
we  do  have  top  people  in  the 
advertising  profession  who  grew 
up  in  the  broadcasting  branch 
of  advertising,  but  too  many 
agencies,  in  my  opinion,  con¬ 
tinue  to  suffer  from  a  lack  of 
broadcasting’s  representation  in 
the  agencies’  highest  decision¬ 
making  councils.  Changes  in 


agencies  shift  their  emphasis.” 

He  said  that  radio  alone  last 
year  accounted  for  revenues  of 
more  than  $450-million,  and 
that  television’s  revenues  came 
close  to  $700-million.  “Some 
people  will  rationalize  that  this 
is  money  which  is  spent  for 
national  advertising  e  x  c  1  u  - 
sively,”  Mr.  McGannon  said, 
“and  that  the  small  local  ad¬ 
vertising  agency  cannot  expect 
to  make  a  dent  in  an  industry 
which  is  so  dominantly  national 
in  nature.” 

“But  the  facts  prove  other¬ 
wise,”  he  said.  “Radio  is  cer¬ 
tainly  no  longer  dominated  by 
national  advertising.  Radio’s 
great  upswing  over  the  past 
two  years  has  come  because 
local  business  has  grown  strong. 
And  television,  because  it  is 
expanding  greatly — both  nation¬ 
ally  and  locally,  cannot  be  over¬ 
looked  by  the  local  agencies.” 

Agency  Pitches  Called 
^Generally  Bad* 

Advertising  agencies  too  of¬ 
ten  forget  the  basic  principles 
of  advertising  when  they  sell 
their  own  service,  according  to 
Walter  Guild,  president  of 
Guild,  Bascom  &  Bonfigli,  Inc., 
San  Francisco,  Calif.  As  a  re¬ 
sult,  he  said,  “advertising  agen¬ 
cy  pitches  in  general  are  pretty 
bad.” 

Speaking  before  the  Southern 
California  Advertising  Agen¬ 
cies  Assn.’s  annual  conference 
at  Palm  Springs  on  April  13, 
Mr.  Guild  urged  agencies  “to 
apply  the  advertising  knowl- 
i  edge  that  we  have  so  painfully 
acquired  to  the  solution  of  our 
own  sales  problems.” 

Mr.  Guild  declared  that  if 
an  agency  does  not  thoroughly 
understand  its  own  product  and 
what  the  agency  has  to  offer 
a  prospective  client,  or  if  the 
agency  does  not  have  any  dis¬ 
tinctive  point  of  difference,  it 
is  handicapped  in  getting  new 
business.  “The  opportunity  for 
agencies  to  be  different  is  wide 
open,”  he  said. 


Year  Book  Correction 

Because  of  a  typographical 
error,  the  same  man  is  listed 
as  national  advertising  manager 
for  both  newspapers  in  St. 

!  Petersburg,  Fla.,  on  page  48  of 
I  the  1956  International  Year 
!  Book.  The  two  newspapers  are 
independently  owned  and  oper¬ 
ated  and  there  is  no  connection 
between  the  two.  Harold  M. 
Canning  is  national  advertising 
manager  for  the  Times.  R.  D. 
Peterson  is  national  advertising 
manager  and  also  vicepresident 
of  the  Independent. 


communications  demand  that 
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From  TOP  BRASS 


To  TRAI 


THE  TIMES  SERVICE  WEEKLIES 
ENCOMPASS  THE  INTERESTS  OF 
ALL  ARMED  FORCES  PERSONNEL 

The  top -circulation  TIMES  Service  Weeklies  out.sell  all 
other  military  publications  combined— by  more  than  2  to 
1.  And  this  record-breaking  readership  ranges  from  Penta¬ 
gon  strategists  straight  through  the  ranks  of  servicemen 
and  dependents  in  an  $8  billion  military  consumer  market. 
Whether  you  sell  cartridges  by  the  contract  or  cigarettes 
by  the  carton,  the  TIMES  Service  Weeklies  get  your  mes¬ 
sage  across  to  the  right  man  in  uniform. 

*An  independent  survey  showed  reodership  among  OF¬ 
FICERS  in  oil  bronches  to  be  more  than  five  times  greater 
than  the  totol  circulotion  of  the  next  nearest  publication. 

ARMY  TIMES  PUBLISHING  CO.:  2020  M.  St.,  N.W..  Washington  6,  D.C. 

U.S.  OFFICES  Chicago,  Detroit,  Honolulu,  Los  Angeles,  New 
York.  Philadelphia,  San  Francisco 

FOREIGN  OFFICES:  Frankfurt,  London.  Paris,  Rome.  Tokyo 


ARMY  TIMES  ★  AIR  FORCE  TIMES  «  NAVY  TIMES 
«  U.  S.  COAST  GUARD  MAGAZINE  ^ 


Battered  Biow 
To  Fold  Ad 
Agencyjune30 

The  Biow  Company,  Inc.,  New 
York,  which  as  Biow-Beim- 
Toigo  lost  $25,000,000  in  bill¬ 
ings  in  a  recent  costly  six-week 
dilemma,  will  cease  operations 
on  June  30,  according  to  Milton 
H.  Biow,  board  chairman,  who 
founded  the  company  38  yean 
ago  and  saw  it  grow  to  an 
agency  with  billings  in  excess 
of  $50,000,000. 

Two  months  ago  Mr.  Biow 
established  a  $1,000,000  fund  to 
meet  whatever  costs  might  en¬ 
sue  following  the  catastrophic 
series  of  account  walk-outs. 
This  week  Mr.  Biow  said; 

“I  have  devoted  an  entire 
business  lifetime  to  the  adver¬ 
tising  profession,  and  I  have 
enjoyed  every  minute  of  it.  But 
after  40  years  of  intensive  ap¬ 
plication  I  feel  that  I  can  now 
pursue  other  interests.” 

Mr.  Biow  explained  that  he 
was  giving  three  months  ad¬ 
vance  notice  “to  give  both  the 
company’s  clients  and  its  per¬ 
sonnel  all  possible  time  in 
which  to  make  other  plans.” 

Biow  company  has  produced 
such  landmarks  of  modern  ad¬ 
vertising  as  “Bulova  Watch 
Time,”  Little  Johnny  and  his 
“Call  for  Philip  Morris”  and 
“The  $64,000  Question.” 

First  shadow  to  fall  on  Mr. 
Blow’s  bright  horizon  appeared 
back  in  1953,  when  Arthur  Sam- 
ish,  California  liquor  lobbyist, 
was  brought  to  trial  on  charges 
of  income  tax  evasion.  Mr. 
Biow  testified  at  the  trial  that 
he  had  paid  Mr.  Samish  $100,000 
to  latch  on  to  the  Schenley  Dis¬ 
tillers  account.  A  year  later, 
unable  to  live  down  the  episode, 
Biow  Company’s  $50,000,000 
billings  fell  to  $46,600,000.  They 
have  declined  steadily  ever 
since. 

In  December  of  1955  Pepsi¬ 
Cola  switched  its  $6,500,000  ac¬ 
count  to  Kenyon  &  Eckhardt 
and  Whitehall  Pharmacal  moved 
its  $8,000,000  billings  over  to 
Ted  Bates  &  Co. 

Biow  temporarily  offset  the 
loss  of  Pepsi-Cola  by  resigning 
the  Ruppert  beer  account  to  get 
the  $9,000,000  Schlitz  beer  ac¬ 
count.  But  Mr.  Biow  rejected 
the  Schlitz  beer  deal  “because 
the  contract  specified  a  man 
who  was  to  work  on  the  ac¬ 
count.”  Upshot  of  this  mixup 
was  that  Biow  became  barren  of 
beer  business. 
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■  Greatly  reduce  "registering-in** 
time 

i  Maintain  accurate  register  of  all 
colors  .  .  .  automatically  . . .  within 
a  few  thousandths  of  an  inch 

■  Run  continuously  at  highest  operat¬ 
ing  speeds 

■  Change  speeds  with  a  minimum  of 
off-register  copies 

■  Increase  your  hourly  production 


■  Improve  the  quality  of  your  ROP 
color  printing 

■  Relieve  pressmen  of  register  prob¬ 
lems 

■  Reduce  waste 

■  Cut  costs 

■  You  can  have  all  these  advantages 
when  your  presses  are  equipped 
with 


AUTOMATIC  COLOR  REGISTER  CONTROLS 


Get  the  facts  today.  Let  us  tell  you  what  this  modern  equipment  is  doing  in  such  plants  as  Milwaukee  Journal, 
Washington  Post  and  Times-Herald,  Peoria  Journal-Star,  Indianapolis  Star  and  News.  Ask  for  our  booklet, 
"ROP  Color  Registered  Automatically  "  No  obligation. 


ELECTRIC  EYE  EQUIPMENT  COMPANY 

1932  EAST  FAIRCHILD  STREET.  DANVILLE,  ILLINOIS  Manufacturers  of;  HurUtron  R.O.f.  Color  Registration  Controls;  Automatic  Controls  of  CoKper  ond  Weight 

on  Poper  and  Roard;  Center  line  and  Side  Web  Guide  Controls;  Cut*Off  ond  Bock*Up  ControHi 
Slitter  Controls;  Moisture  Controls. 


EDITOR  ac  PUBLISHER  for  April  14,  1956 


HURLETRON 


You  can  cut  the  cost  of 

R.O.P.  COLOR 
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This  beautiful  **IIouse  of  Steel”  is  owned  by 
Mr.  and  Mrs.  Lynn  Sawyer  of  Clendaie,  Calif. 


THIS  IS  NATIONAL  STEEL 


PUrra  Koenig 


built  this  house  of  steel 


for 


many  reasons 


55 


A  young  designer  tells,  in  his  own  words,  why 
steel  is  the  most  practical  home-building  material 


GLENDALE,  CAL/R— “There’s 
no  getting  around  it;  by  using  steel 
as  the  basic  building  material  you 
can  get  so  much  more  out  of  your 
home.”  That’s  the  opinion  of  Pierre 


“House  of  Steel,”  located  in  the 
Sierra  Madre  foothills  just  eight 
miles  north  of  Los  Angeles. 

“This  home  is  light  and  spacious, 
wdth  all  the  strength,  durability. 


for  modem  living.  And  steel  makes 
this  possible.” 

How  Koenig  used  steel 
‘To  begin,  steel  made  it  possible  to 


Koenig,  the  youthful  designer  of  the  warmth,  beauty  and  economy  desired  use  wider  expanses  of  glass,  so  that 


the  rooms  don’t  end  at  the  windows 
but  literally  continue  into  the  garden 
— and  even  to  the  hills  beyond.  The 
patio  window  of  the  living  room  is 
actually  a  sliding  glass  door,  framed 
in  steel  and  set  in  a  steel  track.  Slide 
the  window  open  and  you  step  directly 
on  to  the  p>atio — a  convenience  for 
entertaining. 

‘Tt  took  just  two  days  to  erect  the 
steel  frame,”  Koenig  explains.  “Then 
the  steel  roof  deck  and  ceiling  and  ex¬ 
terior  walls  went  into  place.  I  used 
galvanized  steel  for  the  exterior  wall, 
for  ducts  of  the  forced-air  heating 
system,  and  for  flashing  at  the  roof 
line.  The  attached  carport  roof  also 
is  of  galvanized  steel.” 


Koenig’s  “House  of  Steel”  and  in 
more  conventional  home  construction 
are  made  by  National  Steel. 

Coated  steels  such  as  Weirkote  gal¬ 
vanized  steel  and  Wierzin  electrolytic 
zinc-coated  steel — which  are  produced 
by  National’s  Weirton  Steel  Company 
— are  especially  sviited  to  home  con¬ 
struction  applications.  They  offer  ex¬ 
ceptional  durability.  They  can  be 
formed  or  drawn  without  loss  of  the 
protective  zinc  coating.  Weirkote 
offers  exceptional  resistance  to  corro¬ 
sion.  Weirzin  is  particularly  suitable 
for  fine  paint  finishes. 

Light  steel  framing,  made  by 
National’s  Stran-Steel  Corporation, 
is  another  National  Steel  product 
finding  increasing  use  in  home,  apart¬ 
ment,  commercial  and  industrial  con¬ 
struction — bringing  greater  strength, 
durability,  flexibility  and  economy  to 
modem  building  design. 

National's  role 

These  types  of  steel  are,  of  course,  just 
a  few  of  the  many  steels  made  by 
National  Steel.  Our  research  and 
production  men  work  closely  with 
customers  in  many  fields  to  provide 
steels  for  the  better  products  of  all 
American  industry. 

At  National  Steel  it  is  our  constant 
goal  to  produce  still  better  and  better 
steel — America’s  great  bargain  metal 
— of  the  quality  and  in  the  quantity 
wanted,  at  the  lowest  possible  cost  to 
our  customers. 


Steel  used  for  ceilings  takes  and  holds  paint 
beautifully,  giving  this  economy  home 
great  warmth  and  friendliness  with  mini¬ 
mum  upkeep.  It  is  a  real  bargain  metal. 


Why  Koenig  chose  steel 

“Of  course,  I  used  steel  so  extensively 
for  many  reasons.  As  you  know,  it  has 
great  strength.  It’s  durable.  It  won’t 
crack,  splinter,  or  rot.  It’s  fireproof. 
And  it  doesn’t  lose  its  shape,  size,  or 
character.  In  fact,  you  can  rely  on 
steel  both  when  you  put  it  up  and 
when  you  live  with  it. 

“What’s  more,”  Koenig  says,  “by 
using  steel  in  a  variety  of  ways,  you 
simplify  construction,  cut  building 
costs,  reduce  maintenance  expenses. 
Proper  types  of  steel  take  and  hold 
paint  beautifully,  giving  your  home 
great  warmth  and  friendliness.” 


Steel  is  versatile 

“Few  people  realize  how  much  steel  is 
used  in  their  homes — and  what  an 
important  role  it  plays  in  modem 
living,”  Koenig  observes. 

In  fact,  it  is  estimated  that  in  the 
average  three-bedroom  home  of  con¬ 
ventional  construction  there  are 
approximately  650  pounds  of  galva¬ 
nized  steel  sheets  used.  Steel  is  used 
extensively  for  heating-and-air-condi- 
tioning  ducts,  gutters,  downspouts, 
flashing,  windows,  baseboard  heating 
panels,  roofing,  siding  and  many  other 
integral  parts  of  the  home.  And  steel 
has  many  applications  outside  the 
home  itself — for  garage  doors,  storm 
doors,  sash  and  screens,  window  weUs, 
lawn  edging,  fencing  and  others. 


VerMtile  steel  in  cabinet  frames,  windows 
and  ceilings  help  make  this  kitchen  bright 
and  cheerful.  Steel  cuts  building  costs  and 
is  fireproof.  It  is  stronger  and  durable,  too. 


NATIONAL 
,  STEEL  j 


GREAT  LAKES  STEEL  CORPORATION 
WEIRTON  STEEL  COMPANY 
STRAN-STEEL  CORPORATION 
THE  HANNA  FURNACE  CORPORATION 
HANNA  IRON  ORE  COMPANY 
NATIONAL  MINES  CORPORATION 
NATIONAL  STEEL  PRODUtrTS  COMPANY 


Which  steel  is  best? 

The  many  types  of  steel  used  in 


Strong,  durable  galvanized  steel  forms  a 
weather-resistant  exterior  wall,  while  steel¬ 
framed  windows  slide  open  to  blend  living 
room  and  patio  for  ease  in  entertaining. 


NATIONAL  STEEL 


CORPORATION 


PITTSBURGH,  PA, 


GRANT  BUILDING 


1-HE  UIYICE  THAI  HEIPS  IK  THE  USE  Of  MEWSPAPEII  ADYEmSIHG 


ROCKFORD  MORNING  STAR 

fiorkfor2t  firgi»trr'firpublir 

ROCKFORD,  ILLINOIS 


i  *1  1  ^  1 1  >  photos  in  the  kit  are  offered 

JSk.ll/Cll0n  V.>(3.11  free  oii  request  to  Newspapers 
^  in  the  U.S.  Glossy  prints  of 
|V|  if  the  news-features  photos  of 

1  1  C  W  OfJdfJd  iX.1  L  modern  kitchen  installations  are 
A  I  also  free  on  request. 

./V.nnOlJ.nC0Cl  Back  page  of  the  kit  contains 

,  .  j  .  j  ^  1,000-line  U.S.  Steel  “Kitchen 
A  five-page  kit  designed  to  ^^11”  ad  (via  BBDO)  which 
help  local  dailies  and  weeklies  ^jjj  jjj  j26  newspapers  in 
enlist  tie-in  advertising  with  U.  gteel’s  TV  market  areas 

S.  Steel  s  ‘Kitchen  Call  pro-  May  23  in  two  colors  where 
motion  announced  last  week  possible.  Local  cut-ins  on  a 
(E&P,  April  7,  page  30)  is  «u.s.  gted  Hour”  TV  corn- 
being  made  available  by  Robert  mercial  on  the  same  day  will 
C.  Myers,  director.  Market  De-  name  the  newspaper  carrying 
velopment  Division,  U.S.  Steel  this  ad  as  the  best  source  of 
Corp.,  Pittsburgh,  Pa.  names  of  steel  kitchen  dealers. 

The  kit,  2500  copies  of  which  According  to  Mr.  Myers, 
are  being  distributed  with  the  newspapers  not  on  the  schedule 
senior  edition  of  the  May  issue  are  authorized  to  use  the  ad 
of  Metro  Newspaper  Service,  illustrations  and  layout  for  ads 
offers  ready-to-sell  ads  for  sponsored  by  local  accounts.  He 
major  local  prospects  including  added  that  weekly  newspapers 
real  estate  firms,  banks,  ap-  that  do  not  receive  a  proof  of 
pliance  dealers,  telephone  com-  the  kit,  but  who  are  interested, 
panies  and  utilities.  In  addition,  may  obtain  copies  by  writing 
there  are  ad-building  tools  for  him  in  Pittsburgh, 
retailers  of  housewares,  paints,  • 

wall  and  floor  coverings,  plum-  --  -i  j  ¥  • 

bers,  electricians,  and  contrac-  nailroads  Join 


'KITCHEN  CALL'  NEWSPAPER  KIT  being  mailed  to  publishers  of 
dailies  by  U.  S.  Steel  Corp.  gets  close  scrutiny  by  (I  to  r):  Norman 
Greer,  building  material  group  supervisor,  Bureau  of  Advertising, 
ANPA;  Joseph  A.  Bernstein,  director  of  planning  and  copy,  Metro 
Associated  Services,  Inc.,  and  Charles  T.  Stuart,  publisher  and  treasurer, 
EDITOR  &  PUBLISHER  CO.,  INC. 


Ad  and  Circulation  Forecast 

Prices  Are  Increased  m*  i 

Jamestown,  N.  Y.  x  FOVCS  1  IDiely 
The  Jamestown  Sun,  morning  gXN  JosE,  Calif, 

daily,  is  raising  its  circulation  a  timely  forecast  of  increased 
and  advertising  rates.  The  per  auto  sales  in  the  San  Jose  area 
copy  price  goes  from  5c  to  6c  has  just  been  tabulated  by  the 
and  home  delivery  from  30c  to  San  Jose  Mercury  and  News. 
36c  per  week.  The  M-N  Ninth  Annual  Con- 

Local  display  rate  will  be  sumer  Analysis  shows  a  14.9% 
boosted  5c  per  column  inch  climb  in  planned  car  purchases 
May  1,  Editor-Publisher  Ed-  for  1956  over  purchases  planned 
ward  J.  Byrne  said.  Classified  in  1955.  That  means  6,032  fa- 
display  rates  will  be  increased  milies  of  69,870  in  the  ABC  City 
also.  Zone  anticipate  a  new  model 

•  auto  this  year,  according  to  the 

analysis  to  be  released  April 
Rate  Increased  15. 

The  Port  Jervis  (N.Y.)  Union-  Within  24  hours  of  the  re- 
Gazette  has  announced  an  ad-  lease  of  these  preliminary  fig- 
vertising  rate  increase,  effec-  ures  to  Editor  &  Publisher, 
tive  April  1 — the  first  basic  rate  General  Motors  announced  that 
boost  in  nine  years.  Flat  rate  a  Sunnyvale  site,  6’^  miles  dis- 
went  up  from  .04  to  .06.  tant,  had  been  selected  for  an 

- assembly  plant.  Ford  already 

has  an  assembly  plant  in  nearby 
Milpitas. 


Agriculture  and 

INDUSTRY 


Remarkable  Rockford, 
Illinois  is  the  center  of  one 
of  the  richest  agricultural 
areas  in  the  mid-west  .  .  . 
AND  is  the  2nd  largest 
machine  tool  center  in  the 
world.  It  is  the  home  of  412 
diversified  industries,  and 
represents  a  market  you 
can't  afford  to  overlook. 
Write  for  new  "facts” 
booklet  today. 

441,222  Retail  Trading 
Area 


Less  Waste— Advertising  Checking  Bureau’s 
service  has  reduced  waste  of  newsprint  ...  no 
more  do  publishers  send  complete  newspapers 
to  each  advertiser  and  agency  .  .  .  with  ACB 
Service,  one  copy  takes  care  of  many  checking 
copy  requirements  through  the  use  of  tearsheets. 


Hardy  Named  Ad 
Director  of  Sentinel 

Marshall  B.  Hardy  has  been 
appointed  advertising  director 
of  the  Milwaukee  (Wis.)  Sen¬ 
tinel. 

He  served  as  an  advertising 
salesman  with  the  then  Hearst- 
owned  Syracuse  (N.Y.)  Jour- 
nal-American  in  October,  1926, 
later  becoming  advertising  man¬ 
ager  of  the  Syracuse  Sunday 
American.  In  1939  he  was  ap¬ 
pointed  account  executive  on  de¬ 
partment  stores  for  the  Albany 
(N.Y.)  Times-Uniom. 
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•  NEW  YORK  •  CHICAGO  •COLUMBUS 

•  MEMPHIS  •  SAN  FRANCISCO 


Service  Offices 


THE  ADVERTISING  CHECKING  BUREAU,  m. 


All  questions  are  not  jack-pot  questions! 


All  adhesive  bandages  are  not 
BAND-AID  Adhesive  Bandages 

TRADE  MARK 


The  “BAND-AID”  trade  mark  is  one  of  the  most 
widely  known  in  the  world  . . .  recognized  in 
more  than  50  countries.  The  “BAND-AID”  trade 
mark  means  Johnson  &  Johnson,  not  the  name 
of  a  product. 

It  refers  to  a  whole  family  of  products  made 
only  by  Johnson  &  Johnson  . . .  and  it  is  always 


followed  by  the  product  name — BAND-AID 
Plastic  Strips,  BAND-AID  Cloth  Strips,  BAND- 
AID  Moleskin  Adhesive. 

We  appreciate  your  mentioning  our  products 
by  name,  and  we  hope  you  will  continue  to  do 
so.  But  when  you  do,  won’t  you  please  use  the 
full  name  correctly? 


The  most  trusted  name  in  surgical  dressings 
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4^  •  I  >  Salt  Lake  City,  Atlanta,  Phila-  announcements  of  new  products,  our  own  copy,  putting 

|jrl3.ri  t  delphia,  San  Francisco,  Seattle,  for  price  promotions,  and  for  emphasis  on  the  pro 

Spokane,  Portland,  Ore.,  Denver,  moves  against  competitive  half  on  our  store  and 

pi  Omaha  and  San  Diego.  threats,  the  presentation  states,  ,  .  .  All  display  adve 

^  Widely  applauded  as  the  most  but  also  are  at  the  height  of  presented  with  divided- 
comprehensive  word-and-screen  their  power  as  a  medium  for  plan  prices  prominent. 
IjjrrOllDS  presented  of  the  “applying  pressure  in  selling,  per  cent  of  our  sales 

r  “giant  who  lives  in  every  town”  market  by  market,  wherever  on  divided  payments 

y  unveiled  color  newspaper— the  pre-  and  whenever  the  advertiser  use  classified  ads  to 

lentation  about  the  mentation  describes  the  role  of  wants  to,  in  direct  proportion  equipment.” 

,aper,  titled  “It  newspaper,  as  both  a  news  to  need  and  opportunity.  gjjj 

ant,”  promises  to  advertising  medium,  in  “Despite  all  of  today’s  at-  graphic  Supplies,  Si 

Oklahoma!”  of  the  ®®oaonnc  age  of  gi-  tractions  for  people’s  time  and  “Eighty  per-cent  of  o 

world  if  its  first  which  giant  produc-  attention,”  it  is  stated,  “the  __gg  newsnaner  ac 

box  office  perform-  ^*'^®  capacity,  giant  population  public’s  demand  for  newspapers  w^kl^ dispta 

terion.  consumer  jg  the  greatest  in  history.”  “S 

vn  at  the  News-  dem^d  giant-  Daily  newspaper  circulation,  the  televfsion-radio  page 

.  -INews  size  concepts  in  marketing.  nrpspntation  adds  is  now  at  a  ^®*®’>“*®n  raaio  page, 

rtising  Executives  ^he  presentation  is  designed,  J^ord^S  of  56  000  000  “be-  OPP®®^*®  ^^e  comics.  W 

convention  in  Chi-  +u-  Bureau  said  to  give  adver-  ’^®®®™  "i&P  >  •  the  picture  section  of 

'^"®  6*^®  aaver-  cause  the  newspaper  fulfills  a 

Ld^PsTo^n^  ^n  “objective  new  view  ugej  people’s  lives  as  no  Jay  ^magazine,  and  da 

had  22  showings  in  ^  familiar  face.”  New  facts 
th  an  average  at-  about  newspapers  are  high- 

more  than  100  ad-  lighted  in  the  show  against  a 

id  agencymen  at  background  of  recognized  char¬ 

ing  to  the  Bureau  acteristics  of  the  medium  and 
ig,  ANPA,  creator  itg  audiences. 

The  presentation  points  out 
dience  to  date  com-  that  along  with  great  techno- 
600  executives  of  logical  advances  in  the  news- 


“In  1955,  we  used  fewer  but 
larger  newspaper  ads  than  in 
preceding  years.  We  believe  that 
more  people  saw  them  in  spite 
of  the  fact  that  there  were  not 
so  many,  because  they  were  not 
lost  among  the  larger  furniture 
and  grocery  store  ads.” 

H.  F.  Enfield,  Enfield’s,  Mi¬ 
ami  Beach,  Fla.:  “The  manu¬ 
facturer  supplying  the  dealers 
with  newspaper  mats  forgets 
two  things:  (1)  Since  the  dealer 
pays  for  the  ad,  he  should  be 
entitled  to  some  space  for  his 
signature.  In  most  mats,  barely 
an  inch  is  allowed  unless  the 
whole  layout  is  to  be  thrown  out 
of  proportion.  (2)  The  mats  are  i 
usually  too  large.”  i 

Theodore  H.  Tusler,  Alvins 
Photo,  Pasadena,  Calif. :  “We 
don’t  use  mats  supplied  by  the 
companies  as  the  style  varies 
and  there  is  too  much  copy.  A 
photograph  attracts  more  than 
a  line  drawing.  A  square  or 
nearly  square  ad  seems  more 
effective  than  a  long  one-column 
ad.  We  generally  run  a  2-  or  3- 
column  by  5-  or  6-inch  ad.” 

Ralph  E.  Archer,  Archer 
Camera  Shop,  Titusville,  Pa.: 

I  “We  tried  for  several  years  to 
I  get  our  local  newspaper  to  co¬ 
operate  on  a  photo  column  of 
general  interest,  with  no  spe¬ 
cific  items,  trade  names,  or 
dealers  mentioned.  As  they 
could  not  cooperate,  we  started 
the  column  at  regular  adver¬ 
tising  rates.  We  call  it  ‘Camera 
Shop  Chats’  and  keep  it  to  sim¬ 
ple  terminology,  dealing  mostly 
with  the  use  of  simple  cameras, 
tips  on  how  to  obtain  better 
than  average  snapshots  with  or 
without  flash,  and  information 
on  new  films,  flash  lamps  and 
cameras.  It  has  brought  many 
favorable  comments  but  it  does 
take  a  lot  of  thought  to  pro¬ 
duce  an  interesting  column. 
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Retail  Survey 
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^Everything  in^ 
Baltimoiel^ves 


295  MADISON  AVENUE 
NEW  YORK  17,  N.Y. 


Murray  Hill  9-4400 
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ALL-CARGO  LOCKHiio  suPiR  CONSTILLATIONS  .  •  .  Giant  freight  planes  especially  built  by  Lockheed  for 
Seaboard’s  fleet  of  Airtraders.  Carry  up  to  18  tons  on  a  single  flight,  your  friioht  comis  first  ...  No 
hold-ups,  no  bump-o£Fs!  Seaboard  flights  are  ALL  CARGO.  Your  freight  can’t  be  outranked  by 
passengers  or  other  priorities.  FASTist  freight  TO  EUROPE  .  .  .  Seaboard  flies  the  newest,  fastest  freight 
planes  in  the  air.  Loads  and  clears  your  cargo  with  speedy  precision.  MOST  experienced  freight  airline 
. . .  Seaboard  &  Western  has  completed  more  than  7,500  crossings  over  the  world’s  oceans. 


For  further  information  call  Railway  Express,  or  your  freight  forwarder,  or 


INCORPORATED 

80  Broad  Straat.  Naw  York  4,  N.Y.  WHHahall  3-1800 

Brussels  •  Dusseldorf  •  Frankfurt/Main  •  Gander  •  Geneva  •  Hamburg 
Luxembourg  •  Milan  •  Munich  •  Nuremberg  •  Paris  •  Shannon  •  Stuttgart  •  Zurich 


NOW  ONE  WAYSAL  FROM  YOU  TO  EUROPE  AND  lEYOND 

Railway  Expratt  Agoncy  ai  Gonoral  Agants  of  Soaboard  S  Wastorn 
tarva*  you  from  23,000  point*  in  tha  U.S.  I  Coll  Railway  Exprost 
for  pickup,  niay'll  rush  your  shipmant  via  Saoboord  to  Europa  or 
boyond  on  o  singla  waybill.  You  lovo  tima . . .  monay . . .  popar  work. 
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Knothole  to  Mezzanine, 
BasebalVs  His  Diamond 


By  Murry  Wieman 

Baltimore,  Md.  and  go  as  Orioles — Lefty  Grove, 
LeRoy  B.  Merriken  has  never  George  Earnshaw,  Max  Bishop, 
sat  behind  a  pole  at  a  baseball  Alphonse  (Tommy)  Thomas, 
game.  He  had  better  not.  Boley,  Fritz  Maisel. 

Since'  1914,  it  Missed  the  Babe 

has  been  his  ®  Babe  Ruth  was  one  Oriole 

pleasant  duty  to  whom  Roy  did  not  get  to  know 

make  action  pic-  until  after  the  Bambino  g^t  to 

tures,  so  his  the  majors.  And  it’s  strange, 

has  always  been  too,  because  they  both  broke  in 

an  unobatructM  ,  as  rookies  the  same  year,  1914 

view  of  the  Babe  with  his  glove  and 

proceedings.  In  Boy  with  his  lens.  That  was  the 

^  yeSiT  the  Federal  League  erup¬ 

ted,  and  it  fostered  a  strange 
quirk  in  Merriken’s  career. 

Merriken,  then  with  the 
American,  was  helping  out  on 
baseball  assignments.  The  Ter¬ 
rapins,  as  the  Baltimore  entry 
in  the  Federal  Leagpie  was 
He  handled  the  assigpiment  called,  were  playing  across  the 
for  37  straight  years  while  the  street  from  Dunn’s  Oriole  Park. 
Orioles  were  members  of  the  Interest  surrounded  the  up- 
Intemational  League  and  con-  start  third  major-league  club 
tinued  uninterrupted  when  the  and  Terrapin  Park  was 
Flock  made  the  big  time  in  crowded.  Ruth,  fresh  out  of 
1954.  Baltimore’s  St.  Mary’s  Indus- 

Since  the  Orioles’  resurrection  trial  School,  was  making  his 
as  a  major-league  club,  Roy  professional  debut  in  virtual 
feels  that  his  enthusiasm  for  privacy. 

the  diamond  sport  has  been  bom  Editors  of  the  American, 

again.  At  58,  he  figuratively  is  naturally,  covered  the  game 
in  his  second  childhood  as  a  fan.  which  had  the  most  news  ap- 
He’s  getting  to  know  personally  peal,  so  Merriken  did  not  get  a 
the  current-day  big-league  he-  chance  to  make  a  picture  of  the 
roes,  just  as  he  idolized  from  Babe  until  the  latter  came  back 
afar  as  a  boy  the  great  minor-  to  Baltimore  with  the  Yankees 
league  stars  of  Jack  Dunn’s  for  exhibition  games, 
day.  Roy  reached  the  crest  of  that 

“The  little  n  an  with  the  P>tch  peculiar  only  to  baseball 
camera,”  as  Baltimore  baseball  fans  when  he  covered  the  seven 
devotees  have  described  the  5-  straight  pennant-winning  clubs 
foot-3-inch  Merriken  for  gener-  Dunn  from  1919  through 
ations,  has  seen  a  carload  of  1925. 

greats  and  near-greats  come  A  knothole  in  the  Bull  Dur- 


SHORT  COURSE  WINNERS  at  Kant  Stata  Univarsity'i  15th  annual 
photo9raphy  roundup:  Latt  to  ri9ht— Bill  Sandars,  Miami  Harald, 
varsatility;  Paul  Somo9y,  Timkan  Rollar  Baar!n9  Co.,  industrial  color; 
Mac  Shaliar,  Columbus  Dispatch,  nawspapar  color;  Elmar  Staab,  for 
Gaor9a  Koshollak,  Milwaukae  Journal,  industrial  black  and  whita; 
Jack  Hutton,  Columbus  Dispatch,  portraits;  Gaor9o  Smallsraad  Jr^ 
Columbus  Dispatch,  Graflax  Award.  Winnars  not  prasant:  David 
Mathias,  Danvar  Post,  sarias;  Carl  Nowicki,  Milwaukae  Journal,  spot 
news;  Bob  Doty,  Dayton  Journal  Herald,  feature;  Charles  Hoff,  Now 
York  News,  sports. 


Merriken 


CfenfirWestinghi 


lOUse 


^ERVItJE 


fastest 

simplest 

most  economical 

linecasting 

machine 

in  the  world! 


IN  58  CITIES  OVER  THE  U.  S.  A. 

you'll  find  qualiflud,  factory  troinod  moo 
...  oil  on  24  hour  coll.  For  day  or  night 
sorvico  coll  CUFFSIDE  4*7500. 

JifiMWestln^ouse 


Margantholar  linetypa  Company 
29  Ryarson  Street,  Brooklyn  5,  N.Y. 
LEADERSHIP  THROUGH  RESEARCH 


k  Royal  Ortho  Film 

The  fastest  orthochromatic  film  ever  made 


•  Royal  Ortho  is  the  orthochromatic  counterpart 
of  Kodak  Royal  Pan  Film,  has  the  same  daylight 
speed  rating,  the  same  latitude  to 

over-  and  underexposure. 

•  Can  be  developed  under  appropriate 
(dark  red)  safelight. 

•  Comes  in  all  widely  used  sheet-film  sizes. 

•  Royal  Ortho’s  speed  has  been  achieved  without 
sacrifice  of  brilliance,  fine  grain, 

or  crisp  tone  separation.  In  fact,  these 
qualities  have  been  improved  to  give 
finer  negatives  than  before. 

•  For  those  who  prefer  an  orthochromatic 
film,  here  is  an  ultra-modern  emulsion  with 
a  rating  of  200  daylight,  125  tungsten. 


EASTMAN  KODAK 
Rochester  4,  N.  Y. 


Your  Kodak  professional  dealer 
has  Kodak  Royal  Ortho  Film. 
Ask  him  for  it. 
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CLASSIFIED  CLINIC 

Sales  Supervision  Costs; 
Its  Worth  the  Price 

By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


A  phone  call  from  one  CAM 
in  response  to  last  week’s 
column  on  sales  supervisory 
technique  in  classified  raised  the 
question  of  costs  for  the  type 
of  outside  supervision  a  number 
of  CAMs  outlined  here. 

True — supervision  costs.  But 
how  much  more  does  insuffi¬ 
cient  supervision  cost?  One  suc¬ 
cessful  airline  which  has  a  high¬ 
ly  efficient  sales  organization 
provides  a  supervisor  or  “chief” 
for  every  10  sales  personnel, 
both  telephone  and  outside  peo¬ 
ple.  In  classified,  unlike  the 
airline,  almost  every  sales  per¬ 
son  handles  a  different  classifi¬ 
cation  with  necessarily  different 
problems;  yet  we  know  of  few 
classified  organizations  which 
have  a  supervisor  for  every  10 
people. 

One  solution  to  the  super¬ 
visory  cost  problem  is  to  make 
the  supervisor  a  producer  as 
well  as  an  overseer.  Some  news¬ 
papers  name  staff  members 
senior  salesmen,  at  somewhat 
higher  pay,  and  assign  certain 
supervisory  duties. 

While  the  CAM  is  probably 
at  his  best  when  out  in  the 
field  with  his  staff,  administra¬ 
tive  duties  virtually  chain  him 
to  his  desk.  With  larger  volume 
come  an  increase  in  correspond¬ 
ence,  promotion  problems,  com¬ 
plaints  and  production  matters. 
To  get  the  greatest  possible 
benefits  in  terms  of  plus  linage 
during  the  Spring  season,  for 
example,  his  staff  should  be 
operating  at  top  efficiency.  Ef¬ 


fective  field  supervision  is  es¬ 
sential  for  this  purpose. 

Call  Reports 

Many  CAMs  substitute  re¬ 
ports  for  sales  supervisory  per¬ 
sonnel.  These  range  from  “daily 
call  records”  to  a  weekly  report 
on  progress.  One  CAM  we  know 
requires  the  sales  staff  to  turn 
in  a  list  of  “daily  planned 
calls”  before  leaving  the  office 
each  day  and  to  provide  a  re¬ 
port  on  the  results  of  these 
calls  on  returning  to  the  office 
in  the  afternoon.  This  has  the 
virtue  of  causing  the  salesman 
to  plan  his  day  carefully.  Its 
flaw  lies  in  the  fact  that  he 
hesitates  to  depart  from  his  list 
of  calls  to  pick  up  some  extra 
business  from  an  unexpected 
source  en  route  to  one  of  his 
scheduled  stops.  He  fears  the 
delay  will  force  him  off  the  call 
plan  he  filed  in  the  office. 

Sales  reports  and  sales  super¬ 
vision  provide  the  CAM  with 
the  opportunity  to  spot  trouble 
before  it  gets  serious.  In  this 
connection  a  “new  business”  re¬ 
port  or  a  “production”  report 
is  more  revealing  than  a  mere 
“call  report.”  Failure  of  a 
given  staff  member  to  turn  in 
his  quota  of  new  contracts  or 
a  report  showing  small  copy 
from  normally  large  advertisers 
serve  as  warning  signals. 

“Too  time  consuming”  is  the 
salesman’s  usual  beef  about  re¬ 
ports.  He  is  frequently  right. 
Reports  detract  from  selling 
time,  and  this  must  be  borne 


Retirement — a  fascinating  topic  to  most 
of  America’s  58  million  men  and  women 
past  forty  years  of  age. 


By  Robort  Rotorson 


in  mind  when  devising  them. 
This  writer  is  currently  using 
a  report  form  which  merely  re¬ 
quires  the  checking  of  boxes. 
For  salesmen  who  do  not  re¬ 
port  to  the  office  daily,  the  re¬ 
port  form  can  be  made  up  on 
a  business  reply  post  card — 
checked  and  slipped  into  a  mail 
box. 

Book  Review  in  Brief:  For 
the  “Fifty  Ideas  For  Developing 
Classified”  which  winds  up  the 
chapter  on  want  ads,  the  recent¬ 
ly  published  “Newspaper  Or¬ 
ganization  and  Management” 
(Iowa  State  College  Press — 
17.50)  is  well  worth  getting.  Be¬ 
cause  of  its  recent  publication 
date,  the  book’s  material  on 
telephone  equipment,  rate  sys¬ 
tems,  typography,  etc.,  is  right 
up  to  the  minute.  In  addition 
to  classified  ideas,  the  book  fur¬ 
nishes  the  CAM  with  important 
material  on  overall  newspaper 
operation  including  production 
and  business  office  operation. 

Ads  Forecast 
By  Rule  of  3 

Oakland,  Calif. 

A  “rule  of  three”  is  used 
by  M.  J.  A.  McDonald,  clas¬ 
sified  advertising  manager,  Oak¬ 
land  (Calif.)  Tribune,  in  fore¬ 
casting  linage  in  the  upcoming 
month. 

Tested  in  a  series  of  checks 
against  10  years  of  Tribune  re¬ 
cords,  the  method  proved  suf¬ 
ficiently  accurate  years  ago  to 
warrant  its  continued  use,  he 
reports. 

“The  rule  of  three  means  that 
the  past  quarter  of  last  year 
has  the  same  relation  to  this 
quarter  that  this  month  last 
year  has  to  this  month  this 
year,”  Mr.  McDonald  explains. 

In  the  ’Tribune  experience,  a 
break  of  the  rule  usually  points 
up  the  fact  that  some  one  is  not 
doing  his  or  her  job,  he  added. 


2  More  on  7c  List 

The  Anaonia  (Conn.)  Eve¬ 
ning  Sentinel  has  increased  its 
price  per  copy  from  6c  to  7c. 

*  *  * 

The  Greenfield  (Mass.)  Re¬ 
corder-Gazette  has  increased 
its  newsstand  price  to  7c.  The 
liome  delivery  rate  remains 
at  35c. 


Farm-Home 
Show  Spread 
On  600  Acres 

Des  Moines 

A  “how-to”  farm  and  home 
improvement  show  is  shaping  up 
in  western  Iowa  as  a  public 
service  presentation  of  the  Iowa 
Farm  and  Home  Register,  a 
monthly  magazine  unit  in  the 
Des  Moines  Sunday  Register, 
The  show  will  be  at  Bayard, 
Oct.  10  and  11. 

Six  farms  totaling  more  than 
600  acres  will  be  used,  and  Pro¬ 
motion  Manager  Bert  Stolpe 
said  there  will  be  continuous 
wagon  train  tours  winding 
through  observation  lanes.  More 
than  50,000  visitors  are  ex¬ 
pected. 

There  will  be  no  competitive 
events  of  any  kind,  Mr,  Stolpe 
said.  All  exhibits,  demonstra¬ 
tions  and  growing  areas  will 
be  devoted  to  a  theme  of  con¬ 
tinuous  progress  in  production 
and  standard  of  living. 

Lyle  Lynn,  advertising  man¬ 
ager,  devised  a  tie-in  between 
advertising  space  in  the  Farm 
and  Home  Register  and  commer¬ 
cial  space  at  the  show.  Cost  of 
exhibit  space  is  based  on  the 
exhibitors’  linag^e  contracts  for 
1956  in  the  Farm  and  Home  Re¬ 
gister.  Large  advertisers  are  of¬ 
fered  space  without  charge. 

• 

2  More  ANPA  Labor 
Schools  Scheduled 

Chicago 

The  fifth  and  sixth  labor  re¬ 
lations  conference  being  held  on 
a  regional  basis  under  sponsor¬ 
ship  of  the  American  Newspa¬ 
per  Publishers  Association  were 
announced  here  by  George  N. 
Dale,  chairman  of  the  ANPA 
Special  Standing  Committee. 

A  conference  for  Ohio  pub¬ 
lishers  is  scheduled  for  May 
28-29  at  Columbus  and  a  meet¬ 
ing  for  publishers  in  Pennsyl¬ 
vania,  New  Jersey,  Delaware, 
Maryland,  and  District  of  Co¬ 
lumbia  is  set  for  June  21-22  at 
Pocono  Manor,  Pa. 

• 

Sharing  in  Profits 


An  authoritative,  easy  talkin’  column 
on  how  to  get  the  most  out  of  the 
exciting  years  ahead. 


*  A  Weekly  Feature 

•  500  Words 


WHEN  YOU  RETIRE  .  Rm. 217  1SWest44tli  St.,N.Y.C. 


Trade  Paper  Correspondent 

Reporter,  featore  writer  coverinc 
So.  Calif,  for  trade  papers,  has 
open  time  for  new  accounts,  re¬ 
tainer  or  assignment  basis.  Write 
David  Helfman,  153(  Elevadn  St., 
Los  Angeles  2(,  California. 


Los  Angeles 
In  the  second  annual  distri¬ 
bution  of  profit-sharing  checks, 
684  eligible  Times-Mirror  em¬ 
ployes  shared  $159,161.10.  The 
value  of  the  fund,  established 
11  years  ago,  was  $2,452,765  on 
Dec.  31,  1955. 
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Of  every  100  persons  who  get  cancer  25 
will  be  saved,  75  will  die.  Of  these, 
many  will  die  needlessly,  because  with 
present  knowledge  they  could  be  saved  by 
early  detection  and  prompt  treatment.  Play 
fair  with  yourself  and  your  family  .  .  . 
have  that  cancer  checkup  soon. 


There  has  never  been  enough  money  to 
carry  on  all  the  research  that  needs  to 
be  done.  Can  you  afford  to  remain 
indifferent  to  the  enemy  that  strikes 
1  out  of  every  4  Americans  ? 

Your  donation — large  or  small — can  help 
save  lives.  Someday,  perhaps  your  own. 


EDITOR  6C  PUBLISHER  for  April  14,  1956 


AKRON  BiACON  JOURNAL  •  ATLANTA  JOURNAL  AND  CONSTITUTION 
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LOUISVILLE  COURIER- JOURNAL  •  NEWARK  NEWS  •  NEW  ORLEANS  TIMES  PlUYUNE  STATES 
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JOSEPHINE  DAVIDSON 

Editor,  Tht  Arliona 
Kopublic  Magaiino 


Prlntad  by  STANDARD  ORAVURE  CORPORATION,  lof -  kir 


She  Edits  The  t 

Suppu 


TOTAL  CIRCULATION  OVER  3,372,243  COPIES  WEEKLY 

FOR  MORE  INFORAAATION  abeirt  IhaM  WMkly  nawspopw  eravur*  mogaiiiMi,  centacl  on*  of  Hi* 
following  roprotonlolivot;  Tho  Branham  Company,  Crotmor  A  Woodward,  Inc.,  Jann  A  Kolloy,  Inc., 
Kolly-Smlrii  Co.,  Molonoy,  Rogan  A  Schmitt,  Inc.,  O'Mora  A  Ormtboo,  Inc.,  Scolaro,  PAoAor  A 
Scott,  Inc.,  Story,  Brooki  A  Finloy,  Inc. 
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bst-Read  Newspaper 
iment  in  Arizona! 

SHE  USES  THE  MAGIC  FORMULA  OF 
INSPIRED  LOCAL  EDITING  «>•■> 

COLOR  GRAVURE  REPRODUCTION 


ASSISTS  WITH  DEVILOPMENT  OF  STATE 

“As  I  have  long  considered  Arizona  my  second  home  I  am  naturally  interested 
in  these  things  that  are  being  done  to  assist  the  growth  and  development  of 
this  wonderfi^  state. 

“Arizona  Days  and  Ways,  Sunday  supplement  of  the  Arizona  Republic,  is 
a  magazine  unique  in  its  field. 

“The  state  is  still  young  enough  so  that  its  past  colorful  history  may  be 
obtained  directly  from  these  who  participated  in  its  early  ^owth.  The  editors 
have  made  liberal  use  of  these  direct  sources  in  keeping  alive  the  story  of  the 
early  days  in  addition  to  recording  the  developments  of  today.” 

P.  W.  Litchfield 
Chairman  of  the  Board 
Goodyear  Tire  &  Rubber  Company 
Akron,  Ohio 

•  ADS  HAVE  LOYAL  READERSHIP: 

“We  are  a  local  organization.  In  step  with  the  city  of  Phoenix,  the  Holsum 
Baking  Company  is  also  celebrating  its  Diamond  Jubilee  Anniversary  during 
1956.  We  certainly  are  enthusiastic  about  Arizona  Days  &  Ways  Magazine. 
Because  it  primarily  deals  with  local  and  state  people,  teth  past  and  present, 
our  regular  advertising  messages  are  greeted  with  same  loyal  readership  that 
is  enjoyed  by  the  interesting  stories  and  articles  each  Sunday.  It  is  a  valuable 
advertising  vehicle  in  our  s^es  promotion  program.” 

Lloyd  Eisele 
President 

Holsum  Baking  Co. 

Makers  of  Holsum  &  Aunt  Hattie  Bread 

-OUTSTANDIHG  RESULTS  FOR  PHOEHIX  RETAILERS 

“We  have  been  pleasantly  surprised  with  one  ad  after  another  in  the  Republic’s 
Arizona  Days  and  Ways.  Almost  without  exception,  our  full-color  promotions 
have  brought  from  two  to  three  times  the  response  we  expected,  and  forc^ 
us  to  re-order.  We  have  been  especially  pleas^  with  the  response  by  mail, 
orders  have  continued  to  come  in  for  a  week  or  more  from  all  sections 
of  Arizona.” 

W.  G.  Bennett 
President 

Traders  Furniture  Stores 
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MENTION 


M.  J.  Dean,  former  man¬ 
aging  editor  of  the  Pampa 
(Tex.)  Daily  News — named  ex¬ 
ecutive  editor  of  the  Lima 
(Ohio)  News. 


On  the  Business  Side 


James  R.  Baker,  a  member 
of  the  advertising  staff  since 
1949 — named  general  ad  man¬ 
ager  of  the  Santa  Crux  (Calif.) 
Sentinel-News.  William  Fer- 
RIN,  head  of  the  dispatch  de¬ 
partment — now  an  ad  salesman. 
Guilbert  Morse  Jr.  —  named 
dispatch  department  manager. 

*  *  nt 

Gene  Smith — named  adver¬ 
tising  manager  of  the  Deming 
(N.M.)  Newspapers,  succeed¬ 
ing  H.  E.  Chary,  now  with  the 
Copper  County  News,  Bayard, 
N.M. 

*  *  * 

David  H.  McCuen,  chief  pho¬ 
tographer  for  Weekly  Review 
Publishing  Co.,  Philadelphia — 
named  advertising  manager  of 
the  Herald,  one  of  five  com¬ 
munity  weeklies  published  by 

the  firm. 

«  *  * 


HEARTBREAKING  SCENE,  enough  to  give  any  man  ulcers,  greeted  Richard  W.  Slocum,  executive  vice- 
president  of  the  Philadelphia  Bulletin,  when  he  went  into  his  office  following  a  blast  in  a  granary  acroa 
the  street.  Damage  like  this  was  common  throughout  the  Bulletin's  fine  new  plant. 


Edwin  T.  McClanahan.  for¬ 


mer  promotion 
manager  of  the 
Omaha  (Nebr.) 
World  -  Herald 
and  before  that 
with  Houston, 
Tex.  newspa¬ 
pers  —  appoint¬ 
ed  advertising 
promotion  man¬ 
ager  of  the 
Denver  (Colo.) 
Post. 

*  * 


McClanahan 


* 


Bill  Sowle,  formerly  with 
the  Mount  Shasta  (Calif.)  Her¬ 
ald — ^joined  the  advertising  staff 
of  the  Dunsmuir  (Calif.)  News, 
succeeding  Christian  Nord- 
HAUG,  new  publisher  of  the 
Tulelake  (Calif.)  Reporter. 

e  *  * 

Harold  H.  Ohl,  on  the  ad 
staff  of  the  Youngstown  (Ohio) 
Vindicator  since  1922  —  ap¬ 
pointed  retail  advertising  man¬ 
ager.  Clifford  J.  Bolander, 
with  the  Vindicator  since  1934 
— named  general  ad  manager. 
William  G.  Mittler — now  ad¬ 
vertising  promotion  manager, 
with  Robert  L.  Campbell  in 
charge  of  rotogravure  advertis¬ 
ing. 


In  the  Editorial  Rooms 


Martin  Berck,  former  As¬ 
sociated  Press  newsman  at 
Cleveland,  Ohio  —  joined  the 
New  York  Herald  Tribune  as 
a  rewrite  man. 

*  4>  * 

Norris  Jackson — resigned  as 
editor  of  the  Artesia  (N,  M.) 
Daily  Press  to  become  farm 
editor  of  the  Denton  (Tex.)  Re¬ 
cord-Chronicle. 

*  *  * 

Percy  Wood,  former  Chicago 
(Ill.)  Tribune  foreign  corre¬ 
spondent  and  political  writer — 
named  to  the  Tribune’s  staff 
of  editorial  writers. 

*  *  * 

Malcolm  Donnelley,  assist¬ 
ant  to  the  manager  of  the  Cop¬ 
ley  News  Service — elected  presi¬ 
dent  of  the  San  Diego  chapter. 
Sigma  Delta  Chi. 

*  m  * 

Mrs.  John  V.  Lasky  —  ap¬ 
pointed  librarian  for  the  edi¬ 
torial  department  of  the  Water- 
bury  (Conn.)  Republican  and 
American,  succeeding  Mrs.  Cla¬ 
rissa  Lukasaitis,  resigned. 

*  *  * 

Miss  Patricia  J.  Forlifer, 
formerly  with  the  Richmond 


(Va.)  Times-Diapatch  —  joined 
the  women’s  department  of  the 
Baltimore  (Md.)  Evening  Sun. 

*  *  t 

Rick  Raphael,  former  desk 
editor  of  the  Roswell  (N.M.) 
Record  and  editor  of  the  Ar¬ 
tesia  (N.M.)  Advocate — opened 
bureau  offices  in  Tularosa,  N. 
M.  for  the  Alamogordo  (N.  M.) 
Daily  News. 

*  •  * 

A.  A.  Marcotte — joined  the 
weekly  Putnam  (Conn.)  Patriot 
as  editor,  succeeding  John  E. 
McCormac,  now  with  the  Nor¬ 
wich  (Conn.)  Bulletin-Record. 

*  *  * 

Robert  Row  and,  former  gen¬ 
eral  assignment  reporter  for 

the  San  Bernardino  (Calif.) 
Sun-Telegram — joined  the  New 
Orleans,  La.  bureau  of  Associ¬ 
ated  Press,  succeeding  Hugh 
A.  Mulligan,  now  on  AP’s  New 
York  staff. 

*  *  * 

George  A.  Killenberg,  as¬ 
sistant  to  the  managing  editor 

of  the  St.  Louis  (Mo.)  Globe- 
Democrat —  named  acting  city 
editor,  succeeding  LeRoy  C. 
Getter,  resigned. 

*  *  * 

Paul  Davis — resigned  from 


the  Castro  Valley  (Calif.)  Re¬ 
porter  news  staff  to  become  a 
reporter  for  the  Dunsmuir 
(Calif.)  News,  replacing  J.  E. 
O’Brien,  named  editor  of  the 
Tulelake  (Calif.)  Reporter. 

*  *  * 

Miss  Sandra  Marchand  and 
Mrs.  Ruth  Parsons — joined  the 
society  department  of  the 
Waterbury  (Conn.)  Republican 
and  American,  succeeding  Mrs. 
Marion  Garwady  and  Mrs. 
Ethel  Hall,  both  resigned. 

*  *  « 

Robert  Rose,  formerly  with 
United  Press — joined  the  Chi¬ 
cago  (Ill.)  Daily  News  as  a 
general  assignment  reporter. 

*  *  * 

Mrs.  Julia  McGarvey,  72,  so¬ 
ciety  writer  and  librarian  for 
the  San  Diego  (Calif.)  Union- 
Tribune — retired  after  36  years. 

*  *  « 

W.  C.  Reynolds,  columnist 
for  the  Racine  (Wis.)  Journal- 
Times — selected  Racine’s  “Man 
of  the  Year”  and  presented  with 
a  citation  by  the  Racine  VFW. 

«  *  * 

N.  C.  Cagle,  formerly  with 
the  Newport  News  (Va.)  Prest- 
Times-Herald — joined  the  city 
staff  of  the  Baltimore  (Md.) 
Sun. 
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Where  They  are  Now  THE  FOURTH  ESTATE 

Miss  Marsha  Roberts,  for¬ 
merly  with  the  Washington  (I). 

C,)  Post  and  the  Philadelphia 
(Pa.)  Inquirer  —  named  food 
marketing  specialist  for  Mc¬ 
Call’s  magazine. 


Tom  Diskin,  former  sports- 
writer  for  the  Louisville  (Ky.) 
Courier- Journal  and  Times  and 
the  Lexington  (Ky.)  Herald  — 
appointed  assistant  director  of 
publicity  for  the  State  of  Ken¬ 
tucky. 

*  *  * 

ARTHUR  Gefvert,  on  the  pro- 
moiion  art  staff  of  the  Phila¬ 
delphia  (Pa.)  Bulletin  since 
1940 — resigned  to  do  sales  pro¬ 
motion  for  the  Murlin  Manu¬ 
facturing  Co.,  Quakertown,  Pa. 

«  «  * 

Frederick  W.  McDonald,  on 
the  editorial  staff  of  the  Bangor 
(Me.)  Daily  News  for  eight 
years — joined  the  public  infor¬ 
mation  and  advertising  depart¬ 
ment,  Travelers  Insurance  Com¬ 
panies,  Hartford,  Conn,  as 
press  relations  representative. 

*  *  * 

Ken  James,  former  city  hall 
reporter  for  the  Council  Bluffs 
(Iowa)  Nonpareil — ^joined  the 
public  relations  staff  of  Bozell 
&  Jacobs,  Inc.,  Omaha,  Neb. 

•  *  * 

Carl  Welti,  formerly  with 
the  Los  Angeles  (Calif.)  Mir¬ 
ror-News  editorial  department 
—appointed  staff  assistant  in 
the  community  and  public  rela¬ 
tions  department  of  Convair  di¬ 
vision  of  General  Dynamics 
Corp.,  San  Diego,  Calif.  John 
Chapman,  Minneapolis  (Minn.) 
Star  editorial  page  staff  mem¬ 
ber — resigned  to  become  a  tech¬ 
nical  writer  with  Convair. 

*  •  * 

Archie  M.  McWilliams,  for¬ 
merly  with  International  News 
Service  at  Raleigh,  N.  C. — 
named  assistant  public  relations 
manager  for  Hal  Short  &  Co., 
advertising,  Portland,  Ore. 

«  *  * 

Chris  J.  Edmonds,  West 
Coast  sports  editor  for  the  As¬ 
sociated  Press  in  San  Francisco 
—appointed  to  the  staff  of  the 
Buick  public  relations  depart¬ 
ment,  Flint,  Mich. 

*  *  * 

Donald  F.  Dill,  formerly  on 
the  news  staff  of  the  Salem 
(Ore.)  Statesman  —  appointed 
public  information  officer  for 
Oregon  Civil  Defense  Agency. 
He  replaces  Tom  Brubeck, 
former  news  editor  of  the  Hills- 
horo  (Ore.)  Argus — now  with 
the  Federal  Civil  Defense  office 
at  Santa  Rosa,  Calif. 


By  Trent  Articles  Aided 
Road  Program 


"They're  editors'  wives;  they  come  here  every  year  about  this  time.' 


Photog  Cited 
By  Rival  Paper 

Philadelphia 

When  the  granary  across  the 
street  from  the  Philadelphia 
Bulletin  exploded  recently, 
Charles  T.  Higgrins,  photogra¬ 
pher  for  that  newspaper,  was 
so  busy  taking  pictures  that  he 
said  little  about  an  act  of  mercy 
he  performed  during  the  excite¬ 
ment  at  the  scene. 

The  Philadelphia  Daily  News, 
however,  revealed  how  Mr.  Hig¬ 
gins’  quick  thinking  saved  the 
life  of  a  man  buried  under  four 
feet  of  debris.  The  incideht 
was  told  by  Warner  Olivier, 
News  staff  writer,  in  a  feature 
called  “Bouquet  of  the  Week” 
in  which  the  tabloid  honors 
some  person  for  outstanding  ef¬ 
forts  in  many  fields. 

Mr.  Olivier  explains  how  Mr. 
Higgins  left  his  office  on  the 
night  of  the  explosion  at  7:50 
p.  m.  to  cover  an  assignment 
in  Town  Hall.  As  he  drove  down 
the  ramp  of  the  Bulletin  Build¬ 
ing,  he  saw  a  man  standing  on 
a  truck  being  loaded  with  com 
from  the  elevator  of  the  Tide¬ 
water  Grain  Co.  across  Market 
Street.  Mr.  Olivier  continues: 

“A  quarter  of  an  hour  later 
the  blast  occurred.  From  Town 
Hall,  Higgins  telephoned  the  of¬ 
fice  and  was  told  to  return  im¬ 
mediately.  His  first  concern  was 
for  the  truckman.  He  told  po¬ 
lice  and  firemen  and  they  dug 
the  man  out  of  the  rubble.”  Mr. 
Higgins  sent  his  bouquet  to  him. 


In  the  Daily  Class 

Kennett,  Mo. 

The  Dunklin  Democrat,  67- 
year-old  weekly  and  semi-week¬ 
ly,  has  moved  into  the  daily 
class,  publishing  Monday 
through  Friday.  Jack  F.  Staple- 
ton  Jr.  is  publisher. 


Columbia,  S.  C. 

A  series  of  articles  on  con¬ 
trolled  access  highways  appear¬ 
ing  in  the  Columbia  Record  and 
written  by  Henry  C.  Cauthen, 
managing  editor,  played  an  im¬ 
portant  role  in  the  passage  dur¬ 
ing  this  session  of  the  General 
Assembly  of  a  bill  providing 
for  the  construction  of  free¬ 
ways  in  South  Carolina. 

Reprinted  as  Booklet 

The  articles  were  reprinted 
by  the  Highway  Department  in 
an  attractive  ^oklet,  and  dis¬ 
tributed  “to  those  especially  in¬ 
terested  in  the  subject.” 

The  articles  were  the  result 
of  extensive  research  into  high¬ 
way  projects  in  other  states. 
They  were  the  first  to  appear 
in  any  South  Carolina  newspa¬ 
per  in  active  support  of  a  free¬ 
ways  system  for  the  state. 

Said  the  Record  editorially: 

“The  Record’s  real  pride  is 
in  the  fact  that  our  state  will 
have  the  benefit  of  these  bigger 
and  safer  roads.  They  will  save 
lives.  They  will  move  more  traf¬ 
fic  with  more  dispatch  and  a 
minimum  of  danger.” 


a  fresh  personality 
a  good  column  .  .  . 


Ed  Koterba's 


koterba’s  columns  appeal 
to  those 
who  like  to  sit  down 
to  a  few  minutes 
of  relaxed  reading 
about  things 
that  amuse  and  enlighten 


Now  SIX  TIMES  a  Week 


Write: 


A  Bit  of  Washington 

P.  O.  Box  5509 

Washington  16,  D.  C. 
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Pattern  for  Impartial 
Reporting  of  Campaign 


Washington 


How  can  a  daily  newspaper 
strive  for  absolute  objectivity 
and  impartiality  in  its  cover¬ 
age  of  this  year’s  presidential 
campaign? 

J.  R.  Wiggins,  executive  edi¬ 
tor  of  the  WaKhington  Post  and 
Times  Herald,  wants  his  staff  to 
perform  in  such  a  manner  that 
the  newspaper  would  be  elected 
as  “the  most  impartial  and  ob¬ 
jective  newspaper  in  the  coun¬ 
try”  if  the  American  people 
were  asked  to  make  a  selection. 

With  that  goal  defined,  Mr. 
Wiggins  has  laid  down  a  pat¬ 
tern  for  staff  participation  on 
an  individual  basis. 

“All  we  can  hope  to  do  is  to 
handle  the  news  so  that  we  do 
not  deserve  criticism,”  the  edi¬ 
tor  advised,  mindful  that  par¬ 
tisan  persons  never  really  de¬ 
sire  objectivity. 


Avoid  Partisan  Position 


The  first  admonition  on  Mr. 
Wiggins’  list  is  that  individual 
members  of  the  Fourth  Estate 
avoid  placing  themselves  in  the 
role  of  committed  partisans  by 
making  public  statements  or  by 
exhibiting  violent  and  decisive 
partisan  attitudes  toward  men 
or  measures. 

Unless  this  is  done,  he  warns, 
it  will  be  more  difficult  to  con¬ 
vince  the  public  that  the  news 
columns  do  not  reflect  personal 
partisanship. 

The  real  test,  Mr.  Wiggins 
recogrnizes,  is  the  handling  of 
the  news  itself.  In  his  guide 
for  the  staff  he  says: 

“A  lack  of  objectivity,  of 
which  a  given  writer  or  report¬ 
er  is  not  aware,  because  of  his 
own  slant  on  affairs,  can  be 
forgiven  and  corrected.  The 
deliberate  effort  to  insinuate 
bias  into  the  news  is  another 
matter.  Those  guilty  of  this  of¬ 
fense  usually  leave  a  great 
many  finger  marks  about.  It 
does  not  take  a  very  astute 
analyst  to  figure  out  that  a 
partisan  is  at  work  when  views 
that  are  the  reporter’s  own  are 
slyly  attributed  to  ‘sentiment  in 
the  state,’  ‘prevailing  opinion,’ 
‘reliable  sources,’  ‘competent  ob¬ 
servers,’  ‘diplomatic  quarters,’ 
or  other  handy  retreats  into 
anonymity.  Whenever  you  think 
‘prevailing  opinion’  indicates  a 
‘Democratic’  or  ‘Republican’ 
landslide,  or  like  political  phe¬ 
nomena,  make  sure  that  it  pre¬ 
vails  somewhere  other  than  in 
your  own  mind. 


“Even  in  writing  interpre- 
tively  it  is  a  good  thing  to  avoid 
total  judgments  on  men  or 
events,  or  pai-ties.  Much  is  ex¬ 
pected  of  individual  reporters 
and  editors.  They  are  not  ex¬ 
pected,  on  the  basis  of  each 
day’s  news,  to  give  the  reader 
the  current  total  estimate  of  the 
relative  merits  of  contending 
candidates  or  parties.  It  is  bet¬ 
ter  not  to  attempt  it. 


report  the  utterances  of  candi¬ 
dates  for  office,  whatever  the 
merit  of  what  they  say,  but  the 
fact  that  a  campaign  is  in  prog¬ 
ress  does  not  suspend  the  laws 
of  libel.  The  degree  to  which 
privilege  extends  to  such  mat- 


Reporting  Speeches 


“During  political  campaigns 
a  conspicuous  weakness  of 
American  reporting  becomes  es¬ 
pecially  noticeable.  I  am  refer¬ 
ring  to  our  weaknesses  in  re¬ 
porting  public  speeches.  A  pub¬ 
lished  account  of  a  speech — po¬ 
litical  or  otherwise — ought  to 
try  to  disclose  to  the  reader  the 
total  view  of  the  speaker,  inso¬ 
far  as  he  exhibits  it,  and  not 
just  a  fragment.  This  doctrine 
sometimes  seems  to  be  at  war 
with  our  news  techniques.  We 
look  for  a  lead — usually  the 
most  provocative,  inflammatory, 
controversial  thing  the  man 
says.  From  that  lead  we  tail 
off  into  as  much  additional  com¬ 
ment  as  we  have  room  for.  Let 
us  exercise  caution  in  trying 
to  keep  the  controversial  phrase 
in  context.  If  the  speaker 
hedges,  let  us  say  he  hedged, 
at  the  expense  of  a  sharp  lead 
or  good  headline. 

“It  is  our  duty,  of  course,  to 


ter  varies  with  the  incident  but 
it  is  not  wise  to  assume  that 
any  privilege  exists.  When 
someone  is  charged  with  crim¬ 
inal  acts  great  caie  must  be 
taken  in  reporting.  If  we  are 
satisfied  that  the  matter  is  not 
libelous  or  is  priviLged  (by 
reason  of  being  uttered  in  the 
Senate  or  House  or  under  other 
privilege)  we  should  take  care 
to  see  that  accusation  and  an¬ 
swer  are  printed  in  the  same 
editions  of  the  newspaper,  if 
possible. 

“In  closing  days  of  a  cam¬ 
paign,  we  must  be  especially 
careful  that  we  do  not  help 
float  groundless  accusations  and 
libelous  rumors  to  which  the 
persons  accused  cannot  answer 
before  the  election.  The  news 
columns  are  the  proper  forum 
for  debate,  but  the  debate  there, 
as  elsewhere,  must  be  conduct¬ 
ed  with  regard  for  the  rules  of 
fairness. 


Election  Day  ‘Sensation’ 
“Election  day  editions  ought 
to  be  confined  to  the  real  news 
of  the  election  and  should  shun 
speeches  and  statements  mak¬ 
ing  last-minute  charges,  the 
truth  or  falsity  of  which  can¬ 
not  be  ascertained,  or  the  an¬ 
swers  to  which  cannot  be  si¬ 
multaneously  presented.  If  sen¬ 
sational  developments  occur,  de¬ 
cision  on  whether  to  publish  or 
withhold  should  be  put  up  to 
the  Managing  Editor. 


Some  Advice  to  Political  Reporters 


Seattle,  Wash. 

In  a  Rotary  Club  speech 
here  March  28,  Gerald  W. 
Johnson  handed  out  some 
advice  to  reporters  on  the 
political  beat.  Mr.  Johnson, 
the  distinguished  Baltimore 
journalist  and  author,  is 
Walker-Ames  visiting  pro¬ 
fessor  at  the  University  of 
Washington’s  School  of  Com¬ 
munications. 

“The  reporter,”  he  said, 
“may  find  that  one  candidate 
is  superior  to  another,  but  he 
is  safe  in  assuming  that 
none  of  them  is  much  good. 

“He  should  keep  ever  in 
mind  that  no  candidate  is  his 
friend,  and  none  is  his 


publicly  and  convincingly, 
‘There’s  a  lie  out,  but  I 
didn’t  tell  it.’ 


“In  interviewing  any  can¬ 
didate  of  any  party  he 
should  never  forget  that 
there  is  an  off-chance  that 
in  this  specific  instance  the 
man  may  be  telling  the  truth. 


“In  handling  a  speech  or 
a  public  statement  he  should 
make'  every  effort  to  present 
the  point  that  the  candidate 
thinks  is  important,  no  mat¬ 
ter  how  idiotic  it  may  be  in 
fact. 


enemy. 

“He  should  maintain  such 
a  position  that  at  any  point 
in  the  campaign  he  can  say 


“In  short,  he  should  pious¬ 
ly  and  prayerfully  endeavor 
to  let  each  candidate  make 
a  jackass  of  himself  accord¬ 
ing  to  the  dictates  of  his 
own  folly,  not  according  to 
that  of  the  reporter.” 


“Apart  from  content  of  stor¬ 
ies  there  is  the  matter  of  em¬ 
phasis  by  display,  by  sheer 
length,  and  by  position.  Ho« 
are  we  to  be  fair  in  these  mat¬ 
ters?  An  appearance  of  fair¬ 
ness  might  be  achieved  with  a 
foot  ruler  and  a  compass.  Wt 
could  make  sure  that  from  now 
and  on  to  next  November,  we 
gave  to  each  major  political 
party  and  candidate,  exactly  the 
same  number  of  column  inches 
of  space,  exactly  the  same'  num¬ 
ber  of  eight  column  headlines, 
seven  column  headlines,  six  col¬ 
umn  headlines,  etc.;  exactly  the 
same  number  of  stories  above 
the  front  page  fold  and  below 
the  front  page  fold;  exactly 
the  same  number  of  stories  in 
each  position  on  each  page. 

“This  would  be  doing  violence 
to  standards  of  news  selection 
that  would  buy  a  cheap  reputa¬ 
tion  for  impartiality  but,  in 
fact,  exhibit  the  most  shock¬ 
ing  bias.  We  must  not  be 
terrified  into  some  mechanical 
distribution  of  space,  position 
or  staff,  in  order  to  achieve  an 
apparent  impartiality  that 
abandons  sound  news  values. 


Guarding  Our  Conscience 

“As  the  campaign  proceeds, 
some  of  us  will  think  the  fate 
of  a  nation,  and  the  fate  of 
mankind,  turns  upon  the  tri¬ 
umph  of  one  candidate  or  an¬ 
other.  We  may  think  that  im¬ 
partiality  in  a  fight  between 
the  angels  of  Heaven  and  the 
demons  of  Hell  is  an  attitude 
of  immorality.  It  is  safe  to  pre¬ 
dict  (and  this  is  about  the  only 
safe  election  prediction)  that 
not  all  the  angels  or  all  the 
devils  will  be  in  one  camp.  And 
even  if  they  are,  nothing  will 
do  the  angels  more  good  and 
the  devils  more  harm,  than  the 
fullest  reporting  of  the  contest. 

“It  will  be  helpful,  if 
throughout  the  campaign  year, 
as  in  other  years  for  that  mat¬ 
ter,  every  member  of  the  staff 
regards  himself  as  a  part  of 
the  guard  appointed  to  keep  our 
conscience.  If  you  see  anything 
in  the  coverage  of  any  event 
that  strikes  you  as  unfair,  in¬ 
accurate  or  partisan,  let  the 
editors  know  about  it.  In  re¬ 
spect  to  some  particular  story, 
you  may  be  the  one  person  on 
the  staff  with  a  perfectly  im¬ 
partial  attitude  or  with  the  in¬ 
formation  that  discloses  our  in¬ 
accuracy  or  bias.  Our  newspa¬ 
per  ought  to  be  the  product  of 
our  collective  judgments  and 
observations  and  as  such,  su¬ 
perior,  to  the  newspaper  that 
any  one  of  us  could  produce 
alone  even  if  that  were  mechan¬ 
ically  possible.  See  that  you  do 
your  part.” 
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Industry's 


on  the  move 


in  New  England 


You  bet  they  re  moving  .  .  .  high-balling  it,  after 
nailing  down  one  of  the  most  productive  years  in 
NE’s  manufacturing  history.  Industry’s  racing  to 
catch  up  with  the  customers  .  .  .  building,  buying, 
and  diversifying  all  over  New  England. 

They’re  turning  an  airport  into  a  $60  million  in¬ 
dustrial  park  in  Hartford.  Another  for  $10  million 
is  in  the  works  in  Natick,  Mass.  Pratt  &  Whitney’s 
doubling  its  facilities  at  North  Haven.  Maine.  A 
Rhode  Island  plastics  manufacturer  is  tripling  pro¬ 
duction  space.  GE’s  expanding  two  plants  a  million 
dollars’  worth  at  Pittsfield  and  Bridgeport. 

Star  Woolen  Company’s  shifting  an  Ohio  plant  to 
Maine.  Owens-Illinois  Plywood’s  just  completed  a 
hig  expansion  program  in  Vermont.  Westinghouse 
has  launched  another  development  plan  after 
spending  $6-8  million  for  a/c  and  refrigeration 
equipment  plants  in  Springfield.  New  Hampshire 
has  added  60  new  industries  in  the  past  five  years. 
A  New  York  mortgage  banker  is  making  $50 
million  available  for  industry  anywhere  in  New 
England. 

The  region’s  shoe  output  hit  40%  of  the  U.  S. 
total  last  year  .  .  .  they’re  going  great  guns  in 
chemicals,  atomic  energy,  electronics,  metal  work¬ 
ing.  Textiles  is  staging  a  healthy  comeback  .  .  . 
with  some  plants  shifting  to  plastics,  paper-making, 
scientific  instruments.  They’re  building  aircraft 
engines,  appliances,  railway  equipment  .  .  .  ships, 
television,  power  generators.  Plant  for  plant,  no 
region  can  match  their  manufacturing  skills,  ver¬ 
satility,  and  volume. 

And  customer  for  customer,  you  won’t  find  a 
more  rewarding  market  anywhere  in  these  United 
States.  Per  capita,  they  earn,  save,  and  spend  more 
than  any  other  region  in  the  nation.  So  let’s  get 
that  sales  program  rolling!  You’ll  move  mighty 
fast  .  .  .  with  a  little  push  from  these  New  England 
Newspapers. 
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Sell  New  England  with  Newspapers 


This  campaign  sponsored  by  these  newspaper  leaders: 

MAINE— Bantor  Daily  Newt  (M).  (E),  Waltham  Newt  Trikune  (E).  Wor-  CONNECTICUT— Antonia  Sentinel  (E). 

VENMONT— Barre  Timet  (E),  Bennint-  cetter  Telefram  and  Enninf  Gazette  Bridieport  Pott  (S),  Bridfeport  Potl- 

toii  Banner  (E),  Burliniton  Free  Prett  (M&E),  Wertetter  Sunday  Telefram  (S>.  Telefram  (M&E).  Brittol  Prett  (E). 

(M).  Rutland  Herald  (M).  NEW  HAMPSHIRE  —  Concord  Monitor-  Danbury  Newt-Timet  (E),  Hartford 

MASSACHUSETTS— Botton  Globe  (MSE).  Patriot  (E).  Manchetter  Union  Leader  Courant  (M),  Hartford  Courant  (S). 

Botton  Globe  (S),  Brockton  Enteiwiee  A  and  New  Hampthire  Sunday  Newt  (M.  Hartford  Timet  (E),  Meriden  Record- 

Timet  (E).  Fall  Rim  Herald  Newt  (E).  E&S).  Journal  (MAE).  New  BriUin  Herald  (E). 

Fitchkurf  Sentinel  (E),  Gardner  Newt  RHDDE  ISLAND  — West  Warwick  Paw-  New  Haten  Refitter  (EAS).  Norwich 

(E),  HaeerhIII  Gazette  (E),  Lawrence  tuxet  Valley  Daily  Timet  (E),  Providence  Bulletin  and  Record  (MAE),  Torrinfton 

^fle-Tribune  (MAE),  Lynn  Item  (E),  Bulletin  (E),  Providence  Journal  (M).  Refitter  (E),  Waterbury  Republican  A 

North  Adamt  Trantcript  (E),  Pittifield  Providence  Journal  (S),  Woontocket  Call  American  (MAE),  Waterbury  Republican 

Bcrkthire  Eafle  (E),  Taunton  Gazette  (E).  (MAS). 
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JOURNALISM  EDUCATION 


College  Press  Also 
Should  Have  Freedom 


By  Dwight  Bentel 


The  college  editor  is  a  tran¬ 
sient.  He  comes  .  .  ,  and  goes. 

During  his  four-year  educa¬ 
tional  excursion  across  the  cam¬ 
pus  from  enrollment  to  gradua¬ 
tion  he  pauses  briefly  to  sample 
the  duties  of  editorship,  then 
moves  along. 

When  he  arrives  the  student 
newspaper  is  waiting  for  him, 
ready  made.  He  had  no  part 
in  its  creation,  has  no  financial 
stake  in  its  success,  is  rela¬ 
tively  unaffected  by  its  con¬ 
tinued  well-being. 

He  brings  to  the  editorship 
a  limited  experience,  if  any. 
His  judgment  is  circumscribed 
by  his  years,  his  responsibility 
may  or  may  not  have  outgrown 
his  adolescence. 

If  his  editorship  causes  em¬ 
barrassment  to  the  institution, 
administration  or  faculty,  or 
injury  to  the  student  body,  or 
harm  to  the  paper  itself,  at 
the  end  of  his  brief  term  he 
merely  w'alks  away  from  the 
wreckage. 


torial  voice.  Upper  division  col¬ 
lege  students  are  a  pretty  rea¬ 
sonable,  underst  mding  group  of 
young  people.  If  the  logic  of 
a  controlled  student  press  were 
self-evident,  it  seems  unlikely 
that  there  would  be  much  of  a 
fuss  about  it. 

If  these  considerations  did  not 
exist,  it  seems  unlikely  that 
the  American  Association  of 
Teachers  of  Journalism,  at  its 
convention  in  Philadelphia  sev¬ 
eral  years  ago,  would  have 
adopted  a  resolution  calling  for 
unrestricted  freedom  of  the 
student  newspaper. 


Great  Principle 


Reasons  for  Gag 


Freedom  of  the  press  for  the 
college  editor,  then,  may  be  in 
large  measure  freedom  without 
responsibility.  Hence  it  is  easy 
to  sympathize  with  a  college 
administration  that  clamps  re¬ 
straints  on  him.  Or  to  reason 
convincingly  in  support  of  the 
University  of  Texas  Board  of 
Regents  for  shutting  up  the 
Daily  Texan’s  editorial  support 
of  President  Eisenhower’s  veto 
of  the  F\ilbright-Harris  natural 
gas  bill.  (E&P  March  3  and 
March  24,  Shop  Talk  at  30.) 

Even  as  it  is  always  easy 
to  find  convincing  reasons  for 
shutting  up  any  voice,  written 
or  spoken,  that  says  embar¬ 
rassing  or  unpopular  or  disturb¬ 
ing  things. 

But  it  does  seem,  in  this 
Texas  thing  that  has  now  been 
settled  to  everyone’s  satisfac¬ 
tion  (except  the  Daily  Texan’s), 
that  some  important  considera¬ 
tions  were  overlooked.  Perhaps 
the  most  important  ones. 

If  these  considerations  did 
not  exist,  it  seems  unlikely 
that  college  students  every¬ 
where  would  feel  so  deeply,  so 
emotionally  resentful  as  they 
do  invariably  over  administra¬ 
tive  interference  with  their  edi- 


It  seems  unlikely  that  an  im¬ 
pressive  number  of  distin¬ 
guished  college  and  university 
presidents  throughout  the  land 
would  insist  that  the  student 
newspaper  be  left  alone.  That 
President  Wallace  Sterling  of 
Stanford  University  would  have 
said:  “The  great  principle  of 
freedom  of  the  press  should 
operate  just  as  strongly  on 
campus  as  elsewhere.” 

That  President  C.  W.  Darden, 
Jr.  of  the  University  of  Vir¬ 
ginia  would  have  said:  “The  ad¬ 
ministration  authorities  make 
no  attempt  to  control  the  pub¬ 
lication  of  the  Cavalier  Daily. 
The  conduct  of  the  paper  is 
entirely  in  the  hands  of  the 
students  ...  I  think  it  is  im¬ 
portant  that  complete  latitude 
be  given  in  this.” 

Tliat  President  J.  L.  Morrill 
of  the  University  of  Minnesota 
would  have  said:  "The  Minne¬ 
sota  Daily,  our  student  news¬ 
paper,  is  uncensored  and  there 
is  no  thought  here  by  the  Uni¬ 
versity  administration  of  con¬ 
ducting  it  otherwise.” 

That  President  William  P. 
Tolley  of  Syracuse  University 
would  have  said,  “We  recog¬ 
nize  that  editorials  and  news 
stories  in  the  Daily  Orange  will 
from  time  to  time  be  a  source 
of  embarrassment  to  the  Uni¬ 
versity,  but  we  have  treated 
this  as  a  calculated  risk.” 

And  so  on. 

The  special  considerations 
that  enter  in  to  the  freedom 
of  the  campus  newspaper  are 
educational.  It  is  not  the  pur¬ 
pose  of  a  college  or  university 
to  restrict  student  thinking  or 


restrain  its  outspoken  expres¬ 
sion.  It  is  not  the  purpose  of  a 
college  or  university  to  condi¬ 
tion  the  country’s  future  news¬ 
papermen  to  acceptance  of  au¬ 
thoritarian  control  of  the  press. 

The  undergraduate,  with  his 
immaturity  and  inexperience,  is 
the  college’s  stock  in  trade.  An 
undergraduate  publication  car¬ 
ries  no  more  authority  or  in- 
fiuence  than  the  undergraduates 
who  edit  it. 

It  exists  on  the  campus  as 
part  of  the  educational  pro¬ 
gram,  and  it  serves  its  purpose 
educationally  when  it  permits 
free  editorial  expression. 

President  Robert  Gordon 
Sproul  of  the  University  of 
California  puts  it  this  way: 
“One  may  argue  that  the  oper¬ 
ation  of  campus  newspapers  by 
students  is  a  part  of  the  edu¬ 
cational  process  through  which 
they  are  passing  and  that  some 
guidance  in  policy  setting  and 
mechanics  of  the  task  might 
result  in  greater  benefit  to  the 
students  participating,  as  well 
as  to  provide  the  campus  with 
a  paper  less  subject  to  the 
youthful  mistakes  of  judgment 
which  reverberate  with  start¬ 
ling  asperity  to  unbelievable 
distances. 

“However,  there  is  another 
side  to  this  argument,  which  I 
prefer  to  support,  namely  that 
it  is  good  for  students  to  carry 
the  full  responsibilities  for  the 
policies  and  performance  of  a 
campus  newspaper,  and  that  the 
mistakes  they  make  are  not 
only  effective  educationally,  but 
are  less  important  than  the 
administration  and  public  think 
at  the  time  they  occur.” 


The  Dartmouth  View 


free  college  press  come  to  rest 

"...  I  am  almost  prepared 
to  say  that  no  man  is  entitled 
to  talk  about  the  meaning  of 
freedom  of  the  press  here  or 
elsewhere  until  he  has  been 
a  victim  of  it.  Having  said  that 
let  me  say  that  on  balance  I 
am  clear  that  I  would  not  alter 
this  core  principle  of  American 
life  by  one  jot. 

“.  .  .  .  In  these  institutions  of 
higher  education  we  are  con¬ 
stantly  seeking  at  the  same 
time  to  develop  in  the  same  in¬ 
dividual  the  somewhat  contra¬ 
dictory  qualities  of  vigorous 
independent  inquiry,  responsible 
thinking  and  action,  and  even, 
hopefully,  the  beginnings  of 
honest  humility  .  .  .  Let  me 
see  if  I  can  make  clear  to  you 
how  these  basic  educational  ob¬ 
jectives  of  the  College  bear  on 
the  problem  of  the'  Dartmouth: 

“.  .  .  First  is  the  educational 
value  involved  in  having  a  com¬ 
munity  of  scholars  have  its  own 
experience  with  the  raw  ma¬ 
terial  of  freedom.  As  each  of  us 
knows,  it  is  one  thing  to  read 
and  hear  lectures  on  such  sub¬ 
jects  and  it  is  quite  another  to 
practice  and  observe  at  first 
hand  the  real  thing. 

“The  second  reason  for  this 
tradition  grows  out  of  the  prac¬ 
tical  advisability  of  limiting  re¬ 
sponsibility  of  the  official  Col¬ 
lege  as  to  the  irresponsibilities, 
inaccuracies  and  immaturities 
which  are  a  part  of  any  under¬ 
graduate  activity.  If  the  College 
is  to  supervise  and  censor  the 
content  of  the  undergraduate 
paper,  it  cannot  escape  respon¬ 
sibility  for  what  appears  in 
that  paper. 


In  the  humble  opinion  of 
this  writer  (who  for  18  years 
has  had  the  responsibility  for 
a  student  daily  newspaper  with¬ 
in  his  department  of  journal¬ 
ism)  the  very  fact  that  the 
Daily  Texan  is  a  ward  (and  to 
a  considerable  extent,  product) 
of  the  University  of  Texas  is 
a  compelling  reason  why  the 
Board  of  Regents  should  have 
let  it  strictly  alone. 

In  my  judgment  the  finest 
statement  ever  made  concern¬ 
ing  the  right  to  freedom  of  the 
college  press  came  from  Presi¬ 
dent  John  S.  Dickey  of  Dart¬ 
mouth  College.  Said  he: 

“All  colleges  do  not  have  a 
tradition  of  according  (free¬ 
dom)  to  undergraduate  journal¬ 
ism,  and  believe  me,  the  other 
tradition  often  looks  wonder¬ 
fully  attractive  to  the  man  on 
this  job.  Officially  and  person¬ 
ally,  directly  and  indirectly,  he 
is  more  often  than  not  the  vic¬ 
tim  on  whom  the  burdens  of  a 


Cumulative  Censorship 


“.  .  .  As  every  student  and 
practitioner  of  the  subject 
knows,  it  is  almost  inevitable 
that  a  little  censorship  leads 
quickly  to  more. ...  I  think  most 
observers  will  tell  you  that 
censorship  and  supervision  of 
the  content  of  undergraduate 
journalism  have  the  almost  in¬ 
evitable  consequence  of  produc¬ 
ing  a  ‘tame’  press. 

“Another  college  president 
who  has  the  tradition  of  a 
supervised  paper  on  his  campus 
told  me  that  he  often  yearned 
for  the  vigor  and  comparatively 
greater  maturity  of  a  student 
paper  which  addressed  itself 
occasionally  to  the  controver¬ 
sial  issues  of  the  world. 

“I  reminded  him  of  the  price 
we  pay  for  having  that  kind 
of  journalism  on  this  campus 
and  his  reply  was,  ‘Yes,  but 
the  other  way  you  probably 
pay  a  higher  price  without 
knowing  it.’  ” 
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Scripps  Buys 
Idaho  Daily; 
Other  Sales 

Nampa,  Idaho 

The  Caldwell  (Idaho)  New$- 
Tribune  has  been  purchased  by 
the  Scripps  League'  of  News¬ 
papers,  A.  J.  Kalb,  publisher 
of  the  Idaho  Free  Press,  Nam¬ 
pa,  announced  last  week. 

Both  dailies  will  be  published 
from  a  new  plant  to  be  erected 
midway  between  Caldwell  and 
Nampa,  Mr.  Kalb  said.  The 
site  for  the  new  building  has 
been  purchased,  and  equipment 
is  under  order,  he  announced. 

Mr.  Kalb  said  he  had  been 
appointed  publisher  of  the  Cald¬ 
well  paper  by  E.  W.  Scripps, 
chairman  of  the  board  of  the 
Scripps  League,  and  that  he 
will  continue  as  publisher  of 
the  Idaho  Free  Press. 

Clair  B.  Hull  has  resigned  as 
publisher  of  the  News-Tribune 
and  will  devote  his  full  time  to 
ndio  enterprises. 

The  Scripps  League  includes 
eight  other  newspapers  in  Ida¬ 
ho,  Oregon,  Montana  and  Utah, 
and  various  radio  interests. 

*  *  * 

Bucklin,  Kas. 

Mr.  and  Mrs.  Tom  Buchanan 
have  purchased  the  weekly 
Bucklin  Banner  from  Mr.  and 
Mrs.  Paul  W.  Payton,  who  have 
operated  the  newspaper  since 
194.5.  Bailey-Krehbiel  Newspa¬ 
per  Service  negotiated  the  sale. 

Mr.  Buchanan  has  been  as¬ 
sistant  editor  of  the  Phillips 
Covnty  Review,  Phillipsburg, 
Kas.,  for  the  past  year. 

•  *  * 

Logansport,  La. 

James  W.  Sasser  has  sold  the 
weekly  Interstate  Progress  to 
Mr.  and  Mrs.  Harold  G.  An¬ 
thony,  publishers  of  the  Mans¬ 
field  (La.)  Enterprise. 

Mr.  Sasser  is  a  reporter  for 
the  New  Orleans  Item.  Mr.  An¬ 
thony,  a  vicepresident  of  the 
Bozell  &  Jacobs  public  relations 
firm,  said  the  paper  was  pur¬ 
chased  as  an  investment,  and 
would  continue  to  be  operated 
by  its  present  staff.  Elizabeth 
Ellington  is  editor  and  local 
manager. 

*  *  * 


The  new  owners,  organized  as 
The  Nicholas  Chronicle,  Inc., 
are'  headed  by  Joseph  J.  Ber- 
zito,  an  attorney  active  in  Dem¬ 
ocratic  Party  affairs.  Mrs. 
Letha  Heal  continues  as  editor. 

•  «  * 

Tulelake,  Calif. 

The  Tulelake  Reporter  has 
been  purchased  for  $21,000  by 
the  Dunsmuir  Publishing  Co., 
publishers  of  the  Dunsmuir 
(Calif.)  News.  L.  M.  Lester 
was  the  former  owner. 

Christian  Nordhaug,  adver¬ 
tising  manager  of  the  Duns¬ 
muir  paper,  has  been  named 
publisher  of  the  Reporter.  J.  E. 
O’Brien,  Dunsmuir  News  re¬ 
porter,  will  be'  editor  of  the 
Tulelake  weekly,  and  Darrel  E. 
Anderson  will  be  plant  super¬ 
intendent. 


Brea,  Calif. 

The  weekly  Brea  Progress 
has  been  sold  to  Charles  De- 
lacy,  a  public  relations  official 
of  the  Borden  Co.,  and  Leland 
H.  Mahood,  an  administrator  at 
the  California  Institute  of 
Technology.  The  paper  was  sold 
by  Frank  Hall,  owner  for  the 
past  eight  years. 

*  *  * 

Athens,  Tex. 

Joe  E.  Cook,  formerly  of 
Austin,  has  purchased  the 
Kemp  News,  one  of  the  few 
hand-set  weeklies  still  pub¬ 
lished  in  Texas. 

• 

Sat.  Church  Tabloid 

St.  Petersburg,  Fla. 

A  four-page  tabloid  church 
supplement  is  a  new  Saturday 
feature  of  the  St.  Petersburg 
Times. 


Joint  Plant  Venture 
Eliminates  Paper 

Oil  City,  Pa. 

The  final  edition  of  the  Oil 
City  Blizzard,  an  evening  daily 
of  3,000  circulation,  was  pub¬ 
lished  March  30,  following 
completion  of  a  joint  publish¬ 
ing  venture  by  the  Franklin 
News-Herald  Printing  Co.  and 
the  Derrick  Publishing  Co. 

Under  the'  new  arrangement, 
the  News-Herald  (9,000  eve¬ 
ning)  and  the  Derrick  (13,000 
morning)  'will  be  published 
from  the  Derrick’s  plant.  Each 
of  the  publishing  companies  has 
an  equal  interest  in  Venango 
Newspapers,  Inc.  E.  P.  Boyle 
of  the  Derrick  is  president  and 
Wayne  W.  Bleakley  Jr.  of  the 
News-Herald  is  senior  vice- 
president. 


^Umms  Jfmmml  Agister 

COPLEY  NEWSPAPERS 
IN  SPRINGFIELD 


HEART  OF  ILLINOIS 


SUMMERSVILLE,  W.  Va. 

Ruskin  J.  Wiseman,  post¬ 
master  of  Summersville  and 
publisher  of  the  Nicholas 
Chronicle  for  the  past  30  years, 
has  sold  the  weekly  newspaper 
for  $22,000. 


15  ''Hometown”  Newspapers  covering  Springfield,  Illinois  - 
Northern  Illinois  -  Greater  Los  Angeles  —  and  San  Diego, 
California  . . .  Served  by  the  COPLEY  Washington  Bureau  and 
the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 
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Back  to  His  First  Love 


Journalism  Professor 
Finds  Home  on  Daily 


By  Joseph  W.  Dragonetti 


Chester,  Pa. 

From  the  time  he  was  a  lad 
in  his  native  small  town  of 
Highspire,  Pa.,  Dr.  Walter 
Steipleman,  new  executive  edi¬ 
tor  of  the  Chester  Times,  had 
three  ambitions — to  be  a  news¬ 
paperman,  to  acquire  an  educa¬ 
tion  and  to  teach  journalism. 

At  48,  he  had  done  all  three 
rather  successfully  and  after 
a  varied  career  which  took  him 
around  the  country  to  newspa¬ 
per  offices  and  institutions  of 
learning,  he  has  come  back  to 
his  first  love. 

He  was  head  of  the  editorial 
sequence,  department  of  jour¬ 
nalism,  University  of  Iowa,  be¬ 
fore  joining  the  Chester  Times 
early  in  February. 

Back  to  the  practical  side  of 
the  business  after  teaching,  he 
said: 

“The  second  day  I  was  here, 
I  felt  I  had  never  left  a  news¬ 
paper.” 

He  was  persuaded  to  come 
here  by  Robert  S.  Howard,  new 
publisher  of  the  Chester  Times. 
Mr.  Howard  heard  about  him 
through  some  former  graduate 
students  at  Iowa. 

Theory  and  Practice 

Dr.  Steigleman  feels  it  is 
fortunate  that  he  was  able  to 
get  in  on  both  sides  of  the  jour¬ 
nalistic  profession,  theory  as 
well  as  practice. 

“You  need  both,”  he  says, 
“to  teach  journalism  properly. 
One  is  no  good  without  the 
other.” 

“The  difference  between 
teaching  and  editing?  Well  in  a 
classroom  you  can  point  out 
things  —  some  pay  attention, 
some  do  not.  Here,  with  such 
an  experienced  .staff,  when  I 
point  out  something,  it  gets 
done.” 

How  about  the  status  of 
journalism  teachers  today? 

“A  far  greater  acceptance  of 
both  their  methods  and  their 
students,”  he  says,  “but  I  have 
one  general  criticism.  There  is 
too  much  emphasis  on  writing 
and  not  enough  on  reporting. 

“I  am  also  not  too  keen  on 
these  psychological  tests  to  see 
if  a  person  has  a  natural  apti¬ 
tude  to  become  a  reporter.  I 
think  the  real  test  is  to  find  a 
young  man  or  a  young  woman 
who  is  alert,  aggressive,  fired 


with  curiosity  and  has  a  com¬ 
mon-sense  knowledge  of  the 
world  around  us. 

“Don’t  misunderstand  me. 
There  are  a  lot  of  good  young 
newspaper  people'  around  to¬ 
day,  but  there  are  some  who 
don’t  belong  in  this  business. 
It’s  part  of  the  age,  I  guess, 
but  somehow  I  feel  that  the 
averagre  aspiring  reporter  to¬ 
day  might  run  into  two  dead 
elephants  on  the  street  and  not 
write  a  story  until  he  gets  a 
report  from  the  sanitation  de¬ 
partment.” 

Svtarted  at  l.'t 

When  he  was  15  Dr.  Steigle¬ 
man  had  a  lot  of  curiosity. 
Still  in  Highspire  High  School, 
he  sought  a  job  on  the  nearby 
Harrisburg  Patriot.  Carl 
Sprout,  managing  editor,  sug¬ 
gested  that  the  boy  go  home 
and  be  a  correspondent. 

A  little  deflated.  Dr.  Steigle¬ 
man  recalls,  he  did  go  home  and 
became  a  correspondent,  but  he 
did  not  pay  much  attention  to 
social  items;  he  wanted  to 
cover  news. 

He  used  to  sit  up  in  the  front 
row  at  meetings  of  the  local 
board  of  education  and  the  town 
council,  even  got  in  on  some  of 
the  discussions.  The  Harrisburg 
paper  got  some  newsy  columns 
about  the  governmental  func¬ 
tions  in  Highspire. 

It  wasn’t  long  before  the  en¬ 
terprising  youngster  got  a  call 
from  Mr.  Sprout  to  work  nights 
in  Harrisburg  while  he  finished 
his  schooling  in  the  daytime. 
A  long  and  interesting  career 
both  in  journalism  and  educa¬ 
tion  followed. 

He  worked  on  the  Altoona 
(Pa.)  Tribune,  Baltimore  (Md.) 
American,  Lancaster  (Pa.) 
News  -  Journal,  Philadelphia 
Public  Ledger,  Associated  Press, 
back  to  Harrisburg  again  for  a 
stint  on  the  Telegraph.  And 
everjrwhere  he  went  he  con¬ 
tinued  his  education,  getting  his 
doctor’s  degree  at  the  Univer¬ 
sity  of  Iowa  in  1950.  His  thesis 
was  “The  Newspaperman  and 
the  Law.”  The  same  year  he 
was  married  to  the  former 
Norma  Abbott.  He  met  her 
while  attending  Indiana  Uni¬ 
versity.  They  have  a  three- 
year-old  son,  Walter  Jr. 

He  worked  on  the  Public 


Ledgrer  as  a  copyreader  when 
he  was  a  little  over  18,  with 
experience  in  Harrisburg, 
Baltimore  and  Lancaster  al¬ 
ready  behind  him.  One  of  his 
reasons  for  going  to  Philadel¬ 
phia,  he  says,  was  to  take  some 
courses  at  the  University  of 
Pennsylvania. 

He  joined  the  AP  in  Pitts¬ 
burgh,  where  he  lied  about  his 
agre  to  get  in.  R.  P.  Cronin  Jr. 
was  then  bureau  manager — the 
same  Cronin  who  was  captured 
by  the  Japanese  in  the  Philip¬ 
pines  and  worked  on  the  AP 
cable  desk  in  San  Francisco. 

After  eight  years  with  the 
AP,  Dr.  Steigleman  went  back 
to  Harrisburg  to  start  the 
morning  edition  of  the  Tele¬ 
graph.  He  was  managing  edi¬ 
tor.  When  that  edition  folded, 
he  joined  the  evening  Tele¬ 
graph  as  news  editor,  stayed 
until  1940. 

In  all  his  traveling.  Dr. 
Steigleman  always  went  to 
school.  His  educational  back¬ 
ground  also  includes  Elizabeth¬ 
town  College,  Dickinson  College 
and  the  Universities  of  Wiscon¬ 
sin  and  Indiana. 

He  got  his  A.  B.  at  Elizabeth¬ 
town,  then  went  to  teach  at 
Wisconsin.  He  took  some  more 
courses,  obtained  his  M.  A. 
there  in  1942. 

This  was  followed  by  duty 
as  an  officer  in  the  Navy  and  in 
the  office  of  Inter-American 
Affaii's  in  Washing^ton  in  World 
War  II.  Then  he  went  to  In¬ 
diana  to  teach  journalism  and 
back  again  to  Wisconsin  to  work 
for  his  Ph.D.  He  transferred  to 
Iowa  to  teach  and  finish  the 
work  on  his  doctor’s  degree. 

He  also  found  time  to  do  a  lot 
of  free-lance  writing  for  ma¬ 
gazines,  edit  a  boys’  magazine 
and,  while  at  Wisconsin,  work 
Summers  on  the  Madison  Cap¬ 
ital  Times. 

dionges  at  Chester 

These'  are  some  of  the  things 
which  Dr.  Steigleman  has  done 
since  his  arrival  at  Chester,  an 
industrial  town  15  miles  down 
the  Delaware  River  from  Phil¬ 
adelphia  : 

1.  Told  the  staff  to  forg^et 
the  proximity  of  the  big  city. 
“We  have  no  illusions  about 
being  a  little'  David,”  he  said, 
“But  neither  are  we  worried 
about  Goliath.  We  are  trying  to 
put  out  a  paper  which  we  be¬ 
lieve  will  best  serve  our  readers 
and  which  they  want.  As  far 
as  we  are  concerned,  Philadel¬ 
phia  is  not  15  miles  but  150 
miles  away.” 

2.  Opened  up  the  Chester 
Times  pag;es  with  more  air,  es¬ 
pecially  around  heads.  In  two 


Dr.  Walter  Steigleman 

and  more  column  heads,  6  points 
of  air  are  used  between  lines, 
12  points  above  and  below.  All 
heads  with  “kickers”  are  in¬ 
dented  1  em  for  each  column. 
Commenting  on  the  airier 
pages,  he  says:  “We  have  gone 
against  the  trend  to  crowd  pages 
because  we  believe  the  main 
difference  between  the  blue 
plate  special  and  the  luncheon 
is  that  the  luncheon  looks  more 
appetizing.  We  want  the  read¬ 
ers  to  see  what  we  are  chewing 
on.” 

3.  Started  a  9-column  class¬ 
ified  page. 

4.  Introduced  use  of  date 
lines  on  all  stories,  even  local, 
because  of  wide  county  cover¬ 
age. 

Letters,  Local  Features 

5.  Expanded  the  editorial 
page  by  three  columns  daily 
and  by  an  entire  added  page  on 
Saturdays.  Big  play  is  given 
to  readers’  letters. 

6.  Added  local  features.  He 
says:  “We  are  trying  to  change 
the  paper  from  a  mere  record 
of  the  day  to  a  paper  filled  with 
stories  about  living  people.  But 
we  want  no  flippancy — just 
sparkle.” 

7.  Expanded  women’s  pages. 
In  that  respect,  he  says:  “We 
have  changed  the  ‘names  make 
news’  axiom  to  ‘names  make 
news  when  names  make  news.’ 
We  print  the  names  of  those 
who  contribute  to  progress  or 
activities,  no  names  of  those 
who  just  gn^ace  a  table  or  a 
chair.” 

Some  of  his  impressions  of 
the  contemporary  scene: 

“I  read  half  a  dozen  papers 
daily.  So  much  seems  of  little 
(Continued  on  page  49) 
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FCC  Official  Favors 
Renewal  of  License 

Pf  ‘  Washington 

Hearing  Examiner  J.  D.  Bond 
•'  ^  has  recommended  that  the 

'  ‘  Federal  Communications  Com- 

--  mission  renew  the  broadcast 

license  of  WLAQ  at  Rome,  Ga. 

,  in  the  name  of  News  Publishing 

The  case  came  up  for  hearing 
because  the  principals  in  News 
Publishing  Co.  {Rome  News 
Tribune)  had  transferred  con- 
trol  without  obtaining  the  con- 
s,  Inc.,  it  sent  of  FCC.  It  also  developed 
this  tfrucfur*  that  the  station’s  officials  had 
•**  L**'j*'^**  jgi^ored  numerous  commission 

h  •  broa  cast  lequests  for  routine  reports, 

I  CAW  IT  C^OlilH  *  ^  ' 


First  Love 

{Continued  from  page  48) 


interest.  I  have  a  feeling  that  if 
the  newsboy  missed  me  any 

morning  and  evening,  I  would  ^  mB 

simply  call  up  for  the  weather 

and  let  it  go'at  that.  BW  jcWi 

“Noboby  seems  to  be  work-  ^  's  hM  V 

ing  for  a  living  these  days.  HI  ■;  fS[  n 

Everybody  is  executive  secre- 
tary  of  some  board,  agency, 
or 

csted  to  saving  me  the 

country  from  some  plot  or  hor-  AUTHENTICALLY  SEGRSIAK 

ror.  Everybody  is  thumping  housing  all  of  WSB'i  radio  and 

tubs  for  something  and  putting  ®n  historic  hilltop  overlook 

out  ponderous  reports  to  show  ,  Designed  and  built  by 

they  alone  have  the  true  way  <=*'’**^  harmonises  with  trad.t.oni 

pass  as  a  mansion  tor  acarlett 

^  Tribune  Victorious 

“Entertainment  personalities  ,  ™  p 

are  stealing  more  and  more  *  ampa  1 V  Liase 

space.  Because  a  man  can  kiss  Washington 

a  girl  for  one  minute  and  30  t  i.  u  ^  i  i. 

,  u  f  i  Last  obstacle  to  permanent 

seconds  before  two  cameras,  we  •  •  *  f  ^  i 

hail  him  as  an  authority  on 

atomic  energy,  hydro-electric  vision  broadcast  station  in  Tam- 

T*  pa.  Fla.,  was  cleared  for  the 

Z  Tribune  Co.,  publishers  of  the 

seems  to  me  the  only  thing  he  m  -i.  ±i.'  i  u 

:  Tampa  Tribune,  this  week  when 

18  an  authority  on  is  the  art  of  S  j  .•  j  ^ 

more  gracious  living.  the  Sup  reine  Court  declined  to 

“There  is  too  much  mental  "view  a  Federal  Communica- 
motion  in  newspapers.  Once  we  Commission  ruling, 

went  too  strong  on  sex,  sin  and  Pinellas  Broadcasting  Co.  had 
excitement  But  now  we  re-  appealed,  asserting  that  the 
^  cognize  some  people  make  news  pCC  abused  its  discretion  in  de- 
by  their  statements,  comments,  tiding  the  Tribune  would  best 
opinions.  We  have  two-bit  ^^e  public  interest  be- 

.  Jokers  who  never  have  superiority  of  its 

'  n^vet  ?LZ  T.  loc^l  “live”  seiwice,  and  that 
!  and  yet  we  quote  them  as  if 

;  words  were  coming  from  Solo-  ‘I'®  Commission  erred  in  failing 
I  to  compare  Pinellas  and  Trib- 

I  “People  have  the  same  old  with  respect  to  their  in- 

f  gripes.  My  first  complaint  here  terests  in  other  media  of  mass 
was  from  a  member  of  a  small  communications  —  radio  and 
club,  who  demanded  that  we  newspaper. 

I  send  a  reporter  to  every  meet-  ^ 

ing,  although  he  had  no  idea 

what  the  next  program  would  mr  *  •  » 

be.  The  second  complaint  was  INewspapers  Assist 

from  a  woman  who  castigated  Job  Training  Course 

US  for  plotting  against  her.  We  Baltimore 

left  her  name  off  a  committee  .  . 

list;  copy  from  the  club  shows  Starting  in  the  Fall,  the  Bal- 

she  was  never  on  it.”  timore  News-Post  and  Sunday 


Aiming  at  the  RICH  Southwest? 


Don't  Miss  the  MAGIC  EMPIRE! 


Start  With  Metropolitan  •  : 
Tulsa,  Water  Capital  of 
the  Southwest 

Tulsa  .  .  .  Oil  Capital  of  the 
WorW,  and  Water  City  of  the 
Southwest  ...  is  perched  right 
in  the  center  of  the  billion-dollar 
N.  Magic  Empire.  A  quarter  of  a 
million  people  live  in  Metropolitan 
'*1^  Tulsa,  sharing  an  effective  buying 
income  of  497  million  dollars.  To 
J  reach  this  rich  market,  place  your 
advertising  in  the  Tulsa  World 
Bv  and  the  Tulsa  Tribunel 


NEWSPAPER  LAW 


Car  DealeCs  2-for-l  Ad 
Has  Force  of  Contract 


Papers  Published,  $250^000  Askcd 

Therefore  JVo  Strike  Jj,  Libel  Claim 

Oklahoma  City 

Approximately  140  union  Montgomery,  AU. 

printers  who  claimed  they  were  A  $250,000  libel  suit  has  been 
locked  out  by  the  Oklahoma  filed  by  a  Montgomery  wonmn 
Publishing  Co.  here  last  October  against  the  Montgomery  Ad- 
have  been  qualified  for  state  vertiser,  Joe  Azbell,  city  editor, 


By  Albert  Woodruff  Gray 


unemployment  compensation. 

The  state  board  upheld  a 
ruling  that  there  was  no  strike 


and  Steve  Lesher,  general  as¬ 
signment  reporter. 

Mrs.  Dorothy  Maund,  wife  of 


Advertisements  of  an  auto-  catch  in  it,’  that  everyone  who  or  work  stoppage,  since  the  Alfred  Maund,  a  makeup  editor 
mobile  dealer  in  the  Baton  bought  a  1954  Ford  during  the  newspapers  continued  to  pub-  of  the  Nation,  printed  at  An- 
Rouge  (La.)  Morning  Advo-  two-week  period  was  thereby  lish.  Company  officials  an-  brey  Williams’  Southeim  Far- 
cate  and  State  Times  pro-  entitled  to  exchange  it  for  a  nounced  that  an  appeal  will  be  mer  plant  here,  specifically 


claimed:  “Don’t  Wait — Buy  a 


was  taken  to  the  courts.  asked  $90,000  from  each  of  the 

-  two  staff  members  and  $70,000 

Sherow  Contempt 

Arsrkoal  published  in  the  Advertiser  on 

il.ppeai  nearu  Jl^^^ch  e,  under  the  heading, 

Gallifolis,  Ohio  “Daily  Worker  Articles  Cany 
A  special  session  of  the  Byline  of  Montgomerian.’’ 
Fourth  District  Court  of  Ap-  Mrs.  Maund  alleged  financial 
peals  has  taken  under  advise-  loss  in  her  business  under  her 
ment  the  appeal  of  Vic  Sherow,  contract  for  publication  of  the 


1954  Ford  Now.  When  the  1955  available,  according  to  the  deal- 
models  come  out  we  will  trade  «  offer.  ShCFOW  Coiltempt 

even  for  your  54.  You  pay  only  QuaUfication  *  1  XJ  J 

sales  tax  and  license  fee.  Your  A.pp6£li  HCBrCl 

’55  Ford  will  be  the  same  “The  published  offer  without  *  rATiTPOTia  fik' 

model,  same  body  style,  acces-  qualification  was  that  the  pur-  .  •  ,  xi!* 

sory  group,  etc.  A  sure  thing  chaser’s  acceptance  thereof  by  Pmirf  nf  An 

a’^mbU  for  but  P-ha-  «1  •  pe"'S  uZsr 

VITALII  XitlCQ  illin  lO  irGC01V6  &  .  .1  1  *  Yf*  rvn 


even  for  your  ’54.  You  pay  only 
sales  tax  and  license  fee.  Your 
’55  Ford  will  be  the  same 


we’ll  take  it.” 


model  in  exchanM  which  im-  "  ouciuw,  cuiitraci  ior  puouiauon  oi  me 

Three  days  after  the  first  of  pij^itly  no  more  Seded  discus-  editor  of  the  GoHtpoiis  Tribune,  Courier,  a  weekly  miliUry 


these  ads  had  been  published. 


convicted  on 


CSC  OUO  liOVA  L/CCAi  A/iAt/AAOIlCVa«  •  _  «  1*  J  a.  •  CV/IATAC^CU  VII 

,  ,  ,  Sion  or  formalized  warranty  in  .  , 

customer  purchased  from  the  than  does  the  as-  court  charge. 


The  three  -  member  appeals 


contempt  of  newspaper  at  Craig  Air  Fore* 
Base,  Selma. 

iber  appeals  Publisher  R.  F.  Hudson  Jr. 


that  it  will  be  painted  court  granted  a  48-minute  hear-  commented  :  “No  inaccuracies  or 


dealer  a  1954  sedan  Three  tion  of  one  purchasing  a  '^*1®  three- member  appeals  Publisher  R.  F.  Hudson  Jr. 

months  later,  when  the  1955  new  car  that  it  will  be  painted  court  granted  a  48-minute  hear-  commented:  “No  inaccuracies  or 
models  had  become  available,  he  j.ather  than  naked  steel.  March  27  on  Mr.  Sherow’s  errors  in  the  story  are  alleged 

called  at  the  dealer’s  office  and  ^he  dealer  seriously  ^  ^200  fine.  He  anywhere  in  the  suit  filed  by 

asked  for  the  delivery  of  the  argues  that  despite  the  plain  convicted  on  a  citation  that  Mrs.  Maund.  For  this  reason,  1 
1955  model  to  which  he  claimed  wording  of  the  advertised  offer  publication  in  the  consider  it  a  frivolous  suit 

he  was  entitled  under  the  terms  dealer  had  absolutely  no  in-  names  of  five  brought  in  a  hopeless  attempt 

of  the  advertisements.  juveniles  sentenced  to  the  Ohio  to  harass  the  Advertiser  in  iti 


The  response  of  the  dealer  offer,  but  was  merely  intending 
was  that  the  transaction  had  to  lure  customers  to  the  dealer’s 


the  dealer  had  absolutely  no  ini  of  the  names  of  five  brought  in  a  hopeless  attempt 

tention  of  making  a  bona  fide  sentenced  to  the  Ohio  to  harass  the  Advertiser  in  it* 

Boys  Industrial  School.  accurate  and  complete  report- 


lys  Industrial  School.  accurate  and  complete  report- 

Gallia  County  Prosecutor  ing  of  all  the  news.” 


-  -  -  -  - —  auA^  VUOllVAllVAO  W  ifltV  UCAiCl  9  17  CIV  .  A.  tJ  A-1 

been  closed  when  the  customer  sales  lot,  or  that,  if  a  bona  fide  ^  • 

paid  for  and  received  his  1954  offer,  the  routine  signing  of  a  ^  ,  d  • 

car  and  that  the  advertisements  form  document  by  the  purchaser  contains  sufficient  author-  Court  Won’t  Review 

were  merely  invitations  to  come  amounted  to  a  waiver  of  a  sub-  *  juvenile  gajjre  Libel  Ruling 

in  and  bargain  but  were  not  stantial  property  rights  because  f"  Washii 

offer,  subject  to  thi,  cueto-  of  ,u..ll  print  et  thf  bottom  not  J  The  i.w  recoprj,  .  S 

mers  acceptance.  called  to  his  attention  by  the  v"®  wr  tion  between  satire  and  li 


In  his  brief.  Editor  Sherow’s 


Washington 
The  law  recognizes  a  distin^ 
tion  between  satire  and  libel  in 


Suit  for  Performance  Henr;  W.  Cherrington, 


Suit  was  brought  by  the  cus¬ 
tomer  for  the  specific  perform¬ 
ance  of  the  terms  of  this  ad- 


the  expression  of  the  Ohio  Su 
preme  Court  in  an  almost  iden 
tical  factual  situation: 


said: 

“This  case  involves  the  ad- 


xavi/ixai  oiifuabiuiii  a:  «  ^  •  a*  ‘..i 

rru„  1  1.  u  ministration  of  justice  with  re- 

There  is  entirely  too  much 


a  1952  Maryland  aspirant  for 
Congress,  has  had  it  impressed 
on  him  by  a  succession  of  court 


spect  to  juvenile  offenders,  the 


vertisement,  that  the  dealer  be  disregard  of  law  and  truth  in  of  a  free  press  and  the  Hammett  sued  the  Wa9k^ 

ordered  to  accept  the  return  of  business,  social  and  politi-  interest  of  the  public  in  Times-Herald  on  the 

the  1954  car  and  deliver  him  world  today.  It  is  time  to  correcting  the  growing  rate  of  ®  column  written  by 

the  1955  model  without  extra  to  their  primary  en-  juvenile  delinquencies.”  George  Dixon.  After  a  five-day 

charge.  Appeal  was  taken  from  pagements  to  tell  the  truth  and  ^  trial,  the  judge  instructed  th* 

the  judgment  against  the  deal-  observe  the  law  of  common  hon-  *  _  jury  that  irony  and  humor  are 

er  and  that  judgment  affirmed  ®®ty  and  fair  dealing’.”  Jury  Clears  Paper  not  per  se  libelous.  Circuit  Court 

by  the  Louisiana  Court  of  Ap-  «.  i  •  lu  $  Million  Suit  confirmed  a  finding  consistent 


the  judgment  against  the  deal-  observe  the  law  of  common  hon- 
er  and  that  judgment  affirmed  ®®ty  and  fair  dealing’.” 


by  the  Louisiana  Court  of  Ap¬ 
peal.  (85  So.  2d  75.) 

The  prevailing  opinion  held 


Merely  an  Invitation 


Jury  Clears  Paper 
In  $  Million  Suit 


Washington  with  that  instruction  and  th* 
A  federal  court  jury  here  re-  Supreme  Court  has  now  d*- 


The  prevailing  opinion  held  One  judge'  dissented.  “Busi-  A  federal  court  jury  here  re-  supreme  ixiurt  nas 

that  the  acceptance  by  the  pur-  ness  advertisements,”  he  as-  cently  found  for  the  Washing-  dined  to  review  the  case, 

chaser  of  this  advertised  offer  serted,  “published  in  news-  ton  Post  and  Times  Herald  in  • 

created  a  binding  contract  and  papers  .  .  .  are  ordinarily  con-  a  million-dollar  libel  suit  nmi  V  *1’  t 

grounds  for  decreeing  the  per-  sidered  merely  as  an  invitation  brought  against  it  by  Lawrence  Verdict 


formance  of  the  offer  of  this  for  an  offer  for  sale  on  the  Westbrook  and  Heinz  Pulver-  Norfolk,  Va 

dealer  as  set  out  in  the  adver-  terms  stated,  which  offer  when  man.  A  jury  here  awarded  $30,000 

tisements  in  these  newspapers,  received  may  be  accepted  or  The  complaint  cited  stories  to  Mrs.  Mary  Cynthia  White- 

“The  purchaser  went  to  the  rejected  and  which  therefore  and  an  editorial  in  October  1952  hurst  as 

dealer’s  premises  with  the'  per-  does  not  become  a  contract  of  which  related  to  the  plaintiffs’  against 


libel  judgment 
Afro-American 


haps  naive  belief  that  the  ad-  sale  until  accepted  by  the  seller,  dealings  with  the  Government  newspapers  of  Baltimore.  Th* 

vertisement  meant  just  what  it  And  until  a  contract  has  been  on  a  tungsten  contract.  The  complaint  was  based  on  a  story 

said,  blazoned  by  heavy  black  so  made  the  proposer  may  modi-  newspaper  pleaded  truth,  fair  relating  to  the  plaintiff’s  ar- 

headlines,  ‘Two  for  One.  Til  fy  or  revoke  such  prices  or  comment  and  accurate  reporting  rest  on  a  homicide  charge, 


September  30th.  And  there’s  no  terms.” 


of  official  statements. 


which  was  withdrawn. 
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Indonesian 
Editors  Alert 
And  Critical 


Hal  O’Flaherty  of  the’  Chi- 
ctgo  Daily  News  Foreijfn  Serv¬ 
ice  has  just  completed  a  unique 
usignment.  He  traveled  over 
3,000  miles  through  Indonesia 
to  address  seminars  of  that 
eonntry’s  editors,  on  an  invita¬ 
tion  extended  by  the  Asia  Foun¬ 
dation. 

Because  of  the  wide  dispersal, 
tbe  editors  of  Indonesia’s  111 
newspapers  gather  in  regional 
groups  to  discuss  common  prob¬ 
lems.  During  five'  weeks  Mr. 
O’Flaherty  attended  five  of 
these  seminars,  made  numerous 
talks  before  students  and  spent 
four  days  on  the  island  of  Bali. 

“I  learned,  first  of  all,  what 
I  strong  bond  of  fraternal  feel¬ 
ing  exists  between  newspaper¬ 
men,”  Mr.  O’Flaherty  reported. 

“In  every  province,  I  found 
able,  intelligent,  hard-working 
editors  and  reporters,  all  of 
them  linguists  fluent  in  the  use 
of  three,  four  or  five  languages, 
Indonesian,  Dutch,  Chinese, 
English  and  sometimes  Japanese 
and  French.  Reporters  frequent¬ 
ly  collect  their  news  in  the  first 
three  languages  and  return  to 
their  eifices  to  write  in  their 
native  Indonesian. 

Press  Is  Free 

“Generally  speaking,  the 
press  of  Indonesia  is  free. 
Newspapers  and  other  publica¬ 
tions  are  bom  under  the  pro- 
Tisions  of  the  constitution 
which,  like  our  own,  guarantees 
to  citizens  the  right  of  free 
speech,  a  free  press,  freedom 
of  religion  and  the  right  of 
peaceable  assembly. 

“These  rights  are  vigorously 
aercised  with  plenty  of  criti¬ 
cism  of  government  both  local 
and  national.  All  editors  are 
aware  of  the  powerful  part  they 
play  in  keeping  the  public  in¬ 
formed  thereby  helping  to 
create  a  united  nation. 

“Circulations  are  increasing 
due  to  the  phenomenal  growth 
of  literacy,  to  an  expanding 
economy,  and  over  all  to  the 
beneficient  flow  of  freedom’s 
holy  light.” 

Friendly  Welcome 

In  talking  with  American 
correspondents  in  Hong  Kong 
»nd  Tokyo,  Mr.  O’Flaherty  said 
he  found  that  Indonesian  re¬ 
strictions  on  passport  visas,  es¬ 
pecially  those  in  force  a  year 


or  so  ago,  had  made  them  re¬ 
luctant  to  seek  news  assig^n- 
ments  in  Jakarta  or  elsewhere 
in  Indonesia.  They  seem  to  have 
given  up  more  than  spot  assign¬ 
ments  ^ere. 

“To  some  extent  this  was 
due  to  the  attitude  of  a  pre¬ 
vious  U.  S.  Ambassador,  who  de¬ 
finitely  discouraged  visits  of 
American  correspondents,”  Mr. 
O’Flaherty  wrote. 

“Today,  Ambassador  Hugh 
Cumming  Jr.  and  the  United 
States  Infoimnation  Service  ex¬ 
tend  a  warm  welcome  to  visit¬ 
ing  newspapermen,  with  a  de¬ 
finite  and  friendly  response.” 

• 

Tsimego  Baba  Dies; 
Japanese  Publisher 

Tokyo 

Tsunego  Baba,  80,  publisher 
of  the  Yomiuri  Shimbun  and 
president  of  the  Japan  News¬ 
paper  Editors  and  Publishers 
Association,  died  here  April  6 
of  a  cerebral  hemorrhage. 

Mr.  Baba’s  newspaper  career 
began  in  1901  when  he  joined 
the  Japan  Time$,  Later  he 
worked  as  a  reporter  on  the 
Oriental  Times  in  New  York.  In 
the  years  following  World  War 
II  he  engaged  in  a  long  dispute 
with  a  Communist  faction  on 
his  newspaper,  but  retained  con¬ 
trol  of  the  daily. 

• 

Marvin  Stone  Heads 
Press  Qub  in  Japan 

The  Foreign  Correspondents’ 
Club  of  Japan  recently  elected 
as  president  Marvin  Stone,  Far 
Eastern  director  of  Interna¬ 
tional  News  Service.  He  suc¬ 
ceeds  Robert  Eunson,  former 
Associated  Press  bureau  chief 
for  Japan-Korea. 

Sidney  Brookes,  Reuters,  was 
elected  first  vicepresident  and 
Robert  Trumbull,  New  York 
Times,  second  vicepresident. 

Norman  Williams,  United 
Press  photo  editor,  was  elected 
secretary  and  Leroy  Hansen, 
United  Press,  was  re-elected 
ti-easurer. 

UP  Writer  Freed 

United  Press  received  word 
this  week  that  its  correspondent 
in  Hungary,  Ilona  Nyilas,  has 
been  freed  from  prison  on 
“Liberation  Day”  a  week  ago. 
She  and  her  husband.  Dr.  En- 
dre  Marton,  Budapest  corres¬ 
pondent  for  the  Associated 
Press,  had  been  sentenced  last 
January  on  charges  of  espion¬ 
age  and  plotting  against  the 
Communist  govemment.  There 
was  no  word  of  Dr.  Marton’s 
fate. 


Finn  Papers 
Shut  Down 
For  3  Weeks 

By  Gayle  Waldrop 

Helsinki 

For  three  weeks  Finland  with 
more  than  four  million  popu¬ 
lation  went  without  printed 
newspapers  except  that  sanc¬ 
tioned  by  the  Central  League 
of  Trade  Unions,  the  SAK. 
Morning  newspapers  of  March 
1  were  printed.  Afternoon  news¬ 
papers  resumed  publication 
March  22,  a  strike  by  the  print¬ 
ers’  union  being  settled  .three 
days  after  the  record  19-day 
general  strike  ended. 

News-hungn’y  Finns  queued  up 
during  the  strike  to  go  into 
newspaper  offices  downtown  and 
branch  offices  in  suburbs  to  get 
mimeographed  news  sheets. 
They  almost  blocked  traffic  on 
sidewalks  to  stand  before  post¬ 
ed  news  bulletins,  some  of  them 
illustrated  with  news  photo¬ 
graphs.  The  duplicated  news 
sheets  carried  news  in  capsule 
form  but  no  editorials  and  no 
advertisements. 

News  during  the  three  weeks 
included  the  inauguration  of  a 


new  president,  the  formation  of 
a  new  cabinet,  international  ski¬ 
ing  events  and  major  develop¬ 
ments  in  the  strike  itself. 

News-editorial  employes  are 
unionized  but  do  not  belong  to 
the  Central  League  of  Trade 
Unions,  so  they  were  not  on 
strike,  but  were  busy  compiling 
running  stories  that  were 
printed  when  the  strike  ended. 

The  SAK  daily,  a  12-page 
tabloid,  normally  appears  twice 
a  month.  It  was  published  by 
editors  of  Suomen  Soeialide- 
mokraatti. 

Rumors  were  “a  dime  a  doz¬ 
en”  during  the  strike.  One  was 
that  electricity  and  gas  would 
be  cut  off,  that  as  soon  as 
Helsinki  reservoirs  were  empty 
there  would  be  no  water.  This 
led  to  the  filling  of  bathtubs 
and  pots  and  pans,  so  that  the 
water  level  dropped  so  much 
that  occupants  of  fourth  and 
fifth  story  apartments  did  not 
have  any  water — which  led  to 
more  rumors. 

• 

Press  Rail  Fare  Cut 

To  promote  a  greater  flow  of 
news  and  more  local  news  cover¬ 
age  Pakistan  this  week  reduced 
railroad  fares  50%  for  corres¬ 
pondents  and  photographers  ac¬ 
credited  by  the  government. 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EfFICIENCY 

.  .  .  planned  to  meet  your  requirements  while  reliev- 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUR  SERVICES 

Int  esligalions  of  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 

CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSITTS  •  CHARlOTTf,  NORTH  CAROIH4A 
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CIRCULATION 


Carrier  Advisers  Need 
Extra  Ineentives.  Too 


By  George  A.  Brandenburg 


One  of  the  best  methods  to 
get  top  production  from  car¬ 
riers  during  an  offer  or  contest 
is  to  give  an  extra  incentive 
to  district  advisers  or  managers, 
says  Robert  J.  Tibbets,  Cham- 
paign-Urbana  (Ill.)  Courier. 

“I  believe  we  will  all  agree 
that  the  final  success  or  failure 
of  a  circulation  offer  rests  in 
the  hands  of  the  person  in  di¬ 
rect  contact  with  our  carriers,” 
Mr.  Tibbetts  told  Central  States 
members  recently.  “Either  his 
enthusiasm  or  his  indifference 
is  quickly  transmitted  to  the 
carriers.” 


Advisers  Can  Help 


Writ#  us  or  osk  our  roprosontotivo 
tor  o  sompto  copy.  And  bo  turo 
to  soo  thoso  olhort  in  Motro'i  bol- 
tory  of  linogo  building  lorvicoi; 


•  Metro  Nowspopor  Sorvico 

•  Metro  Deportment  Store  Service 

•  Fashion  Review  Service 

•  Metre  Jewelry  Service 

•  Metro's  Book  of  Heodin9s 

And  mony  other  supplementory 
services  thot  meon  INCREASED 
linage  tor  your  nowspoperl 


METRO 


80  Madison  Ave 

York  16  N  Y 


new  carriers  to  have  added 
training  in  order  for  them  to 
carry  their  share  of  the  pro¬ 
duction  load  when  a  contest 
is  offered,  Mr.  Tibbetts  stated 
in  part: 


Favors  Visual  Selling 


He  explained  how  the  Courier 
frequently  gives  its  advisers 
either  merchandise  or  cash  for 
aiding  their  carriers  to  attain 
a  certain  quota  of  new  sub¬ 
scriptions  during  a  special  offer 
or  contest. 

Mr.  Tibbetts’  talk  dealt  with 
(1)  incentives  which  influence 
carriers’  sales  efforts,  (2)  meth¬ 
ods  employed  by  the  circulation 
department  to  make  the  offer 
or  contest  a  success.  Carrier 
incentives,  he  said,  generally 
fall  into  three  categories — cash, 
prizes  and  trips.  Each  has  its 
place,  he  added,  but  trips  are 
generally  most  appealing  to 
carriers  and  the  most  produc¬ 
tive.  The  latter  also  have  a 
tremendous  amount  of  public 
good  will,  he  pointed  out. 

Commenting  on  the  need  for 


“A  selling  aid  for  all  carriers 
but  especially  helpful  for  the 
newer  carrier  is  a  card  or 
broadside  promoting  certain 
features  of  the  newspaper,  and 
an  explanation  of  the  offer  to 
the  carrier.  This  use  of  ‘visual 
selling’  helps  the  timid,  inex¬ 
perienced  carrier  salesman  get 
his  sales  message  over,  and 
through  its  help  gains  a  degree 
of  self-confidence. 

“The  older  boy  who  has  been 
on  the  route  for  a  few  years 
often  becomes  more  and  more 
Involved  in  other  activities,  and 
his  interest  in  his  route  wanes. 
His  delivery  and  collections  are 
apt  to  continue  on  a  satisfactory- 
basis,  but  he  is  prone  to  ig¬ 
nore  the  third  part  of  his  busi¬ 
ness  —  increasing  the  number 
of  his  subscribers.  This  is  a 
problem  most  newspapers  are 
having  today,  and  at  an  earlier 
age  than  in  years  past. 

“A  scholarship  plan  with 
proper  emphasis  on  sales  rec¬ 
ords  should  be  a  good  influence 
on  the  older  carriers’  sales  ef¬ 
forts. 

“Subscription  contests  that 
include  capital  prizes  often 
bring  out  the  ‘best’  in  the  older 
carrier.  He  usually  has  the  abil¬ 
ity  to  do  a  good  selling  job, 
but  it  takes  some  large  capital 


prize  such  as  a  trip  by  train  Colorful  Hut 
or  plane  to  really  get  him  out  *  . 

working  Something  new  has  been 

“Use  carrier  meetings  to  kick  ^  ‘he  ranks  of  San  Fran, 

off  your  offers,  but  keep  them  ““os  news  stains,  second  only 
short  and  interesting.  Refresh-  ‘he  city  s  sidewalk  flower 
ments  and  short  movies  will  shops  aa  downtown  landinarlo. 
certainly  help  attendance.  Urge  ^  gaily-painted  stand  wito  i 
the  parents  to  attend  these  peaked  roof  in  drew 

meetings  with  their  sons.  The  colon’s  was  presented  to  Bill 
more  interest  the  parents  have  news  vrador  for  20 

in  their  sons’  routes,  the  better  y®nrs»  by  Harry  F.  Hogan,  vice- 
carrier  organization  you  will  president  of  Bank  of  America’i 
have.  Day  and  Night  Office,  outside 

“Include  competition  in  your  which  the’  stand  is  located  (at 
carrier  offers.  Most  boys  thrive  Powell  and  Eddy  streets).  Ru^ 
on  competition,  and  your  more  ®®^1  P*  Coleman,  president  of 
energetic  carriers  will  ‘bust  Continental  Service  Company, 
their  buttons’  to  win  the  top  construction  firm,  had  the  col- 
prizes.  orful  little  hut  built  as  a  good 

“Samples  can  be  one  of  the  will  gesture  after  Tyler’s  old 
boy’s  best  tools  if  used  prop-  stand  was  blown  ove'r  and 
erly.  But,  give  him  no  more  smashed  during  a  storm.  The 
than  he  can  deliver  properly  construction  executive  has  of- 
and  follow  up  with  a  sales  call  fered  to  furnish  free  plans  for 
shortly  thereafter.  Samples  are  the  stand, 
of  little  value  unless  that  sales 
call  is  made  promptly. 

“On  trip  offers  several  news¬ 
papers  invite  their  carriers  to 
get  additional  subscriptions  and 


Iowa  Short  Course 


The  seventh  annual  Iowa 
Short  Course  on  Newspaper 


take  their  buddies  as  guests  on  Circulation  has  b^n  scheduled 
the  trip.  This  would  cure  that  f 

lonely  feeling  that  boys  from  ®  th®  University 

small  towns  might  have  be-  ^  .T' 


cause  of  not  knowing  any  other 


The  moderator  will  be  E.  J. 


boys  on  the  trip.  It  also  gives  ^ity  Prett- 

you  more  circulation.  Citizen,  assisted  by  Jess  B. 

“Have  your  district  advisers  Cedar  Rapids  Gazette; 

conduct  very  short  pep  meetings  E*lwin  Mill,  Davenport  Newspa- 
with  a  small  group  of  his  car-  P®rs;  and  C.  K.  Jefferson,  Dei 
riers  and  then  take  them  out  ^<nne8  Register  and  Tribunt. 
for  about  an  hour  of  evening  Wilbur  Peterson,  head^  of  the 
solicitation,  giving  an  extra  Bureau  of  Media  Service,  and 


prize  for  the  evening’s  high  member  of  the  School  of  Jour¬ 


nalism  faculty  at  SUI,  is  di 
rector  of  the  short  course.  Guest 
speakers  will  include  William  T. 
Hageboeck,  publisher  of  the 
Press-Citizen;  Prof.  Leslie'  G. 
Moeller,  director  of  the  School 
of  Journalism;  and  Ivan  G. 
Sundberg,  circulation  manager. 
St.  Paul  (Minn.)  Pioneer  Prett 
and  Dispatch. 


Carrier  Services 

An  Appleton  (Wis.)  Pott- 


Circulation  -Builders 


These  pepuler 
"Vending  Boi¬ 
es"  for  news- 
papers  make  it 
possible  for 
people  in  a 
hurry  to  get 
their  paper,  at 
points  where 
distribution  is 
missing. 


Coin  dropped  in  .  .  .  paper  with¬ 
drawn  easily.  Price  indicated. 
Weather-resistant.  Now  widely  used, 
with  success.  Send  for  complete 
data. 


TheNEWS  VENDOR 


Milneiikre  MetMl  rroilurte  Co. 
I, ST  X.  reliner  St. 
.Mtlniiiikee  12.  Wiftconsin 


producer. 

Magazines  Helpful 

“Another  idea  used  by  some 
newspapers  is  to  form  an  ‘In¬ 
crease  Club’  and  award  emblems 
at  banquets  to  the  boys  who 
procure  a  specified  increa.se 
each  month. 

“The  use  of  magazine  clubs 
has  been  a  big  help  with  many 
newspapers  in  building  circu¬ 
lation  through  their  carrier  or¬ 
ganizations.  The  papers  who 
do  use  them  say  they  definitely  Crescent  subscriber,  afflicted  by 
help  hold  subscribers  and  gain  polio  in  the  fall  of  1954,  12- 
new  ones.  I  concur.  Our  maga-  cently  called  the  Post-Crescent 
zine  campaigns  produce  more  to  find  out  why  he  had  been 
starts  and  increases  than  any  getting  his  paper  free  for  more 
other  type  of  carrier  promotion  than  a  year.  The  circulation 
we  use.  manager  learned  that  13-year- 

“Used  successfully  by  some  old  Bob  Holcomb,  carrier  boy, 
newspapers  is  the  ‘Breakfast  had  been  footing  the  bill.  It 
Canvass’  that  can  be  worked  amounted  to  $18.20  a  year  .  . 
on  Saturday  mornings  during  A  13-year-old  Woonsocket  (R.I.) 
the  school  year  and  any  mom-  Call  carrier,  Ronald  Paulhus, 
ing  during  summer  vacation.  It  was  recently  presented  an  en- 
is  merely  an  invitation  to  cer-  graved  tray  by  the  New  Eng 
tain  carriers  to  attend  a  break-  land  Circulation  Manag^ers  As- 
fast  meeting  after  which  they  sociation  in  recognition  of  his 
solicit  for  an  hour  or  so,  with  initiative  in  getting  help  thtt 
the  top  producers  of  the  mom-  averted  what  might  have  been 
ing  receiving  a  special  mystery  a  serious  fire  in  the  home  of  one 
prize.”  of  his  subscribers 
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E&P  1956  Year  Book  Revisions 

Following  are  revisions  and  additions  that  should  be  made 
in  the  Editor  &  Publisher  International  Year  Book  for  1956: 

utter  President  and  Pub¬ 
lisher  ;  Column  6.  show 
Charles  W.  Utter,  Editor : 
Column  8,  show  W.  B.  Ut¬ 
ter.  General  Manager. 


a,  oeieie  n.  ncuinin, 

(deceased)  show  Platt  Cline 
as  President  and  Publisher. 

Pac«  30 — Lot  Angeles  (Calif.)  Ei- 
aminer.  Column  9,  insert 
Chas.  W.  Horn,  Advertising 
Director. 

Pace  46 — JaektonvUle  (Fla.)  Journal. 

Column  S,  delete  Metropolis 
Co.,  and  insert  Jacksonville 
Journal  Co.,  as  publishing 
company. 

Pag*  48 — St.  Petertburg  (Fla.)  Inde¬ 
pendent,  Column  9,  delete 
Harold  M.  Canning  and  show 
R.  D.  Peterson  as  National 
Advertising  Manager;  R.  E. 
Uoodale  as  Classified  Adv. 
Manager;  Column  4,  show 
R.  D.  Peterson  as  Vice  Pres¬ 
ident.  Column  8,  delete  J. 
C.  Akins,  and  show  Rohert 
C.  Bums  as  Circulation  Man¬ 
ager.  Mr.  Harold  M.  Can¬ 
ning  remains  as  nationai 
advertising  manager  of  the 
Timet. 

Pace  tO~.Augutta  (Ga.)  Chronicle, 
Column  6,  Augusta  News¬ 
papers,  Inc.,  is  pubiishing 
company. 

Pace  70 — Sioux  City  (Iowa)  Journal, 
Column  9,  correct  spelling 
is  Dan  P.  Weidert,  Classified 
Adv.  Manager ;  Column  10, 
insert  John  Go^tsch  as  Pro¬ 
motion  Manager. 

Pace  74 — Fulton  (Ky.)  Leader,  Column 
5,  Byron  W.  Mitehell  is 
Publisher:  Column  7,  correct 
spelling  is  Mrs.  Byron  W. 
Mitchell.  Editor;  Column  9, 
Byron  W.  Mitchell  is  Ad¬ 
vertising  Director. 

Pace  80 — Malden  (Mass.)  News,  Col¬ 
umn  S.  adv.  rate  should  be 
.09c  Flat. 

Pace  101— ffacfcensock  (NJ.)  Bergen 
livening  Record,  Column  10, 
insert  Leonard  Goldblatt, 
Promotion  Manager. 

Pace  \02—Paetaie-Clifton  (N.J.)  Her- 
ald-Newt,  Column  6,  change 
publishing  company’s  name 
from  The  Passaic  Daily 
News  to  Passaic  Daily 
News  Co.,  and  change  name 
of  President  to  Richard 
Drukker. 

Pace  104 — Binghamton  (N.Y.)  Press, 
Column  4.  subscription  rates 
are  16c  Sunday,  and  45c 
weekly,  daily  and  Sunday. 

Page  110— New  York  (N.Y.)  World- 
Telegram  and  Sum,  Column 
9,  delete  Richard  J.  Mur¬ 
ray,  Advertising  Director ; 
delete  James  Daly,  and  in¬ 
sert  Howard  Dreyer,  Clas¬ 
sified  Advertising  Manager. 

Pace  110 — Jamaica  (L.I.,  N.Y.)  Long 
Island  Press,  Column  10, 
delete  F.  Jablons  and  Eu- 

1  gene  Atkinson,  Promotion 

Manager;  Long  Island  City 
(N.Y.)  Star-Journal,  and 
Staten  Island  (N.Y.)  Ad¬ 
vance,  Column  10,  insert 
Eugene  Atkinson  as  Pro¬ 
motion  Manager. 

Pace  134 — Kane  (Pa.)  RepubUean, 
Column  6,  insert  Tony  S. 
Smith,  as  Publisher ;  Column 
8,  delete  G.  Scott  Smith  and 
insert  Tony  S.  Smith  as 
General  Manager. 

Pace  134 — Lebanon  (Pa.)  Newt,  Col¬ 
umn  4,  delete  Story.  Brooks 
&  Finley,  Inc.,  and  insert 
Ralph  R.  Mulligan,  as  news¬ 
paper  representative ;  Col¬ 
umn  6,  delete  Lebanon  Val¬ 
ley  Publishing  Co.,  and  in¬ 
sert  Valley  Publishing  Co. ; 
delete  Henry  L.  Wilder,  and 
insert  W.  C.  Paine.  Pub¬ 
lisher;  delete  Mrs.  Arbelyn 
W,  Sansone,  and  insert  J. 
D.  Ewing,  President. 

Pace  138 — Potterille  (Pa.)  Republican, 
Column  10,  insert  Kenneth 
L.  Brennan  as  Advertising 
Director. 

Pace  143— Westerlv  (R.I.)  Sun,  Col¬ 
umn  6,  show  Wilfred  B. 


Pace  145— .Sioa*  Fallt  (S.D.)  Argus- 
Leader,  Column  4.  delete 
Gilman,  Nicoll  A  Ruthman 
and  the  Northwest  Daily 
Press  Ass’n,  Insert  The 
Branham  Company  as  Rep¬ 
resentative:  Column  5,  de¬ 
lete  The  Aims  Leader  Co., 
Mrs.  Dorothy  Day  Daven¬ 
port,  Pres.,  and  under  pub¬ 
lishing  Co.  show  Kenco 
Enterprises.  Inc.,  John  A. 
Kennedy,  Publisher;  Column 
6.  show  Fred  C.  Christo- 
pherson  as  Editor,  Editorial 
Page;  a^d  correct  soelling 
to  read  Herb  Bechtold.  City 
Editor ;  Column  7,  delete 
Nettie  0>rdin  as  Women's 
Editor;  insert  John  A.  Ken¬ 
nedy,  Editor-in-Chief.  and 
Anson  Yeager,  Sunday  Edi¬ 
tor. 

Pace  148 — Dallas  (Texas)  Morning 
Newt,  Column  6,  delete  Wil¬ 
liam  C.  Barnard  as  City 
Editor. 

Pace  158 — Waynesboro  (Va.)  Newt 
Virginian,  Column  6,  delete 
Geo.  M.  Keith,  and  insert 
Louis  Spilman.  as  Editor; 
Column  8.  show  Carroll  F. 
Knicely  as  Business  Mana¬ 
ger  and  J.  R.  Trent,  Cir¬ 
culation  Manager. 

Pace  160 — Yakima  (Wash.)  Daily  Re¬ 
public  and  Morning  Herald, 
Column  8,  delete  John  A. 
Dysart  and  insert  Murray 
Clark  as  Circulation  Mana¬ 
ger;  Column  10,  Insert 
Loren  Rieman,  Promotion 
Manager. 

Pace  203 — Boston  (Mass.)  Globe,  Col¬ 
umn  4,  Columnists ;  insert 
Mary  Cremmen  and  Paul 
Benzaquin  ;  Editorial  W rit- 
ers:  insert  James  Powers, 
John  Harris  and  Lucien 
Price;  Society  Editor;  Mar¬ 
jorie  Watts  Sherman. 

Pace  232 — West  Chester  (Pa.)  Daily 
Local  Newt,  Column  1,  un¬ 
der  Departmental  Editors 
and/or  Managers  show : 
Automotive  —  Thomas  Ret- 
tew ;  Business/Financial  — 
William  H.  Dean,  Jr.; 
Church  —  Henry  Brinton ; 
Editorial  Writer  —  Henry 
Brinton  ;  Farm — Hugh  Mc- 
Devitt ;  Food  —  Miss  Mary 
Mateer;  Picture  —  Thomas 
Rettew ;  Society  —  Miss 
Mary  Mateer. 

Page  233 — Sioux  Fallt  (S.D.)  Argus- 
Leader,  Column  1,  i'>sert 
Food  Columns  and  News 
on  Wed. ;  delete  Nettie  Cor- 
din  as  Society  Editor;  insert 
Mrs.  Grace  Nelson  as  Food 
Editor,  and  F.  G.  Gilbride, 
Farm  Editor. 

Pace  234 — Dallas  (Texas)  News,  Col¬ 
umn  1,  under  Departmental 
Editors  and/or  Managers, 
Columnists ;  correct  listing 
is  Jean  Simmons,  not  Jean 
Simmons  Frank,  and  add 
Frank  Tolbert;  Travel  Edi¬ 
tor  —  Jean  Simmons,  not 
Jean  Simmons  Frank. 

Pace  248 — Burke,  Kuipers  &  Mahoney, 
Inc.,  Column  6,  under  Okla¬ 
homa  listing  add  Enid 
News-Eagle. 

Pace  249 — Clark  Co.,  Inc.  Thomas  F., 
Column  1,  correct  telephone 
number  to  read  PLaza 
5-0376.  Note  that  In  New 
York,  Detroit  and  Chicago 
this  company  represents 
Don  R.  Pickens  Co.,  suc¬ 
cessor  to  George  D.  Close, 
Inc.  Delete  George  D.  Close, 
Inc.  listing. 

Page  230  —  Illinois  Daily  Newspaper 
Markets,  Inc.,  Column  S, 
insert  Champaign  -  Urbana 
Courier. 

Page  328 — Under  “U.S.  Representatives 
of  Newspapers  of  Great 
Britain  and  Ireland"  add 
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Additions  to  Linage  Report 

The  fullowing  linage  figures  were  received  too  late  for 
inclusion  in  E&P's  1955  Annual  Linage  Report  published  in 
April  7  issue: 

FLORIDA 


City 

Paper 

PHb- 

li»hcd 

Total 

Linaga 

Display 

National  Local 

Clssai- 

fied 

Legal 

Sarasota 

Herald-Tribonc  (m) 

5.428,836 

517,879 

3,975,994 

1,979,192 

159,319 

Journal 

(a) 

4.992.562 

514.194 

3,472,429 

916,978 

Hcrald-T  ribunc  (S) 

2.579,162 

193,772 

1.939,754 

475.998 

28 

Total 

(meS) 

12.991,569 

1,195,399 

9,979,198 

2,479,748 

159,338 

MISSOURI 

Fulton 

Sun-Gazrttc  (e) 

2.229,139 

244,335 

1,747,997 

293.394 

33,749 

MAINE 

Bath 

Timen 

(e) 

2.298,458 

1,589,439 

519,798 

198,224 

(Legal  included  in  claasified) 


(18)  John  Sampson,  London 
Daily  Herald,  280  W.  41st 
St..  New  York  86.  Delete 
Robert  S.  Howard  from 
the  executive  staff  of  the 
following  newspapers :  Po¬ 
catello  (Idaho)  State  Jour¬ 


nal,  Page  62,  Column  5 ; 
Boxeman  (Montana)  Chron¬ 
icle,  Page  96,  Column  5 : 
Kalitpell  (Montana)  Inter 
Lake,  Page  98.  Coinmn  5 ; 
The  DaUst  (Oregon)  Chron¬ 
icle.  Page  181,  Coinmn  5. 


HEADING  for  NEW  YORK? 
or  .  .  . 

STAYING  AT  HOME!! 

Whether  You  Plan  to  Attend 
THE  A.N.P.A.  CONVENTION 
or  not 

The  Tremendous  nationwide  interest 
in  Editor  &  Publisher’s 
CLASSIFIED  SECTION 
can  assist  you! 

IPYOUNCCD 

HELP — A  JOB— Services — Etc. 

WANT  TO  SELL 

Equipment— PUBLICATIONS— FEATURES— Etc. 

Use  The  Classified  Ads. 


PRE- CONVENTION  ISSUE— APRIL  21 

Bulldog  Convention  Issue — April  26,  Convention  issue, 
April  28.  Classified  Ads  appear  in  both  for  the  COST 
OF  ONE.  (Deadline  Tuesday,  April  24.) 


WRITE 
WIRE 
PHONE  • 


Editor  &  Publisher  Classified  Dept. 

1700  Timas  Towar,  N.Y.  36,  N.Y. 

BRyonl  9-3052 
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LOOK  TO 

PROGRESSIVE  INTERTYPB 


When  you  standardize  on  Visilite  magazines,  }'ou  gain 
these  distinct  advantages: 

1.  “At-a-glance”  check  of  every  matrix  in  every  channel.  It 
makes  it  easy  to  keep  the  channels  properly  filled  and  thus 
eliminating  costly  resetting  due  to  “outs.” 

2.  Visilite  magazines  save  a  great  deal  of  time  in  locating  and 
removing  stuck  or  flat  matrices. 

3.  Visilites  are  the  lightest  magazines  in  existence  and  are 
made  only  by  Intertype.  They  are  61%  lighter  than  brass, 
33%  lighter  than  aluminum. 

4.  Matrices  travel  faster  in  Visilite  magazines,  one  of  the  most 
important  advantages  in  high  speed  automatic  operation. 

5.  They  are  easier  to  clean.  Dirt  you  can  see  is  easier  to  remove. 

Visilite  magazines  are  now  standard  equipment  on  all 
Intertype  line  casting  and  Fotosetter  machines. 

Write  for  new  descriptive  folder  on  Visilite  magazines. 


90'(hannel 

uli 


Intertyj)c  Corporation 

560  Furman  Street,  Brooklyn  1,  New  York 


Chicago.  San  Francisco.  I.os  Angelos.  Nesv  Orleans.  Boston 

In  Canada:  Toronto  lype  I'oundry  Co.  Ltd.,  Toronto.  Montreal.  Winnipeg.  Vancouver.  Halifax 


You  can  SEE 
the  advantages  of 

VISILITE  magazines 


PLANT  and  EQUIPMENT 

- SECTION 

Production  Flow  Provided 
In  New  Peoria  J-S  Plant 

By  George  A.  Brandenburg 


‘  Peobia,  Ill. 

There’s  a  definite  streamlined 
production  flow  that  is  appar¬ 
ent  in  all  departments  of  the 
Peoria  Journal  Star’s  spanking 
new  $2,000,OCO  plant,  majestic¬ 
ally  situated  on  a  high  blufT 
overlooking  the  Illinois  River 
and  located  about  four  miles 
from  downtown  Peoria. 

To  begin  with,  Carl  P.  Slane, 
chaiiman  of  the  board,  and  his 
I  son,  Henry  P.  Slane',  president, 
;  deliberately  picked  the  location 
[  for  their  new  building  on  the 
[  fringe  area  of  this  sprawling 
j  city  so  as  to  quickly  serve 
*  Peoria  proper  and  the  140  towns 
1  in  surrounding  Central  Illinois 
territory.  The  Journal  Star 


plant  is  adjacent  to  two  major 
arterial  highways  that  permit 
speedy  delivery. 

Newsprint  by  Rail 

A  private  spur  line  from  the 
Rock  Island  Railroad  brings 
freight  cars  direct  to  the  load¬ 
ing  dock  of  the  Journal  Star 
building,  permitting  easy  un¬ 
loading  of  newsprint  which  is 
taken  down  a  ramp  to  the  huge 
basement,  now  called  the  “Ft. 
Knox  of  Peoria.”  The  precious 
rolls  of  newsprint  are  conveyed 
to  the  basement  level  by  means 
of  Hyster  and  Towmotor  electric 
tow  carts. 

The  Journal  Star’s  basement 
has  a  capacity  for  storing  ap¬ 


proximately  2,000  tons  of  news¬ 
print,  but  like  other  newspapers, 
the  J-S  is  experiencing  a  tight 
newsprint  situation  and  is 
operating  with  a  30-day  in¬ 
ventory. 

The  two-story  building,  laid 
out  to  speed  up  the  flow  of 
production  along  horizontal 
lines,  comprises  100,000  square 
feet  of  floor  space.  Newsprint — 
the  raw  material  for  publishing 
— comes  into  the  plant  on  one 
side,  and  printed  newspapers, 
all  neatly  bundled  and  labeled, 
roll  out  on  accordion  conveyors 
into  delivery  trucks  at  the  load¬ 
ing  dock  on  the  other  side  of 
the  spacious  new  plant. 

(Continued  on  page  57) 


MILLIONTH  copy  of  Grit  i«  da- 
livarad  fo  Pratidant-Gonaral 
Managar  Gaorga  R.  Lamada  by 
Lawis  E.  Zimmerman,  pressman. 
Tima:  2:35  a.m.  April  I,  in  plant 
at  Williamsport,  Pa. 

Grit  Circulation 
Passes  Million 

Williamsport,  Pa. 
Distribution  of  Grit,  national 
weekly  newspaper,  exceeded 
1,000,000  copies  for  its  issue  of 
April  1,  a  new  record  for  the 
newspaper.  Actual  printing  or¬ 
der  for  the  issue'  was  1,022,000, 
Editor  Kenneth  D.  Rhone  an¬ 
nounced. 

Now  in  its  74th  year.  Grit 
is  distributed  in  more  than 
16,000  communities  by  more 
than  34,000  young  salesmen. 
There  are  also  86,000  mail  sub¬ 
scribers. 

Founded  in  1882  by  Dietrick 
Lamade,  Grit  originally  had  a 
circulation  of  1,500,  mostly  near 
Williamsport,  its  home  office. 
Grit  Publishing  Company  now 
employs  280  persons. 

• 

New  Virginia  Daily 
Uses  Eagle  Presses 

Portsmouth,  Va. 
Six  Hoe  press  units  formerly 
used  by  the  defunct  Brooklyn 
(N.  Y.)  Eagle  will  gpve  life  to 
a  new  daily  here  soon — the 
Portsmouth  Timea. 

The  presses  and  other  me¬ 
chanical  equipment  were  pur¬ 
chased  from  Ben  Shulman  and 
Associates,  Inc.,  of  New  York. 
Gordon  Elrod,  vicepresident  of 
the  Shulman  Arm,  assisted  in 
the  selection  of  and  the  layout 
of  the  equipment.  Mr.  Elrod 
was  production  manager  of 
several  large  newspapers. 

The  press  was  erected  under 
supervision  of  Paul  F.  Bird, 
of  Long  Island.  It  has  a  cap¬ 
acity  of  96  pages  and  40,000 
copies  per  hour. 
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for  Indiana’s  Cfoidetw  Xotic 


Indiana’s  “Golden  Zone’’  market  will  glow  more  dazzlingly 
when  Fort  Wayne  Newspapers,  Inc.,  agent  for  The  News- 


Sentinel  and  The  Journal-Gazette,  begins  printing  full  ROP 
color  in  larger  editions  on  the  Headliner  presses  of  the  News 
Publishing  Company  in  its  impiosing  new  building. 

The  installation  will  include  10  Headliner  units  and  six  N©WS  PubliStlinCp  CO. 

color  cylinders — with  Tension  Plate  Lockup;  two  double 

delivery  Uniflow  folders  with  upper  formers,  and  Goss  reels-  I H  Fort  Wayne  Orders 

TENSIONS-PASTERS. 

The  evening  News-Sentinel  and  the  morning  and  Sunday  10  Goss  Units. 

Journal-Gazette  dominate  one  of  the  best  balanced  markets  in 
the  nation...  13  prosperous  counties  in  northeastern  Indiana 
and  northwestern  Ohio.  Important,  too,  is  their  ever  increasing 
coverage  of  the  counties  bordering  their  ABC  area. 


Fort  Wayne  is  growing  rapidly.  Present  city  population  is 
more  than  140,000.  It  ranks  high  among  the  100  leading 
manufacturing  areas,  with  more  than  200  industries.  Fort 
Wayne  also  is  an  important  wholesale  center,  and  it  is  sur¬ 
rounded  by  rich  farmland. 

Fort  Wayne’s  two  strong  newspapers,  with  a  circulation  of 
more  than  140,000  daily  and  95,000  Sunday,  will  dominate 
this  expanding  market  still  more  effectively  with  the 
new  Headliner  presses  equipped  for  full  color. 


IDEAL  ROLLER  &  MANUFACTURING  COMPANY 

(hicoqo  I.  tiliMis  ioAq  Klond  City  I,  N  T 


Huntington  Pork.  Colif. 


Peoria  Plant 

{Continued  from  page  55) 


people  downtown.  The  news- 
have  leased  a  midtown 
office  which  serves  as  “loop” 
headquarters  for  six  reporters 
and  as  many  retail  ad  sales- 
men,  together  with  two 
fied  clerks  and  a  cashier  to  re- 
ceive  payments  for  want  ads 
and  subscriptions.  The  down- 
town  office  also  operates  an  f(l* 

auto  license  bureau  in  connec-  /  / 

tion  with  its  public  service  head-  /j  If 

quarters.  /  I 

Reporters  either  telephone  in 
their  stories  or  use  the  teletype, 
which  is  also  used  for  trans- 
mitting  want  ads  received  at 

the  downtown  office.  DISPATCH  de| 

Thirty-minute  messenger  ser-  enlarged  classified  ad 

nee  IS  inaintamed  throughout  room  las  been  set  up  in 

the  day,  bringing  retail  display  the  classified 

copy  to  the  plant,  and  deliver-  advertising  department.  All  of 
mg  proofs  to  advertisers.  equipped 

Special  Bus  Service  with  brand  new  desks  and 

Special  bus  se^ice  morning  chairs,  and  the  offices  are  well 
and  evening  delivers  Journal  lighted  by  overhead  fluorescent 
Star  employes  to  the  door  of  lights, 
the  new  building  and  retunis 

them  to  the  heart  of  the  city.  ^  entral  Supply  Room 


A  Ttrjr  tital  word  wliore  the  finish.'d 
work  Ls  concerned  .  .  .  matt  with¬ 
out  a  flaw;  plates  that  leave  nothing 
to  be  desired. 

Satisfactory  results  cannot  be  luid  if 
Chases  are  time-consuming  In  the  lock¬ 
up.  due  to  warping,  worn  screws  and 
screw  slots.  And.  without  quite  real¬ 
izing  it.  you  may  be  losing  both 
time  and  money.  Extra-filler  pieces 
are  an  aggravation.  There  are  numer¬ 
ous  Chase  faults.  Why  not  replace 
the  guilty  ones  in  YOCR  shop?  You 
have  only  to  write  us  for  cooperative 
aihiee.  And  the  Cha-ses  are  available 
at  all  reputable  Dealers. 


The  sensational  NEW  IDEAL  DX 
roller  produces  the  finest  quality  news 
printing  —  by  design. 

They  last  longer  between  regrinds 
than  any  other  rollers. 


They  improve  the  safety  of  your 
pressroom  by  their  flame-resistance. 


} 


Peoria  Plant 

(Continued  from  page  57) 


forms  moved  across  the  room 
from  composing. 

plate  casting  ^ 

has  been 

through  the  use  of  the  Plate 
Perfector  for  highspeed  pro-  '* 

duction  of  plates  for  both  black  '  ^*** 

and  ROP  four-color  printing.  r  ,  ^ 

Plates  go  by  conveyor  direct  ||[B^||||||||||||||^^^ 

to  the  Stereo  equip- 

four  Sta-Hi 

Goss  Press  liHIIIIII^^^^^^Bi^SiLlrilf^HIIRIIIillliHHiHiHlllimilHMi 

The  Journal  Star  pressroom,  BIG  horseshoe  copy  desk  is  central  feature  in  the  'rount 

floor  level  to  permit  visitors  to  trucking  firm.  Working  with  him  m  drawing 

see  the  operation,  houses  a  Likewise,  the  papers'  photo  en-  up  the  building  and  floor  plans 

brand  new,  eight-unit  Goss  Tm®  *  ^"u  A  ® 

Headliner  press,  with  double  contract,  by  a  local  commercial  chitect;  John  Swift,  newspaper 

color  half  decks,  Colortrol  and  engraving  company.  engineer,  and  Hugh  N.  Mc- 

Goss  reels,  tensions  and  pasters.  ^  modern  photographic  lab,  Cormick. 

Color  cylinders  are  equipped  ^^^h  four  developing  rooms  a  Executive  Personnel 

with  the  Hurletron  electric  eye  Wirephoto  room  and  master  e.xecuii>e  i  e  sonnei 

devices  to  keep  color  plates  in  finishing  room,  provides  ample  Dir^ting  mechanical  opera- 

register.  The  press  equipment  facilities  for  pictures.  The  tions  in  their  respective  depart¬ 
is  capable  of  printing  64  pages  Jonmal  Star  also  has  an  AP  ments  are  Thomas  Lowry, 

without  a  collect  run  Fotofax  machine  and  is  using  stereotyping  superintendent; 

A  feature  of  the  pressroom-  Fotofax  prints  extensively.  Ralph  Skinner  pressrom  super- 
which  extends  three  stories  from  Newsroom  mtendent;  Wilbert  Gauch,  coin- 

the  basement  level  and  has  suf-  ,  ^el.sroom  posing  room  superintendent; 

ficient  horizontal  space  available  ^  spacious  newsroom  on  the  Grover  Westapher,  mailing 
for  another  four  press  units-  second  floor  houses  the  two  room  foreman 

are  the  air  filters  which  absorb  reporters,  deskmen  and  Earl  H.  Maloney  is  director 

ink  mist.  Two  such  units  were  ^he  news  editors  and  of  advertising  and  newspaper 

installed  by  American  Air  copyreaders  operate  from  one  operations;  Frank  A.  Stewart, 
Filter  Co  Rolls  of  absorbent  big  horseshoe  news  desk.  A  spe-  local  advertising  manager ;  C.  S. 
mat  paper  operate  automatical-  ^ial  wire  room  houses  the  tele-  Mugge,  assistant  local  advertis- 
ly  by  means  of  a  micro-switch  ^yP®  printers  of  the  three  major  mg  manager;  O.  C.  Summers, 
rolling  fresh  paper  into  place  services,  together  with  a  national  advertising  manager 

as  the  mats  become  heavily  teletype  machine  connected  and  E.  B.  Roberts,  classified 
covered  with  ink  with  the  downtown  office  of  the  manager. 

A  separate  air  cooling  sys-  Journal  Star.  Heading  the  news  depart- 

tem  is  used  in  the  pressroom  Executive  offices  on  the  sec-  ments  are  Max  V.  Hosier,  ex- 
to  provide  proper  heat  tempera-  attractively  de-  ecutive  editor  ;  Harold  George, 

tures  in  the  winter  and  fresh  corated,  each  done  in  distinctive  morning  edition  M.E.;  Victor 
air  in  the  summer.  This  cooling  style.  There  is  also  a  board  of  Kasper,  evening  edition  man- 
system  is  entirely  apart  from  directors’  meeting  room  ad-  aging  editor;  Corner  Bath, 
the  air  conditioning  units  serv-  jacent  to  the  offices  of  Carl  and  editor  of  the  editorial  pag;es. 
ing  the  rest  of  the  newspaper  Henry  Slane.  The  latter  two  can  Other  business  executives  in- 
plant.  iuoh  out  their  windows  and  see  elude  L.  A.  Welch,  treasurer; 

.  the  Great  Lakes-to-Gulf  Water-  Charles  A.  West,  assistant  trea- 

Automatic  Mail  Room  ^ay  barges  going  up  and  down  surer;  William  Rutherford, 
The  mailing  room  is  virtually  the  Illinois  River,  which  flows  secretary;  C.  J.  Zehr,  financial 
automatic,  utilizing  Jampol  con-  into  the  Mississippi  and  con-  director  and  comptroller;  C.  L 
veyors  and  tables,  together  with  nects  with  Chicago.  Dancey,  administrative  assistant 

the  Milwaukee  (Wis.)  Journal’s  Immediately  to  the  South  of  to  the  president;  William  Les- 
feeders  and  Signode  wire  tyers.  the  Journal  Star  building  is  ter,  director  of  personnel  anc 
Papers  come  by  overhead  con-  War  Memorial  Drive  which  purchasing;  K.  W.  Carrithers 
veyors  from  the  pressroom  and  connects  on  the  East  with  a  circulation  manager;  and  Rus 
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SELECTRO-MATIC  QUADDER 


Plant  •  Equipment 


Orders  Placed 
For  Presses 


How  many  keys  does  yourTTS  Perforator 
Operator  touch  to  center  a  line? 


The  i4Z6<wi2/  (N.Y.)  Times- 
Union  is  planning  to  replace  its  ] 
present  presses  with  eight  unit- 
type  Goss  presses,  and  work  has 
begun  on  an  extension  of  the 
pressroom  to  house  the  new 
equipment.  According  to  Her¬ 
bert  P.  Haas,  business  manager 
of  the  newspaper,  the  new 
presses  will  cost  in  excess  of 
1750,000.  Target  date  for  com¬ 
pletion  of  the  job  is  Jan.  1. 
1957. 

A  pair  of  new  heavy  duty 
folders  will  be  connected  to  each 
four  press  units,  and  two  new 
Cutler-Hammer  conveyors  will 
be  installed  from  the  press  room 
to  the  mail  room. 

A  powered  plate  conveyor 


Both  topes  contain  the  signals  needed  to  center  the  Quadder  is  on  the  job  for  the  17-signal  tape, 

words  "John  Jones"  in  8  point  on  1 2  picas.  The  big  Less  than  25%  of  the  time  and  effort  needed  for  the 
difference  between  the  two  is  that  the  Selectro-Matic  conventional  method  is  required  for  the  tape  intended 

for  the  Selectro-Matic  Quadder. 

This  means  that  the  Perforator  Operator's  time  is 
entirely  productive.  There  ore  no  "dry  runs"  and 
computation  necessury,  nor  are  quads  needed  at  both 
ends  of  the  line.  The  operator  merely  punches  the 
"center"  signal  at  the  end  of  the  line,  and  the  Selectro- 
Matic  Quadder  takes  over . . .  automatically  . . .  when 
the  line  reaches  casting  position. 


for  tottor,  ootior  prodvciion 
of  Tofotyposottor  topo,  inttoll 
tho  Soloctro-Matk  Quoddor  on 
your  TJS-oporotod  linocatfirtg 
mochinot.  Jho  *‘tiO‘in'*  will 
moro  than  doublo  lapo  pro- 
cfvcfiOA  for  alt  fyput  of  quad- 
dor  compaction.  Writo  today 
for  all  dotailt. 


The  Seattle  (Wash.)  Times  I 
has  added  four  new  Goss  press 
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Buffalo  News 
Starts  Plant 
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Automatic  Stop  Switch  Saves 
Precious  Time  in  Tape  Operation 


Buffalo,  N.  Y. 
Work  is  under  way  on  the 
new  mechanical  building  of  the 
Buffalo  Evening  News  at  Wash¬ 
ington  and  Scott  Sts.  Clearing 
the  site  acquired  from  the  New 
York  State  Thruway  Author¬ 
ity  at  public  auction  last  Fall 
was  started  several  days  ago 
and  completion  of  the  building 
is  scheduled  for  mid-1957. 

The  business,  editorial,  ad¬ 
vertising  and  circulation  offices 
of  the  News,  as  well  as  its 
composing  room,  will  continue 
to  be  located  in  the  building  at 
Main  and  Seneca  Sts. 

Plans  for  the  new  building, 
which  will  handle  facilities  for 
the  press  room,  paper  storage, 
a  siding  long  enough  to  accom¬ 
modate  five  freight  cars,  mail 
room,  off-street  truck-loading 
platforms  and  garage,  were  de¬ 
veloped  under  the  personal  di¬ 
rection  of  the  late  Edward  H. 
Butler,  editor  and  publisher, 
who  died  in  February. 

The  new  building  will  rise  on 
the  site  where  the  Lehigh  Val¬ 
ley  Railroad  formerly  brought 
its  trains  into  downtown  Buf¬ 
falo.  The  area  has  been  en¬ 
larged  by  purchase  of  addition¬ 
al  footage  from  the  New  Y'ork 
Central. 

It  will  adjoin  the  Washing¬ 
ton  St.  entrance  to  the  Thruway 
for  eastbound  traffic  from  down¬ 
town  Buffalo. 

Contracts  have  been  signed 
by  the  News  with  the  Wood 
Newspaper  Machinery  Corp.  for 
five  complete  presses  to  print 
black  and  white  and  full  color. 

The  installation  is  arranged 
to  operate  as  five  presses,  each 
capable  of  producing  96-page 
papers,  with  provision  for  ex¬ 
pansion  to  128  pages.  Eight 
pages  can  be  printed  in  four 
colors  for  ROP  position. 

William  Ginsberg  &  Associ¬ 
ates  of  New  York,  specialists 
close  deadline  in  newspaper-plant  design,  are 
the  architects  and  engineers. 


RELAY  and  terminal  block  of 
Buchanan  Stop  mounted  on  dis¬ 
tributor  bracket  of  a  Comet. 


TWO  control  switches — one  on 
the  plun9er  lever  and  other  on 
the  bracket — are  controlled  by 
small  screw  on  No.  10  cam. 


CONTROL  box,  mounted  on  pi 
stacker  —  showing  signal  light, 
push-button  release  and  master 
switch. 


Architect's  design  for  Buffalo  Evening  News  production  plant, 
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Hoe’s  exclusive  new  reversing  and  oscillation 
control  saves  press  make-ready  time 


This  latest  Hoc  development  provides  a  eon- 
venient  and  foolproof  method  for  reversinf' 
either  right  or  left  hand  printing  couples  or  to 
vary  ink  drum  oscillation  by  means  of  one 
simple  t(Mjl. 

A  mechanical  safety  interlock  not  only  indi¬ 
cates  the  direction  of  rotation  of  the  couple  but 
also  assures  projx.’r  positioning  of  the  reversing 
components. 

On  couples  for  color  where  variable  ink 
drum  oscillation  is  provided,  the  adjustment  is 
effected  with  the  same  tool  from  outside  the 
unit  housing  and  may  be  made  while  the  press 
is  in  operation. 


These  features  typify  the  success  Hoe  engi¬ 
neers  have  had  in  simplifying  press  operation 
for  the  pressman  .  .  .  cutting  the  lime  required 
for  press  make-ready . . .  reducing  printing  costs. 

Contact  Hoe  before  you  buy.  For  informa¬ 
tion,  write  to: 


WANCHES  eOSION  •  CHICAGO  •  SAN  EtANCISCO 
SIIMINCHAM  •  fOtriANO,  OIE. 
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Machinery  Moves  Newsprint 
From  Boxcars  to  the  Press  Room 


Philadelphia 

After  six  months  of  opera¬ 
tion  the  Philadelphia  Bulletin 
is  convinced  it  has  one  of  the 
most  efficient  newsprint  han¬ 
dling:  systems  of  any  newspaper 
in  the  world. 

Now,  high-powered  industrial 
crucks  handle  the  rolls  of  paper 
from  railroad  siding  right  into 
the  plant,  and  steadily  moving 
draglines  carry  rolls  of  paper 
to  storage  and  the  presses. 

According  to  J.  P.  Grant, 
mechanical  superintendent  at 
the  Bulletin,  1,540,000  lbs.  of 
paper  are  hauled  on  the  aver¬ 
age  day. 

The  Bulletin’s  new  building 
is  a  newspaper  plant  designed 
and  built  around  a  materials 
handling  system. 

First,  the  railroad  siding 
eliminates  the  need  for  hauling 
of  newsprint  from  the’  freight 
depots  to  the  paper  by  truck. 
Loaded  box  cars  are  pulled 
right  up  to  the  Bulletin  loading 
dock. 

At  this  point,  two  Lewis- 
Shepard  electric  fork  trucks, 
equipped  with  a  Bartel  device 
for  handling  rolls  of  newsprint, 
take  over.  The  Bartel  device 
has  an  overhead  core  pin. 


mounted  on  the  front  of  the 
truck.  This  is  inserted  into  the 
core  opening  in  the  roll.  The 
roll  is  then  pulled  back,  hy¬ 
draulically,  against  a  curved 
steel  plate  and  held  firmly.  The 
rolls  as  received  are  in  a  ver¬ 
tical  position,  about  38-42  to  a 
car.  Bartel  units  will  also  han¬ 
dle  two  half-size  rolls  which  are 
taped  together. 

One-Man  Job 

Because  the  core  pin  is  in¬ 
serted  into  the  center  opening, 
no  clearance  space  is  required 
between  rolls.  This  makes  it 
easy  to  break  out  the  first  three 
or  four  rolls  in  a  tightly-packed 
carload — formerly  a  serious 
problem.  Completely  mechan¬ 
ized  in  this  way,  one  man  can 
unload  an  entire  freight  car 
in  a  few  minutes. 

As  the  rolls  are  withdrawn 
from  the  freight  cars,  the  Bar¬ 
tel-equipped  fork  trucks  deposit 
thetn  on  dragline  carts,  which 
constantly  move  at  60  feet  per 
minute  right  down  the  loading 
docks  to  the  storage  area. 

One  hundred  Lewis-Shepard 
dragline  trucks  form  an  almost 
endless  chain  to  carry  the  news¬ 
print  to  storage. 

In  the  storage  rooms,  four 
specially,  equipped  fork  tru  ks 
stand  by  to  take  the  rolls  from 
the  dragline  and  stack  them. 
These  trucks  are  fitted  with  an¬ 
other  device  for  paper  handlers 
— a  90-degree  rotating  paper 
roll  clamp. 

With  this  attachment,  paper 
rolls  can  be  handled  either 
horizontally  or  vertically  with 
a  90-degree  rotation.  Hydraul¬ 
ically  operated  clamps  firmly 
hold  the  roll  when  in  transit. 

The  trucks  with  the  rotating 
clamps  lift  the  standard  verti¬ 
cal  roll  of  newsprint  to  a  height 
of  134  inches.  This  permits  up 
to  triple  tiering  in  storage  and 
releases  valuable  floor  space 
for  additional  storage. 

The  rotating-clamp  equipped 
trucks  remove  the  tiered  ver¬ 
tical  rolls  from  storage  as  they 
are  needed  in  the  press  feed 
room,  rotate  them  into  a  hori¬ 
zontal  position  and  place  them 
on  the  dragline  trucks,  where 
they  move  to  their  next  station. 


THREE-HIGH  stacking  of  nawi- 
print  rolls  is  accomplished  easily 
with  Lewis-Shepard  lifter  fitted 
with  a  rotating  clamp  attach¬ 
ment. 


‘Kicked’  onto  Platform 

At  an  intermediate  point  be¬ 
tween  the  storage  area  and  the 
presses,  rolls  are  automatically 


Kickoff  after  U-Turn 


“kicked”  from  the  dragline 
truck  onto  a  platform  where 
the  outer  covering  paper  is  re¬ 
moved.  While  the  roll  is  un¬ 
wrapped,  the  dragline  truck 
makes  a  U-turn  around  the 
platform  and  is  ready  to  re¬ 
ceive  the  uncovered  newsprint 
on  the  other  side.  An  automatic 
device  releases  the  roll. 

Upon  arrival  at  the  press 
room,  the  unwrapped  rolls  are 
removed  from  the  trucks  and 
rest  on  a  steel  track  built  into 
the  floor  which  carries  them  to 
their  designated  presses. 

Is  such  an  elaborate  ma¬ 
terials  handling  system  difficult 
to  keep  in  iTinning  order?  Mr. 
Grant  points  out,  on  the  con¬ 
trary,  that  since  its  beginning, 
the  system  has  been  in  constant 
use  with  only  the  usual  require¬ 
ment  for  routine  maintenance. 

“Aside  from  our  regular  pro¬ 
duction  problems,”  Mr,  Grant 
states,  “we  have  been  able  to 
utilize  our  materials  handling 
equipment  for  other  purposes.” 
One  significant  use  is  the  re¬ 
moval  of  the  wrapping  paper 
after  it  has  been  taken  from 
the  roll  of  newsprint.  As  the 
wrappers  are  collected,  they  are 
haled  with  wire,  pushed  onto  a 
dragline  truck  and  carried  to 
the  railroad  cars  which  will 
carry  them  from  the  plant.  The 
cores  are  returned  to  the  rail¬ 
road  cars  in  the  same  way. 


DRAGLINE  move*  continuously 
at  50  feet  per  minute,  taking 
cart*  to  warehouse. 


More  Reelroon 
Facilities  Bought 

As  part  of  a  giant  conver¬ 
sion  program  involving  New 
York  and  Brooklyn  plants,  T\e 
New  York  Newt  has  again  in¬ 
creased  its  reel-room  facilitiei 
with  a  purchase  of  additional 
Wood  equipment. 

Eighteen  Standard  Wood 
Reels,  18  Wood  pneumatically- 
controlled  4-Belt  stationary 
strap  tentions,  and  18  Wood 
automatic  thymotrol  autopaster* 
are  to  be  installed.  This  will 
make  a  total  of  68  Wood  reel*, 
tensions,  and  autopasters  in  the 
News  plants. 

*  *  * 

The  latest  addition  to  facili¬ 
ties  of  the  Daytona  Beack 
(Fla.)  Newa-Joumal  include*  i 
new  Wood,  16-page  Cosmopoli¬ 
tan  Press  unit,  complete  with 
former,  reversing  drive  and 
auxiliary  equipment. 

Since  1946,  the  News-Joumil 
Corporation  has  invested  a  half¬ 
million  dollars  in  plant  and  me¬ 
chanical  expansion  including 
new  Wood  presses,  reelroon 
and  stereotype  equipment. 

• 

Carl  Hautz  Retires 
After  SJ’Year  Career 

Sandusky,  Ohio 

Carl  Hautz,  foreman  of  the 
mechanical  department  of  the 
Sandusky  Register-Star-Timu 
since  1926,  who  had  lost  only 
one  day — and  that  was  before 
1913 — of  work  in  his  career 
with  the  newspaper,  is  retiring. 

Mr.  Hautz,  who  has  been 
working  in  the  printing  depart¬ 
ments  of  newspapers  since  1899, 
recalls  putting  the  black  border 
around  a  cut  of  President  M^ 
Kinley  in  1901  after  the  chief 
executive  was  assassinated. 

• 

Airconditioned  Shop 

Charleston,  S.  C. 

The  composing  room  and 
stereotype  shop  of  the  New* 
and  Courier  and  Charlestot 
Evening  Post  plant  are  being 
equipped  for  airconditioning.  All 
metal  pots  have  been  converted 
from  gas  to  electricity. 

• 

George  Appointed 

Scranton,  P*. 

The  Scranton  Times  has  an¬ 
nounced  the  appointment  of 
Philip  George  as  foreman  of 
its  sterotyping  department  to 
succeed  Louis  Dietrich,  retired. 
William  J.  Thomas  has  been 
named  assistant  foreman. 
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Milwaukee 
Journal  Adds 
Plant  Space 

Milwaukee,  Wis. 
The  Milwaukee  JoumaVa  half 
million  dollar  expansion  pro¬ 
gram  is  rapidly  nearing  com¬ 
pletion,  offering  expanded  pro- 
daction  facilities,  including 
equipment  and  floor  space. 

For  many  months.  Journal 
production  craftsmen  have  been 
working  virtually  side  by  side 
with  construction  workers  and 
machinery  installers  as  the  fifth 
and  new  sixth  floors  of  the 
building  and  the  new  annex 
have  been  built,  modernized  and 
equipped  with  the  latest  in 
equipment. 

Now  these  changes  are  vir¬ 
tually  complete,  including  a 
four-floor  Journal  annex  now  in 
operation.  The  composing  room 
has  been  enlarged  25%  in  floor 
space  and  now  includes  two 
new  Intertype  machines  added 
to  35  typesetting  machines  al¬ 
ready  in  use.  There  are  two- 
Fotosetter  machines  in  the 
brand  new  photo  composition 
department.. 

The  engraving  department 
now  occupies  over  4500  square 
feet.  This  gain  of  25%  addi¬ 
tional  space,  made  possible  by 
moving  the  art  department  to 
the  sixth  floor  addition,  is 
primarily  being  used  for  color 
proofing  of  engp-avings.  A  new 
two  color  proofing  press  now 
speeds  up  this  operation. 

The  art  department’s  new 
quarters  cover  3200  square  feet, 
i  nearly  three  times  as  much 
i  space  as  it  had  formerly.  The 
d^artment  is  equipped  with 
better  lighting,  built  in  air- 
conditioning,  special  rooms  for 
color  artists,  and  a  new  Lacey 
Luci  tracing  and  reproducing 
machine. 

The  job  printing  department 
has  been  moved  from  the  fifth 
floor  of  the  Journal  building 
proper  to  larger  facilities  in  the 
Journal  annex,  located  just 
south  of  the  main  Journal  build¬ 
ing. 


Ferguson  is  Foreman 

London,  Ont. 

E.  Jack  Ferguson  has  been 
named  stereo  foreman  of  the 
London  Free  Preaa,  succeeding 
the  late  Albert  E.  Tucker.  Kel- 
land  Popham  succeeds  Mr.  Fer¬ 
guson  as  assistant  stereo  fore¬ 
man  on  the  night  shift. 


A  VIEW  in  fh«  art  department  at  the  Milwaukee  Journal. 


Okla.  Daily 
Moves  Into 
Modern  Plant 

Norman,  Okla. 

The  Norman  Transcript  for¬ 
mally  opened  its  new  building 
to  the  public  Sunday,  March  25. 

During  the  week  preceding 
the  open  house,  some  200 
visitors,  including  publishers  of 
the  state,  toured  the  plant,  and 
an  estimated  1,800  residents  of 
the  Norman  area  attended  the 
Sunday  open  house. 

The  new  plant  adds  9,250 
square  feet  of  working  space. 
It  houses  six  of  the  company’s 
eight  departments,  and  is 
equipped  with  year-round  air 
conditioning,  inter  -  office  tele¬ 
phone  dialing,  a  pneumatic  tube 
system,  an  automatic  elevator 
and  an  electronic  fire  detection 
and  warning  system. 

The  outside  of  the  building  is 
cleanly  functional,  but  any  ten¬ 
dency  toward  severity  is  relieved 


by  a  moulded  stone  facade  over 
the  entrance,  done  by  a  Uni¬ 
versity  of  Oklahoma  art  pro¬ 
fessor.  On  the  facade  are'  the 
high-cut  figpires  of  a  lighted 
torch  and  the  words,  “The 
newspaper  lights  the  way  of 
freedom.’’ 

A  silhouette-lighted  cast-al¬ 
uminum  sigpi  identifies  the  plant 
both  day  and  night. 

The  interiors  are  all  done  in 
pastel  shades,  with  light  rose¬ 
wood  and  spruce  green  predom¬ 
inating.  The  woodwork  is 
bleached  and  stained  birch.  The 
floor  is  vinyl  tile  and  the  ceiling 
is  covered  with  white  acoistical 
tile.  Overhead  fluorescent  tub¬ 
ing  gives  even,  glarele.ss  illu¬ 
mination  throughout. 

The  front  section  of  the  first 
floor  houses  the  business  office 
and  the  private  offices  of  Editor 
and  Publisher  Fred  E.  Tarman 
and  Associate  Publisher  Harold 
Belknap.  These  rooms  are  con¬ 
nected  by  an  interior  corridor 
and  have  large  windows  afford¬ 
ing  a  view  into  the  business 
office. 

Behind  this  area,  separated 
by  a  soundproof  wall,  are  the 


composing  room,  stereotyping 
department  and  press  room. 

The  second  floor  is  divided  be¬ 
tween  the  display  advertising 
and  news  departments.  Special¬ 
ly-built  large  wall  drawers  for 
ad  mats  are  a  feature  of  the 
advertising  area,  while  the 
newsroom  is  dominated  by  a 
central  teletype  monitor  booth, 
with  a  coffee  bar  and  conference 
room  adjoining.  A  modem  dark¬ 
room  also  adjoins  the  news  de¬ 
partment. 

The  basement  furnishes  stor¬ 
age  space  for  files  and  separate 
rooms  for  heating  and  air  con¬ 
ditioning  equipment  and  West¬ 
ern  Electric  telephone  equip¬ 
ment. 

Although  most  personnel  are 
using  the  new  building,  mem¬ 
bers  of  the  staff  remaining  in 
an  older  stracture  nearby  are 
also  enjoying  more  working 
space  because  of  the  seam-let- 
ting  made  possible  by  the  recent 
opening  and  movement  of  de¬ 
partments. 

• 

Intertype  Reissues 
Type  Reckoner 

Intertype  Corp.  has  issued  a 
new  edition  of  its  “Intertype 
Ready  Reckoner,’’  a  gpiide  for 
copyfitting  of  all  Intertype  line¬ 
casting  machine  faces  and  other 
type  faces  where  the  alphabet 
length  is  known. 

The  Reckoner  is  used  to  fit 
copy  to  any  layout  or  determine 
how  many  pages  a  given  manu¬ 
script  will  make  in  any  selected 
type  face,  in  any  width  setting 
desired.  The  tables  show  the 
name  of  the  face,  point  size, 
leng^th  of  lower  case  alphabet 
in  points,  number  of  characters 
in  one  pica  and  number  of  char¬ 
acters  in  all  measures  from  10 
picas  up  to  30  picas.  For  type 
faces  not  contained  in  these 
tables,  a  special  supplementary 
tabulation  is  included. 


EDITOR  9C  PUBLISHER  for  April  14,  1956 


,  1954 


63 


PROMOTION 


Cost  per  M  Translated 
Into  Thing  That  Counts 


St.  Paul  (Minn.)  Dispatch-  PlflflllPft 

Pioneer  Press  started  competi- 

tion  this  year  for  girl  cheer-  A  Pan^rc 

leader  teams  at  the  Minnesota  ^  ® 


By  T.  S.  Irvin 


State  High  School  Basketball  Omaha,  Neb 

Tournament.  Idea  went  over  „  , 

big.  so  event  will  be  continued  Ak-Sar-Ben,  Omaha  civic  or 
annually.  Tourney  this  year  hit  ^"‘"^tion,  presented  its  annuri 
a  record  attendance  of  over  Community  Service  plaques  and 
QQQ  $200  cash  awards  to  four  news- 

Portlund  Oregon  Journal  papers  at  the  82nd  annual  din- 
j  CQ10  :4.„  ner  of  the  Nebraska  Press  As- 


A  simple  explanation  of  “cost  has  made  wonderfully  impres-  drew  5,818  visitors  to  its  three-  April  13. 

per  thousand”  as  applied  to  sive  and  effective  use  of  news-  ^ay  spring  planting  fair,  held  .  .  Wnlthni  r  *i 

newspaper  and  television  adver-  print  in  a  promotion  to  show  m  its  building  lobby.  Display  t  •  n#  p*  i 

tising  makes  a  16-page  booklet  how  economical  and  effective  space  is  free  to  advertisers.  ®  •  ^8S  i  ^  j 

distributed  by  the  Richmond  newspaper  advertising  is.  This  is  the  seventh  year  the  ccor  ,  erry  .  ^P>  ®» 

(Va.)  Times  -  Dispatch  and  What  Dave  has  done  is  pub-  fair  was  staged.  Keva  K.  i;. vans;  and 

News  Leader  a  highly  effective  lish  a  32-page  issue  of  the  Ob-  Grand  Rapids  (Mich.)  Press  ®  epor  er,  oe  epo. 

promotion  for  newspapers.  server  containing  just  one  1-  with  a  new  market  data  Citations  for  agricultural 
Although  it  has  just  come  to  inch  ad — but  that  ad  repeated  booklet  selling  the  “billion  dol-  services  went  to  the  Grand 

our  attention,  this  booklet,  or  5,566  times.  The  ad  reads  ^ar  Western  Michigan  market.”  Island  Independent,  Arch  W. 

at  least  the  argument  in  it,  “Even  small  ads  used  consist-  •  Jarrell;  Dawson  County  Her- 

evidently  was  prepared  some  ently  in  the  Observer  pay  off.”  Clyde  and  Dale  "^ylor 

time  ago  by  the  Richmond  news-  “When  you  buy  a  1-inch  ad  _  .  Plattsmouth  Jourrml,  Ronald 

papers.  No  matter.  It  is  as  in  the  Observer,”  reads  the  Letters  in  Lurope  R.  Furse;  Shendan  County 

valid  today  as  it  ever  was,  and  front  page  headline  on  this  spe-  Cleveland  Star,  Phil  Gottschalk;  Bertrand 

should  continue  to  be.  cial  edition,  “here’s  a  fraction  His  baggage  bulging  with  tt^^ald,  Harry  and  Everette 

The  booklet  is  addressed  to  of  what  you  get.”  A  fraction  four  cameras,  100  rolls  of  film  Waters, 

the  retail  advertiser.  It  is  es-  because,  as  the  sub-head  ex-  and  nearly  3,000  letters,  the  NAP’s  general  excellence 

pecially  timely  today,  therefore,  plains,  “one  insertion  delivers  Cleveland  Press’  nationalities  awards  were  conferred  on  the 
because  there  are  stirrings  in  nearly  26  times  as  many  ads  as  editor,  Theodore  Andrica,  is  on  Sidney  Telegraph;  J.  C.  Bush 
Ihe  television  industry  to  make  in  this  32-page  section.”  his  way  to  Europe  again  in  one  and  Jack  Lowe;  Oakland  Inde¬ 

hat  medium  available  to  retail-  To  reach  the  Observer  circu-  of  the  newspaper’s  unusual  and  pendent,  Bob  Bogue;  Osmond 
trs  at  a  rate  competitive  with  lation  with  a  2-cent  postcard,  popular  projects.  Republican,  Leonald  Warneke 

newspapers.  copy  explains,  would  cost  $2,-  Mr,  Andrica,  before  his  re-  and  Eugene  Liewar;  and  Gret- 

The  booklet’s  argument  is  831.14.  “And  the  Observer  does  turn  in  late  August,  will  have  ^a  Breeze,  George  Miller, 
based  on  the  difference  between  it  for  only  $2.50  for  an  ad  visited  19  countries,  including  ^ 

voluntary  reading  of  a  printed  placed  just  once  a  week.”  four  behind  the  Iron  Curtain. 

advertisement  and  “the  expos-  This  is  dramatic  promotion.  In  all  of  these  lands  he  will  de-  o  ¥7  ¥7  •  T  * 

ure  of  a  commercial  to  a  cap-  _  liver  the  letters  to  families  of  tiXaniiner  IriO 

tive  audience.”  Kids  Clevelanders  and  then  write  Capture  Club  Awards 

“Don’t  misunderstand  us.  Kids  are  the  most  wonderful  stories  about  his  visits  for  Press  Francisco 

please,”  the  booklet  says.  “All  people  for  promotion  people  be-  readers.  _  .  • 

major  advertising  media  are  cause  they  make  the  most  won-  •  .  Exarntner 

effective  whep  properly  used,  derful  promotion.  Here,  as  the  tv  y  staffers  took  three  first  p\am 

All  we  say  is  this:  in  figuring  latest  instance,  is  a  booklet  p  ^^e  annual  San  Franci^ 

relative  costs,  don’t  mix  apples  from  the  Washington  (D.C.)  To  Sponsor  ‘Gloves’  Press  &  Union  League  Clul 

and  oranges  and  come  up  with  Po^t  and  Times  Herald.  It  is  El  Diario  de  Nueva  York,  of 

statistical  applesauce.  <*Mv  Picture  Trin  to  the  Chil-  Snanish-lano-uae-e  dailv.  will  <^>scoyery  of 


San  Francisco 
San  Francisco  Examiner 
staffers  took  three  first  places 
in  the  annual  San  Francisco 
Press  &  Union  League  Club 
awards  on  Ed  Montgomery’s 
story  of  the  discovery  of  the 


statistical  applesauce.  “My  Picture  Trip  to  the  Chil-  Spanish-language  daily,  will  l  j  f  viHnoonoH  ^^fonViani* 

‘Don’t  compare  the  cost  of  dren’s  Book  Fair.”  sponsor  a  Golden  GlovL  tour-  RrtL  VJSpJt  I  ^n’f^featuK 

exposing  your  advertising  mes-  The  title  explains  it.  It  is  a  nament  under  the  name  “Guan-  ^  " 

sage  to  any  listener  or  viewer  collection  of  fascinating  pic-  tes  Hispanos”  for  New  York  w 

with  the  cost  of  reaching  an  in-  tures  of  kids  of  all  ages  enjoy-  City’s  Spanish-speaking  popula-  ^  °  ,  oy  aoo  cryant 
terested  prospect  for  what  you  ing  the  paper’s  annual  book  fair  tion.  Editor  Stanley  Ross  an-  ^^^er  firsts  went  to  Hugh 
have  to  sell.”  for  children,  which  attracted  nounced  this  week.  Bernard,  best  city  side  nem 

The  booklet  cites  classified  ad-  some  35,000.  Copy  tells  the  The  boxing  competition  will  McDotsW, 

vertising  as  an  example  where  story  as  though  written  by  a  launch  a  year-round  athletic  sports,  both  of  the  San  Frau- 
percent  of  reading  is  low  but  child.  program  to  be  conducted  by  the  Call-Bulletin. 

the  result  in  sales  “astonish-  newspaper.  Proceeds  from  the  • 

ing.  ^Tkis  proves,  it  indicates.  In  the  tSag  boxing  shows  will  go  to  El  Dia- 

that  “cost  per  thousand  is  a  New  York  Mirror  sends  out  rios’s  “Hospital  Hispano”  fund  Awnrflu 

dangerous  abstraction  a  packet  of  money  as  a  promo-  for  the  erection  of  a  hospital  ® 

In  the  final  analysis,  ’  the  tion  for  its  Brooklyn  pages,  for  the  city’s  Spanish-speaking  Toronto 

booklet  notes,  cost  per  sales  Fake  money,  of  course — it  un-  residents,  Mr.  Ross  said.  Robert  Crichton,  reporter  of 

created  is  the  thing  that  counts,  folds  into  a  promotion  piece.  •  the  Toronto  Globe  &  Mail,  won 

and  nothing  else.”  But  there’s  a  wonderful  feeling  rp  T*  Toronto  Firefighters’  As- 

.  j  when  you  first  pick  it  up — the  loronto  lab.  sociation  1955  award  of  $-300 


Inchers 


feeling  only  a  big  bundle  of 


Newsprint  being  the  scarce  clean,  fresh  boodle  gives  you. 


r  the  city’s  Spanish-speaking  ‘ 

sidents,  Mr.  Ross  said.  Robert  Crichton,  reporter  of 

•  the  Toronto  Globe  &  Mail,  won 

rp  rp  1  o  the  Toronto  Firefighters’  An¬ 
ew  1  oronto  1  ab .  sociation  1955  award  of  $-300 

Toronto  for  the  best  story  on  a  fir* 
Stock  brokers  are  understood  published  in  a  Toronto  news- 


and  precious  commodity  it  is  Des  Moines  (Iowa)  Register  to  be  behind  plans  to  start  a  paper.  He  was  on  the  Toronto 

these  days,  there  are  surely  and  Tr  ibune  promoted  its  “hot”  morning  tabloid  newspaper  here  Telegram  when  he  wrote  his 

some  in  the  business  who  will  men’s  apparel  section  with  a  this  Summer.  Several  newspa-  prize-winning  story  of  a  church 

shudder  at  what  Dave  Henes,  real  flare.  Rolled  the  paper  up  permen  from  Toronto  dailies  fire  on  Feb.  14,  1955.  Art  Bur- 

promotion  manager  of  the  Char-  tight  into  a  red  wrapper  and  have  been  approached  for  edi-  nell,  photographer  of  the  To- 

lottc  (N.C.)  Observer,  has  strung  a  rope  fuse  through  it  torial  positions  on  the  paper  ronto  Telegram,  was  awarded 

done.  to  make  it  look  like  a  giant  which  may  be  called  the  Toronto  the  $300  prize  for  a  photo  of 

But  not  for  long.  Because  he  firecracker.  Morning  Sun.  a  waterfront  oil  storage  fire. 
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books  in  review 


Book  of  Vivid  Empathy 
On  Civil  War  Reporters 

By  Prof.  Roscoe  EUard 


_ _ _ „  dence,  has  produced  several 

YANKEE  REPORTERS,  1861-66.  By  ,  _  _  t 

Emmet  Crozier.  New  York:  Oxford  books  in  the  last  few  years.  In 
University  Press.  441  pp.  |6.  “Yankee  Reporters,”  a  World 

War  II  correspondent  for  the 
New  York  Herald  Tribune  — 
editorial  writer  for 


It  cost  $40  to  get  two  of 
America’s  earliest  roving  cor-  later  an 
respondents  from  Atchison,  them  —  really  re-tells  the  story 
Kansas,  to  Denver.  It  was  a  of  the  war  as  contemporaiy  pa- 
650-mile  journey  by  wagon  in  pers  published  it. 

1840,  and  the  two  reporters  had  Emmet  Crozier’s  book  is  vivid 
to  pay  half  the  fee  in  advance  writing,  careful  historical  re- 
— at  the  livery  stable.  One  was  search,  and  highly  competent 
Albert  Deane  Richardson  of  narrative.  This  is  because  Mr. 
Horace  Greeley’s  New  York  Crozier,  a  veteran  newspaper 
Tribune.  The  other  was  Thomas  man  writes  of  the  correspon- 
Wallace  Knox  of  the  Boston  dents  as  human  beings,  fighting 
Atlas  and  Bee.  the  censors,  the  War  Depart- 

Of  course  $40  was  a  good  deal  ment,  the  generals,  the  editors, 
of  money,  and  there  was  bound  and  each  other.  His  telling  be- 
to  be  around  76  cents  a  day  for  comes  an  historically  accurate 
maintenance.  So  Richardson  ar-  adventure. 

ranged  to  send  weekly  dispatch-  His  characters  are  varied,  for 
es  also  to  the  Republican  at  he  writes  of  regular  and  oc- 
Lawrence,  Kansas;  Knox  would  casional  repoi-ters,  the  famous 
contribute  articles  to  Freedom’s  and  the  unknown,  the  drunk  and 
Champion  at  Atchison.  the  sober,  the  heroes  and  the 

♦  *  ♦  cowards.  He  writes  as  a  news- 

The  country  was  opening  up  paper  man  about  a  necessarily 

and  papers  were  enterprising,  groping  start  at  war  corre- 
Gold  was  being  discovered,  spondence  in  which  both  editors 
Indians  more  or  less  under  and  reporters,  both  generals  and 
cavalry  control,  and  home-  the  War  Department  had  to 
steaders  were  laying  out  the  learn  a  new  phase  of  news- 
future  golden  wheat  lands  and  gathering, 
cattle  ranges.  The  special  cor-  Reporters  were  charged  with 
respondent  was  a  new  figure  on  causing  “serious  injury”  to  the 
the  scene.  He  emerged  from  the  North.  Out  of  Mr.  Crozier’s  nar- 
newspaper  office  about  the  time  rative  comes  a  quite  different 
the  railroad  and  telegraph  gave  conclusion  —  that  professional 
wider  range  to  news  gathering,  war  correspondents  in  the  War 
Excellent  men  were  among  Between  the  States  not  only 
them.  Bayard  Taylor  was  one.  played  an  informative,  ethical 
True,  he  became  a  poet  and  role  as  reporters,  but  by  keep- 
novelist  of  distinction.  Yet  he  ing  a  wide  public  alert  to 
was  apprenticed  to  a  printer  in  needs,  dangers,  and  happenings, 
1842,  was  a  special  correspon-  “helped  to  win  the  war  and 
dent  for  the  New  York  Tribune,  preserve  the  Union.” 
and  still  rests  in  newspaper  *  *  , 

history  as  one  of  the  best-known 

journalists  of  the  19th  century.  Crozier,  who  worked  for 

The  leisurely,  literary  flavor  of  Kansas  City  (Mo.)  Star, 

his  dispatches  to  the  Tribune  New  York  Evening  World, 

on  the  California  gold  camps  in  the  New  York  Sun  writes 
the  ’50s  is  writing  worth  look-  ''^ith  sufficient  reportorial  de- 
ing  up.  It  makes  some  of  the  tail  to  help  readers  see  some- 
best  verisimilitude  of  our  social  thing  of  the  waiting  and  the 
history.  thoughtful  work  that  even  the 

By  1860,  some  half  a  hundred  young  professional  correspond- 
“roving  correspondents”  were  o^'t  goes  through  to  get  simply 
quite  experienced  .  .  .  with  the  wntten  news  back.  Typical  is 
Civil  War  in  its  buskins  just  off  this  account: 
stage  waiting  its  Fort  Sumter  “The  young  Ohio  journalist 
cue.  who  wrote  under  the  pen  name 

♦  ♦  ♦  ‘Agate,’  24-year-old  Whitelaw 

Bumbling  censorship  and  the  Reid,  arrived  from  Cincinnati  to 

absorbing  adventure  of  our  first  report  for  the  Times  and  Go- 
war  since  1812,  covered  by  the  zette.  Earlier,  Reid  had  served 
first  full-scale  war  correspon-  as  a  war  correspondent  in 
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Westein  Virginia.  While  Mc- 
Clennan  was  winning  his  early 
victories  at  Rich  Mountain  and 
Carrick’s  Ford,  Reid  watched 
the  rugged  warfare  as  a  vol¬ 
unteer  aide  with  the  rank  of 
captain.  During  the  fall  and 
winter  he  had  been  tied  to  an 
editorial  desk  in  Cincinnati, 
helping  to  organize  the  war 
staff  and  acting  for  a  time  as 
managing  editor  .  .  . 

“At  Pittsburg  Landing  Reid 
did  not  waste  time  gossiping 
with  other  correspondents,  or 
look  for  news  at  the  poker  table 
on  the  headquarters  boat.  Grant 
had  been  restored  to  command, 
and  the  Cincinnati  reporter  got 
the  details  of  the  row  with  Hal- 
leck  from  Major  John  A.  Raw¬ 
lins,  Grant’s  adjutant,  and 
Major  William  S.  Hillyer,  an 
aide  on  the  headquarters  staff. 

“These  two,  both  lawyers, 
were  indignant  at  the  treatment 
accorded  the  quiet,  unassuming 
Illinoisan  by  Old  Brains.  In¬ 
stead  of  praising  Grant  for  the 
capture  of  Fort  Donelson,  Hal- 
lek  had  telegraphed  congratu¬ 
lations  to  General  Hunter  in 
Kansas  for  sending  reinforce¬ 
ments. 

“In  a  dispatch  to  Washing¬ 
ton,  crediting  the  Donelson  vic¬ 
tory  to  General  C.  F.  Smith,  Old 
Brains  telegraphed :  ‘Promote 
him  and  the  whole  country  will 
applaud.’  For  Grant,  scolding 
and  silence,  demotion  and 
threatened  arrest.  Reid  listened 
and  nodded,  storing  the  clash 
of  army  temperaments  away 
for  future  reference. 

“For  two  days  Reid  rode  with 
Rawlins  and  Hillyer  among  the 
sprawling  camps,  talked  to  di¬ 
vision  commanders,  studied 
maps.  Scouts  brought  word  of 
a  gi-owing  concentration  of 
Confederate  troops  at  (k)rinth, 
Mississippi,  some  twenty  miles 
away.  The  Union  generals  he 
talked  to,  Prentiss,  McClernand, 
W.  H.  L.  Wallace,  and  Sherman 
were  impatient  for  the  arrival 
of  Buell’s  Army  of  the  Ohio  so 
they  could  move  in  force  against 
the  Rebels. 

“Reid  wrote  a  long,  thought¬ 
ful  dispatch  for  the  Times  and 
Gazette  on  the  condition  of  the 
troops,  the  problems  of  supply, 
the  growing  streng^th  of  the 
Union  forces  poised  on  the 
banks  of  the  Tennessee. 
Guardedly  he  hinted  at  a  thrust 
into  Mississippi  in  the  near 
future.  The  long  dispatch  repre¬ 
sented  a  week’s  work,  and  the 
Cincinnati  correspondent  was 
relieved  and  pleased  with  him¬ 
self  when  he  finally  scrawled 
‘Agate’  on  the  last  page  and 
got  it  aboard  a  steamboat  at 
the  landing.” 


Books  Received 

FORBIDDEN  AREA.  By  Pat  Frank. 
Philadelphia:  J.  B.  Lippincott  Co.. 
252  pp.  $8.60.  In  this  novel,  the  former 
newspaper  man— who  wrote  the  mirth- 
quake,  “Mr.  Adam” — deals  with  the 
atomic  age  pushed  to  its  limits  of 
sanity. 

MODERN  AMERICAN  GRAMMAR 
AND  USAGE.  By  Dr.  J.  N.  Hook  and 
Dr.  E.  G.  Mathews.  475  pp.  $5.  Two 
professors  of  English  declare  that  an 
infinitive  “split”  for  clarity  does  not 
stamp  a  writer  as  hopelessly  ignorant — 
when  the  split  is  intelligent. 
DICTIONARY  OF  ARTS  AND 
CRAFTS.  HMited  by  John  L.  Stouten- 
burgh,  Jr.  269  pp.  $6.  Handbook  by  a 
staffer  of  the  American  Museum  of 
Natural  History. 


Brandt  Retires 

Buffalo,  N.Y. 

Arthur  C.  Brandt,  a  50-year 
employe,  retired  this  week  from 
the  Courier -Express.  He  began 
as  an  office  boy  and  in  recent 
years  he  was  circulation  auditor. 


“Why  Be  COY  About  it?:— 
I’m  LOCAL  NEWS— First, 
Last  and  ALWAYS!” 

“I  may  be  little  in  size, 
but  Man  alive  —  as  a 
nice,  chubby  chunk  of 
LOCAL  NEWS,  I  keep 
the  editors  busy.  They 
know,  beyond  the  shad¬ 
ow  of  a  doubt,  that  be¬ 
fore  the  ink  is  dry.  I’m 
making  tongues  wag.” 

“LOCALnews  DAILIES 
—Basic  Advertising  Medium.” 


Newspaper  Representatim 
New  York  •  Detroit  •  Chicapo  •  Boston 
Syracuse  •  Philadelphia  •  Pittsbw|h 
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SYNDICATES 


Boating,  Photography 
Head  Weekly  Offerings 


By  James  L.  CoUings 

What’s  your  pleasure?  You 
can  have  almost  anything  you 
want  this  week — running  from 
Marilyn  Monroe  (who  runs 
from  MM!)  to  boating  to  Salva¬ 
dor  Dali  to  photography. 

The  boating  feature,  a  week¬ 
ly  400-word  product  starting 
April  29,  is  handled  by  Bill 
Robinson,  who  works  on  the 
Newark  (N.J.)  Star  -  Ledger 
and  serves  as  boating  editor  of 
the  Newhouse  newspapers. 

The  illustrated  weekend  col¬ 
umn  is  called  “Power  and  Sail.” 
According  to  General  Features 
Corp.,  distributing  agent,  P&S 
“will  provide  readers  with  gen¬ 
eral  information  on  all  types 
of  maritime  activities,  cover  na¬ 
tional  boating  events  and  sup¬ 
ply  the  latest  data  on  boating 
innovations.” 

Furthermore,  he’ll  tell  of  per¬ 
ilous  voyages,  international 
races  and  heroic  deeds  of  sea¬ 
farers. 

The  writing  should  come  easy 
to  Bill.  Although  trained  pri¬ 
marily  as  sportswriter,  he’s  an 
old  sailor  himself  who  has  gone 
down  to  the  sea  many  times  in 
all  kinds  of  craft.  During  the 
war  he  was  aboard  a  subma¬ 
rine  chaser. 

In  his  30s  and  a  Princeton 
graduate,  the  columnist  is  a 


member  of  several  boating  or¬ 
ganizations.  He  also  writes  a 
monthly  column  for  Yachting. 


The  photography  is  courtesy 
of  Associated  Newspapers,  Inc., 
a  Bell  affiliate.  They’ve  taken 


Robinson 


Wagg 


on  Alfred  Wagg  who’s  going  to 
author  a  500-word,  illustrated 
weekly  column  for  release  early 
May. 

As  yet  untitled,  the  column 
will  be  for  the  amateur,  of 
course,  and  it  will  deal  with 
the  usual  amateur  matters  of 
composition,  technique  and  the 
gadgets  necessary  for  good  pic¬ 
tures,  according  to  John  Osen- 
enko,  syndicate  promotion  man¬ 
ager. 

Mr.  Wagg  describes  himself 
as  a  “motion  picture  director — 
cameraman  and  contract  pho¬ 
tographer  for  magazines,  expe- 


First  Family'  of  Fuil! 

Christened  “the  funniest  family  in  print,”  they’ve 
lived  up  to  their  advance  billing . . .  are  a  riot 
under  one  roof,  a  howling  hilarious  household, 
delightfully  wacky  with  never  a  dull  moment  from  the  dawn  alarm 
to  the  midnight  snack . . . 

The  Flibbert^s 

by  Ray  Helle  deliver  a  laugh  a  day . . .  put  comedy  in  the  comics 
. . .  with  daffy  domesticity  featuring  the  frantic  f amilious  antics 
of  Stan,  Fran,  Wendy,  Butch,  Sis,  and  Geddown  the  pooch,  so 
named  because  that’s  what  he  hears  most!  This  daily  and 
Sunday  comic  has  won  a  welcome  in  millions  of  homes,  draws 
fans  and  following  of  all  ages,  both  sexes ...  is  a  circulation 
pepper-upper!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager . . . 

Chieaya  VrihuncIVew  Ynrh  J%feu?s 

mne»  Trt^mmm  roarer.  CMemmm 


ditions,  industrial  and  book 
publishers’  accounts.” 

He  is  the  author  of  “Know 
Your  Camera”  and  several  other 
books,  and  during  the  war  he 
was  a  foreign  correspondent, 
a  *  « 

Mr.  Dali,  the  surrealistic 
painter  with  the  surrealistic 
mustache,  has  been  signed  by 
United  Feature  Syndicate  to  do 
a  weekly  cartoon,  in  both  black 
and  white  and  color. 

The  syndicate  said  the  draw¬ 
ings  will  be  serious  in  nature. 
Starting  about  July  1 — “per¬ 
haps  earlier” — the  cartoons  will 
depict  the  artist’s  conception  of 
how  we’ll  live  in  the  years 
ahead. 

“That  is,”  a  spokesman  said, 
“Dali  will  project  himself  into 
the  future  and  show  tomorrow’s 
fashions,  architecture  and  so  on. 
He’ll  accompany  each  of  his 
drawings  with  an  editorial  com¬ 
ment  of  25-50  words.  We’ll  of¬ 
fer  his  work  in  three  to  five- 
column  size.” 

*  *  * 

The  New  York  Herald  Trib¬ 
une  Syndicate  is  offering  Miss 
Monroe.  May  Mann,  special 
writer,  has  prepared  a  six-part 
series  entitled  “The  Mystery  of 
Marilyn  Monroe.” 

The  articles  trace  MM’s  mete¬ 
oric  rise  from  orphanage  and 
county  wardship  to  her  present 
status  as  a  high-salaried  star 
who  is  now  president  of  her 
own  producing  company. 

The  syndicate  explains:  “Miss 
Mann’s  research  for  the  series 
includes  anecdotes  and  inter¬ 
views  with  the  people  who  most 
influenced  her  life.  Natasha  Ly- 
tess,  studio  dramatic  coach;  the 
late  Johnny  Hyde,  who  got 
Marilyn  her  first  important 
part  (“Asphalt  Jungle”)  and 
Tom  Kelly,  the  photographer 
who  took  the  famous  calendar 
picture.” 


Cartoon  Salesmen 

Milt  Caniff  (“Steve  Canyon") 
advises:  “The  newspaper  strip 
is  going  to  get  an  unusnal 
break  during  ANPA  this  yelar." 

Chester  Gould  (“Dick 
Tracy”),  Mort  Walker  (“Beetle 
Bailey”),  Allen  Saunders 
(“Mary  Worth”  and  “Steve 
Roper”)  and  Milt  have  been  in¬ 
vited  to  appear  as  a  part  of 
the  program  at  the  Bureau  of 
Advertising  dinner  (April  26). 

“We  will  do  a  bit  on  the  im¬ 
portance  of  the  cartoon  strip 
in  the  sale  of  advertising  in 
any  and  all  newspapers,”  said 
Milt. 

“In  addition  to  the  informa¬ 
tion  and  entertainment  we  hope 
to  impart,  merely  seeing  the 
four  ink-soaked  wretches  named 
above  dressed  in  white  tie  and 
tails  should  be  worth  a  trip  to 
the  ANPA  from  any  distance.” 

Southern  View 
The  Nashville  (Tenn.)  Bon¬ 
ner  announced  this  week  it  is 
“considering”  offering  the  daily 
editorial  cartoons  of  Jack  Knox, 
staff  cartoonist. 

Reason  for  the  offer:  “Car¬ 
toons  representing  the  Southern 
point  of  view  in  a  crucial  time." 
The  drawings  will  touch  on  in¬ 
tegration,  the  political  conven¬ 
tions,  Russia. 

“If  you  wish  to  take  this 
service  on  a  five-day  per  week 
basis,”  the  paper  said  in  a 
broadside,  “you  may  reimburse 
us  according  to  what  you  usu¬ 
ally  pay  in  your  circulation 
bracket  .  .  .  This  proposition 
is  contingent  upon  enough  pa¬ 
pers  taking  the  service  to  pay 
for  production  and  mailing 
costs.” 

Luke  Revamped 

Art  Gates  of  Gates  Features, 
Reading,  Mass.,  reports  that  he 
has  decided  to  “completely  re¬ 
draw  and  rewrite  my  comic 
strip,  ‘Lamentin’  Luke’  (E&P, 
Feb.  4,  Page  58).  “I  feel  I 
can  improve  it  vastly  and  I 
feel  the  time  to  do  it  is  before 
it’s  released,  not  after,”  he 
said. 

Crossword  Puzzle 
Declared  Lottery 

Hamilton,  Bermuda 
MuLOceam  News,  this  island’s 
largest  newspaper,  has  been 
convicted  for  the  second  time 
under  the  lottery  laws  for  pub¬ 
lishing  a  crossword  contest. 

The  court  held  that  more 
than  one  possible  answer  to  the 
puzzle  clues  made  the  correct 
pre-determined  solution  a  mat¬ 
ter  of  luck.  The  newspaper’s 
puzzles  are  similar  to  those 
widely  used  in  the  U.S. 
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Nor_  KING  FEATURES  SYNDICATE 

NEWSPAPER  PATTERNS  WITH 

The  FIRST  and  ONLY 

PRINTED 

PATTERNS 

prepared  especially  for  publications 
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As  fast  as  the  new  presses  can 
turn  them  out,  the  King 
Features  Reader  Mail  Pattern 
Service  is  being  converted  to 
PRINTED  PATTERNS. 


The  FIRST  patterns  for  publi¬ 
cations  to  have  detailed  instructions  printed 
directly  on  the  pattern  itself. 

'  The  FIRSTpituins  in  the  pub¬ 
lication  field  to  reduce  sewing  time  by  Vi; 
safeguard  against  errors  in  cutting  fabrics; 
insure  more  professional  results,  eliminate 
guesswork  in  following  tissue  pattern  parts. 


The  FIRST  patterns  for  publi-  ^ 

cations  to  offer  you  a  revolutionary  new  j 
way  to  gain  greater  pattern  revenue  for  y 
your  paper  (women  buy  100,000,000  pat-  ’ 
terns  a  year)  and  increase  readership  of 
your  dress  pattern  features. 


For  information,  terms  and  samples 

wire,  phone  or  write  F.  J.  NICHT,  General  Sales  Manager 

KING  FEATURES  SYNDICATE 

235  E.  45th  Street,  New  York  17,  N.  Y. 
editor  8c  publisher  for  April  14,  1956 


Personnel 

(Continued  from  page  11) 

ed  out  that  as  prveat  a  problem 
exists  in  getting  present  em¬ 
ployes  to  accept  new  processes 
and  machines  as  in  recruiting 
new  employes  to  man  them. 

“Up  to  very  recently,”  he 
said,  “the  newspaper  industry 
has  NOT  been  outstanding  in 
adapting  itself  to  changing 
times  and  circumstances.  We 
are  dealing  in  this  industry 
with  people  who  have  not  been 
accustomed  to  dramatic  changes 
in  the  last  half  century.  They 
are  convinced,  many  of  them, 
that  the  way  they  always  have 
been  doing  the  job  still  is  the 
best  way  to  do  it.  Now  we  must 
convince  them  that  there  are 
new  machines  and  new  methods 
that  will  help  do  the  job  better, 
that  they  are  mutually  bene¬ 
ficial  to  management  and  em¬ 
ploye  and  that  they  will  better 
enable  us  to  meet  the  competi¬ 
tion  of  othet  media  and  achieve 
even  greater  success.” 

Jurisdiction  Row 

In  advising  employes  of 
what’s  at  stake  for  them  in 
higher  compensation  and  other 
benefits,  in  return  for  produc¬ 
tion  efficiency,  Mr.  Stickley 
said  the  key  words  are  “coop¬ 
eration,”  “harmony”  and  “effi¬ 
ciency.” 

The  current  attitude  of  the 
union  printers  and  photo-en¬ 
gravers  in  their  dispute  over 
jurisdiction  of  photographic 
tjT)esetting  machines  was  held 
up  by  Mr.  Stickley  as  the 
“antithesis  of  cooperation  and 
harmony.” 

“They  are  the  two  major 
crafts,  both  members  of  the 
same  big  union  combine  who  for 
several  weeks  have  been  in  bit¬ 
ter  disagreement  in  the  matter 
of  jurisdiction,”  said  the  Provi¬ 
dence  executive.  “The'  fact  that 
a  newspaper  plant  neither  has 
one  of  these  machines  presently 
nor  intends  to  install  one  this 
year  does  not  save  a  publisher 
from  being  caught  in  the 
middle.” 

On  Mr.  Stickley’s  panel  were 
Roy  Prince,  director  of  the 
ANPA  research  progp*am;  Al- 
vah  H.  Chapman  Jr.,  general 
manager  of  the  St.  Petersburg 
Times,  and  C.  L.  MacKinnon, 
executive  director  of  the  In¬ 
stitute  of  Newspaper  Opera¬ 
tions. 

Periodic  Checkup 

Mr.  Prince  cautioned  the 
delegates  not  to  consider  that 
their  job  is  finished  when  they 
have  hired  a  man  for  a  par¬ 
ticular  job. 


NEW  OFFICERS  of  the  Newspaper  Personnel  Relations  Association 
are:  Left  to  right — G.  Duncan  Bauman,  St.  Louis  (Mo.)  Globe 
Democrat,  vicepresident;  Charles  Weaver,  Guy  Gannett  Publishing 
Co.,  Maine,  president;  and  Ralph  Thornton,  Minneapolis  (Minn.) 
Star  &  Tribune,  secretary-treasurer. 


early  acceptance  of  new  devel¬ 
opments  in  the  newspaper  pub- 
lishing  field. 

Keep  Up  Interest  in  Job 

“The  main  point,”  he  advised, 

“is  to  preserve  the  interest  of 
the  individual  in  his  job.  All 
precautions  should  be  taken 
against  the  buildup  of  ideas 
which  tend  to  kill  the  individ¬ 
ual’s  interest  in  his  job.” 

Need  for  a  positive  personnel 
approach  in  connection  with  “ 
new  attitudes  developing  among 
workers  as  a  result  of  the  In¬ 
stitute  of  Newspaper  Opera¬ 
tions’  training  programs  and 
improved  operational  procedures 
was  voiced  by  Mr.  MacKinnon, 
INO  managing  director. 

He  pointed  out  that  a  listing 
of  employe  reactions  to  INO’s 
programs  should  serve  to  clari¬ 
fy  its  objectives,  namely,  bet¬ 
ter  use  of  materials  and  equip¬ 
ment  presently  at  hand,  com¬ 
bined  with  well-trained  em¬ 
ployes  and  supervision,  together 
with  modern  cost  control  sys¬ 
tems. 

A  highlight  of  the  conference 
was  a  visit  by  the  delegates  to 
the  St.  Petersburg  Times  where 
they  studied  the  newspaper’s 
“cold  type”  method  of  produc¬ 
ing  advertisements  by  photo 
composition,  paste-up  layouts  , 
and  photo  engraving  on  mag¬ 
nesium. 


NEW  NPRA  direciors  include  (loft  fo  right)  Russell  Waide,  London, 
(Ont.)  Free  Press;  William  Forrester,  Pittsburgh  Press;  Tenal  Cooley 
Jr.,  Oklahoma  Publishing  Co.;  Warren  Wheeler,  South  Bend  (Ind.) 
Tribune. 


OTHER  NEW  NPRA  directors  are  (left  to  right)  Fred  Hopkins, 
Detroit  (Mich.)  News;  Stewart  Hooker,  Philadelphia  (Pa.)  Inquirer, 
and  James  Stickley,  Providence  (R.l.)  Journal  and  Evening  Bulletin. 


“Selection  of  a  machine  to 
do  a  particular  job  is  not  the 
end  of  it,”  he  said.  “Machines 
need  continual  maintenance  if 
they  are  to  continue  efficiency 
and  top  production.  Periodic  in¬ 
spections  of  the  performance 
of  men  is  just  as  important. 
In  fact,  it  is  more  important, 
for  machines  depreciate  with 
age  and  use  while  men,  in  most 
cases,  become  more  valuable  and 
more  efficient  as  time  goes  by.” 

Mr.  Prince  suggested  that 
employers  keep  in  front  of  them 


the  concept  that  automation 
does  not  eliminate  skilled  man¬ 
power  but  makes  use  of  some 
of  those  skills  to  increase  pro¬ 
duction. 

This  country’s  research  ex¬ 
perience,  he  said,  indicates  that 
on  the  average  only  seven  years 
are  required  to  carry  a  develop¬ 
ment  to  completion  and  ready 
for  the  sales  department  to  take 
over,  but  acceptance  is  quite 
another  story.  He  said  person¬ 
nel  directors  could  accomplish 
much  in  paving  the  way  for 


Scissors  in  Place  of  Saw 

Mr.  Chapman,  in  commenting 
on  the  new  processes,  said: 
“Cold  type  today  has  been  de¬ 
veloped  to  the  point  where,  for 
some  types  of  ad  production,  it 
is  costing  less  than  hot  type. 
After  more  than  100  years  of 
thinking  in  terms  of  lead  type 
slugs  in  producing  ads,  we  now 
find  ourselves  thinking  more 
and  more  in  terms  of  film.  In 
cold  type,  metal  carpentry  has 
been  replaced  by  the  artistic 
talents  of  men  and  women  at 
the  markup  table.  The  $400  saw 
that  cuts  the  lead  proponents 
of  an  ad  has  been  replaced  by  a 
$1.50  pair  of  scissors.” 

Byron  B.  Harless,  the  Times’ 
industrial  psychologist,  outlined 
the  newspaper’s  program  of 
testing  and  developing  new  em¬ 
ployes  and  potential  supervisors 
for  all  departments. 

“Basics  of  Newspaper  Per¬ 
sonnel  Administration”  was  dis¬ 
cussed  by  a  panel  as  the  second 
day’s  program  highlight.  Talks 
covered  hiring  processes,  per¬ 
sonnel  records  and  research, 
employe  activities  and  pro¬ 
grams,  supervisory  develop¬ 
ments,  job  evaluation  and  wage 
and  salary  plans. 

(Continued  on  page  69) 
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(Continued  from  page  68) 


Panel  Discussion 
Panelists  included  Ed  Pelz, 

New  York  Times;  Paul  Bell, 

Los  Angeles  (Calif.)  Times  and 
Mirror-News;  Dorothy  Master- 
man,  Philadelphia  (Pa.)  Bulle¬ 
tin;  Frank  Kelly,  Milwaukee 
(Wis.)  Journal;  Charles  Weav¬ 
er,  Guy  Gannett  Publishing 
Co.,  Maine;  Edwin  Young, 

Providence  Journal  and  Bulle¬ 
tin;  William  Forrester,  Pitts¬ 
burgh  Press;  Tenal  Cooley  Jr., 

Oklahoma  Publishing  Co.;  Fred 
Hopkins,  Detroit  (Mich.)  News; 

Ralph  Thornton,  Minneapolis 
(Minn.)  Star  and  Tribune,  and 
Warren  Wheeler  Jr.,  South 
Bend  Tribune, 

Mr.  Pelz  said  the  objectives 
of  personnel  selection  should  in¬ 
clude  improved  morale,  im¬ 
proved  job  performance  and 
improved  consumer  relations. 

He  listed  as  the  ingredients  in 
judging  a  job  candidate  as  the 
“perceptive  hunch”  by  which 
some  executives  can  “spot”  the 
right  man  just  by  talking  to 
him  briefly;  detailed  interviews, 
careful  checking  of  references 
and  psychological  testing. 

Mr.  Kelly  said  he  had  checked 
32  newspapers  in  seeking  in¬ 
formation  on  supervisory  de¬ 
velopment.  He  said  12  of  these 
have  supervisory  development 
programs  and  eight  are  plan¬ 
ning  them  for  the  near  future. 

He  said  these  programs  include : 

1 — Group  meetings  for  super¬ 
visors;  2 — Round  table  discus¬ 
sions  with  other  department 
heads,  3 — Occasional  job  rota¬ 
tion,  4 — Visits  to  other  news¬ 
papers  to  study  their  methods, 
college  courses,  attendance  at 
outside  conferences  and  semi¬ 
nars  and  interdepartmental  dis¬ 
cussions. 

Work  Simplification 

Allan  H.  Mogensen,  director 
of  the  Work  Simplification  Con¬ 
ference  held  annually  at  Lake 
Placid,  N.  Y.,  was  the  principal 
speaker  at  the  conference  din¬ 
ner.  He  discussed  work  simpli¬ 
fication  as  it  applies  to  news¬ 
papers. 

He  listed  three  ways  of  meet¬ 
ing  the  challenge  of  increased 
productivity :  1  —  Automation 

(the  newspaper  industry  is  a 
long  way  from  this  today).  2 — 

The  electronic  office  to  improve 
clerical  and  administrative 
processing,  3 — People. 

Mr.  Mogensen  stressed  the 
value  of  the  “consultative  ap¬ 
proach”  by  which  employes  help 
improve  the  efficiency  of  their 
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own  jobs  by  suggestions  and 
consultations.  He  said  that 
work  simplification  “is  training 
in  creative’  thinking.”  His  re¬ 
marks  brought  home  the  point 
that  efficiency  often  can  be  ob¬ 
tained  by  consulting  the  man 
who  does  the  job  rather  than  by 
employing  “experts”  to  come  in 
and  study  the  performance  and 
make  recommendations. 

Detroit  EIxperience 

Jurisdictional  problems  which 
developed  during  the  recent  me¬ 
chanical  department  strike  in 
Detroit  were  discussed  by  Rob¬ 
ert  Letts  Jones,  assistant  gen¬ 
eral  manager  of  the  Detroit 
News. 

Mr.  Jones  said:  “We  have 
been  slow  to  make  changes  in 
technical  processes  of  putting 
out  a  daily  newspaper.  Restric¬ 
tions,  contractural  and  other¬ 
wise,  have  tended  to  hold  our 
gait  down  to  a  plodding  one. 
We  cannot  afford  to  stand  by 
apologetically  and  watch  our 
product  take  second  place  to 
television  and  radio  as  a  day-to- 
day  distributor  of  information 
and  interpretation  just  because 
we  do  not  or  cannot  take  ad¬ 
vantage  of  the  new  develop¬ 
ments  available  to  us. 

“Greater  productivity  is  es¬ 
sential  to  the  newspaper  indus¬ 
try.  Management  must  get  the 
assistance  and  co-operation  of 
the  international  unions  in  re¬ 
moving  the  hindrances  to  more 
advanced  production  methods. 
If  we  do  not  do  this,  metro¬ 
politan  papers  are  going  to  be 
faced  with  the'  necessity  of  con¬ 
solidating  plant  facilities  if 
they  are  to  survive.” 

Officers  Elected 

At  the  annual  election  of  of¬ 
ficers,  Charles  Weaver,  business 
manager  of  the  Guy  Gannett 
Publishing  Co.,  was  elected 
president  of  NPRA  to  succeed 
Mr.  Wheeler.  G.  Duncan  Bau¬ 
man,  personnel  manager  of  the 
St.  Louis  (Mo.)  Globe  Demo¬ 


crat,  was  elected  vicepresident 
to  succeed  James  K.  Guthrie  of 
the  San  Bernardino  (Calif.) 
Sun  &  Telegram.  Ralph  Thorn¬ 
ton,  personnel  director  of  the 
Minneapolis  Star  &  Tribune, 
was  elected  secretary-treasurer, 
succeeding  Tenal  S.  Cooley  Jr., 
personnel  director  of  the  Okla¬ 
homa  City  newspapers. 

Elected  directors  were:  Mr. 
Wheeler,  Mr.  Cooley,  Fred  Hop¬ 
kins,  Detroit  News;  William 
Forrester,  Pittsburgh  Press; 
Robert  Shanahan,  Denver 
(Colo.)  Post;  James  Stickley, 
Providence  Journal  and  Bul¬ 
letin;  Russell  Waide,  London 
(Ont.)  Free  Press;  James  Brat- 
tain,  Portland  Oregon  Journal, 
and  Stewart  Hooker,  Philadel¬ 
phia  Inquirer. 

• 

Joins  ANPA  Staff 

Chicago 

John  W.  Apsley,  foinierly 
plant  manager  of  Alco-Gra- 
vure’s  platemaking  plant,  Chi¬ 
cago,  has  joined  the  staff  of  the 
American  Newspaper  Publish¬ 
ers  Association  Special  Stand¬ 
ing  Committee.  Mr.  Apsley  re¬ 
ceived  his  masters’  degree  in  in¬ 
dustrial  and  labor  relations  at 
Cornell  University  after  com¬ 
pleting  his  undergraduate  work 
at  the  University  of  Delaware. 

• 

Acquire  TV  Outlet 

Salt  Lake  City,  Utah 

Ownership  of  KUTV,  Channel 
2,  has  changed  hands  in  a  deal 
approved  by  the  Federal  Com¬ 
munications  Commission.  New 
owner  of  the  ABC  affiliate  is 
KUTV,  Inc.,  a  corporation 
owned  51%  by  the  Standard- 
Examiner  Publishing  Co.,  Og¬ 
den;  35%  by  Kearns-Tribune 
Corp.,  and  14%  by  Mr.  and  Mrs. 
George  C.  Hatch,  Salt  Lake 
City. 


Times-Mirror 
Company  Has 
Its  Best  Year 

Los  Angele.s 

At  their  annual  meeting 
April  3,  stockholders  of  the 
Times-Mirror  Co.  approved  a 
proposal  to  split  the  company’s 
capital  stock  on  the  basis  of 
100  new  shares  for  each  share 
presently  held. 

This  action  increases  the 
number  of  shares  outstanding 
from  11,520  to  1,152,000,  and 
reduces  the  par  value  from 
$1000  to  $10  a  share. 

In  his  report  to  stockholders 
Norman  Chandler,  president, 
said  that  1955  was  the  most 
successful  year  experienced  by 
the  company  and  that  “in  the 
absence  of  a  business  readjust¬ 
ment,  which  at  this  time  seems 
unlikely,  we  can  look  forward 
to  somewhat  better  profits  for 
1956  than  for  the  past  year.” 

$280  a  Share 

The  annual  report,  which  was 
presented  at  the  meeting, 
showed  consolidated  net  earn¬ 
ings  of  the  Times-Mirror  Co. 
and  KTTV,  Inc.,  of  $3,228,786 
for  1955.  This  is  equal  to  $280 
a  share  on  the  11,520  shares  of 
outstanding  capital  stock  which 
compares  with  $169  a  share  in 
1954,  $115  a  share  in  1953,  and 
$121  a  share  in  1952. 

Consolidated  gross  income 
totaled  $70,687,787  for  1955,  up 
$18,998,591  over  that  in  1954. 
Gross  income  of  the  Times- 
Mirror  Co.  was  $63,214,028,  ex¬ 
ceeding  that  of  1954  by  nearly 
24%,  while  net  television  sales 
of  KTTV,  Inc.,  rose  nearly  33% 
to  $7,473,759. 


If 


you  kavo  intarnational  butlnatt 
intarastt  atsociafad  with  publithinq, 
printing,  advartUing  or  commoreial 
radio,  and  you  want  to  kaap  in  touch 
with  those  activities  in  Australia  and 
New  Zaaland,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  “Down  Under.“ 


IS  Homillen  SI.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  |3J0, 
Write  for  sample  copy. 
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Wm.  Goldman 
Pleads  Fifth 
And  Resigns 

Washington 

The  First  Ammendment  does 
not  free  a  newspaperman  from 
the  duty  of  answering  questions 
on  communist  affiliations  put 
to  him  by  the  Senate  Internal 
Security  Committee,  Chairman 
James  O.  Eastland  ruled  this 
week. 

Senator  Eastland  told  Wil¬ 
liam  Goldman,  New  York  Mir¬ 
ror  staffer,  the  protection  of 
the  Amendment  does  not  extend 
to  the  right  of  silence  on  such 
queries.  Mr.  Goldman  then  in¬ 
voked  the  Fifth  Amendment.  He 
said  he  is  not  a  Communist  now 
but  declined  to  answer  whether 
he  was  affiliated  on  Jan.  1, 
1953. 

Committee  Counsel  Robert 
Morris  told  the  Eastland  Com¬ 
mittee  that  sworn  testimony 
pointed  to  Mr.  Goldman’s  red 
membership  in  the  past. 

[The  Mirror  announced  that 
Mr.  Goldman,  a  newsroom  em¬ 
ploye  for  14  years,  submitted 
his  resignation  to  Glenn  Neville, 
executive  editor,  on  the  day  he 
was  called  to  testify.  In  recent 
years  he  worked  on  the  night 
desk.] 

Mr.  Goldman  said  his  news¬ 
paper  connections  in  addition 
to  the  Mirror  have  included 
the  New  York  J oumal- Ameri¬ 
can,  New  York  Poet,  Long 


Island  Star  Journal,  Long 
Island  Press,  and  Newark  (N. 
J.)  Star-Ledger,  in  the  New 
York  City  area. 

Star-Ledger  officials  said 
there  was  no  record  of  Goldman 
ever  having  worked  there. 

Arthur  Behrstock,  one-time 
Chicago  Herald-Examiner  staff 
member,  now  free-lancing,  re¬ 
fused  to  say  whether  he  had 
been  a  Communist  in  1936  when 
with  the  occupation  forces  in 
Tokyo.  He  relied  on  the  First 
and  Fifth  amendments. 

• 

30-Inch  Rolls 
On  a  Tubular 

Bayonne,  N.  J. 

The  Bayonne  Times  using  a 
Duplex  tubular  press,  has  suc¬ 
ceeded  in  reducing  its  newsprint 
width  from  32  to  30  inches, 
an  achievement  printing  press 
experts  believed  could  not  be 
done.  Publisher  Herman  Lazar¬ 
us  said  the  reduction  has  re¬ 
sulted  in  a  large  saving  on 
newsprint. 

A  representative  of  the  Goss 
Printing  Press  Company  has 
informed  the  Times  that  to  its 
knowledge,  the  newspaper  is 
the  first  in  the  country  to  print 
a  standard  size,  eight  column 
paper  with  30-inch  rolls  on  the 
Duplex  tubular  press. 

The  Times  dropped  column 
width  from  11'%  to  ll  picas, 
increased  rule  width  from  three 
to  six  points,  reduced  center 
and  outside  margins  slightly 
and  maintained  seven-eighths 
shrinkage. 


Steve  Meade  Dies; 
At  Award  Fete 

Cincinnati 

Stephen  J.  Meade,  80,  this 
town’s  most  famous  legman,  is 
dead  of  a  heart  attack  suffered 
during  the  sixth  annual  Lee 
Evans  Round  Table  writing 
award  session  at  Hotel  Shera- 
ton-Gibson,  April  8. 

The  veteran  night  police  re¬ 
porter,  who  retired  in  1948 
after  a  half  century  with  the 
Enquirer  for  which  he  never 
wrote  a  story,  was  stricken 
while  chatting  with  Mrs.  Gil¬ 
bert  Sands,  wife  of  that  paper’s 
city  hall  reporter.  He  died  a 
few  hours  later  at  Good  Sa¬ 
maritan  Hospital. 

Steve’s  end  came  as  he  would 
have  wished.  He  never  missed 
a  Round  Table  gathering.  This 
time,  however,  he  wasn’t  pres¬ 
ent  when  Harry  Taylor,  a 
Cincinnati  Post  staffer  with 
only  a  year  and  a  half  of  news¬ 
paper  experience,  won  two 
prizes  and  tied  for  another. 
The  son  of  Henry  J.  Taylor, 
NBC  newscaster  and  magazine 
author,  took  top  award,  the  Lee 
Evans  Medal  and  $100,  for  a 
traffic  death  story  written  on 
National  Safe- Driving  Day.  A 
$50  check  also  went  to  him  for 
a  television  column  when  he 
subbed  for  the  Post’s  vacation¬ 
ing  Mary  Wood.  He  and  Les 
Skinner,  Times-Star  sports  re¬ 
porter,  tied  for  the  $50  prize 
in  feature  stories.  Mr.  Taylor’s 
piece  was  on  Safe-Driving  Day, 
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Mr.  Skinner’s  was  about  the 
family  of  Wallace  (Bud)  Smith, 
lightweight  boxing  champion. 

The  Round  Table,  founded  in 
memory  of  Lee  Evans,  En¬ 
quirer  city  editor  and  New 
York  correspondent,  rewards 
writers  with  less  than  sU 
years’  experience. 


(©bttuarg 

Ou:n  Rehm,  49,  circulation 
manager  of  the  Fresno  (Calif.) 
Bee  since  1942,  April  7. 


Don  C.  Estes  Sr.,  71,  retired 
business  manager  of  the  Skip, 
peusburg  (Pa.)  News-Chronidt 
and  former  publisher  of  newt, 
papers  in  Illinois,  Kansas  and 
Oklahoma,  April  7. 

*  •  * 

Joseph  A.  Kapmarski,  56, 
editor  of  the  Milwaukee  (Wis.) 
Kuryer  Polski,  oldest  Polish- 
language  daily  in  the  United 
States,  April  9. 

*  «  * 

Harry  B.  Klipper,  64,  court 
reporter  for  various  New  York 
City  newspapers  for  40  years 
April  5. 

*  *  * 

Daniel  Feder,  57,  editorial 
secretary  of  the  New  York 
Jewish  Daily  Forward,  April 


Pauline  Weed  Heibner,  50, 
Reporter  for  the  Klamath  Falit 
(Ore.)  Herald  and  Nem, 
Yreka  (Calif.)  Siskiyou  DaH^ 
News  and  Sacramento  (Calif.) 
Bee,  April  5. 


EFFECTIVE  IMMEDIATELY 
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GALLAGHER-DeLISSER,  INC. 


NEW  YORK 
1 1  E.  44th  ST. 


OFFICES  AT 


228  N.  LASALLE  ST. 


WILLIAM  F.  GALLAGHER, 

President 
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1421  CHESTNUT  ST. 


Daily  Worker 
Goes  to  Court 

Publishers  of  the  Da  ill 
Worker  resorted  to  legal  action 
this  week  to  challenge  the  In¬ 
ternal  Revenue  Bureau’s  seizure 
of  its  assets. 

One  suit  filed  by  Publishen 
New  Press,  Inc.  seeks  recovery 
of  $5,377  now  being  held  by  the 
revenue  service  to  satisfy  » 
$46,000  income  tax  lien. 

Another  action,  on  which 
hearing  is  scheduled  Tuesday  in 
AGHER,  Federal  court,  seeks  to  restrain 

President  government  from  attaching 

any  more  assets  of  the  newspa¬ 
per  company. 

The  Worker  charged  that  tbt 
government  is  wrongly  identify- 
ing  gifts  as  taxable  income  and 
yj  5T^  its  lien  action  has  deprived  th« 

publishing  company  of  bankinf 
_  facilities. 
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IAPA  Board 

{Continued  from  page  10) 


I  screen  for  service  to  any 
government. 

“The  IAPA  is  merely  an  in¬ 
fant  in  years,  yet  a  ^ant  in 
accomplishment  and  influence. 
It  will  not  have  achieved  its 
maturity  or  its  destiny  until  a 
free  press  and  a  free  people 
are  synonymous  in  every  coun- 
,  try  in  the  Western  hemisphere. 
This  is  the  path  ahead.  There 
trill  be  no  retreat,”  Mr.  Stahl- 
man  continued. 

Hr.  Stahlman  also  applauded 
“the  action  of  the  State  De¬ 
partment  in  finally  ordering  the 
transfer  of  Albert  Nufer,  U.S. 
Ambassador  to  Argentina,  to 


IAPA  MEETING — From  Uft  to  right:  Stuart  Kaata,  Victoria  (B.C.)  Daily  Timet,  not  a  board  member  but 
attending  the  tetsiont  while  visiting  in  Bermuda;  Edward  W.  Scrippt,  Provo  (Utah)  Daily  Herald;  Carlos 
Lacerda,  Tribune  da  Impransa,  Rio  da  Janeiro;  Marshall  Field  Jr.,  Chicago  Sun-Times;  S.  G.  Fletcher, 
Kingston  (Jamaica)  Daily  Gleaner;  Franck  Magloira,  La  Matin;  Haiti;  Herbert  Matthews,  New  York  Timet; 
Carlos  Mantilla,  El  Comarcio,  Quito,  Ecuador. 


Ambassador  to  Argentina,  to  5.  A  reported  restriction  on  Gleaner,  Kingston,  Jamaica;  HThnnleQ 

a  post  in  the  Far  East.  The  outgoing  messages  in  El  Sal-  John  T.  O’Rourke,  Washington  ■*  nuntSS 

known  and  openly  expressed  vador.  Daily  News;  Herbert  Matthews,  WA  DA 

attitude  of  Mr.  Nufer  toward  6.  Restrictive  press  statutes  New  York  Times;  Joshua  B.  JUe 

Juan  Domingo  Peron  frequently  approved  by  the  Constituent  As-  Powers,  Editors  Press,  N.  Y.;  Bermuda 

and  unfavourably  has  been  re-  sembly  in  Guatemala.  Leo  Permuy,  Trinidad  Guar-  aiko_* 

ferred  to  by  officers  and  mem-  7.  And  finally  the  imprison-  dian,  BWI;  John  A.  Brogan,  .y  r_ 

bers  of  the  IAPA,  which  for  ment  of  our  colleague,  Pedro  Hearst  Corp.,  N.  Y.;  Jules  Du-  aoneared  before 

five  years  devoted  its  services,  Beltran,  and  the  silencing  of  bois,  Chicago  Tribune;  Marshall  TAPA  hnArH**  of  HireotorA 

ite  influence,  its  membership  his  two  newspapers.  La  Prensa  Field  Jr.,  Chicago  Sun-Times;  ^  °  , 

strength  through  the  Hemi-  and  Ultima  Hora.  Max  Chauvet,  Le  Nouvelliste,  of 

sphere  to  the  marshaling  of  “As  a  result  of  all  this,  our  Haiti;  Carlos  Lacerda,  Tribuna 

public  opinion  against  Peron  and  expenses  have  been  extra-  do  /mprcnsa,  Rio;  Mons.  J.  M.  ^ 

battling  incessantly  for  the  res-  ordinarily  high  during  the  last  Pellin,  La  Religion,  Caracas;  i,;_ 

toration  of  La  Prensa  of  Buenos  five  months.  Our  monthly  bud-  William  M.  Pepper,  Jr.,  Gains-  V,  “  ®"  ^  ^ 

Aires,  El  Transigente  of  Salta  geted  average  should  be  around  ville  Daily  Sun,  Fla.;  Edward  ®J^®"  tho 

and  other  Argentine  newspapers  $2,600,  but  expenses  have  been  w.  Scripps,  Daily  Herald.  VoVnmoH  to 

to  free  status.  running  closer  to  $4,000,”  he  Provo,  Utah  ;  W.  H.  Cowles  T  returned  to  him  thanks 

“The  admitted  sympathy  of  reported.  Spokesman  Review,  Spokane;  ctsi^ ^efforts ”T*my^ friends  in 

Mr.  Nufer  for  the  Peron  regime  As  of  March  30,  membership  George  Healey,  Times-Picayune,  t  apa  »  ^ 

made  his  retention  as  ambassa-  stood  at  374  representing  443  N.  Orleans;  Ford  Baxter,  Royaf  Exnressinir  deeo  and  enor- 

dor  to  Argentina  unthinkable  newspapers,  magazines  and  in-  Gazette,  Bermuda;  Francisco  r.xpressing  aeep  aM  enor 

and  the  IAPA  is  happy  that  dividuals.  New  members  elected  ichaso,  /Mono  de  la  Marina,  Tm^selfTs^sUff 

Its  voice  was  among  those  re-  at  the  sessions  brought  this  to  Havana;  John  Herbert.  Quincy  “"VpI  ^ 

^tedly  calling  for  his  removal.  377  representing  446  publics-  Patriot-Ledger.  Mass.;  Franck  Dr  Gainza  pledged  hinTself  to 

This  should  be  a  happy  omen  tions  and  individuals.  Magliore,  Le  Matin.  Haiti ;  eontinSrin  the  fight 

for  those  Argentines,  journal-  Three  board  vacancies  were  Thomas  L  Kernev  Trenton  u  •  #  J  u- 

i*tio  anH  nthorwioa  onnra  _ _  u  4.1.  • _  *•  t  1  nomas  L,.  iverney,  1  renton  phene  press  freedom  beside  his 

Me  and  otherwise,  who  coura-  created  by  the  resignations  of  Times,  N.  J.;  Daniel  Morales,  colleagues  in  IAPA  “I  am 

jeously  battled  Peron  and  his  Andrew  Heiskell,  Life  Maga-  Manana  Mexico  D  F  •  Angel  ,1^4-  k..  •  ♦  a 

enioked  nnrt  Hpsnntio  poirimp  1  u  r.  inanana,  mexico,  u.  r.,  Angei  proud  to  be  associated  with  you 

^ked  and  despotic  regime,  zine;  Joshua  Powers,  Editors  Ramos,  El  Mundo,  San  Juan,  in  this  struggle  ”  he  said 

The  State  Department  deserves  Press,  N.Y.;  and  James  G.  Stahl-  Puerto  Rico-  Tom  Wallace  ««  said. 

IAPA  commendation  for  its  re-  man.  Their  status  on  the  board  Louisville  Times  Kentuckv'  * 

moval  of  Ambassador  Nufer,  will  not  be  affected,  however,  Carlos  Mantilla,  El  Comercto’,  Marlin  to  Counsel 

rnaThlve^ome  ^  Quito,  Ecuador;  John  S.  Knight,  Voter  Campaign 

FinaMfal  Strain  knight  Newspapers;  John  R.  Henry  P.  Martin,  general 

I  .  P  P  ..  .  .  men  of  the  executive  committee  Reitemeyer,  Hartford  Courant.  manager  of  the  Register  and 

John  R.  Reitemeyer,  chairman  continue  to  serve  in  a  special  ai  a*,  j-  o*.  “"u 

of  the  IAPA  Executive  Commit-  advisory  capacity  on  toe  bo“  d.  Ketto  Syndicate,  of  Des 

tee  reported  an  unusual  strain  Elected  to  fill  Iheir  unexpired 

on  the  organization’s  “limited  terms  as  directors  were:  Stuart  Tapa 

finances”  because  of  “the  num-  Keate,  Victoria  (B.C.)  Daily  ^  mem^rs  per  participation  in  the  Amen- 

ber  of  problems  we  have  had  to  Times;  James  S.  Copley.  Copley  ^^daTr  s  19^ 

handle  in_the  brief  span  of  five  Press;  and  Ramon  Blanco.  El 


months  since  we  last  met:”  Imparcial,  Guatemala  City. 

1.  The  final  push  for  freedom  . 

of  the  press  in  Argentina.  Those  in  Attendance 


La  Prensa,  Buenos  Aires,  honor-  Vote”  program. 

ary  IAPA  chairman,  also  at-  John  C.  Cornelius,  founda- 

tended  on  his  way  to  New  York  tion  president,  said  that  in  this 


2.  The  continuing  and  intense  Directors  in  attendance  at  the  City.  ,  capacity  Mr.  Martin  will  coun¬ 
struggle  in  behalf  of  El  Tiempo,  Bermuda  meeting  were:  rp  Foundation  in  its  ef- 

of  Bogota,  and  the  other  em-  James  G.  Stahlman,  Nash-  ®a  E^urope  forts  to  provide  editors  through- 

battled  newspapers  of  Columbia,  ville  Banner;  Guillermo  Marti-  Indianapolis  out  the  country  with  informa- 

3.  The  dispute  between  the  nez  Marquez,  El  Pais,  Havana,  Joe  Herrington,  telegraph  edi-  tion  to  enable  them  to  discharge 

Dominican  government  and  Ger-  Cuba;  Augustin  Edwards  Sr.,  tor  of  the  Indianapolis  News,  “the  most  difficult  role  of  get- 

man  Omes  over  control  of  El  El  Mercurio,  Santiago,  Chile;  has  sailed  aboard  the  British  ting  the  electorate  to  live  up 

Caribe,  of  Ciudad  Truj'illo,  Jorge  Mantilla,  El  Comercio,  liner  Ivemia  for  10  weeks  in  to  its  voting  responsibilities.” 

4.  A  transitory  censorship  es-  Quito,  Ecuador;  Robert  U.  Ireland,  Britain,  France,  Switz-  The  foundation  conducted  a 

tablished  prior  to  the  assump-  Brown,  Editor  &  Publisher;  erland,  Italy  and  Spain.  He  similar  campaign  in  1952  when 

tion  of  power  by  Piesident  Andrew  Heiskell,  Life,  New  will  return  June  15  on  the  a  record  vote  of  62  million  was 

Kubitschek,  of  Brazil.  York;  S.  G.  Fletcher,  Daily  Independence.  cast. 

EDITOR  Ot  PUBLISHER  for  April  14,  1956 


71 


PHOTOGRAPHY 


Edit 

Exo< 


NPPA  Headquarters 
Sought  Through  Drive 


NPPA  SLATE  .  .  .  Howard  Hammersley,  left,  retiring  secretary,  swears 
in  new  National  Press  Photographers  Association  officers.  In  the  usnel 
order:  Arthur  L.  Witman,  re-elected  president;  Charles  Cooper, 
secretary;  and  Nelson  Tiffany,  treasurer. 


Eddie  Johnson 
Dies  in  Sleep 
In  Monaco 


Chicago 

Eddie  Johnson,  58,  director  of 
the  Chicago  Tribune  color 
studio,  died  Sunday  afternoon, 
April  8,  in 
Monte  Carlo, 
Monaco.  He  had 
been  arranging 
for  photo  cover¬ 
age  of  the  mar¬ 
riage  of  Prince 
Rainier  III  and 
Grace  Kelly. 

Mr.  Johnson, 
nationally 
known  for  his 
color  photogra¬ 
phy,  died  in  his  sleep  in  his  ho¬ 
tel  room.  He  had  gone  to  bed 
after  delivering  a  package  of 
pictures  at  the  airport  at 
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Johnson 


Editor’s  Estate 
Exceeds  $250,000 

Buffalo,  N.Y. 

A  gross  estate  of  $252,703 
was  left  by  Burrows  Matthews, 
editor  of  the  Buffalo  Courier- 
Express,  who  died  Dec.  30,  1954, 
a  state  tax  appraisal  on  file 
here  discloses.  The  report  lists 
these  assets:  insurance,  $235,- 
,167.20;  securities,  $3,274.68; 
cash,  $1,491.70,  and  miscellan¬ 
eous  property,  $12,569.42.  His 
widow,  Mrs.  Anne  M.  Matthews, 
and  his  son,  James  N.  Mat¬ 
thews,  are  the  principal  bene¬ 
ficiaries. 


__  i  Shop  Talk 


{Continued  from  page  80) 

“We  have  also  received  a  pe¬ 
tition  from  the  magazine  Esta 
Es,  a  weekly  established  dur¬ 
ing  the  Peron  government  which 
was  closed  down  in  August  of 
last  year  and  which  resumed 
publication  after  the  fall  of  the 
dictator.  The  magazine  was 
placed  under  government  con¬ 
trol,  administratively  and  edi¬ 
torially,  in  February  of  this 
year.  The  decree  establishing 
such  control  is  based  on  the 
need  to  investigate  the  origin 
of  the  magazine’s  capital. 

“Other  weeklies  or  magazines 
of  communist  or  peronist  ten¬ 
dencies  have  been  put  under 
government  control  or  shut 
down  by  the  revolutionary  re¬ 
gime  on  charges  of  agitating 
for  the  overthrow  of  the  govern¬ 
ment  by  force.  The  Minister  of 
Interior,  Eduardo  B.  Busso,  in 
a  statement  to  The  Associated 
Press  last  month,  asserted  that 
18  or  20  publications  have  been 
shut  down.  He  said  they  were 
communist  or  peronist  and  that 
ttey  did  not  express  their  po¬ 
litical  opinions  but  rather  at¬ 
tempted  openly  to  disrupt  pub¬ 
lic  peace  and  order. 

“  Tn  spite  of  our  desire  for 


freedom  of  the  press,’  Minister 
Busso  added,  ‘we  cannot  permit 
the  publication  of  subversive 
propaganda.  All  newspapers 
should  print  what  they  see  fit, 
as  long  as  they  are  not  sub¬ 
versive.  We  must  not  forget 
this  is  a  revolutionary  govern¬ 
ment  that  is  attempting  to  re¬ 
establish  the  institutions  of  our 
nation.’  ” 

*  *  * 

This  pretty  well  presents 
what  might  become  a  dilemma 
for  the  lAPA:  How  to  applaud 
the  actions  of  the  new  Argen¬ 
tine  government  in  restoring 
freedom  to  some  of  the  press, 
notably  La  Prensa,  while  at  the' 
same  time  turning  its  collective 
association  back  on  govern¬ 
mental  actions  designed  to  close 
down  or  eliminate  the  evil  in¬ 
fluences  of  the  Peron  press. 

Most  members  of  lAPA  are 
inclined  to  “go  along”  with  the 
Aramburu  government  until  it 
corrects  the  situation.  However, 
once  everything  is  “straightened 
out”  and  the  Argentine  govern¬ 
ment  either  eliminates  all  ves¬ 
tiges  of  Peronism  from  the 
press  and  elsewhere  or  restores 
absolute  press  freedom  so  that 
the  problem  of  ownership  can 
be  settled  in  the  competition  of 
the  market  place,  the  lAPA  will 
watch  every  move  closely  as  it 
does  with  all  governments  of 
this  hemisphere. 

Invasions  of  press  freedom 
were  noted  by  the  committee  in: 

Bolivia  where  La  Razon  of 
La  Paz  and  Los  Tiempos  of 
Cochabamba  continue  suspend¬ 
ed,  after  being  shut  down  by 
the  government  in  1953,  and 
their  owners  in  exile; 

Colombia  where  El  Siglo,  El 
Tiempo  and  El  Espectador  con¬ 
tinue  to  be  closed  by  the  gov¬ 
ernment  and  where  two  more 
papers  were  reported  to  have 
been  suppressed  while  the  lAP.A. 
board  was  in  session; 

Dominican  Republic  where 
there  is  absolutely  no  freedom 
of  the  press; 


Paraguay  where  there  is  no 
freedom  of  the  press; 

Nicaragua  where  newspaper¬ 
men  have  been  jailed  or  exiled; 

Peru  where  a  newspaperman 
was  jailed  by  the  government 
but  finally  released  after  vigor¬ 


ous  efforts  by  lAPA  and  other 
groups; 

And  Venezuela  where  rigid 
censorship  has  been  in  force 
for  eight  years,  longer  than  in 
any  other  country  in  the  hem¬ 
isphere. 


^  classified  secil^^P 

from  our  Vast  l^wsp<qwr  Audionco 


We  handle  negotiations  for  the  sale  or  purchase 
of  daily  newspapers  from  coast  to  coast — three 
offices  conveniently  located.  Contact  the  nearest 
office  for  a  confidential  discussion. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -TV-  Radio  Brokers 

WASHINGTON,  D.  C.  CHICAGO  SAN  FRANCISCO 


Jamai  W.  Blsekbarn 
aifferd  MmrihaU 
Washington  Bide. 
Storlinc  S-4S41-> 


CHICAGO  SAN  FRANCISCO 

Raj  V.  Hamilton  William  T.  StabUofleld 
Tribono  Tower  W.  R.  Twlnine 

Dalawaro  T-S7SS-S  111  Sntter  St. 

Exbrook  S-M7I-S 


I  ANNOUNCEMENTS 

1  Newspaper  Brokers 

I A  CONSCIENTIOUS  post-sale  service 
I  affords  both  bujers  and  sellers  assur- 
!  ance  of  successful  i)erforniance. 
NEWSPAPER  SERVICE  COMPANY, 

I  601  Georsia  Savings  Bank  Bldg.,  At- 
;  lanta.  Georgia. 

SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.O.  Box  81S2,  Greensboro,  N.  C. 

JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10160  Culver  Blvd.,  Culver  Citj,  Cal. 

it  if  PERSONAL  Service  backed  by  80 
years’  experience  in  the  West.  Stypes, 
Rountree  &  Co..  626  Market  St.,  San 
Francisco  6,  California. _ 

YOU,  TOO  .  .  .  can  buy  or  sell  wise¬ 
ly  1  Consult  The  DIAL  Agency,  640  W. 
■Willis,  Detroit,  Mich.  Phone  'TE  1-0903. 

IT'S  NOT  the  down  payment  that 
buys  the  newspaper  —  it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’ITiis 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192 _ Mt.  Pleasant,  Mich. 

MORE  SALES  this  year  than  ever  be-  j 
fore.  There  must  be  a  reason.  J.  R. 
GABBERT,  3937  Orange  St.,  River-  I 
side,  Calif.  i 

CONFIDENTIAL  INFORMA’nON  | 
Daily  Newspaper  Properties  i 

W.  H.  Glover  Co.  Ventura,  Calif,  i 

MIDWEST  NEWSPAPERS  ■ 
Good  opportunities  in  proven  fields.  < 
HERMAN  H.  KOCH  | 

2923  Virsrinia  9t..  Sioux  City,  Iowa 

MAY  BROTHERS.  Binghamton.  N.  Y.  j 
Established  1914.  Newspapers  bought  | 
and  sold  without  publicity.  | 

Newspaper  Appraisers 

NEWSPAPER  VALUA-nONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn,  N.  Y. 

Publications  For  Sale 

WEEKLIES  DAILIES 
We  offer  an  outstanding  group  of 
papers  for  qualifying  buyers.  Why 
not  get  our  latest  list.  No  charge  or 
obligation. 

JACK  L.  STOLL  A  ASSOCIATES 
4968  Melrose  Ave.  Los  Angeles  29.  Cal. 

LOW  DOWN  PAYMENT  handles 
weekly  in  Minnesota  town  of  1260. 
Grossing  812,000  plus,  can  groaa 
$20,000.  Excellent  for  printer-editor. 
Write  fully  to  The  DIAL  Agency,  640 
W.  Willis,  Detroit  1,  Mich. 

SOUTH  OF  MEMPHIS 
Ehcclusive  county-seat  weekly  (boom¬ 
ing  town  of  6,000)  grossing  about 
$60,000  and  with  extrema  growth 
possibilities.  An  exciting  property  for 
a  hustler ;  please  write  fully  I  DIAL 
Agency.  640  W.  Willis.  Detroit  1.  Mich. 

NORTHERN  CALIFORNIA  —  Small 
Daily,  good  net;  complete  only  $63,000. 
Earl  McGinnis,  Broker,  LaJolla.  Calif. 


ANNOUNCEMENTS 

Publications  For  Sale 

READY  TO  GO  DAILY  IN 
MIDWEST  CITY  OF  90,000 

THIS  weekly  shopping  paper,  a 
money  maker  for  nearly  20  years,  la 
ready  for  the  daily  field.  Operates  in 
own  plant  and  bnildiw  printing  other 
weeklies  and  periodicals  under  con¬ 
tract.  Eight  typesetting  machines,  64 
page  press  capacity. 

MERCHANT'S  and  inblic’s  acceptance 
unusually  good.  Growing  industriai 
community  near  large  city  in  Chart 
Area  6.  Plant  is  modem  and  up-to- 
date  in  every  respect,  including  new 
pony  autoplate.  One  daily  competitor. 

GROSSING  over  $600,000  annually. 
Good  reason  for  offering.  'Wondoifui 
opi>ortunity  for  publisher  experienced 
in  daily  field.  Invites  thorough  exam¬ 
ination  by  principals  interested. 

Box  1627, 

EVlitor  &  Publisher 

DAILY  PAPERS  AVAILABLE 
Central  Illinois  $21,000. 

I  Central  Pennsylvania  $66,000. 

I  Eastern  Massachusetts  $66,000. 

I  Northern  So.  Dakota  $226,000. 

;  South-western  Pennsylvania  $260,000. 

I  Central  ETorida  $400,000. 

I  May  Brothers.  Binghamton. 

I  FLORIDA  Weekly.  West  (k>ast,  no 
I  plant,  in  daily  area.  Owner,  Box  1626, 

!  Editor  &  Publisher. 

,  iowa‘exclusive“”w¥e^y  in 

$40,000  gross  class,  net  above  $10,000 
!  annually ;  $16,000  cash  down.  Bailey- 
,  Krehbiel,  Box  88,  Norton,  Kansas, 

j  Publications  Wanted 

AD  AGENCY  Exec  wants  weekly 
2600  circulation  up  or  share  small 
daily  Chart  Areas  8,  4.  Will  be  in 
New  York  April  23-26.  Box  1501,  Ekli- 
tor  A  Publisher. 

SMALL  DAILY  or  live  weekly  by 
young,  world  experienced  news  execu¬ 
tive  with  personable  family.  Or  will 
buy  part  of  larger  daily.  Will  be  in 
New  York  During  ANPA  Convention. 

Box  1603.  Editor  A  Publisher. _ 

THINKING  OF  RETIREMENT?  Ex¬ 
perienced  young  couple  seek  weekly, 
job  shop  Chart  Area  1.  Strict  mutual 
confidence.  Box  1628,  Editor  A  Pub¬ 
lisher _ 

NEWSPAPER  SERVICES 

Consultants 

GOT  PROBLEMS? 

Let  Us  Help  You  Lick  Them. 

J.  J.  HARRINGTON  ASSOCTATES 
Newspaper  Consultants 
441  Lexington  Ave.  N.  Y.  17,  N.  Y. 

Newspaper  Appraisers 

NEWSPAPER  CONSULTANT 
WANT  TO  CUT  composing  room  costs 
and  win  National  Typography  awards 
at  same  time?  Nationally  known  con¬ 
sultant  can  show  you  how.  Available 
for  two  weeks’  study  in  your  plant  in 
June,  July  or  August.  Fee  dependent 
on  circulation  and  changes  needed. 
Reply  Box  1814,  Eklitor  A  Publisher. 
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NEWSPAPER  SERVICES 


National  Advertiaing  Space 


AMAZING  auburban  business  1 
Test  it  in  Sanders  ABC  8 
Geneseo,  N.  Y. 

Do  you  want  ADS  from  GERMANY? 
Advertise  your  paper  in  DER  LEIT- 
FADEN,  the  German  “Ayers".  Low 
rates.  Business  Publications,  P.O.  Box 
1E4,  Mamaroneck,  N.Y. 


NEWSPAPER  SERVICES  ' 


Press  Engineers 


Dearborn  Machinery  Movers  Co. 

DISMANTLING 

MOVING 

ERECTING 

We  offer  a  complete  "Turn  Key”  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  La. 
Phone:  BYwater  7684 


MACHINERY  and  SUPPUES 


Composing  Room 


REID  V  belt  motor  drive  for  Lino* 
type-Intertype  in  use  several  years. 
Users  very  well  pleased.  Reid  maaa- 
sine  racks  81  stock  sizes  or  make  to 
suit  your  needs.  Like  to  have  yonr 
order.  Arch  Reid,  William  Reid  Co., 
2271  Clyboum,  Chicago  14,  III. 


TYPE  METAL  THERMOMETERS 
ONLY  87.60 

For  Linotypes  or  any  Small  Metal  Pot. 


MANY  NEWSPAPERS 
AND 

PUBLISHING  COMPANIES 
ALL  OVER  the  Country 
are  receiving  their 

SHIPMENTS  OF  NEWSPRINT 

REGULARLY . 

From 


Syndicates  -  Features 


REAL  ESTATE  pages  need  column 
"Uttle  Journeys  to  Great  Homes." 
Sample ;  Louise  Hubbard,  8701  Conn. 
Av.,  N.  W.,  Wash.,  D.  C. 


“YOUR  BOAT  AND  MINE" 
WEiEKLY  feature  for  boat  minded 
readers.  600-700  words  manuscript  by 
Technical  Eklitor  famous  yachting 
magazine. 

«  WEEKS  FREE  TRIAL 

STARBOUND  FEATURES 

«  Murray  St.  New  York  7,  N.Y. 


TRAVEL,  foreign  and  domestic 
column,  aids  advertising.  Top  writer. 
Sample,  Louise  Hubbard,  8701  Con¬ 
necticut  Ave.,  Washington,  D.  C. 


Press  Engineers 


UPECO,  INC. 

SPECTAUZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS. 
DISMANTLING  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc, 

420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 


SKIDMORE  &  MASON.  INC. 

ERECTING 

MOVING 

DISMANTLING 

661  W.  22nd  St.,  New  York  11,  N.  Y. 
Phone  OReson  5*7760 


Advertising  Rates 

CLASSIFIED 

Line  Rates  Each  Consecutive 
Insertion 


SITUATIONS  WANTED  (Payable  with 
order)  4  times  9  45d  per  line  each 
insertion;  3  times  •  SOd;  2  •  559; 
1  9  659.  Add  159  tor  Box  Service. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  9  909  per  line  ueh  insertion; 
3  times  9  959;  2  timet  9  51.00; 
1  9  $1.10.  3  line  minimum.  Add  159 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  iine  for  box  information.)  Box- 
holders’  identities  held  in  strirt  con¬ 
fidence.  Repiiu  mailed  daily.  Editor  A 
Publisher  reserves  the  ri|ht  to  edit  ali 
copy. 


DISPLAY  RATES 


Aisle 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$460 

$390 

$365 

$335 

$300 

282 

260 

215 

205 

190 

170 

141 

145 

125 

115 

110 

100 

70 

95 

85 

75 

65 

60 

35 

55 

48 

43 

40 

36 

Editor  & 

Publisher 

E.  P.  WALLMAN  A  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erection  all  types  of 
presses  Coast  to  &>ast 
Tel.  8-4164  976  N.  Church  Street 

Rockford  Illinois 


MACHINERY  and  SUPPLIES 


Ink  Fountains 


WHY  MORE  NEWSPAPERS 
ARE  USING 

CAPCO 

PORTABLE  INK  FOUNTAINS 
FOR 

R  O  P  COLOR. 

IMPROVED  "Capco" 
PORTABLE  INK  FOUNTAIN 

★  INCREASES  PRODUCTION  — 
affords  pressroom  savings  up 
to  76%. 

★  SAVES  TIME  OF  PRESSMAN 
— no  costly  installations. 

★  CAN  BE  USED  ON  NEW  OR 
OLD  EQUIPMENT. 

•  •  •  TRIED 

PROVEN,  and 

GUARANTEED. 

Weight  .  .  .  App.  80  lbs. 

Over  700  in  use  in  over 
200  newspapers. 

Write  today  for  literature. 

CAPITAL  TOOL  & 
MANUFACTURING  CO. 

5000  Calvert  Road 
College  Parle,  Maryland 

Phone  UNion  4-7677 


_ Composing  Room _ 

COMPLETELY  reconditioned  Ludlow 
Unit  Gas  or  Electric.  May  be  seen  in 
operation.  Good  selection  of  Lino  and 
Ludlow  mats.  90  and  72  chan,  full  and 
split.  Lino  or  Intertype  Magazines. 
Also  side  Aux.  Midwest  Matrix  Mart. 
638  Plymouth  Court,  Chicago  6,  III. 


HAVE  17  fonts  Ludlow  Kamak. 
Would  like  to  trade  to  Tempo  Heavy 
and  Heavy  Condensed.  If  interested 
write  John  Ward,  Pike  County  News, 
Pikeville.  Kentucky. 

MODEL  <>2  INTERTYPE  equipp^ 
with  auto  spacer,  electric  pot,  electric 

Monomelt,  four  molds,  blower,  motor, 

seven  full  length  magazines,  twelve 
lower  split  magazines,  one  upper  split 
magazine,  large  assortment  of  liners 
and  supply  parts.  Machine  is  in  ex¬ 

cellent  condition  and  cannot  be  told 
from  new.  811.000.00  cash.  Box  1626, 
Elditor  &  Publisher. 


Guaranteed  accurate  60  to  900*.  Send 
for  folder. 

UNITED  STEREOTYPE 
SUPPLY  CORP. 

Box  88,  West  Lynn,  Mass^ _ 

WE’RE  THE  LARGEST  distributor  of 
Newspaper  Form  Trucks  in  the 
World — there  must  be  a  reason — 876.60 
to  888.60  each,  FOB  Elkin.  None  better 
at  any  price.  Write  for  descriptive 
circular.  L.  &  B.  Sales  Oimpany,  P.O. 
Drawer  660,  Elkin,  North  Carolina. 
MODEL  29  LINOTYPE.  Mixer  model, 
Ser.  No.  61626.  Four  90-chan,  mags., 
4  molds,  Merg.  outboard  quadder  in¬ 
stalled  new  4  years  ago,  Mohr  saw, 
electric  pot,  Margach  feeder,  new 
Cushman  AC  motor.  Good  running 
condition.  Reasonably  priced.  Available 
immediate  release.  Call  or  write  In¬ 
land  Newspaper  Supply  Co.,  422  West 

8th,  Kansas  City  6,  Mo. _ 

WILL  BUY  for  Cash— Crijod  1  or  2- 
mag.  Lino,  or  Intertype  that  will  take 
TTS  operating  unit.  Also  70-ch.  ma¬ 
chine  suitable  for  heads;  motor-driven 
page-size  proof  press ;  good  used  'ITS 
perforator  and  TTS  operating  unit. 
S.  G.  V.  N.,  Inc.,  Covina,  Calif. 


Nesesprint 


USED  Newsprint  rewinder  for  sale. 
May  be  seen  In  operation.  Capital  Tool 
ft  Manufacturing  Co..  6000  Calvert 
Road.  College  Park.  Maryland. _ 

YOU  ARE  INVITED 
TO  VISIT  US 

At  Our  Suite 
in  the 

Waldorf  Astoria  Hotel 
During  The 
AN  PA  Convention 


Newsprint  Available 
Through  1956 
in 

Substantial  Quantities. 

BURLINGTON 
PULP  &  PAPER  CO..  INC. 

150  East  35th  St. 

New  York  16,  N.Y. 

Murray  Hill  5-8564 


BEHRENS  SALES  CO. 

Newsprint  Specialists 
16VS— 16— 16  V4— 17— 17%— *1 
34—46—60—61—62—64—66 
Rolls,  Sheets  —  Your  size. 

BEHRENS  SALES  OO. 

427  2nd  Ave  NYC,  NY  MU  6-6960 


STANDARD  NEWSPRINT  ROLLS. 
Inquiries  invited.  AL  4-8728  N.Y.C. 
Box  216,  Editor  ft  Publisher. 

EDIT( 


BUNGE  PULP 
&  PAPER  CO. 

STANDARD  WHITE  Tonnage. 
From  Carload  Lots  Up 
Large,  Half,  3/4  and  Smaller  rolh. 
Suitable  Diameters. 

Why  Not  Consult  us  NOW 
for  your  future  newsprint  needs? 

Bunge  Pulp  &  Paper  Co. 

46  W.  46  St..  New  York,  N.  T. 
Phone:  JU.  2-4830;  JU.  2-4174 

WE’LL  BE  HAPPY  TO  MEET  YOU 
AND  DISCUSS  YOUR  NEWSPRINl 
PROBLEMS  DURING  YOUR  VISn 
TO  THE  A.N.P.A.  CONVENTION, 


CANADIAN  NEWSPRINT  standsd 
82  lb.  lOVi"  16’*  lOi/i"  17”  22V 
24”  31”  32”  33”  84”  36”  rolls. 
European  newsprint  45-60-62-64-4r 
rolls  for  April,  May,  June  delivery, 

BROOKMAN  PAPER  CO, 

(WE  WILL  be  at  the  WALDOV 
ASTORIA  during  the  A.  N.  P.  1. 
Convention.  You  are  cordially  invM 
to  visit  us.) 

666  Westchester  Ave.,  N.  Y.  66,  N,  T. 
MOtt  Haven  6-6022  Est.  IW 


NEWSPRINT— ROLLS  ONLY 

INQUIRIES  INVITED 
CANADA  PAPER  (X)RP. 

400  Madison  Ave.,  NYC.  PL  9-32N 


SCANDINAVIAN.  AUSTRIAN  AND 
DOMES’nC 
NEWSPRINT 
ALL  SIZES 
BEHRENS  SALES  CO. 

427  2nd  Ave.,  N.Y. _ MU  i-m\ 

CANADIAN,  Scandinavian  Standad 
Newsprint  roll  46,  60,  61”  also  otbe 
sizes 

PROMPT  SHIPMENT 
Agfahr  Trading  Orrporation 
82  Beaver  St.,  NYC.  WHitehall  4-Sr» 

Produce  Your  Own 
NEWSPRINT 
Write  Technopulp,  Inc. 

Pulp  and  Paper  Mill  Consultants 
Upper  Montclair,  N.  J. 


Press  Room _ 

EXCELLENT  BARGAIN! 

DUPLEX  "N"  TYPE 

8  Units  —  2  Pair  Folders 
2—100  HP,  AC  Drives 
Substructure — Roll  Arm  Brackets 
23  9/16”  cutoff — 86,000  per  hour 
Adequate  Color  Flexibility 
Can  Be  inspected  in  operation. 
WINhHPEG  TRIBUNE 
WINNIPEG.  CANADA 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  NY  17  OXford  7-41* 


i  16  &  20-PAGE  TUBULAR 

! 

Has  vacuum  Stereo  Equipment 
Now  available  complete 

GEORGE  C.  OXFORD 
BOX  903  BOISE.  IDAHO 


1700  Times  Tower,  N.  Y.  36.  N.  Y. 
Phone  BRysnt  9-3052 


MACHINERY  and  SUPPLIES 

Newsprint 

Newsprint 

PUBUSHERS 
PLEASE  NOTE! 

Looking  For  Newsprint? 
We  Have  What  You  Need! 

Spot  Cars  of  Standard  Newsprint  Rolls 
All  Sizes  for  Immediate  Delivery 
at 

Attractive  Prices 

Deferred  Deliveries  also  available 

• 

STANDARD  CANADIAN— 32  lb.  NEWSPRINT 

In  any  size  rolls  and  diameters  required. 

— Made  up  to  order  by  our  Mills— 

Shipments  up  to  1,000  tons  monthly 
beiinnini  APRIL.  1956  at  Attractive  prices. 

• 

STANDARD  EUROPEAN— 32  lb.  NEWSPRINT 

In  any  size  rolls  and  diameters  required. 

(Made  up  to  order  by  our  mills  in  Europe). 

Shipments  up  to  2,0(X)  tons 
monthly  beqlnninq  April,  1956 

GLAZED  and  UNGLAZED  Rotogravure  paper  and 
Coated  Rotogravure  in  Large  Quantities  available. 


AT  MOST  COMPETITIVE  PRICES 


You  are  cordially  invited  to  visit  us  at  our  suite  In  the 
Waldorf-Astoria  Hotel  during  the  A.  N.  P.  A.  Conven¬ 
tion.  We  will  be  glad  to  discuss  your  newsprint  problems 
with  you. 


We  have  been  helpful  to  many  publishers 
and  guarantee  100%  performance. 


ST.  STEPHEN  PAPER  CORP. 

150  East  35th  Street,  New  York  16,  N.  Y. 

Phone  MUrray  Hill  5-6446 

• - • 


MACHINERY  and  SUPPLIES 
_ Preat  Room _ 

SIX 

GOSS  UNITS 
2  PAIR  FOLDERS 
22  3/4"  SHEET  CUT 

Cline  Reels — 2  Drive 
EXCEPTIONAL  CONDITION 
AVAILABLE  NOW 

CLOSE  INSPECTION  INVITED 
IN  NEW  YORK  AREA. 

Further  Particulars 
Upon  Request 

HENRY  DAVIS 
ASSOCIATES 

69-10  Yellowstone  Blvd. 
Forest  Hills  75,  N.Y. 
Phone  ILIInoIs  9-5945  or 
TWinIng  7-7381 


GOSS  8-UNIT  PRESS 

Hau  color  cylinder,  four  color  work, 
23^'  cut-off,  available  now. 

GEORGE  C.  OXFORD 

Box  903  Boiae.  Idaho 


HOE  COLOR  PRESS 

(X>MICS  &  aRCULARS 
21%"  cutoff;  platea 
30'  wide  web  2  plates  wide 
GE  MOTOR  DRIVE  AC 

STEREOTYPE  MACHINERY 

John  Griffiths  Co.  Inc. 

416  Lexington  Ave.  New  York  17 


USED  PRESSES 

Rotary  &  Flatbed 

Investing  in  used  printing  equipment 
is  very  important  to  the  publisher  in 
this  market.  Therefore  it  is  wise  to 
investigate  thoroughly  before  making 
a  decision,  and  to  study  your  needs 
with  the  help  of  the  men  who  know 
the  presses  best. 

Because  so  many  plants  ate  continu- 
oiuly  instsdling  new  Goss  presses  and 
stereotype  equipment,  we  usually  have 
a  list  of  the  best  available  used  equip¬ 
ment. 

We  invite  your  corresiKindence.  in  the 
hope  of  helping  you  obtain  the  best 
press  for  your  ne^s  and  also  the  beat 
value  for  your  money. 

GOSS  PRINTING  PRESS  CO. 

6eoi  West  Slat  Street,  Chicago  60,  III. 
Phone  Bishop  2-3300 


HOE  Singlewidth  folder  with  upper 
former  and  extra  fine  quarter-page- 
folder.  George  C.  Oxford,  Box  OOS, 
Boiae,  Idaho. 


SCOTT  16  page  singlawidth  press,  old 
but  rebuilt  recently,  with  new  AC 
motordrive.  See  it  producing  beauti¬ 
ful  color  circulars  near  New  York. 
Complete  stereo.  Stanley  Ross  Corp., 
136  Front  St.,  New  York.  Telephone 
WH.  S-6882  or  WO.  6-3400. 


MACHINERY  and  SUPPUES 


Preu  Room 


16-32  PAGE 
HOE 

2  Unit  Press 

COMPLETE  WITH: 

%  PAGE  POLDER 
2214'  Cutoff 

HEAVY  DUTY  SCOTT  Mat  Rollers 
with  New  AC  Controls. 

All  Stereotype  Machinery 
Chases,  Etc. 

ALL  DRIVES  TO  SUIT  BUYER'S 
PURPOSES.  WE  WILL  INSTALL 
AND  GUARANTEE  ANYWHERE  IN 
U.S.A.  OR  BOX  AND  DEUVER  TO 
PIERS  FOR  FOREIGN  SHIPMENT. 

Immediate  Delivery 
MODEL  E  DUPLEX  PRESS 

Serial  #1187 

AC  variable  speed  motor  and  controls. 
Available  in  90  Days. 

Will  install  and  guarantee. 

GOSS  COMET  207 

Complete  with  AC  motor  and  controls. 
Available  immediately. 

UPECO,  INC. 

420  Valloybrook  Avc. 

Lyndhurst,  N.  J. 

Phone  GEneva  8-3744 


GOSS  12  PAGE  3-UNITS 

Straight  line,  semi  cylindrical.  Has 
color  complement.  2214"  cut  off  with 
Stereo. 

HUDSON  MACHINERY  CO. 

8  Spruce  St..  N.Y.  WO.  2-1266 


KLUGE  Unit  12  x  18.  Post  war  late 
aerial.  Complete  61400.  Dealer,  PO  Box 
728,  Tampa,  Florida. 


8-UNIT  HOB,  48-page  capacity 
Color  Unit 

Two  high  spaed  folders.  Press  all  in 
line.  Printing  equal  to  Miehle  cylinder 
press.  Immediately  available.  $25,000. 
Wire,  phone  collect. 

(TIaremont  Press  Pub.  Co.,  Inc. 
San  Francisco  27  —  JUnlzwr  6-2479 

CUTTER  KNIVES.  Two  28  inch. 
$30.  Dealer,  PO  Box  728,  Tampa. 
Horida. _ 


GOSS  HIGH  SPEED  UNITS 
PHILADELPHIA  DAILY  NEWS 
16  Arch  Units  —  8  Prs.  Fidrs. 

23  9/16'— AC— Mfd.  1929-82 
Low  Substructure  with  roll  stands 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  NY.  17  OXford  7-4590 


16-32  PAGE  HOE  SIMPLEX 

SINGLE  WIDTH:  22%'  cutoff;  new 
60  HP,  AC  Motor  drive.  Combination 
%  and  >4  folder. 

Can  be  inspected  in  operation  at 
MATTTA  PRESS.  Belleville.  N.  J. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  NY  17  OXford  7-4590 


WILL  BUY  for  cash — Goes.  Hoe  or 
aquiv.  4  or  6-unit  press  adaptable  to 
60-in.  paiwr.  Could  use  balloon  folder, 
conveyors,  color  hump,  striper,  port¬ 
able  fountains,  etc.  Also  will  buy  with 
it  or  separately  pony  autoplate,  heavy 
duty  mat  roller  and  approx.  60 
standard  chases.  Good  condition  essen- 
tial.  S.  G.  V.  N.,  Ine.,  Covina,  Cal. 

TWO  UNIT  HOE 

Complete  with  all  sleetrical  and 
stereotype  equipment.  47  starootype 
chases.  28  9/16'  cut-off.  David  Blau- 
ar.  Sooth  Omaha  Sun,  802  Brandeis 
'Iheatar  Building,  Omaha,  Nebraska. 
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MACHINERY  and  SUPPUES 


Press  Room 


FINAL  CLEARANCE 

THE  REMAINING 

PRESS  EQUIPMENT 

AT  THE  FORMER  PLANT  OF 

THE  PHILADELPHIA  BULLETIN 


Stereotype 


40  HOE  Stereotype  chases  set  for  98.4 
Pt.  width.  Can  be  enlarged  to  take 
I  13  pica  columns.  In  good  condition  at 
j  the  right  price. 

SCHENECTADY  GAZETTE 
Schenectady  1,  N.  Y. 


HOE  22  % "  cutoff  units  having  Steel 
Cylinders,  Roller  Bearings,  Spray 
Fountains,  Heavy  Duty  Folders, 
Cutler-Hammer  Conveyors.  Will  sell 
any  combination  of  Units  and  Folders. 
OPTIONAL  EQUIPMENT:  8  arm 
Reels.  Wood  Autopasters,  Trackage, 
Turntables. 

SPARE  PARTS  AVAILABLE 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.Y.  17  OXford  7-4590 

HOE  16  Page  2  unit.  Complete  stereo. 
Mat  Roller.  $16,000.  Dealer,  PO  Box 
728,  Tampa,  fTorida. 

MAY’S  RAPID  TAPE  CEMENT.  Over¬ 
lapping  Press  and  Folder  Tape  cement¬ 
ed  in  two  minutes.  No  sewing  or 
clips.  Withstands  heat  and  moisture. 
Send  $1.40  for  large  tube,  postpaid. 
May  Chemical  Works,  Dept.  EP,  6618 
S.  Harper,  Chicago  87,  III. 

MIEHLE  No.  1 ;  4  page,  8  column. 
Complete  with  variable  speed  AC  mo¬ 
tor  chases.  $2400.  Dealer,  PO  Box  728, 
Tampa.  Florida. 


24  PAGE  TUBULAR 

Goss  Dekatnbe  New  1952 

Balloon  Former,  Color  Fountains,  AC 
motor  and  complete  vacuum  back 
stereotype. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  NY  17  OXford  7-4690 


PRESS  MOTOR  DRIVES  of  26.  40, 
60.  76.  100  and  160  H.P.  AC.  Two  76 
H.P.  drives  Parallel.  All  complete  with 
control,  chain  and  sprockets.  George 
C.  Oxford.  Box  908,  ^ise,  Idaho. 


Stereotype 


HALL  PRODUCTS 

★  ★  ★ 

HALL  Dry  Mat  Roller 
DURAL  Aluminum  Chases 
FORM  Tables  &  Dump  Trucks 
6'  AND  8'  Makeup  Tables 
STEREOTYPE  Pumps 
WESEL  Electric  Proof  Presses 
MORRISON  Saws  &  Strippers 
THOMPSON  Cabinets 

REBUILT  USED  EQUIPMENT 

★  ★  ★ 

FLAT  &  Curved  Casting  Boxes 
FURNACES  from  1  to  7  tons 
VANDERCOOK  Full  Page  Proof  Press 
ROYLE  Flat  Plate  Router 
HOE  Heavy  Duty  Saw 
★  ★  ★ 

Ift-PAGE  HOE,  two  8-page  unite, 
23i*{  sheet  cut  with  all  stereotype 
e<|uipment. 

48-PAGE  HOE  Presses.  22 and  23, •» 
sheet  cut 

ALSO  many  other  items. 


THOMAS  W.  HALL  CO. 

STAMFORD,  CONN. 


STEREOTYPE  CHASES,  22%  cutoff. 
Complete  with  bars.  Like  new.  Dealer, 
PO  Box  728,  Tampa,  Florida. 

VANDERCOOK  PROOF  PRESS.  26  x 
42  bed.  Complete  with  inking  rollers. 
Bargain.  $450.  Dealer,  PO  Box  728, 
Tampa,  Florida. 


Wanted  to  Buy 

NEWSPAPER  PRESSES  ; 

COMPLETE  PLANTS 

MAT  ROLLERS  I 

BEN  SHULMAN  ASSOCIATES  I 

60  E.  42  St.,  NY  17  OXford  7-4690 

LUDLOW  MACHINE,  Mats.  SUcks.  | 
Cabinet.  Quote  Serial  and  Price.  Ban-  i 

ner,  McKenzie.  Tenn. _  j 

TELETYPE  Reperforator  and  Trans-  . 
mitter  units  with  all  accessories.  Con¬ 
tact  General  Manager.  Daily  Sun,  ' 

Yuma,  Arizona. _  i 

WANTED:  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available. — Northern  Machine  Works. 
323  N.  4th  St.,  Phila.  6,  Pa. _ 

WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equip¬ 
ment — anywhere  in  U.S.A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 
LUDLOWS  or  Elrods  regardless  of 
condition  or  age.  Highest  cash  price. 
Also  surplus  composing  room  equip¬ 
ment.  MIDWEST  MATRIX  MART, 
633  Plymouth  Ct.,  Chicago  6,  Illinois, 

WEbster  9-8238. _ 

NEED  70  INCH  newsprint  rolls  for 
Centennial  Edition.  Will  buy  up  to 
10  rolls.  Wire  Collect:  Daily  Telegram, 
Columbus,  Nebraska. 
SIGNODE-PARKER  Automatic  Wirc- 
Tying  Machine,  Model  KW,  State  con¬ 
dition,  price  and  location.  Box  1631, 
Editor  &  Publisher. 


Cireutation 


TOP  FLIGHT 
CIRCULATION 
GO  GEHER 

200,000  daily  field 

Chart  area  2 

A  man  of  proven  ability 
wanted  to  spearhead 
this  paper's  expanding 
circulation  efforts. 

This  is  no  fly  by  night 
opening  but  a  real 
opportunity  if  you  meet 
the  challenge. 

SALARY  OPEN 

Write  full  details  Box  1441 
Elditor  &  Publisher 

CIRCULATION  MANAGER 


WANTED:  Used  Cheshire  Addresser. 
Model  C  or  heavy  duty  Model.  Also: 
Used  Pollard-Ailing  List  Machine. 
Model  K.  K  or  J  Model.  Box  1609, 
Editor  &  Publisher. 


_ HELP  VANTED 

Circulation 

COMPETENT  CIRCULATOR  seeking 
advancement.  Overall  experienced  man 
(Southern  preferred)  with  promotion 
background  to  round  out  ‘top  notch* 
department  of  over  100,000.  Perman¬ 
ency  and  security  assured.  Starting 
compensation  to  $135,  plus  car  allow¬ 
ance,  future  commensurate  with  ability 
to  produce  results.  ‘Top  spot’  avail¬ 
able.  Job  requires  an  aggressive, 
amiable  personality,  physically  fit, 
under  46.  Send  resume  to  Box  1416, 
Editor  &  Publisher. _ 

CLEVER  YOUNG  WRITER  wanted 
for  the  circulation  promotion  division 
of  the  Toronto  Daily  Star  and  Star 
Weekly.  Must  have  aptitude  for  plan¬ 
ning  and  producing  effective  display 
advertisements,  radio  or  TV  com¬ 
mercials,  subscription  campaigns,  car¬ 
rier  and  dealer  publications,  etc.  Pre¬ 
vious  writing  experience  and  some 
knowledge  of  layout  and  typography 
are  essential. 

GOOD  STARTING  SALARY  and 
conditions  of  employment.  Also  ex¬ 
cellent  opportunity  for  advancement. 

GIVE  AGE.  EDUCATION,  experience, 
and  any  special  qualifications.  If  ix>s- 
sible,  please  submit  a  few  samples  of 
previously  published  work.  These  will, 
if  desired,  be  returned. 

Address 

Circulation  Manager, 

THE  TORONTO  STAR. 

80  King  St.  W.. 

Toronto,  Ontario,  Canada. 


FOR  150,000  semi-weekly  in  Midwest 
city.  Controlled  circulation.  Volunteer 
boy  carrier  plan. 

AGGRESSIVE,  experienced  young  go- 
getter  will  find  good  future  in  tiiis 
expanding  paper.  Write  fully  in  con¬ 
fidence  of  your  experience  and  state 
salary  now  receiving.  Box  1614,  Editor 
&  Publisher. 


CIRCULATION  PROMOTION 

PEPPY  Young  man  with  oodles  of 
imagination  now  in  2nd  or  3rd  spot 
but  wants  to  be  Number  1 — here's 
chance  to  make  reputation!  Salary 
nominal  with  attractive  bonus  linked 
to  results.  Box  1600,  Editor  &  Pub¬ 
lisher. 


CIRCULATTON  MANAGER  for  Na¬ 
tional  Trade  Magazine,  Texas  pub¬ 
lished.  Must  be  familiar  with  direct 
mail  promotion,  direct  salesmen,  pu^ 
Ushers  representative  sales  routine, 
BPA,  ABC,  Take  complete  charge  of 
department.  Box  1644,  Editor  and 

Publisher. _ 

MANAGE31  For  Weekly-Pay  Farm 
Sunday  Motor  Routes.  Chart  Area  5. 
Must  have  proven  ability.  Write  giv¬ 
ing  experience,  employer  references  to 
Box  1616,  Editor  &  Publisher. 

Classified  Advertising 

CLASSIFIED'  SALESMAN.  South¬ 
eastern  Washington  Daily,  17,000  plus 
circulation  expanding  department.  Op¬ 
portunity  for  beginner  seeking  to 
improve  seif.  Prefer  man  under  SO, 
alert,  creative,  energetic.  Send  letter 
of  application  to  Box  1422,  Editor  A 
Publisher. 


CLASSIFIED 

MANAGER 

For  Metropolitan  7  Day 
MIDWEST  NEWSPAPER 


HEIRE  IS  a  top  job  for  a  top  young 
man  who  is  thoroughly  grounded  in 
classified  sales  methods,  with  ability 
to  lead  and  train  a  sales  staff.  This  is 
an  opportunity  for  a  classified  man¬ 
ager  on  a  60  to  160  thousand  circu¬ 
lation  newspaper  to  move  up  to  a 
larger  market,  or  an  assistant  man¬ 
ager  presently  in  a  competitive  metro¬ 
politan  spot  might  qualify. 

Air  mail  complete  details,  including 
age,  education,  personal  information, 
exiierience,  and  present  salary  to  Box 
1630,  Editor  &  Publisher.  An  early 
reply  could  result  in  an  interview  In 
East  during  or  following  ANPA  week. 


'  Classified  Advertising 


CLASSIFIED 

ADVERTISING  MANAGER 

I  with  thorough  experience  and  good 
record.  Good  opportunity  for  either 
man  or  woman.  Chart  Area  2  daily. 
66,000  population.  Give  references,  has 
1623,  ^itor  &  Publisher. 


Display  Advertising 

COMBINATION  newspapers  in  over 
60,000  population,  Soathern  city  wO] 
employ  top  flight  salesman.  Must  have 
^uisites  record  for  doing  a  corapleU 
job  with  variety  of  accounts.  Give  foil 
details  about  yourself  with  reaponit 
ble  references,  also,  your  telephone  sad 
references  telephone  numbers.  Ba 
1626,  Editor  A  Publisher. 

ADVERTTSING  MANAGER 
FOR  14,600  6-day  daily  in  progressive, 
fast-growing  city  CSiart  Area  6.  IV 
sire  man  80  to  46  to  direct  hard-hittisf 
staff.  Top  salary  and  incentive  (or 
right  man.  Write  Box  1800,  Editor  t 
Publisher. 

EXPERIENCED  ADMAN  for  solicits 
tion  and  layout  on  large  weekly  papw 
in  Chart  Area  8  near  Washingtm. 
Man  under  86  who  is  interested  is 
aiding  editorial  work  preferred.  Good 
salary  and  pleasant  working  conditioai 
in  growing  county.  Box  1801,  Editor  h 
Publisher. 

GOOD  OPPORTUNITY  FOR  YOUNG 
MAN  in  retail  advertising  on  16,M 
daily  in  growing  Idaho  community. 
Vacation,  insurance,  hospital  and  sot* 
gical  benefits.  Write  complete  detsili 
to  Advertising  Manager.  The  Post- 
Register,  Idaho  Falls,  Idaho. 


RETAIL  ADVERTISING  MANAGEB 
to  head  hard-hitting  12  man  staff  is 
40,000  daily  and  Sunday  newspaper 
serving  exclusive  field  in  self  containad 
market  not  close  to  larger  city — Chart 
Area  6 — Rapidly  expanding  industrially, 
ideed  location  and  connection  to  resUy 
live  and  work  and  prosper.  If  yoo 
know  you  have  the  knowledge,  per¬ 
sonality  and  push,  we  want  to  eec 
you  soon.  Top  salary,  plus.  Write 
Box  1400,  Editor  A  Publisher. 


SEEKING  YOUNG  MAN,  college  grad¬ 
uate,  advertising  major  who  desires 
opportunity  to  further  learn  news¬ 
paper  advertising  in  comprehensive 
training  program  of  northern  Ne* 
England  daily,  80,000  class.  Wondep 
ful  opportunity  to  break  in  with  a- 
cellent  training  for  future  in  adve^ 
tising  or  business  end.  College  marki 
considered.  Write  Box  1421.  Editor  4 
Publisher. 


LARGE  WEEKLY,  chart  area  t, 
needs  ad  manager-salesman  willisf 
to  work  and  grow  with  paper.  One 
man  department  requires  part-tinne  le 
porting  and  camera  work.  Give  ex¬ 
perience,  education,  salary  needs 
references.  Box  1444,  Editor  A  Pub 
Usher, 


ADMAN  to  handle  established  list  of 
accounts.  Must  be  good  on  layouts.  A 
Chart  Area  2  opportunity.  Write  back¬ 
ground,  salary  and  age.  Box  16$(, 
Mitor  A  Publisher. _ 

Advertising  Manager 
For 

Business  Publication 

Exi>erienced.  Excellent  opportunity  for 
I)erson  capable  of  assuming  full  re- 
I  sponsibility  for  Space  Sales  to  National 
Accounts.  Should  also  know  printisf 
I  and  magazine  production.  Send  resuini 
to  Box  1640,  ]Mitor  A  Publisher. 

‘  ADVERTISING  salesmen  and  depart¬ 
ment  staffers  needed  on  Pennsylvania 
daily  and  weekly  newspapers.  Send  ap 
plication  to  PNPA,  'Telegraph  Bldg. 
,  Harrisburg,  Pa. 

There's  still  time  to  reach 
1  publishers  at  the  ANPA  with 
your  classified  ad. 


EDITOR  &  PUBLISHER  for  April  14,  1956 


HELP  WANTED 


Display  Advertising 


HELP  WANTED 


Editorial 


HELP  WANTED 


Editorial 


rtlCDI  AV  a  rtVCDTICIM^  SOCIETY  EDITORS — Birch  emn  often  SPORTS,  wire  editor,  sipall  town  doily. 

UlorLA  I  AUVCK I  lOlINO  of  aseistence  to  the  woman  who  Single  man  preferred.  Box  14S4. 

SOLICITOR  '  really  deeiraa  newspaper  work  And  will  Editor  h  Publisher. _ 

i  Klc^te.  birch  personal.  69  E.  TOP  SPOT  IN  NEWSROOM.  6,000 

EXPERIENCED  in  layout  and  copy  I  Madison  St.,  Chicago  2,  lUlnois. _  circulation  daily.  Chart  Area  6.  Chal- 

for  established  territory  on  fast  grow-  cUB  REPORTERS _ If  you  really  want  opportunity  for  younger  man 

ing  northern  New  Jersey  6-day  daily,  to  break  into  newspaper  work  and  are  '“Ptble  taking  complete  charge.  Must 
Copy  and  layout  department  services  willing  to  relocate,  let  ns  help  you.  ^  strong  on  local  and  photo  coverage. 


svailabls  to  aid  staff  men. 


Prevailing  weekly  salary  plus  work-  St.,  Chicago  2,  Illlnots. 
able  bonus  incentive  plan.  I  TOPFLIGHT  morning  p 

.  ,  ,  „  .  Chart  Area  9  want 

Apply  Leon  Kondeli  |  police  run  experience  u 

Retail  Advertising  Manager  I  willing  to  handle  oth 

THE  HERALD-NEWS  i  S  ^s^^  wX  ^ 


BIRCH  PERSONNEL.  69  E.  Madison  to  train 


Ptssaie.  N. J.  Phone  PRescott  7-6000  Box  1628,  Editor  A  Publisher, 

- — - -  WE  HAVE  NEED  of  one  reporter  Minimum  one  years'  newspaper  ex- 

ADVERTISING  MANA0ER  “"*1  reader  on  a  Metropolitan  P«r>ence.  Good  ■**- 

morning  newspaper  in  chart  area  10,  vancement  for  person  with  ability  and 
FOR  20,000  DAILY  IN  Chart  area  7.  Prefer  applicants  under  86.  Only  inl®Kr>ty.  State  salary  range.  Job 

Position  may  be  open  in  next  90  days,  those  giving  full  details  of  education,  t>enefits  include  paid  vacation,  sick 

Need  aggressive,  experienced  man  to  employment,  experience  and  back-  l®sve  and  life  insurance.  Write  Box 

direct  staff  and  promote  business,  ground  will  be  considered.  Reply  to  Editor  &  Publisher,  including 

Sslsry-bonus  arrangement  preferred.  I  Box  1412,  Editor  A  Publisher.  references. _ 


and  direct  staff.  Job  should  appod 

— ^ ^ ^ — — -  particularly  to  man  now  stymied  and 

TOPFLIGHT  morning  paper  in  100,000  willing  to  work  hard  to  advance  to 
city  Chart  Area  9  wants  reporter  with  full  representation  of  paper  on  editor- 
police  run  experience  who  is  able  and  iai  side.  Write  fully,  enclose  references, 
willing  to  handle  other  news.  Pay  samples.  Box  1442,  Editor  A  Publisher. 

,  b^  on  «perienco.  Inmirance.  YOUNG  MAN  as  reporter-photogra- 

P*'®''  »”d  feature  writer  on  Connecti- 
Box  1528,  Editor  m  PabU»nT. _  cut  afternoon  daily,  9000  circulation. 


Position  permanent,  life  inmiranoe,  - IT - - - 

disability,  liberal  vacation.  New  plant,  REPORTERS —•  The  younff  man  or 


DESK  MAN  or  reporter  by  srowinflr 
Ohio  daily  (14,000).  Pleasant  working 


«  who  ^shw  to  n^ve  ^rom  a  hospitalization,  excellent 


lisher. 

EDITOR  for  lar^e  community  weekly. 


ISIS.  Editor  &  Publisher.  help,  BIRCH  PERSONNEIa,  69  E.  -  * - *  —  ■■  - 

_ Madison  St.,  Chicago  2,  Illinois.  EDITOR  for  large  community  weekly, 

MANAGER  EXPERIENCED  DESKMAN,  medium^  Ch?’'®"*'"*.  opiwrtunity 

AGGRESSIVE,  experience  ad  man  ,1^  New  EnfflanH  dailw  Mii«t  Ke  young  man  with  creative  imagine- 
to  head  staff  of  large  com-  •‘a'^rtakfng  wllor  and  'imKtl^:  e-i;rienced  in  rewrite,  page 

■unity  weekly  m  Chart  Area  2.  Must  head  writer.  Good  conditions.  R)x  911,  •‘“.'1'"* 

be  strong  on  legwork.  Exceptional  op-  Editor  A  Publisher  salary.  Box  1651,  Editor  A  Publisher. 

SSiiM  fSn  reTOL'"s“a"kry''^^l^uil^  TEACHING  asaistantship  for  man  in  EDITOR-we  will  ne^  a  conMientlous. 

EaaSJ  TpuT  "porting  or  copy  editin^g,  small  state  rr'anmen?'”  mSi?*  ‘".c^'X" 

_  nrSklisr^fleld'?^  A"d^*r^‘’'*B^  SdTweV  know*  h^  to  mcS^dTil: 

ADVERTISING  SALES  PROMOTION  V?17  VAitn,  *  P.rilll.i.«r  'in®.  on  ioe»i  »nd  know  how 

Dsnsger  familiar  direct  mail,  some  ■  ’  — — — —  to  play  it  up.  No  drinker.  Westerner 

tnvel,  conventions,  working  with  pub-  NEWSMAN  FOR  DESK  JOB,  6:80  or  type  preferred.  Used  TTS.  Only 
liibers  representative  on  No.  1  trade  ®-m.  start,  Monday  to  Frid^.  Name  daily  in  8-county  area.  $86  for  6% 
Biagazine  covering  growing  field.  Pub-  reference.  Salary  nee«.  TTie  Robe-  days  plus  two  weeks  vacation,  pay, 
lished  Area  9.  Tell  all.  No  Pied  Piper  sonlan,  Lumberton,  North  Carolina.  vacation  travel  bonus,  also  Christmas 
to  toot  us  outta  red  needed;  been  in  AM  DAILY  of  17,000  wants  general  bonus;  life,  hospital  plans  carried, 
black  for  years.  Box  1646,  Editor  &  reporter  starting  June  4.  Give  age.  Healthy  climate,  mountains,  scenery. 
Publisher.  experience  and  salary  expected.  Mis-  fishing,  hunting.  Send  details.  Montrose 

EXPERIENCED  AD  MAN  needed  im-  soulian,  Missoula,  Montana. _  (Colorado)  Daily  Press. _ 

niaiiately.  Good  salary  plus  excellent  EDITOR — TRADE  PAPER  EDITOR,  DO  YOU  desire  a  berth  on  an  out- 
ineentive  plan,  fringe  benefits  and  in-  top  book.  Give  Complete  resume  first  standing  suburban  weekly?  We  desire 
lunnee.  Daily  and  Sunday  80,000  cir-  letter.  Box  1440,  Editor  A  Publisher,  an  enterprising,  alert  reporter-editor, 
eolation.  Desirable  location  for  family,  EXPANDING  Chart  Area  6  publication  Xet  compare  desires.  Write:  Editor, 
pleasant  climate.  Write  giving  com-  in  100.000  class  wants  sports  writer.  The  lioGrange  Citizen.  LaGrange,  Ill, 
plete  resume  and  references.  J.  M.  desk  men  and  reporters.  Box  1486.  EXPERIENCED  daily  newspaper  wo- 
Raasa,  Ad  Manager.  _Becklcy  Newspa-  Editor  A  Publisher.  m*n  need  fop  administrative  work, 

per,  Corp.,  Beckley,  West  Virginia.  „„„„  — I! - : ^ —  some  teaching,  in  large  journalism 


man  need  fop  administrative  work, 
some  teaching,  in  large  journalism 


Editorial 


NEWS  DIRECTOR— Top  engineering 

college  metropolitan  New  York  needs  .'‘^  i’.irwr  'nSanc^^op  graduate 
Writer-reporter  with  two-th,^  ^„yk^"'f:^!^;nent’:‘  Write '  Box  im 


Csauortai  young  writer-reporter  with  two-three  WHte  Box  1886 

ATTENTION  BEGINNING  *hc  Editor  *  Published. 

niTTkOW'rirRQ  s  campus  nls  newsbeat.  Must  be  able  - =r~— - ; - tts - . 

PAN  hJ^k  lnto  new^naoer  work  1  ’'“"'*'®  "®w».  develop  features  for  news-  LARGE  conservative  dafiy.  Chart  Area 

Too  CAN  break  into  newspa^  wopx  I  other  media.  Need  self-  *>»»  npcnlnk  1°®  editorial  writer, 

™n^“^LDle“”4ith“^er^‘’utur^p  no  "t®®*®®  *»8ume  full  responsibility  preferably  liberal  arts  graduate  vvlth 

^silSiea  from  “"<>  °wn  operation.  L^ral  vii  «rood,  sound  ne;^ 

SJTto  176  vJ^Wy  Ptisitl^ «  av^  ‘>®ne«ts.  Good  opportunity  ZO’s  or  Mrly  80  s.  Box  1654,  Editor 

2L  thnmrt^^t  the  MuStr^  kUny  *™wth  in  rapidly  expanding  field  &  PuWlsher^ _ _ _ 

^  ^o^  Send  ^ume  a^'  rwest  R^PP^^TER  for  prixe-win^i^ 

ipplieation  forms.  Birch  Personnd,  ‘rtte®,  please.  Box  1420,  ^uth  Florida  semi-weekly  N^ed 

M  E.  Madison  St.,  Chicago  2.  Ill.  Editor  A  Publisher.  for  municipal  beat  and^socidy  editor 

SOUTHERN  a.m.  Dally  has  opening  890  IF  TOPNOTCH.  Features,  news  exwriCTM*hd^ 

tor  reporter-advertising  man  for  tab-  stories,  editing.  Young,  male,  married.  »  i  necessary  Write  fully 

M  publish,^  each  week  Mi»t  have  Big  weekly.  Chart  Area  2.  Box  1408,  include  refe.lnc«.  wmkles  «ltr/^d^ 

eamera  experience  and  auto.  Wonder-  Editor  A  Publisher. _ ,  ^  j  -  available  Renlv  by  letter 

fsl  opportunity  with  old^taWUhed  REPORTER,  male  or  female,  for  staff  only  ’  to  V  L.  Whyte,  AMfstant  Pub- 
"""®®**  1218,  Editor  of  onr  3  active  weeklies.  Some  ex-  lisher,  Holljrwood  Sun-’Tattler,  P.  O. 

a  rnblisher. _  perience.  car  required.  Manville,  New  Box  2882,  Hollywood  in  Florida. 

6DITORIAL  WRITER,  or  l®®n>«d  Jersey,  News. _ _  LARGE  MetropoliteiT  paper  in  the 

wng  man  wishing  a  c®®^  ■"  YOUNG  MAN  OR  WOMAN  to  handle  ®®**  •’®*  opening  for  a  Travel  Editor. 

^  moratoSr  ^'imblic^^SSwsparer  wire  and  front  page  makeup  on  Exrellent  opportunity.  Box  1627,  Editor 

26  E^to?  A  P?Wisw‘  12-«00  ®i®culation  daily.  J-Grad  in  *  Publisher. _ 

^  -  ®®e®  with  some  knowledge  and  expert-  NEED  IMMEDIATELY.  Police  re- 

REPORTER— for  generu  newt  coire^  ence  on  wire  preferred  but  will  con-  porter.  Southwestern  preferred.  Odessa 
•fe.  Must  have  s^eral  years  expert-  sider  others  with  suitable  interest  and  (Texas)  American. 

Northern  Ohio  *toton  uily.  education.  Give  background,  reference**  MFirn  tpt  is^R  aph  pniTOR  Jnnds  i 
Growing  community  of  80,000.  Very  and  salary  requirements  in  letter  ,  NEED  TELEGRAPH  EDITOR  June  4. 
COMPLETE  resume  and  salary  ex-  E.  A.  Elliott.  Union-Sun  and  Journal  /”**.  Include  writing  oc»si^iri 

Pseted.  Write  Box  1288,  Editor  A  Lockport"  New  York.  J®"®"®*.  te^re  stor.w  to  be  illustrated  vrith 

Pnblisher  -"-if"**"  .ura. - Speed  Graphic  pix.  Job  starts  at  $60 

mu-p-  . — 5= - 7 — I  WIDE  AWAKE  DESK  MAN  for  sixty  i  week  with  guaranteed  raise  after  six 

Pe®™®”etit  s^t  I  tiionsnnd  plus  daily  In  Alabama's  months.  Must  be  J-grad  or  expeii- 
Man  associate  editor'  on  the  Ke-  Capitol  city.  Five  day  week  with  |  enced.  This  is  chance  to  work  on 
n^-Times  ^ff,  Fostoria,  Ohio,  ste^  I  Benefits.  Drinkers  and  drifters  need  award-winning  daily  of  6,000  circula- 
"^"t  competent,  capaWe.  apply,  ^nd  past  experience  and  tion.  Require  interview  and  references. 

?5*®r  » '  references.  Willing  to  train  ambitious  Write  Jerome  Pearre,  Daily  Leader, 

Sj?  w  d®sk.  sports  ability,  as  |  „„„  joumalUm  school  graduate.  Con-  Pontiac.  Illinois. 

^1  as  headline  knack,  city  council  and  tact  Gerry  Lee.  care  of  the  Advertiser. - 

coverw,  photography  and  dart-  Montgomery,  Alabama.  REPORTER  -  COPYREADER 

rooniknowle^e.  Good  mIiq  man  gets  •••tcrnmAnt  Society  Department  of  met- 

•78  per  week  to  start.  Additional  com-  i  REPORTER  for  general  assignment  ronol$t«fi  Vxnssrissnrts  in 

psnsation.  life  insurance,  etc.,  when  1  work  in  permanent  position.  Midwest  handline  cony  writing  head- 

•rned.  Write,  In  your  own  handwrit*  I  background  preferred,  ^me  expert-  ,  ij  ^  j  •  ^  makeun  Prefer 

^  Publisher,  E.  M.  Hopkins,  with  i  ^ce  desirable  or  journalism  sehwl  |  ^ew  York-New  Jersey  i^ident. 

9^nt  working  wnditlons.  Give  Imckgro^d.  Excellent  ,  working  condi-  1636.  Edi- 

Rferences,  availability,  and  housing  '  tions.  Write  in  detail  to  Manager,  ,  a  p,,hii.h.. 

fcslred.  '  Pharos  Tribune,  Logansport,  Indiana.  1  ruoiisner. 

editor  a:  PUBLISHER  for  April  14,  1956 


REPORTER  -  COPYREADER 
in  Society  Department  of  met¬ 
ropolitan  daily.  Experience  in 
handling  copy,  writing  head¬ 
lines  and  doing  makeup.  Prefer 
New  York-New  Jersey  resident. 
Include  resume  Box  1635.  Edi¬ 
tor  A  Publisher. 


HELP  WANTED 


See  or  write  Art  Snyder 

for  the  top  editorial  jobs. 

Trade  paper,  consumer  magazine. 
House  organ,  etc. 

CADILLAC  EMPLOYMENT 
AGENCY.  INC. 

220  So.  State  St.,  Chicago,  111. 

WAbash  2-4800 


SPORTS  EDITOR  who  can  assist  News 
Department  afternoon  and  Sunday 
newspaper  circulation  9.000.  Good  pay 
and  excellent  fringe  benefits.  Apply 
in  writing  Duncan  Banner,  Duncan. 
Oklahoma. 


TOP-NOTCH  newsman  to  head  bureau 
in  new  circulation  area.  Must  be 
experienced,  able  to  direct  small  staff, 
meet  public.  Excellent  conditions.  $113 
weekly.  Chart  Area  2.  Send  complete 
resume.  Box  1643,  Editor  and  Publisher. 
WANTED — Reporter  to  cover  city  beat. 
Morning  daily.  7,760  circulation.  Town 
16,000,  Located  chart  area  6.  Some 
practical  experience  necessary.  Journal¬ 
ism  schooling  helpful.  Good  starting 
salary  to  qualified  man.  Give  complete 
data  in  letter  of  application.  The 
Morning  Times,  Frankfort,  Indiana. 

WESTCHESTER  COUNTY,  nTyT” 
ASSISTANT  EDITOR  to  do  features, 
rewrites,  makeup  etc.  Small  quarterly 
magazine,  annual  proceedings  book, 
news  releases ;  public  relations  angle. 
Assist  business  administration,  con¬ 
ventions,  some  research,  some  short 
trips.  Preferably  good  at  figures ;  care¬ 
ful,  accurate,  active,  have  ideas.  In¬ 
teresting  work,  small  exacutive  offices 
national  association,  road  transporta¬ 
tion  field.  85,000.  Send  full  data  in 
confidence:  Box  748,  White  Plains,  N.  Y. 


Instructors 


FACULTY  MEMBER,  man  or  woman, 
needed  in  large  Journalism  school  to 
teach  in  reporting  area,  handle  related 
subjects,  b^inning  September ;  daily 
paper  experience  required.  Graduate 
work  possible.  M.A.  desirable.  Box 
1322,  Editor  A  Publisher. 

_ Mechanical _ 

—WE  WANT— 

A  MAN 

Widely  Experienced  in  the 
MECHANICAL 
PRODUCTION 

OF  NEWSPAPERS  —  who  has  th® 
ability  to  write  interestingly  about  New 
Processes  —  New  Techniques  —  New 
Inventions  for  a  Publication  of  wide 
national  distribution. 

WRITE  CONFIDENTIALLY  TO 
Box  1 500,  Editor  &  Publisher 
re:  experience  —  references  —  salary 
expected  and  such  other  facta  as  you 
think  of  interest.  Interview  may  be 
arranged  for  Waldorf,  Monday,  Tues¬ 
day  or  Wednesday  of  ANPA  Week. 
TELETYPE^TTER  OPERATOR  — 
Good  opportunity  with  fastest-growing 
newspaper  in  the  country ;  Chart  Area 
2.  New  air-conditioned  plant,  excellent 
working  conditions;  union,  good  scale; 
nights.  Box  1637,  Editor  A  Publisher. 

Promotion — Public  Relations 

1  PROMOTION  MAN  with  one  or  two 
I  years  promotion  or  news-side  experi- 
I  ence  to  do  editorial-circulation  pro- 
I  motion.  Send  resume  to  A.  C.  Young- 
berg,  Promotion  Director.  Chicago 
Daily  News,  Chicago,  111. 

WRITERS  SERVICES 

_ Literary  Awards _ 

2,250  POUNDS  sterling  ($6,800  00  ap¬ 
proximately)  including  1,000  pounds 
sterling  top  prise  now  being  offered 
by  the  Editor  of  The  London  Evening 
News  for  original  contributions  to 
“World’s  Strangest  Stories’’  series  like 
Dreyfus  Case,  Mary  Celeste,  Mayerling 
tragedy,  Lindbergh  kidnapping,  etc. 

Write  now  to  World’s  Strangest 
Stories  Literary  Awards,  The  Evening 
,  News,  London.  E.C.4.  England,  for 
I  complete  details. 
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HELP  WANTED 


Promotion — Public  Relations 


One  of  America's 
Great  Newspapers  Wants 
Experienced  Promotion 
COPYWRITER 


WE  ARE  one  of  the  leadinK  news¬ 
papers  in  Chart  Area  2.  Our  record 
is  one  of  healthy  progress,  and  we 
are  on  the  threshold  of  even  more 
challenginK  developments. 


WE  ARE  looking  for  a  man  to  join 
our  promotion  copy  staff  and  take 
over  a  copywriting  job  which  will 
include  editorial  and  circulation  pro¬ 
motion,  advertising  and  market  pro¬ 
motion,  publicity,  institutional  copy  and 
public  relations  writing  projects.  His 
media  will  be  newspaper  advertising, 
direct  mail  pieces,  sales  literature, 
and  radio. 


THIS  IS  a  job  for  a  man  who  knows 
newspapers,  and  has  a  solid  grasp  of 
how  they  work  and  manage  their  re¬ 
lations  with  both  readers  and  adver¬ 
tisers.  This  man  must  be  able  to 
create  his  own  copy  and  sales  angles, 
to  boil  down  material  for  the  pro¬ 
motion  value  it  contains,  to  work  with 
research  and  statistical  people  in  se¬ 
curing  the  raw  material  for  his  stories. 
Knowledge  of  layout,  art,  and  pro¬ 
duction  will  be  helpful,  but  not  as 
important  as  the  ability  to  express 
himself  lucidly  and  forcefully  and  to 
meet  short  deadlines. 


IF  YOU  are  number  one  man  in  a 
situation  which  limits  you  because  of 
its  sise,  or  if  you  are  a  number  two 
or  three  man  in  a  larger  operation, 
this  may  be  your  opportunity  to  get 
into  the  situation  you  want  for  long 
range  results.  Tell  us  about  yourself, 
your  capabilities,  and  your  salary  re¬ 
quirements  in  your  first  letter.  Our 
staff  knows  of  this  ad.  All  replies 
will  be  held  confidential.  Box  1641, 
Editor  A  Publisher. 


PUBLIC  RELATIONS 

NON-PROFIT  organization  needs  cre¬ 
ative,  versatile  young  man  or  woman 
to  assist  director  of  expanding  Public 
Relations  office.  College  degree  plus 
3-5  years  experience.  Must  have  car. 
Ideal  location  for  right  person  or 
family.  Send  detailed  resume  of  back¬ 
ground  and  experience,  including  salary, 
to  Public  Relations  Director,  Crotch^ 
Mountain  Foundation,  Greenfield,  N.  H. 


SOLID  YOUNG  NEWSMAN  with  at 
least  one  year’s  experience  covering  all 
beats  on  small  daily  wanted  for  public 
relations  department  of  major  Balti¬ 
more  industry.  Capable  writer  smd 
accurate  reporter  will  handle  bi-monthly 
wnployee  magazine  and  wide  variety 
of  publicity  jobs  under  well-known 
public  relations  director  who  can  help 
you  advance  in  the  growing  public 
relations  field.  Modern  new  offices, 
employee  benefits.  Send  complete  re¬ 
sume,  clippings  to  Box  1653,  Editor 
&  Publisher. 


REPORTER,  23-30  with  degree  in 
journalism  and  minimum  of  IS-months 
on  newspaper,  for  place  with  future 
as  news-feature  writer  for  papers  and 
trade  magazines  in  Public  Relations 
Department  of  large  and  expanding 
Chart  2  Area  metal  manufacturer. 
Send  resunM  and  salary  requirements 
to  Box  1820,  Editor  &  Publisher. 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  8,000  house 
organs  buy  I  Payment  from  110  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services,  161  W.  48  St.,  N.Y.C.,  N.Y. 


HELP  WANTED 

Salesmen 

EXCELLENT  SALES  territories  are 
now  available  in  our  business.  It  you 
lave  experience  in  the  fields  of  ad¬ 
vertising.  newspaper  or  radio  and 
would  like  to  sell  in  a  position  where 
the  rewards  are  high,  please  contact 
Mr.  Cliff  Parker,  General  Sales  Man¬ 
ager,  Alexander  f7lm  Company, 

Colorado  Springs,  Colorado.  Phone 
MElrose  8-1771. 

WANTED:  Experienced  sales¬ 
man  in  representative  field  to 
solicit  newspaper  and  magazine 
accounts.  ConfidentiaL  Write 

Box  1438,  Editor  A  Publisher. 

INSTRUCTION 

Classified  Advertising 

UP  YOUR  EARNINGS  .  .  . 

INCREASE  YOUR  CONFIDENCE  . .  . 

BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  payoff. 

PROGRESS  rated  through  w,yitten 
examination  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 

JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY  I  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  per  enrollee — ^balance 
$3  per  enrollee  per  week  for  16  sreeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 

A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  St..  Miami  47.  Florida 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
Logan.  Ohio 

Linotype,  Intertype  Instruction 

Free  Information 

SITUATIONS  WANTED 

Administrative 

PAGE  COSTS  HIGH? 

General  manager.  Production  manager 
wiUi  realistic  grasp  of  economic  facts 
of  life  seeks  demanding  job  on  medium 
daily.  Know  how  to  stay  on  top  of 
sch^ule  at  rock-bottom  page  cost. 
Intimate  knowledge  latest  production 
equipment  and  techniques.  Age  89. 
Available  soon.  Chart  Area  11  or  12. 
Box  1518,  Editor  A  Publisher. 

PUBLISHER  ASSISTANT,  production 
manager,  mechanical  superintendent. 
Experienced  production,  purchasing, 
later  negotiations — administration,  per¬ 
sonnel.  Available  New  York  interview. 
Box  1618,  Editor  A  Publisher. 

ADVERTISING  and  Business  Execu¬ 
tive  Country  trained  and  heavy  Metro¬ 
politan  experience.  Detailed  knowledge 
all  front  office  departments.  10  years 
experience.  Age  35,  family,  reliable. 
Available  reasonable  notice.  Write  Box 
1622,  Editor  A  Publisher. 

FLORIDA  Winter  resort  magazine  pub¬ 
lisher  is  available  for  summer  em¬ 
ployment.  Wide  newspaper  background. 
Hugh  Waters,  P.  O.  Box  2207,  Orlando, 
Florida. 

YOUNG  MAN.  twenty-eight,  desires 
position  in  business  or  editorial  de¬ 
partment  of  small  daily,  or  weekly. 
Good  business  experience,  good  educa¬ 
tion  in  U.S.A.  and  Europe,  but  no 
degree.  Minimum  salary  requirements. 
Box  1606,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Administrative 


Owner  or  Publisher 

UNLOAD  your  problems  on  executive 
knowing  business  from  Mechanical  De¬ 
partments  up  .  .  . 

CONVERTED  $260,000  annual  loser. 
Improved  content,  typography,  produc¬ 
tion.  Cut  costs,  increased  circulation, 
advertising,  etc.  Handle  labor,  public 
relations,  promotion. 

26  YEARS’  executive  experience.  Was 
Backstop  to  top  chain  General  Man¬ 
ager.  Successfully  operated  as  Pub¬ 
lisher,  Assistant  Publisher,  General 
Manager.  Consultant,  USA,  Europe. 
UNIVERSITY  Graduate,  business  ad¬ 
ministration  and  journalism.  Refer¬ 
ences  best.  Salary  modest.  Available 
short  notice.  BOX  1617,  EDITOR  A 
PUBLISHER. 


Artists — Cartoonists 


TWENTY  YEARS  Nevrspaper  Experi¬ 
ence — Sports  Specialty  but  can  do 
Editorial — Spot  and  Gags — Desirous  of 
locating  in  Eastern  Seaboard  State. 

Box  1502,  Editor  A  Publisher. _ 

ILLUSTRATOR  —  Long  Experienced, 
successful  in  newspaper,  magazine  ad 
and  TV.  Accurate  spot  news  draw¬ 
ings,  courtroom  portraits,  sports,  story, 
etc.  Action,  human  interest.  Straight 
or  cartoon  styles.  Will  relocate.  Box 
1629,  Editor  A  Publisher. 


Circulation 


AGE  27,  six  years  experience  in  all 
phases  of  circulation  work.  Was  as¬ 
sistant  Manager,  am  now  Promotion 
Manager  on  30,000  circulation.  Wants 
managership  of  newspaper  about  same 
size.  College  graduate,  family  man, 
like  to  locate  in  Chart  Areu  2,  8,  4 
or  6.  Resume  on  request.  Box  1626, 
Editor  A  Publisher. _ 

CIRCULATION  MANAGER,  16  years 
experience  Morning,  evening  and  Sun¬ 
day.  Promotion  minded  and  cost  con¬ 
scious.  Young,  aggressive  and  am¬ 
bitious  with  succesful  background  on 
previous  positions.  Family  man.  Will 
furnish  references  and  resume  of  past 
exi>erience  on  request.  Prefer  Chart 
Area  8,  4,  6  and  9.  Box  1401.  Editor 
A  Publisher. 


CIRCULATION  MANAGER  now  em¬ 
ployed  would  like  to  relocate  Chart 
Area  8  or  4.  Good  record,  12  years 
experience  all  kinds  of  circulation  and 
promotion.  Prefer  daily  in  small  town 
approximately  20,000.  Cost  conscious 
and  good  organizer.  Box  1403,  Editor 
A  Publisher. 


CIRCULATION  MANAGER 

21.79%  circulation  gain  in  past  six 
months  in  present  i>osition  as  Assistant 
on  60,000  sevta  day  operation.  Thirty 
three  years  of  age,  experienced  in 
all  phases,  excellent  background  and 
very  best  of  references.  Ten  thousand 
per  year  minimum.  Box  1611,  Editor 
A  Publisher. 


SITUATIONS  WANTED 


Classified  Advertising 


CLASSIFIED  MANAGER— Thoroughly 
experienced  in  all  phases  of  clastiAsd, 
Outstanding  record  in  developing  linsg* 
and  revenue.  Best  of  references.  Sooth 
or  Southwest  preferred.  Box  1411, 
Editor  A  Publisher. _ 


MR.  PUBLISHER 

Are  you  looking  for  a  classified  man¬ 
ager  or  a^istant  that  is  young,  am¬ 
bitious,  thrives  on  long  odds  and  en¬ 
joys  hard  work,  has  the  ability  ta 
lead  and  get  the  job  done? 

Seeking  permanent  position  with  news¬ 
paper  that  recognizes  ability  and  likes 
hustling  sales  staff.  Excellent  salts 
background  on  metropolitan  daily.  Ex. 
perienced  in  managing  sales  people, 
paper  make-up ;  labor  relations.  WE 
be  an  asset  to  right  newspaper. 

BOX  1608,  EDITOR  A  PUBLISHEI 


Display  Advertising 

ADVERTISING  MANAGER-Salesraaa. 
Industrious,  with  imairination  and  abil¬ 
ity.  'Thoroughly  experienced  in  advc^ 
tiaing,  and  promotion.  Family  maa, 
mid-forties.  Box  1610.  Editor  A  Pub 

lisher. _ _ 

JOB  WITH  A  FUTURE— 10  yesit 
experience,  18-60,000  circulation,  tt, 
family,  now  carrying  top  accounts. 
Advertising  Manager  or  Assistant 
Available  for  interview.  Box  1111, 

Editor  A  Publisher. _ 

PROMOTION  OR  ADVERTISING 
MANAGER,  or  Assistant.  Aggressht 
young  executive,  4  years  metropolitan 
daily  A  farm  paper,  and  6  yean 
industrial  background,  seeks  opporta- 
nity  with  sizable  publication.  Nov 
directing  $500,000  industry  budget  Ad¬ 
vertising  degree.  $10,000.  Box  lili. 

Editor  A  Publisher. _ 

SALESMAN  for  SALE 
Five  years  experience  on  large  Easters 
dailies,  copy  and  layout  married.  B.S., 
Chart  Areas  1,  2,  8,  4.  Box  1614 

Editor  A  Publisher. _ 

SPECIAL  EDITION  man  now  flnUt- 
ing  Golden  Jubilee.  Available  after 
May  16,  Commission,  References.  Ba 

1416,  Editor  A  Publisher. _ 

ADVERTISING  MAN  AVAILABLE 
Experienced.  Now  employed  by  daily 
sviA  over  40,000  circulation.  28,  mar 
ried,  prefer  Chart  Area  2  and  positiea 
with  chance  for  advancement.  Bar 
1649,  Editor  A  Publisher. 

DISPLAY  SALESMAN  and/or  classi¬ 
fied  manager.  16  years  experienes; 
age  40  ;  married  ;  capable  ;  $100.  Bn 

1647,  Editor  A  Publisher. _ 

1  YEAR  Big  LesuTue  Newspaper  Vst 
desires  return  to  ad  field.  Large  City 
or  will  go  abroad.  Box  1618,  Editor 
A  Publisher. 


EXPERIENCED  ad  salesman  or  man¬ 
ager  available  Hay  16.  Top  mao— 
Top  salary.  Chart  Area  1  or  2.  Boi 
1666,  Editor  A  Publisher. 


EDITOR  &  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 
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SITUATIONS  WANTED 


DUptay  Advertising 


PRESENTLY  EMPLOYED  Space  S^- 
inf  General.  Know  merchandising, 
r^il,  etc.,  also  administrative  and 
lome  news.  Richly  experienced.  Resume 
snd  excellent  references  on  request. 
Can  Interview  at  ANPA.  Box  1824, 

Editor  A  Publisher. _ 

SALES  TRAINEE :  accressiv^  27^ 
single,  vet,  degree;  experience  includes 
telling  ad  specialties  and  advertising 
promotion  for  large  daily.  Now  assist¬ 
ant  advertising  manager  for  industrial 
manufacturer.  State  salary  range.  Box 
1682,  Editor  A  Publisher. 


Editorial 


able  to  make  most  of  dull  subieets. 
general  rei>orter,  digger,  6  years  dailies, 
religion,  retail  news  features,  some 
photography,  radio  newscaster,  now 
weekly  editor.  Want  spot  on  good 
daily,  radio,  TV  newsroom.  State 
salary  range,  convention  rendesvoua. 
Box  1516,  Editor  A  PuMisher. _ 

INTEBNATIONAL  affairs  —  For- 
ei^  correspondent,  Europe,  United 
Nations,  Hid-30’s.  Experience:  news¬ 
paper,  radio,  magaxine,  public  relations. 
High  academic  standing,  languages, 
bast  references.  Would  go  anywhere 
for  right  opportunity.  Box  1624, 
Editor  A  Publisher. _ _ 

COMPETENT  REPORTER-4  years  All- 
Around  experience,  anxious  to  join 
medium,  large  daily.  Young,  degree. 

Box  1505,  Editor  A  Publisher. _ 

MANAGING  EDITOR  job  on  small 
daily  sought  by  85,000  daily  department 
heai  5  years  top  desk,  reporting 
background.  Makeup  wisard.  Executive 
esperience.  Litt.B  in  Journalism,  MA, 
28,  married,  eye  on  Chart  Areas  6, 

T,  8,  10.  11,  12.  Box  1604,  Editor 

A  Publisher.  _ 

NEWSMAN — Now  working  in  New 
York  City  seeks  move  back  West,  Chart 
Areas  10  or  12.  4  years  experience 

feature  writer,  reporter,  copyreader. 

2  years  public  relations.  Martipd,  88, 
Vet  Box  1620,  Editor  A  PuMisher. 
NEWS  REPORTER,  knosrs  Photog¬ 
raphy,  for  Daily  with  50,000  or  more 
eireulation.  B.A.,  24,  single,  veteran, 
some  experience.  Box  1608,  Editor  A 

Publisher. _ 

NOTED  newspaperman,  specialist  in 
Selds  of  art,  theatre,  liMk,  music  and 
Ste  criticism  and  features,  busy 
winters  in  Florida,  wishes  post  for 
summer  In  New  England  where  talents 
can  be  fully  employed.  Write  8005 
San  lUfael  Stre^  Tampa,  Florida. 
RADIO  EDITOR-BROADCASTER  18 
years.  12  years  leading  net  aftiliate. 
Could  head  active  newsroom.  West 
tout  preferred.  Box  1609,  Editor  A 

Publisher. _ 

SPORTS  EDITOR  on  medium  daily 
wants  to  join  staff  of  larger  paper. 
Sfat  years  experience,  27,  married, 
available  in  May.  Box  1606,  Editor 

A  Publisher. _ 

SPORTS.  Reporting,  maheui^  copy- 
reading,  headline  writing,  features, 
some  camera.  Seek  permanent  spot 
on  iwper  over  26,000  circulation.  Cover 
tU  sports.  12  years  experience.  Age 
IT,  married.  Prefer  Ohio,  borderline 
states.  Box  1807,  Editor  A  Publisher. 

SUNDAY  EDITOR 

Now  employed  in  managerial  news¬ 
paper  position.  Earning  810,000  yearly. 
Experience  directing  full  Sunday  sec¬ 
tions  gained  on  two  of  America’s 
greatest  dailies.  Will  present  samples 
showing  imaginative  layout,  skillful 
use  of  photos,  sound  feature  develop¬ 
ment,  strong  sni>ervision  for  distinc¬ 
tive  headlines  and  captions.  Thirteen- 
year  newspaperman.  Box  1608,  Editor 
A  Publisher. _ 

REPORTER  on  Western  18,000  daily 

■seks  job  on  larger  Western  daily. 
Age  26,  2H  years  experience.  Box 

1612,  Editor  A  Publisher. _ 

8UPERIOR  Newsman,  weekly,  daily 
experience,  MA,  to  head  news  staff 
w  as  publisher’s  aide.  Box  1622,  Editor 

A  Publisher. _ 

truly  able  deskman,  88,  with  de¬ 
gree,  thorough  experience  on  all  beats, 
desks,  wants  real  opportunity  in  U.S. 
or  abroad.  Box  1628,  Editor  A 
PublUher. 


SITUATIONS  WANTED 


Editorial 


TOP  WRITER  Visiting  Scandinavia 
Summer  ’66  Represent  Paper,  or  Arm. 
Box  1619,  Editor  A  PuMUher. 

ASSISTANT  COPYDESK  chief  metro¬ 
politan  paper  desires  change.  Prefer 
South.  News  executive  or  semi-exeeu- 
tlve.  Box  1206,  E^tor  A  Publisher. 

REPORTER  wants  liberal,  indepen¬ 
dent,  responsible  daily.  No  blacklists, 
saer^  cows  In  news.  Weekly  experi¬ 
ence,  vet,  J-Grad,  Chart  Area  8,  6,  7. 
Brot  1289,  Editor  A  ^bllsher. _ 


EDITOR-CORRESPONDENT.  Estab¬ 
lished  Europe  —  6  years  Washington, 
2  yean  London  Experience.  Specialist 
Politics,  Economics.  Finance,  Business, 
Aviation,  Sciences,  Atomic  Energy, 
Electrogravitics ;  in  Now  York  seeking 
I>ert  time  assignments  continuing  edi¬ 
torial  representation  in  Europe.  Refer¬ 
ences  supplied.  Box  1846,  Editor  A 
Publisher. _ 


SPORTS  EDITOR  —  WRITER.  Not 
afraid  to  work.  Good  habits.  Ten 
years  experience.  No  By  by  night  .  .  . 
therefore  desire  clean  city  and  re¬ 
spected  newspaper.  Box  1208,  Editor 

A  Publisher. _ 

NEWSMAN :  Fast,  versatile  writer, 
handy  at  headwriting  and  copyreading, 
beat  and  happiest  on  humor  and  fea¬ 
tures.  Sober,  family  man,  college  grad, 
English  major.  Now  rewriteman  on 
daily  in  Chart  Area  9,  11  years  on 
big  dailies.  Seek  congenial  spot  in 
Chart  Areas  8.  9  or  10  after  June  1. 
Box  1888,  Editor  A  Publisher. _ 

EDITOR,  experienced  and  capable, 
seeks  opiwrtnnity  to  manage  daily 
newspaper.  Age  82.  Excellent  health. 
Currently  night  editor  of  paper  with 
eireulation  of  200,000.  Previously  news 
editor  and  sports  editor  of  metropoli¬ 
tan  papers  and  correspondent  for  wire 
service.  University  degree.  Wife  and 
two  children.  Please  stress  Box  1811, 
Editor  A  Publisher. 


ONE  MAN  EDITORIAL  PAGE 
Outstanding  editorial  writer  on  im¬ 
portant  large  city  dally  wants  change 
to  ’’one  man  page”  in  smaller, 
pleasant  city  or  town.  Strong  news¬ 
paper  experience :  university  education. 
Conserva'  '.ve.  Samples.  Referenoea 

Box  1826,  Editor  A  Publisher. _ 

SPORTS  WRITER-EDITOR.  6  years 
small  daily  Aeld.  Desires  job  on  larger 
paper.  Knows  makeup,  wire  copy, 
column,  camera.  Single,  82,  vet.  Top 
worker.  Box  1812,  Editor  A  Publisher. 
CALIFORNIA  or  Southwest  location 
wanted  by  competent  woman,  26, 
J-Grad.  Assistant  editor  trade  journal 
2  years,  general  assiirnment  small  daily 
1  year.  Use  Camera,  do  features.  Box 

1404,  Editor  A  Publisher. _ 

COMPETENT  Newspaper  men  and 
women  available  for  all  parts  of  the 
country,  carefully  screened  by  Dan 
Gordon,  a  veteran  newsman.  We  are 
the  only  private  employment  agency 
in  the  East  with  a  special  desk  to  All 
newspaper  jobs  AT  NO  COST  TO 
EMPLOYER.  Write  Dan  Gordon.  Mid- 
Town  Personnel  Agency,  180  W.  42  St., 

New  York,  N.  Y. _ 

COPYDESK,  any  desk,  rewrite,  swing. 
A  pro  for  spot  that  needs  ene.  Chart 
Areas  1,  2,  11.  Box  1439,  Editor  A 
Publisher. _ 


MANAGING  EDITOR  of  well-known 
a.m.  daily  with  80,000  circulation  seeks 
larger  Aeld.  Conservative  GOP,  16 
years’  experience,  listed  in  Who’s  Who. 
Present  salary  is  $14,000.  Box  1409, 
Editor  A  Publisher. 


REPORTER,  working ;  knowhow  ;  left 
eye  bad ;  ready ;  pay  own  way ;  city 
hall,  courts,  meetings ;  no  cameras ; 
Box  1480,  Editor  A  Publisher. 


SUMMER  JOB.  Graduate  student, 
Missouri  J-School.  BA-English,  Colum¬ 
bia  University.  Newspaper  or  maga- 
sine;  report,  city  or  sports;  rewrite; 
copy.  Experience  8  years  college  paper, 
1  year  small  daily.  Prefer  New  York 
area,  consider  anywhere.  Available 
June  1.  Box  1410,  Editor  A  Publisher. 
EDITOR-MANAGER  of  western  busi¬ 
ness  publication  interested  in  editorial 
position  in  San  Francisco  region. 
Newspaper  background.  Full  details  on 
request.  Box  1486,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editoriid 


WEST-GERMANY  .  .  . 

WRITER  -  REPORTER  available  tor 
assignment  or  free  lance  arrangement. 
American,  presently  here,  speaks  Ger¬ 
man  without  accent.  Box  1428,  Editor 
A  Publisher _ 


WRITING  POST  IN  ITALY  Young, 
native-born  American,  some  public  re¬ 
lations  and  newsimper  experience.  Can 
use  press  camera.  Work  for  modest 
salary  for  insight  into  Italian  culture. 
Fair  knowledge  of  Italian.  Box  1418, 
Editor  A  Publisher^ _ 


EDITORIAL  WRITER  seeks  editorial 
page  spot.  Do  other  jobs  as  well  but 
not  Instead.  Good  references.  Mar¬ 
ried,  84,  6  years  one  man  page.  Box 
1426.  Editor  A  Publisher. _ 


AFTER  YEAR  learning  roi>ea  on  out¬ 
standing  N.Y.  daily,  I’m  seeking  r^ 
porter’s  job  with  wider  opportunities. 
I’m  83,  married,  with  B.A.  in  labor 
economics,  M.A.  in  international  re¬ 
lations,  Ph.D.  almost  complete.  My 
background  includes  8  years  working 
in  Europe  (2  in  Embassy,  1  teaching). 
Wide  interests,  ranging  from  sports  to 
politics.  Box  1217,  Editor  A  Publisher. 


AGE:  27.  Experience  nine  solid  years. 
B.  A.  work  horse  (now  on  Afty-six 
hour  week :  40  hours  as  all  around 
man  on  Connecticut  paper;  16  night 
side  on  New  York  City  Daily).  SmIes 
chMIenging  newspaper,  magaxine  job. 
Box  1601,  Editor  A  Publisher. 


BREAK-SEEKING  TYRO,  schooled, 
eager,  and  experience-less,  wants  to 
channel  his  energy  into  a  cub  report¬ 
er's  job  and  become  your  least  com¬ 
placent  newsman.  References.  Details. 
BOX  1633,  EDITOR  A  PUBLISHER. 

CITY  EDITOR.  81,  of  well-known 
60,000  daily  seeks  promising  news  spot 
South  or  West.  Box  1662,  Editor  A 
Publisher. 


DESKMAN,  reporter-editor  newspaper, 
radio-TV.  10  years’  experience.  Vet. 
34.  J-Grad,  SDX.  Married.  Excellent 
references.  Available  early  July.  Box 
1619,  Editor  A  Publisher. 


EXPERIENCED  news-sports,  reporter- 
editor  ;  now  writes  Mencken-sharp, 
Pyle-human  column,  wants  chance  on 
medium  or  large  daily  that  can  use 
column.  Box  1610,  Editor  A  Publisher. 


GAL,  26,  English  MA,  Economics- 
Journalism  BA,  university  news  bureau 
graduate  assistant,  2  years  responsible 
printing  production  job  seeks  general 
reporting,  medium  daily.  Box  1689, 

Editor  A  Publisher. _ 

HELP — 6%  Years  Experience,  College. 
Vet.  29,  Family.  Seek  Desk  or  Beat. 

Box  1616,  Editor  A  Publisher. _ 

IS  THERE  any  Editor  who  will  help 
young  college  grad  to  become  journal¬ 
ist  T  Inexperienced  but  intelligent  and 
anxious  to  learn.  Will  consider  any 
position  which  includes  reportorial 
duties.  Box  1602,  Editor  A  Publisher. 
SPORTS  EDITOR.  «  years  with 
60,00  circulation  paper,  seeks  position ; 
42,  married,  2  children ;  available  for 
interview  at  NYPA  meeting  in  New 
York  City.  Box  1666,  Editor  A  Pub¬ 
lisher. 


JOURNALISM-history  grad  seeks  gene¬ 
ral  assignment  spot  on  medium-sized 
daily.  Editing  experience.  Veteran. 
Box  1648,  Editor  A  Publisher. 

MAN,  32,  newspaper  copy  desk-report¬ 
ing  6  years,  seeks  post  in  similar 
or  related  Aeld,  San  Francisco.  Box 
1642,  Editor  A  Publisher. _ 

MANAGING  snd  SUNQAY  Editor.  89, 
22  yean’  experience,  still  learning, 
wants  job  with  publisher  interested 
in  making  paper  best  possible.  Box 
1688,  Editor  A  Publisher, 

MANAGING  EDITOR,  small,  medium 
daily.  Working  newsman,  nine  yean 
as  reporter,  photographer,  editorial 
widter,  columnist,  city  editor,  now 
editor.  Missouri  gnduate,  married, 
82.  Box  1660,  Editor  A  Publisher. 


NEOPHYTE  NEWSMAN.  20.  college, 
some  experience,  seeks  siK>t  on  small 
dally.  Now  clerk  New  York  wire  serv¬ 
ice.  References.  Prefer  chart  areas 
1.  2.  6.  BOX  1684,  EDITOR  A  PUB¬ 
LISHER. 


SITUATIONS  WANTED 


Editorial 


NEWS-TELEGRAPH  EDITOR 
Fast  —  accunte  —  efficient.  Excellent 
references.  Box  1617,  Editor  A  Pub¬ 
lisher^ _ 

REPORTER  two  yean  experience  now 
in  public  rriations  in  New  England 
seeks  freelance  work  especially  for  sum¬ 
mer.  Will  travel  anywhen  July  and 
August.  Have  BA  with  honon  in 
American  civilixr^’on ;  spesdc  French, 
German ;  have  travelled  extensively 
here  and  abroad.  Box  1620,  Editor  A 

Publisher. _ 

TOP  REPORTER.  AU  beats  and  good 
feature  man.  Can  handle  Graphic. 
Ten  years  experience-college  man.  Go 
anywhere.  Know  Florida  Well.  State 
salary,  working  honn.  Box  1607, 

Editor  A  Publisher. _ 

WIRE  DESK — Seek  spot  in  city  100,000 
population  plus  on  desk  or  as  reporter. 
8  years  city-wire  editor  small  daily ; 
1  year  weekly.  Fast,  accurate.  Single, 
81,  vet.  Write  Box  1646,  Editor  A 
Publisher. 


Mechanical 


FOREMAN,  mechanical  superintendent 
experienced  in  all  phases  of  newspaper 
operation.  Composing,  stereotype  and 
press  room.  Capable  of  harmonious 
leadership.  Union  or  open  shop.  Ex¬ 
cellent  record,  references.  Box  1621, 
Editor  A  Publisher. 


PRODUCTION  MANAGER  desires 
change.  Ex  member  ANPA  Mechanical 
Committee,  good  background.  Box  1606, 
Editor  A  Publisher. 


Photography 


NEWS  PHOTOGRAPHER,  Veteran, 
Single,  16  years  in  New  York  area: 
police  beat,  news,  features,  etc.  Wish 
to  relocate  with  a  progra^ve  nsw^ 
paper  or  organization  in  eiUier  the 
States  or  elsewhere.  Own  equipment 
and  ear.  Will  travel.  Box  1887,  Eldltor 
A  Publisher. _ 

PHOTOGRAPHER:  22.  Vet.  Work 
published  in  American  and  foreign 
language  dailies.  Four  years’  photo  ex¬ 
perience.  18  month's  experience  Army 
newspaper.  Seek  position,  newspaper, 
magaxine.  Box  1624,  Editor  A  Publisher. 


Promotion — Public  Relations 


MAN — 87.  Experienced  in  public  rela¬ 
tions  (promotional  writing  and  speak¬ 
ing)  ;  industrial  publications  (writer, 
editor,  photographer  and  office  man¬ 
ager)  ;  presently  program  manager  for 
professional  fund  rsdsing.  Joumallans 
degree.  Seek  permanent  employment. 
Prefer  West  Coast  but  will  consider 
elsewhere.  Asking  8600.  Box  1806,  Edi¬ 
tor  A  Puhlisher. _ 


EXCEPTIONAL  worker,  16  years  solid 
experience  two  Arms,  wants  oppor¬ 
tunity  in  industrial  puUic  relations 
or  large  newspaper.  Copy  editor,  edi¬ 
torial  and  verse  writer,  heads,  makeup, 
familiar  TV,  radio  techniques.  87,00^ 
89,000  class.  Can  handle  men.  Family. 
87,  veteran.  If  yon  seek  a  responsiUe 
person  write  Box  1406,  Editor  A 
Publisher. 


PUBLIC  RELATIONS 
CITY  EDITOR  metropolitan  daiW, 
B.A.,  31,  seeks  position  with  reliable 
Arm,  industry.  Offers  ideas,  contacts, 
editorial  know  how.  Minimum  810,000. 
Box  1407.  Editor  A  Publisher. 


Salesmen 


FAIRFIELD  COUNTY.  Connecticut, 
resident,  woman  desires  to  sell  locafo 
for  well-established  Arm,  experienced. 
References  and  ideas  exchange  Write 
Box  1429,  Editor  A  Publisher. 


EUROPEAN 

SALES  REPRESENTATIVE. 
American,  80,  residing  Paris.  8\fc  years 
distribution  and  sales  leading  U.  S. 
overseas  publication.  Knowledge  18 
European  and  Mid-East  countries.  Seeks 
full  time  representation  1  or  more 
publications,  interesting  enough  to 
leave  present  position  to  stay  in 
Europe  or  return  to  U.  S.  Box  1414, 
Editor  A  Publisher,  will  forward.  Ex¬ 
pect  2  week  delay  for  reply. 
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Shop  Talk  at  Thirty 

By  Robert  U.  BroMn 

Bermuda  trol  machinery  erected  by  the 
The  report  of  the  Commit-  deposed  dictatorship  under  the 
tee  on  Freedom  of  the  Press  title  Secretariat  of  the  Press 
has  always  been  a  highlight  of  of  the  Presidency  of  the  Na¬ 
both  the  annual  convention  of  tion.  The  job  of  directing  the 
the  Inter-American  Press  As-  dissolution,  and  also  to  act  as 
sociation  and  the  semi-annual  his  own  secretary  of  press,  was 
meetings  of  its  board  of  direct-  handed  by  General  Aramburu 
ors  which  was  held  here  this  to  a  distinguished  journalist, 
year.  don  Adolfo  Lanus,  editorialist 

The  33-page  well-documented  legitimate  La  Prensa. 

report  of  Jules  Dubois,  Chicago  _  “The  committee  believes  that 
Tribune,  committee  chairman,  it  would  be  proper  to  add  to 
was  received  here  as  usual  with  this  report,  when  time  allows, 
extreme  interest  by  the  board,  annexes  containing  the  decree- 
This  was  the  largest  se'mi-an-  iaws  enacted  by  the  government 
nual  board  meeting  ever  held.  General  Aramburu  in  con- 
Of  45  directors  in  every  coun-  section  with  the  above  men- 
try  in  this  hemisphere,  31  were  tioned  newspapers  and  the  Sec- 


present  along  with  three  addi¬ 
tional  lAPA  members. 


retariat  of  Press,  because  they 
contain  whereases  that  confirm 


T^  u  •  .  •  j  the  charges  made  by  your  com- 

Mr.  Dubois  report  received  ^  u  * 

ui  j-  •  iu-  mittee  through  our  years  of 

considerable  discussion  this  year  .  ,  ®  ^ 

koVoitoo  StlTlggle. 


because  of  the  strange  anomaly 


“When  the  return  of  La 


that  while  freedom  of  the  press  j  i.  • 

,  ,  i.  J  i  A  X-  Prensa  was  assured  the  chair- 

has  been  restored  to  Argentina  .  ... 

man  of  your  committee  was 

there  are  new  press  restrictions 

to  be  met  there.  Large  se^ents  that  had  been  ac- 

of  the  press  had  been  directly  .1.  j  jj-aa 

,  AiiJUTi'’^  quired  by  the  deposed  dictator 

owned  or  controlled  by  Peron  .  in/rr  a  •  r  u  a 

_ u-  u  i.  rri.  .  AT  A  J?  since  1947,  to  inform  us  about 

or  his  henchmen.  The  efforts  of  ^ 

the  presen^t  government  to  de- 

termine  their  rightful  owner-  documentation  handed  in 

ship,  etc.,  has  brought  some  •  a*  -ai.  ai.  r 

.  -  Au  A-11  n  -A  in  connection  with  the  cases  of 

cries  from  the  still-Peronista-  Arnica,  La  Razon  and  Noticiae 
opmionated  press  of  censor-  Crafica.,  of  Buenos  Aires,  is 
p,  arassmen  ,  e  .  very  extensive.  The  three  news- 

*  *  *  papers  are  under  government 

Mr.  Dubois  reported  the  sit-  supervision.  The  former  owner 
uation  as  follows:  of  La  Razon,  who  recovered  his 

“As  you  all  know,  the  news-  shares  on  the  eve  of  the  oust- 
papers  La  Prensa  and  La  Van-  ing  of  the  dictator,  was  arrest- 
guardia  of  Buenos  Aires  and  El  ed  a  few  days  after  visiting  us 
Intransigente  of  Salta,  whose  because  he  declined  to  tell  a 
return  to  their  legitimate  own-  committee  of  inquiry  where  the 
ers  has  been  one  of  our  major  shares  were  located.  The  edi- 
struggles  since  their  confisca-  torial  secretary  of  the  newspa- 
tion  or  closure,  were  returned  per,  who  accompanied  Mr.  Per- 
to  their  rightful  owners  by  the  alta  Ramos,  expressed  the  in¬ 
revolutionary  government  by  tention  of  the  personnel  to  de- 
General  Pedro  Eugenio  Aram-  fend  the  newspaper,  with  arms 


buru  by  decree-laws  issued  dur¬ 
ing  November  of  last  year. 


if  necessary,  in  the  event  that 
the  government  tried  to  hand 


“It  is  not  necessary  to  go 

into  details  to  describe  the  cam-  considered  by  them  to  be  the 
paign  for  the  return  of  these  owner. 


newspapers.  But  it  is  appropri- 


We  were  also  visited  by  the 


ate  to  note  that  your  commit-  director  of  El  45,  a  new  Peron- 
tee  never  had  any  doubt  that  ista  weekly,  established  in  No- 
the  government  of  General  vember  1955.  He  requested  the' 
Aramburu  would  see  to  it  that  support  of  the  lAPA  in  getting 
justice  was  done,  in  compliance  ^  newsprint  quota  and  a  guar- 
with  a  pledge  from  his  very  antee  from  the  government  that 
lips  in  an  interview  held  No-  he  would  be  allowed  to  continue' 
vember  21.  publication.  A  photostat  of  his 

“This  historic  step  by  the  letter  was  handed  to  Mr.  Lanus. 
new  Argentine  government  was  "Phe  director  of  El  45  published 
preceded  by  another  one  worthy  ^he  text  of  his  letter  in  his 
of  applause:  the  dissolution  of  magazine, 
the  vast  propaganda  and  con-  (Continued  on  page  73) 


EDITOR  &  PUBLISHER  CALENDAR 

April  15— Chesapeake  Association  of  the  Associated  Press  work¬ 
shop,  Hotel  Emerson,  Baltimore,  Md. 

April  15-17 — Ohio  Circulation  Managers  Association,  Spring 
meeting,  Mayflower  Hotel,  Akron,  Ohio. 

April  15-17 — Northern  States  Circulation  Managers  Association, 
meeting,  Lowry  Hotel.  St.  Paul,  Minn. 

April  15-17 — Iowa  AP  Telegraph  Editors  Association,  meeting, 
Press  &  Radio  Club,  Des  Moines,  Iowa. 

April  17— Commonwealth  Press  Union,  Canadian  Section,  annual 
meeting.  Royal  York  Hotel,  Toronto. 

April  18-^anadian  Press,  annual  mieeting.  Royal  York  Hotel, 
Toronto. 

April  19-20 — Audit  Bureau  of  Circulations,  board  of  directors 
meeting.  New  York  City. 

April  19-21— American  Society  of  Newspaper  Editors,  annuel 
meeting.  Hotel  Statler,  Washington,  D.  C. 

April  20 — New  Jersey  Press  Association,  circulation  clinic, 
Rutgers  University,  New  Brunswick,  N.  J. 

April  20-21 — Michigan  Press  Photography  Conference,  Kellogg 
Center.  Michigan  State  University,  Lansing,  Mich. 

April  21 — Oregon  Newspaper  Publishers  Association,  Admanagers 
spring  meeting,  Heathman  Hotel,  Portland,  Ore. 

April  23 — Associated  Press,  annual  membership  meeting.  Star¬ 
light  Roof,  Waldorf-Astoria,  New  York. 

April  23-25— American  Newspaper  Publishers  Association,  70tk 
annual  convention,  Waldorf-Astoria  Hotel,  New  York  City. 

April  24— National  Cartoonists  Society,  lOth  anniversary  award 
dirtner,  Biltmore  Hotel.  New  York. 

April  25-28 — American  Association  of  Advertising  Agencies,  38tli 
annual  meeting,  Greenbrier  Hotel,  White  Sulphur  Springs,  W.  Va. 

April  27 — Institute  of  Newspaper  Operations,  Inc.,  annual  meet¬ 
ing,  Waldorf-Astoria  Hotel,  New  York  City. 

April  29-May  5— Journalism  Week,  University  of  Missouri,  Colun^ 
bia.  Mo. 

April  29-May  I— Institute  of  Newspaper  Controllers  and  Finance 
Officers,  national  spring  conference.  Hotel  Roosevelt,  New 
Orleans,  La. 

April  30-May  2nd — New  York  State  Circulation  Managers  As¬ 
sociation,  Spring  meeting,  Statler  Hilton  Hotel,  Buffalo,  N.  Y. 

May  3-4-— International  Advertising  Association,  eighth  annuel 
convention.  Hotel  Plaza,  New  York. 

May  3-5 — Greater  Weeklies  Associates,  National  Spring  Confer¬ 
ence,  Hotel  Governor  Clinton,  New  York,  N.  Y. 

May  3-5 — Pacific  Northwest  Newspaper  Advertising  Executives 
Association,  annual  meeting,  Harrison  Hot  Springs,  B.  C. 

May  4-5 — Upper  Midwest  News  Executives  Conference,  School 
of  Journalism,  University  of  Minnesota,  Minneapolis. 

May  7-11 — American  Press  Institute  seminar  for  Newspaper 
Design,  Makeup  and  Typography,  Columbia  University,  New  York. 

May  11-12 — Nevada  State  Press  Association,  annual  convention, 
Elko,  Nev. 

May  II — Oregon  Newspaper  Publishers  Association,  mechanical 
conference,  Multnomah  Hotel,  Portland,  Ore. 

May  11-12— Idaho  Allied  Dailies.  Inc.,  spring  meeting,  Lewis  and 
Clark  Hotel,  Lewiston,  Idaho. 

May  12-13 — Virginia  Press  Association,  llth  annual  Old  Dominion 
Advertising  Conference,  Jefferson  Hotel,  Richmond,  Va. 

May  12-13 — Illinois  Daily  Newspaper  Markets,  annual  meeting, 
LaSalle  Hotel,  Chicago. 

May  13-14— Ohio  Select  List  meeting.  Hotel  Cleveland,  Cleva- 
land,  Ohio. 
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Who  threw  out  the  anchor? 


Are  the  advocates  of  federal  government  electric 
power  really  interested  in  plenty  of  electricity  for 
all  Americans,  as  they  so  often  claim— or  are  they 
interested  primarily  in  building  a  government 
power  monopoly?  ’ 

•  •  • 

To  meet  vastly  increased  needs  for  electricity,  the 
nation’s  more  than  400  independent  electric  light 
and  power  companies  are  planning  and  building 
at  an  unprecedented  rate.  But  in  some  sections  of 
the  country,  federal  power  advocates  are  fighting 
the  efforts  of  electric  companies  to  build.  Here  are 
three  examples: 

On  the  Niagara  River  in  New  York  State,  local 
electric  companies  have  tried  for  many  years  to 
expand  their  power  development  to  help  provide 
the  vast  amounts  of  additional  electricity  that  will 
soon  be  needed  in  the  Northeast.  Public  power 
advocates,  however,  have  been  able  to  block  govern¬ 
ment  approval  for  the  companies  to  build. 

In  the  Pacific  Northwest,  trying  to  speed  a  new 
source  of  electricity  and  avoid  a  real  threat  of 
power  shortage,  local  electric  companies  have  offered 


to  pay  88  per  cent  of  the  cost  of  the  proposed  John 
Day  power  dam.  But  federal  power  groups  say  no. 
They  seem  willing  to  risk  a  power  shortage  rather 
than  let  local  electric  companies  take  any  part  in 
building  the  power  project.  They  would  have  the 
federal  government  pay  for  it  all,  with  tax  money 
from  all  over  the  country. 

At  Hell’s  Canyon  on  the  Idaho-Oregon  border,  the 
local  power  company,  with  government  approval, 
is  building  the  first  of  three  dams  that  will  more 
than  double  the  supply  of  electricity  in  that  area. 
The  company  applied  in  1947  for  permission  to 
develop  the  project,  but  has  been  unable  to  get  it 
underway  until  now— largely  because  of  delaying 
opposition  from  federal  power  groups.  These  groups 
are  still  fighting  to  get  the  government  to  spend 
429  million  dollars  of  taxpayers’  money  to  replace 
the  project  the  company  has  already  started. 

This  record  of  obstruction  is  duplicated  all  over 
the  country.  Time  after  time  federal  power  ad¬ 
vocates  have  thrown  out  the  anchor  when  more 
power  was  offered  and  planned  by  America's  Inde¬ 
pendent  Electric  Light  and  Power  Companies*. 

*Name»  on  request  from  this  magazine 


Printed  in  U.  S.  A. 


FACTS- 

Every  businessman  should  know . . . 

FORT  WORTH 

Is  the  fastest  growing  Metropolitan 
area  in  Texas.  *sales  management 

in  Population . . . 

FORT  WORTH..  .  78%  increase  from  1945  to  1955 

in  Effective  Buying  Income . . . 

FORT  WORTH..  .  121%  increase  from  1945  to  1955 

in  Retail  Sales . . . 

FORT  WORTH . .  .  175%  increase  from  1945  to  1955 

*In  the  November  10,  1955  issue,  Sales  Management  predicted 
that  by  1965  Fort  Worth  would  be  the  29th  largest  Metropolitan 
area  in  the  nation.  It  is  46th  now  and  was  57th  in  1945. 

FORT  WORTH  PRESS 

SCRIPPS-HOWARD  NEWSPAPERS 
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